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A journey is an encounter with the unknown

The excitement of travelling to new destination is the amazement of seeing and
experiencing new things for the first time. These are the true purpose of travelling.

We at H.I.S. believe, through our prominent travel service, we can let you feel the venture of
travelling around the world encounter with unknown which is “ The power of travel ”
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From the upper left

Huis Ten Bosch - Immigration Building Sunlight Panel
-Laguna Ten Bosch Night Pool

France - Mont-Saint-Michel “Shooting @sayannn_*
-Okinawa - Taketomi-jima buffalo car

From the top center of the front cover

-Kumamoto - Sakuracho redevelopment image

-Funny Hotel Maihama Tokyo Bayfront
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From the right middle stage of cover page
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Message from the chairman (CEO)

Change & Create

REWRFHRERFLR (CEO)

Representative Director and Chairman and President (CEQ)
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Corporate philosophy of the H.I.S. Group
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To work in accordance with the laws of the universe
and contribute to the creative development of
humanity and world peace.
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To evolve as a future developing enterprise
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Our company started with just two desks and a single phone line.
We grew as Japan's first travel operator dedicated to trips
overseas. Over the years, we expanded our service into a range of
sectors beyond travel, and we have grown to operate theme
parks, hotels, electricity business and robot business.

Our Henn Na Hotel, part of Huis Ten Bosch, was the first to enter
the Guinness Book of World Records as the world's first
robot-operated hotel. In 2017, we launched Henn Na Hotel
Maihama and Henn Na Hotel Laguna Ten Bosch. Our use of
high-productivity robots is an answer to concerns over future
labor shortages under the declining population. We are setting
our sights globally as we pursue even further expansion.

Our energy business is also a new pillar of our future growth.
Through the creation of H.L.S. Super Power Co, Ltd., we have also
begun construction of power plants and made an entry into
power generation. Through the ongoing development of new
energy technologies, we aim to provide safe and reliable energy
that can resolve energy-related crises that are one cause of
conflict worldwide. In this way, we believe we can contribute to
world peace.

H..S. Group is actively taking on the range of challenges the
world of today faces. We want to make the future a more pleasant
and rich place to live, so we endeavor to become a creative
company that produces new value towards world peace.
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Message from the chairman (CEO)
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Message from the chairman (CEO)

FULLWRERITAHRHR DT EARORIGHFER MR FMO IO (CHEBIEHREZITVET,

Our new management structure will allow us to continue the pursuit to contributing to the creative development of humanity and world peace.
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H.1.S 7) L— 7°®yk¥f H.LS. Group's Challenge

"Putting our finger on the pulse with new ideas”

We have appointed six new executive officers as we move
towards a new management structure in the H.L.S. Group. With
Japan's population declining, it is essential to look to build a new
business model that can drive future growth opportunities. New
creative thinking will let us have our finger on the pulse of the
times and is indispensable to achieving growth for the H.LS.
Group. We now have over 100 companies in the H.L.S. Group, with
a widely diversified sphere of activity. By retaining a team of
experts in different disciplines, we can make decisions with
alacrity and grow.

"Asia’s creators — creating the future of the globe”

The H.LS. Group continues to grow while creating new corporate
value through a range of businesses. In order to achieve further
growth, it is important that we cement a set of strategies for Asia.
In the travel business, it is essential to offer a lineup that includes
not only overseas travel from Japan, but promoting inbound
travel to Japan from Asia, and from Asia to the world. Today,
statistics state that there is more than one smartphone per capita.
This means people are booking travel in increasingly new and
different ways, and it has become easier than ever before to see
the world. H.L.S. Group has over 270 offices around the world, so
we believe our role to play is significant.
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"Contributing to world peace through a range of business initiatives”
Through diversification of our business, we now have many core
pillars driving our growth. In the electricity business, we have
expanded our existing offerings in power retail by building new
power plants and exploring ways to resolve energy problems of
the future. Huis Ten Bosch develops a new forms of entertainment
within its theme park, creating exclusive accommodation such
as "The Floating Hotel” to put a smile on the faces of those who
pass through the gate. The travel business promotes inter-cultural
communication with people all over the world, fostering mutual
understanding and contributing to world peace. We believe that
our every businesses activity will lead to world peace.

"Continuing to take on challenges as a team in order to become
a Future Creating Company”

The collaboration of each and every one of our team member is
essential for the H.I.S. Group to become a company that creates the
future. The increase of productivity and improvement of customer
satisfaction can be established by each staff maintaining a positive
mindset whilst fulfilling their task efficiently. A friendly-working
environment and the improvement of benefits for employees are
essential for further company growth. With every staff setting goals,
creating a context in which they can strive to achieve, we will constantly
endeavor to be a future creating company that aligns with our
philosophy “To work in accordance with the laws of the universe and
contribute to the creative development of humanity and world peace.”
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To work in accordance with the laws of the
universe and contribute to the creative
development of humanity and world peace.
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Promote mutual understanding R
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Increase individual knowledge about the world

RELEIRILF—DHEFEEME

Securing and supplying stable energy
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Realization of environmental future city and coexistence with society
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Theme park (Energy)

< F < — Synergy

v
B¥A A Business 22 B 1T El Business execution structure

BADORITESR

Travel business in overseas

H.l1.S.JAPAN (fRi7% %)

H.I.S.JAPAN (Travel business)
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Overseas travel sales division Domestic travel sales division AMERZET ) 70)$¥ﬁﬁ

s ARRITE A HERTEE AL Kyushu Sanko Group's business

Corporate travel sales division  Inbound travel sales division B=E :
SERREERE
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WEBW”E%FE“ E‘W@ﬁﬁﬂ'%ﬁ*i;ﬁ Property insurance business
WEB-Travel sales division Domestic travel subsidiary business

HAAH & Basic policy

Change & Create

Change & Create
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Theme park business
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Electric power business
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Middle term business goals
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Total sales: 1 trillion yen
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Establishing the world's highest level of productivity by using robots
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Robot business
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Providing convenient atmosphere and tourism resources




JI—Tait

Group company
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Group company

Greater variety. Greater attention to detail. Greater excitements.
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The H.LS. Group is a global corporate group trusted worldwide. The goal of our business expansion is to vertically integrate all of our operations
so that we provide a seamless stream of high-quality services from booking to getting you to your final destination, as well as providing all the
services desired and required once you've arrived.

HIS. I —TTRIERICSsE3THORTILEEELTVET,
RTNEERELERORLS EPRRY -V TRAUEREZERLET. (2018548 18%R%E)

H.LS. Group operates 31 hotels in five countries worldwide. This hotel offers pleasure of travel and convenience in

business use while staying at the hotel. (As of April 1, 2018)
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Watermark Hotel Group Watermark
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Henn na Hotel
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Hotel business
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around the world. We provide our clients with the excitements of travel,
from domestic travel within each country to overseas journeys leaving
from departure points worldwide. Additionally, in the rare cases that
something happens during your trip, our global network and support
system ensures that we can immediately respond and assist. We help
create trips that are both comfortable and unforgettable. P11

The Watermark brand is
beloved by people around
the globe for its
world-class hotels, and
operates four properties
in Australia, Japan and
Indonesia.

Equipped with
cutting-edge technology
and run by robots, the
Henn na Hotel chain
offers you both excitement
and comfort.

RSB CHETIEFRICHREBLTIIIY LRE)
ZREVELFT SSICERITETOA—DISTILOEIC
THARY NT =07 ERE LT R — MEH THIS. DD TENS
NEBEVWRDIKWEBSFEVLET,

RITER

Tourism business
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GROUP MIKI HOLDINGS LIMITED

Miki Tourist
(1) GROUP MIKI
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Miki Group is a global tour operator that
operates in more than 30 cities around

the world. With a detailed arrangements
and a fertile planning skill, we provide

the safe, secure and high quality of travel
services covering global destinations.
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Ohshu Express Ltd.

Ohshu Express Limited
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Ohshu Express provides booking and
ticket sales for train travel in Europe, the
United States, Canada, Taiwan and
elsewhere. The company is currently

expanding its tour operator business
under the Sky Hub brand.
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LY-HIS TRAVEL Co,, Ltd.

LY-HIS
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We are developing products that bring
together the tourism materials of the
H.1.S. group in Japan and other
countries to China. We will create
products that speedily catches the

changing style of travelers from China
and will contribute to the trip to Japan.
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Kyushu Sanko Group
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Kumamoto-based Kyushu Sanko Group is
Kyushu's major bus company. The
company focuses on business enterprises
closely tied to the local community, such
as public transportation, tourism, food and
drink establishments, retail shops and the
management of business spaces.
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Qualita Co.,, Ltd.
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Qualita provides quality travel with a
superior class of hospitality, including
business- and first-class
accommodations and
music-appreciation tours.

INTERPARK TOUR JAPAN

INTERPARK TOUR JAPAN CO.,LTD
“*INTERPARK Japan
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For a visit to Japan trip in Korea,
overseas travel and the service
improvement to the Korean tourist in all
the countries of the world, | provide
mutual resources in Japan, Korea, each
country and plan global expansion.
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Japan Holiday Travel Co,, Ltd.
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Japan Holiday Travel is a top class
achievement in handling group travel to
Japan from China. We handling
individual trips, support a wide range of
Japan tours not only in China

but also other Asian countries.
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Cruise Planet Co,, Ltd.

@ Cruise Planet
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A pioneering presence in the cruise
industry. Cruise Planet is specialized in
fulfilling cruise experiences from
casual cruises to various luxury liners

Activity Japan

Activity Japan Co., Ltd.

ACTIVITY JAPAN
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"Activity Japan” is a reservation platform
service. We provide travel plans for fun
and enjoyable experiences across Japan
through our activities on WEBSITE in simle
methods. 13,000 plans, 3,000 suppliers
across Japan. (As of November 2017)

FVXYT—

Orion Tour Co,, Ltd.
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Orion Tour designs and provides a wide
range of travel products, including
sports-themed tours. It also operates
subsidiary bus lines that connect cities
throughout Japan.
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Tour Wave Co.,Ltd.
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Tour Wave creates and runs original
package tours leaving from every major
airport in Japan. It develops overseas
trips that are deeply rooted in local
communities.
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H.1.S. Okinawa Co.,, Ltd.

Love Peace TRAVEL
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Based on the philosophy of “aiming for the
leading company by customer satisfaction and
valuecreation in Okinawa" we will engage the
sales activities closely tied to local communities
to make Okinawa sightseeing more exciting
than ever by investing the travel infrastructures.
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Itis located near Guam
International Airport, ideal for
beach and shopping. SPA,
restaurant and other
entertainment are substantial.
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Theme park business
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New business
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Itis a hotel chain that
develops 16 hotels in Taipei
city. Enjoying a trip based on
the hotel,it is also convenient
for business users.

F2)=02-FUN=TVCCEHLBRMLEI VI —TAVAVN,
THTREBUDKEBVELHNGRBZ/F>TVET,

P17 Emphasizing in being the number one and only one in the business that provide relaxation and entertainment.
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We will promote the construction of a new business model.We will aim to establish
superiority in the global market through aggressive development in growth market
such as electric power and robot.

H.l.S. SUPERE

H.l.S. SUPER Power Co., Ltd.
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We are generating electricity using renewable energy. As a power generation
company supplying electricity, we aim to supply sustainable energy that is cleaner
and does not harm the earth.

SUPER POWER
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HTB ENERGY CO., LTD.
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As a new electric power company born from Huis Ten Bosch, we propose total energy
cost reduction, considering the environment, realize optimum cost performance, aim
to become the No. 1 customer satisfaction energy company.

We welcome you with a lot of fun you can not play in one day.
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A theme park and tourism city with the
motto “Living with Nature”
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Hapi Robo st (hapi robo) is a company that makes a future where people become happier as people.
We will realize "The society that coexisting with robots" that makes people's life happy and
prosperous.
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LAGUNA TEN BOSCH 555552
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A resort complex looking out over

Mikawa Bay in Gamagori, Aichi
Prefecture
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H.L.S. network
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71 countries 305 cities 556 branches

H.I.S.®Xvy kT =%
H.L.S. network
Delivering safety and comfort, whenever, and wherever

H.LS. currently has 556 branches worldwide. We rapidly obtain information through this steadily expanding network and use it to develop a whole
range of travel itineraries, from trips around Japan to overseas travel in countries around the globe. We smoothly take care of all the necessary
travel preparations and provide customers everywhere with a safe and comforting travel experience.

G ¥ No.l1

Number of countries in our network Ranked #1 in the world*
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Store introduction

E %ﬁ ; m Store introduction

seourt BEDKREZ CIRE

Offering the ideal travel plan for each and every customer

HEDBRD YA I EHAHTBH.LS. ERADRFHIBEREER/ U/ IN\VEFEN LA —F — XA RORIFITCELESVD T 702 TREVELUET,

H.L.S. is thoroughly versed in every mode and style of travel. Using the latest information from around the world plus our rich accumulation of knowhow,
we can create travel plans customized to your wishes.

H.I.S. Hawaii Shinjuku Sanchome store offers a communication space (store)
"as you can see, listen, and buy" as a specialty store for customers who love
Hawaii. so that you can always feel the Hawaiian winds , we are implementing
various initiatives not only for repeaters but also to new customers to be

J—0vw l\"ﬁ Fﬁ E Europe specialty store

$REI—Oy/NEFIE(C(E -0y /N\TEEERERUVEFEREZSTEHE
25y 7\ BRI DES - 3L - EfT - B EH TR E DR ERRITE R
EZCRE FR.BEHROBLCHLUTZOHRTERAZHHIZIRETY
T RY 1 EREBEL. BERDCHFLESNBEEDCHRITE—HICAHLTVET,

At the Ginza European specialty store, staff including experienced living in Europe
and experienced studying abroad will arrange valuable proposal type travel
products of a new experience such as local history, culture, art, food etc. In addition,
we prepare "Estimate Desk" which calculates expenses on the spot according to
customer's request, we will arrange the ideal travel which the customer wishes.

HEERDODZ—XLCRLEIIT«v %
TINT1&FTIR
We arrange weddings according to customer's needs Avanti & Oasis

BN HRLBE B ZALITHOLVWREOOT—> 3 TORERSEZ CENRLEY.

H1S.ZhoHRZ0nly1 D75 THREBGBVEIEZBERE/N\RL— V2 ZREL.

REEOSKRBEN-T1EHFEV. BERERITEREOH.IS. V7107,

The wedding special section will show you places and venues where wedding ceremonies can be

suitable for you, such as overseas and Okinawa.
We will prepare Only 1the original plan which H.L.S.

can make and we will propose wedding ceremony and honeymoon so that a wonderful memories

will remain. We also helpto arranging marriage ceremony party after returning home.

J\ '7 ’r g Fﬁ rHj_ Hawaii specialty store

ME=T B &R &5 E R AMRRE. 86

Shinjuku sanchome, Yokohama, Nagoya Sakae, Front of Osaka station, Fukuoka
H.I.S.Hawaii #IBE=THER N\T7/FE0EERCHELERME
CUEM T RITEHOREBINTAORZECERUTVETETRL
SIRT.HVWTCBRZINIAZT7—ADIZI2Zr—2avAR—2R
(Ef) ELTUVE—9—RBEE3AFRBBERICENT A (CHEKZE
Eo TV [CHRA BBV HZERLTVET,

29y 7B NTAEERREPEMEBRNEE T N\TAMBERENE
270N T 077 L EREEIN-T 7 (ER) 1ZELTEU. NY
1ZRALERYy T BERINZTNO - ZHBEX RO RE
ZLTVET,

interested to Hawaii. The staff is experienced in living in Hawaii and
experienced traveler who has the Aloha program senior qualification

"Hapu'u" conducted by the Hawaii Tourism Bureau, We propose a trip
suitable for each customer's needs.

“;EF ﬁﬁ Fﬁ rﬁ- Okinawa specialty store

p | K % fn
TFENSDEAZHBIZIVET/NOEELERMIZH.LS HBEFIE
B ORBE OOV Y3 Ea—O—- D HER T RL TN
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S ZBELTVET,

H.l.S. Okinawa specialty shop Shinjuku developing under the concept of
"Shinjuku connected to Okinawa" cooperating with various Okinawa event

planning, under the cooperation of the Okinawa Tourism Convention Bureau.
We aim to experience the Okinawa charm that was not known until now while

still in Shinjuku, aiming to create the store where Okinawa lover will want to go.

E Q’
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ERRAYvI7HEEMNSREFTE L>MYYR—F

1T - MICE

Dedicated staff members provide strong support, from the planning stage to the return trip home

Group travel MICE

HERITOELARTOSCBHEDKES > Y T4 7Y T — EERE. KFEEF T ERND
SESERERIRITZRE - IR EE FEXEEDRRII1 =/ —2av [CEW RRISHBWLET,
We plan, prepare and operate all sorts of group tours, both within Japan and abroad—from company-sponsored employee

trips and school excursions to overseas training and large-scale incentive tours, company observation tours and conference
administration. We can quickly meet every need via our close communication with branch offices in each country.

RITAYVT—TRY

Study Tour Desk

s ek i

HREHOHRREEBRIBLHCIRMBORRTO
IILICBMU BEOEZZROTVKZEZROBEHN
ELTVWET . TRUDRRY TV 7 — 1T EEFD
EHEE RTPOAR FEROBRERPRBRRET.
"BV ORERESAMICIRRULTVETY.

The purpose of the trip is to participate in local exchange
programs and deepen their thoughts to solve social problems in
various parts of the world. "Study tour of learning" presents
opportunities of "learning” diversely to pre-learning before
departure, experiences during travel, report meetings after
returning home and alumni association.

AR—VEEEERM

Sports Business Branch

A AE=YR=FuhcHD
377V BFE F-LGER
RERGEDRT—URIL
F—CHU AT F )T
LffifEz %R L cEmE
REHLET,

We propose products that
examine originality and
value to stakeholders such
as fans, players, teams and
competition groups involved
in the sports market.

BEMETRY
Studying Abroad Section

BOoSHEUR,
BEPMET RVB5. B8
FEICUWDBHERY
AILDESERDIWET,
If you want to learn new
language, now it's time to do.
With H.LS. Studying Abroad
Section, you would find your
own course of studying
abroad.

Corporate-Group Sales

HR - T ICHETREBE M E
SO-Niznvs7y7 ETEEM

We provide back up support for every detail of your business travels,
no matter where in the world you're headed Business trips

ERNGEMBEAOH LSS FARKCEDIVZICYILT U,
RHEMEXBOMNRC. ERERGEEMICRIZHoDZ L%
JO—=NILICHR=—FWELET,

Not only do we provide direct savings on business travel expenses, we als provide gloval
support for every aspect of business travel, including consulting based on previous
experiences, more efficient use of business travel expenses and crisis management. And
we started "GlobalPetit Shosha Service" that perfoms the simple invenstigation and
support with our global network as help of the oversea operation of the companies.

EHEA

Store introduction

AT47 - XALBEEERR

Media&Cultual Program Office

1 FLEBHEDPCMORE. BEED
g R B TDOAARY REHED T

DEMERTOPIINIES
VIPIZES2 EDFEIHEL TSN,

We will arrange travel for shooting of
TV programs and commercials,
photography to create photo collections,
traveling to conduct events abroad,
and VIP invitation by national project.

BERITEI 3>

A=ZN—=FIY—=DXLTRY

Universal Tourism Desk

BEROTHSLICFVRVING, Bl PRAVBEOFRICEDST TR
RESHENTONBRLBIRONI FZRIEL TV ERT E . BREED
HEBEROMITFECOVTRRITEIOLEREEOBUZRTA
O"F—5 &X23 Leb il vy 1 EZHLTVET, BERENH-T
ERROERNRVHREIAO—BICRBZLEEUTRVEATVEY.

While staying close to the customer's feelings, regardless of elderly or disabled,
you can go out without worrying. We will create a form of travel. Regarding travel
arrangements by customers with hearing impairment, it is important that the
daily living. We are carrying out "Shuwatabi college" to support the "first step" for
encourage to independence. We believe that even if there is hearing impairment
it will help to create a society where there is no information discrimination.

BARMES R —ARTTRY
Overseas Departure & Round The World Travel Desk
R —AMES B
SHFTE BANSIEI
TEBALCCREDS
WZMEHEIRIE>T
W&,

We handle Round-the-world
trip airline tickets,Airline
tickets for Japan from the
foreign countries, Airline
tickets for foreign countries

from the foreign countries
and Overseas LCC.

Nature World #ERITEMT RV

Nature World Unexplored region Travel & Tailor-made Travel shop

TRAGZREDER V%
a7 Mo FREFIEN
Bz PA(C HILS.T
REUEMESELRYA
29— 1D\ BRENREL
FRERREEE(CIRELET,
Based on the concept of "encounter
with an unknown journey", mainly
in areas called conflicts, H. 1. S. We
propose "travel meister" abundant

travel history based on the
experiences we were impressed.

Educational Travel Section

ELIRIT P REIHES, 2K
B KRLCEDIBRITHEERTH
NRTI. AUV F T BN ERE
ZCRERLTY.

We will arranges all kind of trips for
junior high school, high school,
university's school excursion and

various training. We propose a
project with full of originality.

MeeAEHBEE

Travel, books and coffee

FERHEBROMRE HRZBHELTETNLOD, THLSIRE
AEWBEEOmotesando s, ARSI A LT d—E—-3 =V %%
LYREENBCERE SERNE. Ty T4 L 05 —ERE
EHEGEUIREDEHRV(CHENS 1, 500U EDAAF 26
[FU FERBIBEDRRE R D TLEEV R 157 BN ERL
TEREBREEL IV IND 18 BB ORESFEVLET,

"HIS travel, book, coffee and Omotesando” that was born as a place where you can
meet ideal trips you do not see yet. Please find ideal trip while taking Sarutahiko Coffee
which leading the specialty coffee and reaching out to 1500 volumes of books full of
encounters with book director Yoshitaka Haba carefully selected. The experienced
concierge who has traveled over 15 countries around the world will also help you.

IAY7—TRY

Eco Tour Desk

BRARE P & (CE S
Lhis, [KERDOHER- 2
AR - st R e
DFVIN BB AR
ROEMZBELTVET,

While considering the natural
environment and local
communities, we aim to
provide a sustainable journey
with "experiences of nature,
rich exchanges, learning of
local society and culture".

BREEEMTRY

Music Appreciation Tours

BFERTOEMMAZ
fExzaAY> LY an
BATOEREEZH
HeLRETR—ML
EE

We will support customizing
overseas music appreciation
tours with our expert

knowledge and extensive
experience.
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W=Dt R,
D9V TTEFTVDS,

Our world create by full of excitements

HELIECEDBVWHLULWHRAICRU D, ).
EABANLERRZIZDN EABRTETENF>TVDIDH,
RABVWEEBZ@ALVE

RIGSTIEDT VTV RKRERETLD
KU DICFEBZFYDIRZESEITLET,

N 0 hA/mm,w/
BRYT—0ER (A ,_,’,esso

impresso .:,auzrzvzoxzs

The journey that jumps into a new world you have never
experienced before.What kinds of people will you meet? What
kind of experiences awaiting for you ?We emphasize the

excitement of travel and the deep emotions only travel bring

truly unforgettable experience.

BEEROVRIIA
VR

SE ARRERTOMRIMpresso TR MEND /NS
R=ILITIAFZARIY O BREI DA FF!

< HIEHRERFH >
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QTN T 7 BRRENERIA S
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A=V LR fe. —HRES AR > DIk
EHERLHVEEITET,

Traveler accompanying impresso offering in this coming summer,
we propose Spain 9 days trip to stay at the yearning parador.
< This bonus offer is limited to the special departure date >
1 Mr. Etsuro Sotoo directed of Sagrada Familia Cathedral Art
Studio in Mr. Gaudi's representative work Casa Mila who will give
special lecture, dinner time and special sightseeing at nighttime.

2 Alhambra Palace special admission at nighttime

3 Gaudi's maiden work Casa Vicens charter entrance

So please enjoy the special Spanish trip with a different
taste which only H.L.S. can offer.

RYILEMRFTATDF vy TEBRICEDHDZ L
THEHRDOHEEB LZRZ O ERIX
DEERLECVRIVTUYEEA,

BEERICBERICELMUFERVIEKZLT AT

23TV T—DEMDOEFES.RTILORHE
A7) —-OHERISERLTEVET,

In order to improve customer satisfaction by bridging the
gap between before traveling and during traveling, we
introduced VR content to all sales offices in the Kanto area.
We will use it to arrange additional optional tour and to
confirm the room category of hotel by having customers
experience simulated experience during customer service
in Japan.

SNSOER €3

Tabijo

ROFEEEI DS oM FEV LB HEI—H —
D2 E—HEICRIETBHICRERLERT S
ZFDHDInstagram7hHI R IES 3],
A—-H—DALLVEELLE 7+ NP1y
TFREE -EEZ BN, #9310\
a9 TOEERRIE.M65AH (20184
3/5BE)EBR.[FEYahBITITHITEIY
T EmERTROTVET,

The Instagram account "Tabijo" for girls traveling is opened
to create a place to talk about traveling and create
opportunities with the users. We introduce photogenic girls
travel photos and videos recruited from users. The photo
submission with the hashtag of "#tabijo" exceeds about
650,000 (3/5 of 2018), and sales of "Tabijo recommended
tour" products have also begun.

FEFTHODI LA ST —EXATRELBIRITHRZ

Provide a comfortable travel experience with convenient and delicate online service.

F2 74 TEESHERICONE STOPTY —ERZRMHLTWVET,
ARFEIZEI TR EERRITERZ CAEL T EPBIULAZIRELTVET.

MBVLKE TRV TRESSVES T —EuZBUHELERBY —EXEERM.
CFRBEEF vy NI —ERPREMOIL P IV aNMRELSRITZTR-MUET,
e BFLEDORTP RO IHITOCREA—IVEEICEV. —EDOZHRITEITTRDOER

WH—EZZRHELTVET,

SHEMRAMITRLDRAZEN UIZOTAC BBV —EZANELEREITTEVET,

We offer services similar as stores you need visit our online site only ONE time STOP. We not only sell the trips,

We propose where to go and how to spend good times with a lot of travel information. We will also develop our own
service including "Reservation service of air ticket to hold seat for a certain period" in order to think until convincingly,
Chat service and local concierge will support you for comfortable travel even after reservation. We offer services

that do not want end with just one time trip.

We want to send you useful information including selling souvenirs and suggestions for the next trip by e-mail.
We will continue to evolve into a service not found in OTA as a travel company that takes full advantage of the

comprehensive travel company.

E W ﬁﬁ $¥ Domestic travel business

HAEZMDKREHEZ Q_fﬁ 
FiETBIRICTES, .

Let's go on

BAARCERZEOHSBNVBADNELELHIET,
BADBHZESLEARELLRERBITIBHIC. NNy T—2Y T -3
53 A EHFOIRE - RTILDLBRTFHT 1 NEER.
RITERTOFES—PERESE FRECRELLRZRMILET.

a journey to all over Japan for experiences never experienced before.

There are still many exciting attractions that we do not know in Japan.
Not only arranging packaged tours for fulfilling trip, we are also
developing comparison reservation sites for airline tickets, inns and hotel
in order to deliver a more comprehensive part of Japan. We provide
navigation at travel destinations to give the fulfilling trip more easily.

I j- 1) M~j-}l¢ﬁ oo @Ef;':ﬁ We are developing original products

BINTERB NN =Y T —
FIESETICRWVIRRBOY TV ZBIHFAATEA IS FIVY T —

ZRHTER EPXAFADSEBZHRITE T HRABCEERBIDT 02 RELET,
EMbHYUHLS. NS HRBFTELLIRITZ CIRFELET.

We offer safe and convenient package tours in various places. From business use to anniversary travel, we arranging various plans as your requested. Also,
we are developing the original tour that incorporates with new content that we have never had before. We offer a fulfilling trip that only H.L.S. can do.

R —iR

Marriage registration

HI.S.ZUZFIL NRAYT

H.L.S. Original bus tour

itisE

Hokkaido

®

i "_f';,‘,-‘q,;."".:i'!_' P !-.‘ ..i Ll
S FB3TLEBREARNETY 7—

Sapporo TV Tower observatory special private tour

Fr— Q—Eﬂﬁﬁl\bz YRRV T —

Huis Ten Bosch tour with charter flight

%&Ta!l'*!llﬂ VT —

our which is most difficult to submit

ERRTIVERET I ZEZE

Support domestic hotel direct sales model

TLE-METEZEHBN! SBEROBERMRADTFHTEEOEICHN
Hi@W-BREHET. HrRHH LU ERETIVXESEZER.
ﬂEFEﬁff(\]600:|—Z(D We are developing a direct sales model support project as a new attempt

FVIFIVNRY T —% 81T,

following changes in how customers reserve their accommodation.

So many have been introduced in television and magazines!

Total of day trips and trips with accommodation,
we operate an original bus tour about 600 course per year.

MEFLLBFHTAH

*#OTA=0nline Travel Agent #PV=Page View

BEPVHA
244

OTA website

H1bh

OTA website

High PV website

Flight ticket comparison reservation site

2R AMBESRESY—CER. L Bt
2T SAMERRRESE, X IAIMD E . == P e O
EELEEFIvY, m Hotel website JENRSHARGACLIN 074 website [NRRANIP™S

Industry first! Reimbursement service at the time of cancellation and delay
with smile plus. You can easily compare and check reasonable price of the
domestic airline tickets by our reservation site.

High PV website ‘

#%DRS=
Direct Reservation System

3K Future
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HRA—DFVREIRL—H—=ZBIiELT

To become the world's no.1 land operator (*)

HFEPRDALARITTZW,

It is more than a feeling "The Heart of Japanese hospitality".

RIBIBFHEMRITOEERA LWRERZARFEZEHEITS
SER/T—ERZCRE AFEEHOFERCHFSIBELEIC,
BAEVSEORES LS ZHAFDALICIRZBIET
HEEEOREZBEELET.

P -

FI Tﬁ'ﬂ ?ﬁ' $ ¥ FIT travel business

BAPNMN—-TTEZHERIIBLSEEZRD
FEITBSTERITT 70 Z2REDFIRETT,

It is possible to propose a travel plan that meets your wishes
so that you can satisfy even individuals and small groups.

ﬁs ﬁ'ﬁ "ﬁ' $ ¥ Group travel business
d—IL7 )b —h-deimE s - A AR E
BAERO ALY 7—ORE-Frz{iToTVET,
We will make tours in Japan, including Golden Route - Travel

around Hokkaido - Kyushu round trip, etc. We will sell tour
products to overseas travel agencies.

Tourist information center(TIC)

Tourist information center (TIC)

BAERRARUHBEF T a3l ERORE:
Wi-fiL > %)L SIMARSE - FRITAN WG E,
ZIXITEVEHBEADYT —EZXZ{ToTVET,
Sightseeing information and sale of optional items in Japan -

Wi-fi rental - SIM sale - Luggage storage - Expand service
to visiting customers in various ways.

We are here to welcome all of you to beautiful Japan.
We will serve your requirements at your choice and make it a
pleasent and memorable stay.

/-.I_\—)ll‘t{—)la $ ¥ Wholesale business

R FERTZRT L TVSRITEH
ADEERUVFEEHZIT>TVET,

"To the world". Develop sales and arrangement work to
travel agencies selling trips to Japan.

MIC E$¥ MICE business

1ot T147V7— BRSE - BTRa
ZH - ARV NFEHS<BVKRWVL.
HAREDLEBRASELEIT>TVET,

We handle a lot of incentive tours, international conferences,
exhibitions and other events. We are developing business to
companies around the world.

*ﬁ *E$¥ New business

EREEREM (T 5> R"ZENSES" DRI
LI —ROBEREINES " HRIY—ER" %
EUHBEBADRATR—M21T>TVET,
SHEHBEEMITRRVANRY T - %
MMTILETFTVEYT,

*We launched a new brand "ZENSES" for customers of
wealthy people. It is special support for customers wishing
for "special arrangements" different from general customers.

*We launched the new day trip bus tour site for customers
who visiting Japan.

FEOHSEHEATA 1Y Ib

We operate the site in 39 countries (13 languages)
It is an online reservation site for customers in each country

H LS. RS 2R DMZESS KT IL- VT —2ZEORMEBETTFHNTE
BEIV—RHY AR hisgoiZER. REDSEEBARFEOMA [CHIELT
WBDTAHEDATERRDATEFEICTERTERT,

We operate an e-commerce site "hisgo" where you can make reservations with
local currency for air tickets, hotels, tours handled by H.I.S. around the world.
"hisgo" corresponds to
both the language of
each country and
Japanese.

It can be used easily
both by foreigners and
Japanese.

2017 AFITIVNIVR YT —FRL—9—BEZREFHTS
YavbEa—-HFY1ZHIS TN —TETRLC.TITHEDERA
ESVRFRL—F—ELTOEFEZTED L. FRULTHIENEED
FEFY—UZMEMRAAKCEFZA NIV RBEDS 2 7IEK
ZR) MHR—DF > RFRL—5—2BELET,

HEHCESTDT Y MARL =9 — L[ AT OEKBEE Z T THTSRIFORITFRMM(CE
EFST RMOBHZEIZLOICHESH IV T YVRIMZTS B E T (C il iR yep
[CHEbB L.

To expand our inbound and tour operator business in Canada, in 2017
the H.LS. Group aquired "Jonview Canada". Utilizing our outbound
knowledge and land operator experience from Asia, we aim to boost our
shares of inbound business in North America. Along with the support
from our subsidiaries "Miki Tourist" mainly based in Europe, our goal is
to become the worlds No. 1 land operator.

*Our definition of a land operator: To coordinate travel arrangements requested
from the travel agents, as well as to proactively produce unique products to
promote the values of the destination and contribute to the development of tourism.

ﬁﬂm,ﬁf@ Eﬁ E E/\O) %ﬁ%i}] To promote visits to Japan from overseas branches

1> RSP TIFEHRRITICAFELIZNSARIL 77 Cool Japan Travel Fair
2017 1% BHFHE, o AN AT KFRIEAE A R RFEEL JAPAN IN VIETNAM
20171, 91Tl BERADRITE Thai International Travel FairJ[CHEU.
BAOBAEK. B R TILEERELLE L. RO AL HNERARITINDS
WRRHEREREFNRIAAY MNIBEEH(ICEMUTEVFT R 7Y TSR
BESV BEEOURICHVTERITEERICSMI B LCLY. SHRBEASERE
HEL BXRCHTZEBORRDEE CATBREERCLTEVIET,

mEToY -2t KEBELEREHZER

Pursue peace of mind and comfort through service at your destination

In 2017, we held our own travel fair in Indonesia, “Cool Japan Travel Fair 2017" followed
by “FEEL JAPAN IN VIETNAM 2017" a large-scale event in Vietnam, both specialized to
promote tours to Japan. We also held a booth in the largest travel fair in Thailand, “Thai
International Travel Fair (TITF)" specifically promoting tourism to Japan. Japanese
municipalities, tourism facilities, and hotels participated to offer opportunities and attract
locals to visit Japan. By participating in the travel expositions not only in the Southeast
Asian countries but as well as in other countries we will play our important role to
promote tourism and enhance the communication and understanding towards Japan.

TELVWESBANBRICTE AV FNLBRER OV TERLHFWELETRL S HRPOZETERDPLEADRMFEFEE53ADIE.
BMOBEPEULSFAILCOVTOTRNARET. THEIFLIHEHK CELICEDHA <L A— DI TUEFEEATHR—POLET,

We provide comprehensive advice and to respond in detail to the customer's every desire-including greeting and farewell services, accommodation arrangements, advice on local customs and
enjoyment by our branches worldwide. So that you can easily go wherever you want and enjoy your personalized trip with peace of mind. If you do run into any problems we will support you.

R TELHER7 40—
RETHRATEZZBRMOY—ER

Customers can use various local services available at the their destination

H.LS. BEHREA DS+ MUNRDETY, AT IERBER DA ) S F )L BARFEIFRES. kD
SEZEITRASD VBT LRIV IREHLSBETEDOTELIRETDY —
ER% ZiR4 RO - R- B L TRRE DY > Ly ah BRADITEA.
LZANS Y DZRABKEDFHLGEZAREBTIES —NFBT—ERBETTAHR.
We will provide you with services that are unique to H.I.S. customers such as H.1.S. shuttle bus service,
original Japanese information magazines, lounges where you can relax while planning your trip, H.L.S.
travel conciergers stationed at local airports, train stations and tourist destinations provide information
such as directions, restaurant information, train reservations etc. in Japanese.

RETORD
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Security insurance at travel destination

H.S. Insurance Co,, Ltd. I/FIRERR
B BAORTRIRZ THEVTRURSBERRR M.
BATOBEROTESFLINS T IMF TR PR— M2y —(3 24850
3650 A TAE—Tr(CHELET.
H.S. Insurance Co,, Ltd. is a casualty insurance company specializing in overseas and
domestic travel insurance. The H.S. Support Center is open around the clock, 365

days a year with prompt response (in Japanese) to any situation a customer runs into
overseas.
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TODH.ZDIZEMAT.

BLOBRESEITERDI,

Delivering the ultimate quality time anywhere, anytime

RTITRITEBR ROAELGELHFDODVEDTT,
HLS. U —T7TRARTIINEELHEEN(CERM.
FHMON BT —EREARZRHMNERIVFVvIRERE

Time spent at a hotel is one of the great pleasures of travel.
The H.L.S. Group is actively expanding and refining its hotel business.
By providing service attentive to every detail and creating a dramatic

stage for you far from everyday life, we ensure that staying at our

CHELTROBVWHEIVELNCEIET,
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EOURITBZLEZHNRIBRTIL

Henn na hotel a commitment evolution

T TN

EbRIBIEERNRTBHTIV
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BWRTILIELT
FRRICEER
ShFELr,

TERARTIVIFEERMEGAL. 7070 L0EETEBRLZORY MRTILTY,
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BREERENE, CEADEIFE KAEBOT T 74 X T—REAEDERAVTBVET,

Equipped with cutting-edge technology and run by robots, the Henn na Hotel chain offers
you both excitement and comfort. The realistic multilingual robots working the reception
desk will give you a thrill right from the start.

The word “Henn" in the hotel's name means “to change,” and our goal is to offer levels of
experience, efficiency and comfort that go far beyond the ordinary.

Henn na Hotel invites you to a near future of fun and wonder you've never experienced
before. Listed in the Guinness World Records™ as the world's first hotel staffed by robots.

BXRERKRTIVZAVFvT

Hotel lineup in Japan
BRARTIVER RRAA (F)
BRATIRE BEHE
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Nagasaki

hotels will brighten the color of your travel memory.

Henn na hotel Maihama Tokyo Bay (Chiba)

Henn na Hotel Tokyo Nishikasai

Henn na hotel Tokyo Ginza

Henn na Hotel Tokyo Hamamatsucho (OPEN on April 27, 2018)
Henn na hotel Tokyo Akasaka (Scheduled to open in July 2018)
Henn na hotel Tokyo Asakusabashi (Scheduled to open in July 2018)
Henn na hotel Tokyo Haneda (Scheduled to open in October 2018)
Henn na hotel Laguna Ten Bosch (Aichi)

Henn na hotel Kyoto (Schedule OPEN for 2019)

Henn na hotel Osaka Shinsaibashi (Schedule OPEN for 2018)

Henn na hotel Osaka Shinsaibashi ANNEX (Schedule OPEN for 2018)
Henn na hotel Fukuoka Hakata (Schedule OPEN for 2018)

Henn na hotel Huis Ten Bosch (Nagasaki)

Watermark Hotel Nagasaki Huis Ten Bosch

~F

Watermark

Hotel & Spa

DETHS HFREEDFTI R

A world-class oasis that will warm your heart

1996&F(CA—RNZ)T - J—)LRO—X N TRI%
LUk, ERRARTIILELTHADOERICEST N,
ERMRL EF—T >,

2015F5RCBA YRR T - NUBICSEB DR
TIWEREL SBEMANELDBRYNT—Y
ZBELTRVET,

Since the first Watermark Hotel opened along
Australia's Gold Coast in 1996. Watermark Hotel
Group has earned the affection from people
around the world for the world-class
accommodations. The group has apened new
hotels both in Japan and overseas and the fifth
has opened in Bali, Indonesia in May 2015. We will
continue to build our network of hotels globally.

BARTINZIAVFYT

Overseas hotel lineup

IV—=2T—IRKTFIVI I —T

Green world hotel group =

IT7LV—=7 & FV—=T Z/)NJY—hK= '"“"l' GUAM REEF
Guam Reef & Olive Spa Resort

VA—F =X —VRTIVERININ) SVINT>
Watermark Hotel & Spa Bali Jimbaran =

I —H =X =T KRTI TIVARY
Watermark Hotel Brisbane =
n

(“ II' GUAM REEF
& OLIVE SPA RESORT

FUV—FZANEDAFRTKAR
Very popular in collaboration with Olive Spa!
JT7 LEREBENSETION . I T LEDAL
E-FTHBIYEVHMRICIM,>avEYS
EIVI—TAVAYNERSBERNICTTRE
WEREGNSG AVHIEEIATILRI Y —
COBNICEDHL.ELTEELIZR/AT
FRE—F7OUMRTILELT. EEIEH#D 5
NB3REDVY —RRT1ZEMRLET,

Located a within 10 minutes drive from Guam
International Airport in the Tumon district which is
main beach of Guam. Both shopping and entertaiment
are within easy walking distance, the white sand
beach and the emerald green sea are just around the
corner. At this beachfront hotel, you can get your heart
filled with both pleasure and beauty. We promise you a
fulfilling resort stay with tropical hospitality.

RTIEE

Hotel business

GREEN WORLD
HOTELS

BAELCRENL UL AERAORT IV FI—

The largest hotel chain in Taiwan that can fully correspond in Japanese

BIHRIICT16HDRTIVEERTZ. BERADK
FIVFI—>TT. 2KRTI)I BARBCEE2HEU.
TBAROBERICTHBV\WEREIZT—ERIF)
FTAIEEYR—[CLTVET. N\MIFRARTILNG,
JRMNT =V AERDATIVET. HEIED
EAGZ—=R[CEUVERSHRTIVEZAEL.
BNSNBWAEBRTE7071—AWLET,

It is Taiwan's largest hotel chain with 16

hotels in Taipei. All hotels, you can fully
correspond in Japanese. "Service quality that
can satisfy our customers from Japan" is the
motto. From high class hotel to hotel which
emphasizes cost, we will prepare a hotel that
fits perfectly to any customer's needs, and we
will produce an unforgettable trip to Taiwan.

GREEN WORLD
———HoTELs ——

JV)—=>7—JLR 84L8R

Green World Taipei Station

J)—=>T7—ILRGSVRER Green World Grand Nanling

JYU—=2T—)LR BE
J1)—>7—)LR 2t
J1)—>7—)LK Bk
J1)—>7—)LR /Il
JV)—>T7—)LR chEE
J1)—>7—)LR Rl
J1)—>7—)LR BRER
JV) =27 —IUR TEEARE
J1)—>7—)LR TEESEE
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J1)—=>7—)LR (KR
J1)—=>T7—)LR #Hzx
J1)—>7—)LR FHR
N Z IRy TripleBeds Hotel

& OLIVE SPA RESORT

Watermark
Hotel & Spo

VA —H—I—2KRTIL T—ILROI—Z
Watermark Hotel Gold Coast

Green World ZhongXiao
Green World JianPei

Green World NanGang

Green World SongShan
Green World ZhongHua
Green World Mai - ZhongShan
Green World Mai - Nanling
Green World Flora

Green World Flora Annex
Green World Songliang
Green World Sansui

Green World Linsen

Green World New World Hotel
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Bringing people together from all over the world. Spreading smiles around the planet.

BAFEOBNRITZETHELLRITEETHRRZLTEVWELEZA,
RTIWBR T —IN—VFELEEZLDBEHEA
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We have grown in a travel business mainly based on overseas
travel from Japan. With the desire to provide more pleasure and
excitement to our customers, we have grown to such an extent

that we can handle a wide range of businesses such as hotel

business and theme park business.

152AMOEMETF—</N—2&LTHAEARK,
TRFE—ZLVWH . Z2HITHEAR—FERTEERICH AN,
FNAALICEERBREDLEIVA—FTAUAVMZREBBELTVET,

Huis Ten Bosch is Japan's largest theme park, covering 1.52 million square meters, and
aims to be the most beautiful city in the Orient. Full of flowers and light throughout the year,

the park provides visitors with the ultimate in relaxation and entertainment.

3D D 7.|_\ T ) L Three different hotels

NIRTVRR- TSV RZBRBIEDHFINB3IDDEERTIT - AV—-KTFTILZ,
N—o%BOMICUEIHICIE. BEATLCULABOSESELEME CRRLT. 5FF ORERS 1 LERHVELET,

The three hotels under the direct management of the park are the only ones allowed to use the Huis Ten Bosch brand name.
In addition to their location overlooking the theme park, they provide many special privileges only available at park-managed hotels,
and can offer accommodations personallized to meet your desires.
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HOTEL EUROPE
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NEBCMESRER ORRIZYvIRTIL,
BRBIIN—F—TDOFIvo1 %,

I ANRBEREFHOEICEONTZEREH
TANEHDZUET,
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This classic premium-class hotel has its own dock,
and guests check in en route to the hotel aboard
an elegant cruiser. Upon their arrival at the hotel,
guests will be greeted in a space nicely decorated
with classical music and seasonal flowers.

2 RTFIWTLRATIVY L

HOTEL AMSTERDAM

T=YN=0V =V RAEE—DRTIL,
HRIOBEZERICETERLHWERETET,
BEEFLTISMUEERL ELEBEEZ ZRE,
ANFBFICENEATERRERECELL
BIRAESTVEY,

This is the only hotel within the theme park zone, so you
can enjoy yourself well into the evening without without
worrying about closing time. All rooms are spacious with
more than 45 m? It is a pleasant environment for women

such as that four people can use mirrors at the same time.

3 72LANT1F

FOREST VILLA

BRINEDETATVELEICERES,
BLLLWERICGENZIY - 517%
BELHVERITEY,

AT =947 D2BETT ML

Ry RIL—LH2EBEH Y. CREPTIL—T D
CHAICRETY,

Awake to the twittering songbirds and enjoy resort
life in the refreshing air.

Two-storey cottage-type building with 2 separate
bedrooms, They are parfect for families and groups.

6DDE E The six kingdoms

F—=VIN—UEE

Theme park business

NIRTVRRICIR6DDEEHEFE HERE365H. TNENDBHZEHRLHFWEZITET,

2016FIC[F6DEDTORY MO EE I HEF. 201 7E[CIF BA—DVRT —I/N—2 &L TH4 EVRIEERD A — T LELL,
20187 DEDEEREZBEL CIBLWVEKDOEBEHRINREEE BRI TRLS. RO —EREREESBEITWVZLET,

Huis Ten Bosch currently has Six kingdoms which allow visitors to enjoy the attractions from dawn to dusk throughout the year.

The sixth "Robot Kingdom" appeared in 2016, and the VR facility opened in 2017. We aim to create the seventh kingdom in 2018. We will provide

the best service and excitement so that a wide range of customers can enjoy each kingdom.

D EE rrower

HELEBMDETEFVZDOEFOELWEHLH(C,
FHOHNZETEEFRL DL HREHEVET,

The kingdom of beautiful city scape filled with the atmosphere of old day Europe

which will satisfy you with flowers highlighting each season.

%QEE LIGHT

THTREVENBVIEEDKRRY MIFH I ECEIE,
1FE=2BLTCIT7UIRTAYIRBRDOERDPELDHFT,

There are more illumination spots than you can visit in a single night here. They

change with the seasons, providing a fantastical world of lights throughout the year.

FEEa—0DFEE vusicasHow

BRICHAINDEBBRNSHEIT L E2— NIRTURADEEE T,
BELEa—ZLPLETHRETEFT,

You can enjoy the heartfelt musical
shows, a live performance both
on stage and on the ground,
performed by the Huis Ten Bosch
Operetta Troupe.

FEUEPHCELLIDT—V,
CRIEND S B EE X T|RLL
FHEOSERNETHRZEZ.
R ORETIZENICES
REDIKINTEET,

Healthy and beautiful as the theme.
From families with young children to
senior citizens,visitors of all ages can
readjust their health through smart eating
and individually planned regimes made
possible through the latest medical tests.

O/Ry D EE rosor

ORy T T7HERNZTBRIERLANT Y D
HEBRAUI -7 LATORYNDE I REREHED
ORy M OHARERELTZENTEXT,

We created the "Robot Kingdom” area, where you can
enjoy a world filled with the latest robots at the robot-run
Henn na Restaurant and at Robot House, a hands-on

experience museum.

T—=L0OEE cave

BEHNLDIENSRRKT — L
FTELOHBAFYOD

P —=LIa—ST LRRE,
FEREDOEUSHBRIIELS A,

Overflowing with hands-on fun,
including Japan's first game museum,
where you can play everything from
old-fashioned video arcade games to
the games of the future.
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AEVW->TEHEVNSTE
EUSIEREKX,

No matter how many times you visit-or who you bring
along-endless fun awaits

MEICEDYLGL, HBDORET
AADERLENMREEHFTEMATR. —

There is no end to the challenge.

BRAENMI=ZAEZLECESYIY - NS —-FFTURRITRE,

TEIFLBRIIMNTBZEHELHWVWEETET, We will contribute to human creative development and world peace with our own ideas.
i s < With it lar vi f the Mik Bay, joy th i tl t .
EAGUNATEN B0SCH ith its specular view of the Mikawa Bay, you can enjoy the ocean in countless ways a FREM LA VSR LA N EEENEY A, Business that does not exist in society will not come unless it
—g_j.—- TZ the Laguna Ten Bosch resort complex. .
7 TN\ BEIZILE— ORy R~ BE%... HOOETIZESZIETILE. challenges. Renewable Energy, Robots, Agriculturre,, etc.

H.L.S. will send out the world a business model that changes

IAF- 74 IRAFHFRCHRELTVEXT,

the world.

IAF 74 IR FRAELBIRNFT—OHREZERRIBLHIC. REEX. BANNEVEEASALEILE,

In order to realize the supply of sustainable energy, H.I.S. entered the power generation business and electric power retailing business.

549 F < T LAGUNASIA

ROBTARRAROVIAT TR ECDDT —ILTHIEICHES,

BOUA—5—I\—=0 SIBHBKICBTENB ZDMIIR—3>,

97 TR TIZ02a v RITRBRBAPI2—Y AL TEKGE
SEBLIUI—TAVAY MRV LET,

This summer waterpark has six pools-including a wave pool with the highest
breakers in Japan-which you can enjoy freely.The Kingdom of illumination in
the winter mesmerizes you with phantasmal lights. We will provide all kinds
of adventures and entertaiment that is Opera, musical , fireworks and more.

=5
IVEER HTBT < — a4t

FRiiasi HTB ENERGY CO.LTD.
H.L.S. SUPER (4. A TRET 2 L% — £ FIAL TRE- BARE R SRITT, ,9 HTBIJ=>i—
BEUARNEOHFRICECEY . RESXRAMEE. RE. SLUENBIGICEDIET. it
HEDEEETHMUAH LS RESEREELET, HTBIFY—lE. NYRFYRANSEENEIRIL
F—RHTI.HEA(PPS)SftELT. I RIILF—OX
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Power generation

business H.I.S. SUPER Power Co., Ltd. SUPER FOWER

ZRRFI ST—FFRR

Henn na hotel Laguna Ten Bosch

XRZTTIL

EDUBI B EENRT KT

SUFTICERUIRTIL,

20174 H.l.S. SUPER Power Co, Ltd. is the company that generates electricity and supplies electricity L - o o - -
DL S EHREE R BRUTCRETRELRT IR T A ZRHELET, SHBEX using renewable energy. Starting with stable fuel securing, we will promote the power HUiRZ 5% L IR R R (AR (CEUE G C £ TIRIR
ZERARTIVIIN—=TTHHTIL—LTF—ERORY MEBALTVWET, fpemidz(i)r;7 generation business from acquisition of power generation land acquisition, power RRBOORBEANAMLTEVET.

ugus . . . . . . )
This hotel is directly connected to Lagunasia. generation, to electric power supply including cooperation with other companies. HTB ENERGY CO,LTD. is an energy company born

We offer a comfortable hotel stay in the bedroom pursuing comfort and functionality. from Huis Ten Bosch. As the Power Producer and

A : *—/X—% H.lS. Kakuda E Park . . . .
ymagé'%fpe!formiance We are introducing "Room service robot" for the first time in Henn na Hotel group. H.I.S. BREIXIF—N—7 akuda Energy Far Supplier (PPS), we will contribute to the creation of
aby. Kagekl -The revue, 4 . . .
S Tor BosehTe a; ? H1S. BETRILE—/—2 (SHEEH - o reomt enwronmert\tal chlitur?cnIy b);gropc?se reld;mlng
[ Ten B b
aguna Ten c?; 7127_-,{/\‘}L7—7\y|\ 9)[,:]‘ 57\_1 57\_1_0)5% ) . AT R EEREL. 2019 Sioires 207160n energy costs and actively aadressing globa

_ environmental problems.
F7RDEHHBEFELTVET, SiEHA 41,100kW vir P

FESTIVAL MARKET THALGO LAGUNA LAGUNA SPA "
Equipment output 41,100 kW

H..S. Kakuda Energy Park (Kakuda City, Miyagi

Pref | i i BEFHREE 35AMWh
refecture) plans to start operation using Estimated annual power generation amount 350,000 MWh

BBKOBREEESLT7 IV REFNOFEYSY
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BEULHLTV WHRARREDIZIVTIE—
TIVRIEINT 1 02%ERLLERE—DERTY,

Enhance the beauty and health through genuine

biomass fuel as a raw material in July 2019.

O7Rwy N Robot

ORy bk

thalassotherapy ,a type of physical therapy originated
in France that uses warm sea water and seaweed,in a
relaxing manner. This is Japan's only facility bearing

the Thalgo brand name—the world's number one =% 5 NneoRr
company in thalassotherapy. CHBOIEEEGE RS DEEDSTY bEsoiﬁ(e);s hapi-robo st Co., Ltd. -

REFCTRRBR M T1,500mEVESHS

BRICMKET BROEHZDEXCHELS ADEIAELVTER(CB LS EREIEDORY NBERMTH S Thapi-robo stild. OKRy hA—FH—
WEEFEY. RUBERZEDREE. 1> FaR—2a>rh o JHilflef ZR- WEZR. AMOERZIT>THU RIEELIE
At this natural hot springs looking out directly at SHRICRUFET, o EFHEE ERTREOFEL EBERF SLOTHBERICEFTALTVET,

BEE IV—FEOZTLOMEVEDIEES
.77y a>vTATLAVHE VLS FlE
BEOECHRZB>avEYJE-ITY,

the setting sun over Mikawa Bay, you'll feel your . . . .
¢ "y y "Hapi-robo st" is the robot company that makes a future where people become happier as people, provides

: technologies, supports experimentation and improvement, develops human resources from excavation and
up from 1,500 meters below the surface and is used 9 pp P P P L p—

incubation of robot manufacturers and related companies We have partners all over the world. Also focusing on

body and soul unwind. The hot spring water bubbles

This seaside shopping mall offers fashion, goods, in its natural state, so you can enjoy the true

industry-university collaboration, standardization with industry groups, infrastructure development, and market formation.

seafood and a view of the ocean, sky and marina. benefits of nature.
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CSR / H.I.S. CSR approach to thinking

HI.S.I—7DCSRODEZRA

H.L.S. CSR approach to thinking
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Improvement of working environment @

AZN=HILY—)XL e

Universal tourism

A journey of learning and interaction

CSRIEY®E RO =E

Katsuhiko Sakaguchi,
Chief Human Resources Officer

EBICREONTHEBUBMBEICRIEEATVET., HFICEV
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ZOHREELSL. ER2AKOEKELCFESLIZVEEITVET,
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Materiality of H.L.S.

The H.LS. Group has identified issues to be strengthened with guidance on ISO
26000 in order for the group to respond all the way to the expectations and
requests of stakeholders. We will continue to refine the spirit of challenging to
further develop human resources by pushing the travel industry as a pillar and
create something that is not in the world in response to related social issues
and social demands, and aim to maximize group synergies.

HREH(CE T BES
Activities contributing to world peace @
m e .
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Regional development and

BIMLRTOBEHEADFBER) o contribution

To promote visits to Japan from overseas branches

TR IRILF—/IN—I NIRRT KRR @

Next generation energy park Huis Ten Bosch

RittZ S AMERK
@ Human resource development for
the next generation
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Promoting diversity Pursuit of customer satisfaction
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Pursuit of employee satisfaction

ROFULVRE @
New proposal for travel
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Human resource development of H..S. group
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H.L.S. Group's approach to CSR, CSV

Our core philosophy is to work in accordance with the laws of nature
and to contribute to the creative development of humans and world
peace. We fervently wish to achieve world peace, and it is our day-to-day
operation at each of our business sites that drive CSR activities and CSV
management to create new and meaningful social value.

Two of the themes we are treating as being of key importance are
“Creative CSR" in the context of expanding the travel market) and
promotion of diversity.

As a market leader in travelers going from Japan outbound to other
countries, we consider it our social responsibility to drive
unprecedented new demand and expand the travel market, contributing
to the growth of the industry as a whole. By promoting overseas
experiences among the younger generation and continuing to create
services that give people who have never traveled the opportunity to do
so, we intend to make good on that duty.

Even as the business climate changes in major ways, the core of our
value as a company comes down to customer satisfaction. That is why

BI&EHRICSR
Creative CSR

HROEHR
Realization of
corporate philosophy
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CSR / H.I.S. CSR approach to thinking

the day-to-day operational staff on the front line remain unchanged in
the way they create new, meaningful value. At H.1.S,, the proportion of
millennials on our roster is already over 75%. This generation is leading
change, having a high awareness of authenticity and value in what they
can provide to society by their own work. We consider it essential to
create a workplace in which each and every team member find value in
their work and can go about it with pride and self-respect, creating a
positive feedback loop between them and customers. To that end, we
know it is a must that our company accept the wide range of values, so
we actively promote a diverse workplace.

Our core CSR leads to our goal for customer satisfaction, increased
employee satisfaction, and contributing to the local region and society,
so we are steadily pursuing initiatives across those three vectors. In this
way, by slowly but surely fostering a culture base on these essential
tenets and real-world thinking, we are enhancing the quality of our CSR
activities and CSV management, enhancing our social value and
achieving our corporate philosophy.

TBROBECD-EY,
B AHDREHNRBLMATMICFSTS,

“To work in accordance with the laws of the universe and
contribute to the creative development of humanity and
world peace.”
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Contribution to the local community and society
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Good workplace promotion office
(Opinion Consultation Box) (Internal Consultation Service)

Based on the Chapter of Corporate Behavior, the H.I.S. Group established
the CSR Committee in 2012 as Chairman of Sawada of Representative
Director and President.

In collaboration with each sales divisions, each subcommittee will
make efforts such as "Expansion of the travel market", "Promotion of
diversity", "Improvement of work environment", etc., and aim to improve

the quality of CSR activities and CSV management.
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Approach to important issues
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CSR / Approach to important issues

We will introduce efforts to be especially taken toward realizing the H.L.S. group company philosophy “To work in accordance
with the laws of the universe and contribute to the creative development of humanity and world peace”.
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ﬁ'ﬂ {[i- 7 - 0- ‘y I\ 0) *’K * TOTDEE= T A Bringing Asia’s youth to the world

Expanding the travel market

Expanding the overseas travelers from Southeast Asia
Sae lto, H.I.S. Vietham

REAT7IT7HoDBINEME DK

BADBNEMEZEUP Increasing overseas travelers from Japan The ideology of H.LS. "youth to thrive in the global " is also common in our
overseas Branches. | worked as a lecturer for the undergraduate program, TEEEESEHAAIEWVSH.LS. OBV (BN TELETY,
“Advanced Japanese style international business at Hanoi Foreign Trade 2017108 N\ (B AEHBETIAAREREY X

University. This led to frulitful conv?rsations with Promising future students,arjd D | (LB BT T T AR DR LTS
let know about the potential and thrills of travel. This also led to be an opportunity

/\° Z 7_]-: - |\ HY?\% E m 'U' 7.": - |\ H . | . S . 7]' U :/ j_ )l/ 'U' - t Z r Ilfl ﬂ ;.L\ (W 1 to have interest in the tourism industry. In addition, our Vietnam office welcomes BLEL AN LADBPIAROFRELEZENES AL
BEUHRZC LB ROELS AR ZF> TV <&

students from within the country and overseas for short, medium, and long-term

N\ ZAR— (=H s N (T % 1T R— r 1.S.H .
E|_$A(D/\7\'_J' |~HRJ%;$(EH'&EH tt/\_CE#f[ ﬁ<‘iﬂ!,ﬁ ;$®ﬁ¢®$¥ﬁ17%ﬁj I\‘\?% %ﬁ%mj {;‘;H‘ ! ib\ internships. By providing work opportunities to WFEBY) BHEECHAOZEF > TVWELEF LVWESR(CTEY
E&oTEFIHBELEVDECREHVET, o, Rik4ATEIS BELEEOEV. THADEENEEENCHTRAESO talented students with dreams of working ST E 7o AN LBE T G~ . EH TS5 —
?%t@%t?ﬁ?‘f’\o)ﬁjﬂlikg<\ﬁ%ﬁﬁ(:?'@ﬁbiﬁ]b‘@h\ _CEEi%JC‘l5?%3’1?1?’&%5&@%0)(:b7’:bu EVWSER%E oversleas,l we help them expleri?nce Whét Sy TEERMEUEFANTOET, SEACEBNTH T
CEEHBDTIFEER. 201 7FEE . REMITEHRAHF WV BRIELEY—EXRD 1 DTI . #HEALLBZESREH->TE \:;?L:l::]nlge;?nava?:;ﬁ T:ST;i::yk);sWI;iilnzn\ilig WA E DB 1 (C 24 DR A (LR A< S
W eh < 5 \ZR—RNEBERE S HEL, T IT<®R e 3 = .
FEWEBERIERIC, BFMO/ AR D REHAE (EIFEH) AT R ﬁ<i§iﬁ%::?; EntLas ;Tni them. This also gives us new opinions and ZiIRM T B LT ZDOERMBZER D> TV efe<eeH (S 4t
v a/\y IR—VEE Bo . Z I T BB CRBED B (T 71z . ! = ~
EFrYZa /73’23)2\'—*' i/_: /%%m:bilﬂ__ e ?bi © R AR ﬁ?:} ;iﬁ( /?91\»51’%112 i -}L_f ideas from a customer's perspective and helps SREBEREDESADSZLDIEZZATEVET. HEE
25 A ‘C“.’F"\]4‘00$0)35§$§(;-z_$|]ﬁﬁ WERE RCFCoERIC i) y(d)ﬁﬁﬁ’éfé/\;f\%bl%&?\ wRiTREzRA77A% us provide new services and products. We are BIROEELEROTATATERIAN. SWELDAICTE
REEENNZAR—RNERBINLEERELZLVS-L»W IWICTRZEAETEEICTRT—EREZRELTVET. 2013 improving our service quality while growing BORREHBLESHT—E R EMT B E T BETSTAS
FUIZ MO TBINCITHINIEERIHRE L L I BRITEILAD FOY—EXRBUR. FIAEHR S VEEDH4L, 000415, the populatilon of people traveling from DEEREDIA I EERLTENET,
—BhERBS D TR IBLHAEEZTVET, BLELCEBALDOKNE 4004 (CETIEBRAIRE . ZERTE Southeast Asia to the world. . .
HIS AN LEA R #T
SHEISURWEH DG Hca 75> DRIBICEY. S5(C ¥ERIDY—ERELTEECHEAERITITHEVET,

ZL DA [TBIMNRITZE LTV EREKERZEHALTELIET,

tﬂ! 73_ ﬁl] ’_i]:_ D ﬁ ﬁf Contributing to regional revitalization

H.L.S. original Service “Travel first pay later”

Supporting for passport acquisition fee Shinji Yoshino, Kanto Overseas Business Division

The rate of passport ownership among the Japanese is Our "Travel First Pay Later" service encourage students to go L hing “T "

much lower than other countries; in some rural areas it is on their graduation trip. This ties deeply into the H.LS's Kau_n;’t ||I(n3 Traveehtt o ,
in the single digits. The costs of a whole family to obtain founding ideals of allowing Japanese youth to expand their EﬁE%EAﬁ'ﬂfﬁ-%tiﬂ;iﬁ{ ha)v\ya'-‘/ﬁ enichi Ikeda, Travee (https://travee.co/ )

four passports can be steep, so people tend to look away We launched Travee, a CtoC matching service that links travelers with local

: knowledge by traveling overseas and becoming global A BUTOENAEEA Y. "B TN OEAHER
from overseas travel. To that end, we launched a promotional

citizens. In my own experience, | found that after entering the guides, on January 4, 2018. The goal is to create the largest community of global

cash-back campaign in the summer of 2017 on the application workforce, | had less time to travel, so traveling overseas became RICEN>TOLK MR AR R ZIEB N 2018F 1A, interchange in which psychological barriers

fees (including renewal) for children's passports. Over a period difficult. Seeking to help others in the same situation, we offer fRiTE ERMA A RETYF I IBCtoCH—ERTravee between countries and cultures melt away

of approximately two months, 369 people used this service, a service whereby students can travel to many countries as (FZE=) 1229 —RMLEU. RITELRHO A EDRTR 3 as people get to know each other better. Our

gaining the opportunity to obtain passports for an entire family. possible whilst in school, to develop valuable experience, and MR CZ2Ea CEREE AESE LTEFTHY. B4 ! core philosophy states that people are the

Many of such customers had traveled overseas for the : : . most valuable tourism asset, so real
defer payment of their travel costs up to seven months in the ZHDEAEREEHA LANS THARIL | (6 BEERICD%A

first time and we believe this acted as a key motivator to
help expand the tourist population.
It is our intention to continue rolling out these activities;

future. Since launching in 2013, the service was used by 4,393 engagement with the local residents is

M2 —ERTY, Travee A1 ROGHEAEA DB EE(CHITT

to devel id that ‘ tunities f a key spoke in the student travel experience and is allowing DBAZEABAT 7> 2 BPLTOGBROF T, HIR

o develop new ideas that create more opportunities for N -

people toiravel overseas PP H.1.S. JAPAN BISEsEsfRiFE2eag  more people to get the most out of overseas travel. Rz et is/FEbD—BiL B3 L5 EEERE
' =5 HFH A>THEVIET,

people in its first year to 8,394 in 2016. It is gradually becoming important to us. We are partnering with Japan'’s

municipalities to roll out services which
directly translate into the creation of local
value and vitalize these communities. Travee
BHAEEWBEAT TraveeEHEIY  visitors in Japan can also learn how to

ME B— become Travee guides in their own country.

Sakuramachi-city redevelopment and local vitalization
through collaboration with the municipality

Takashi Arimoto, Kyushu Sangyo Kotsu Group KASSE JAPAN Co. Ltd *&H]ﬁﬁﬂ% . Eiﬁ%t@ﬁ}%(:&%iﬂ_’.ﬁ%ﬁ
The Kyushu Sangyo Kotsu Group will redevelop Sakuramachi-city, a transportation

base located in the center of Kumamoto, as a tourism exchange base , and we will AMERT IV =T 3 M- RAORR(CALE T 35558
also contribute to strengthening the sightseeing information dissemination base ROHMOBRAR BEMBLCHRLCHEARIURAE
DIF AM-BEEADOEARBERORKENRDBEEES D
OFELVABIBICEMUTEFVWIET . JIL—T24
DTKASSE  JAPANJICEWTIF BERBDREFEKER-
BR I¥NR GRIZRLBE SRELVELEERET S
URMREBEDTHFTRNA. FLHB I EITIWEREILK

A-N—=HFIY—-UXLDEE
AZN=BIIY=DVRXLTRIZENITI7V=TEUDb I OFEEZ(ELH. EVT - MG -FmER - 1R %iE
BAWEETIRICARREBRL TV B A EHR(C. FHEAVNDTEREBICIRCHSNB3BFENELTVET,
20174, TERERER DRIy 7 RITY 7 — 12 BBLELE.,

Z2) =7  OEWEFHFHNEFHES N B3E /N> Y —UX LTI —RTBIES X RAEFEEZE LE L,
MICEANBTR—F—RAIT. Lo b T R—F—RAITYT7—EZFEEDTVET . FENEKT S, it
RO —E20BIL. EROEEBEDEREEH S T BERE LSS B ALEAS, T2 A—FIL
Y—UXLEHRCEBEE Y. SUB<OF CROBEB P EUEHRBO LB HAEEDLTENUET.

.
S L,
A=

=y

—t

of Kumamoto and Kyushu and creation of bustling
communities. Our group company "KASSE JAPAN"
will contribute to the revitalization of the region
AZN=FIWY—=UXLFTRY by expanding sales routes by bundling various

BH HZ kinds of small quantity products such as
agricultural fishery products, foods, industrial

Promotion of Universal Tourism Takayuki Usui, Universal Tourism Desk products, traditional crafts etc. The company EERIE MESEEECEMLTEVWIET . RH4E1E.
The Universal Tourism Desk hosts the “Tabi no Wa," a program, catering for handicapped passengers, including those who use wheelchairs, are of advanced age, are name is the meaning meaning "to activate" in BEARTIAETE(=FED) MBETZFHETIEND
infirm, injured, or have disabilities, so that they can enjoy travel without worry. For FY 2017, we launched a set of tours where staff with nursing licenses accompany Kumamoto dialect. In the future , we will expand BHEEAHTEY. VTN FE<AMN BEAET VT
travelers. This one-of-a-kind activity claimed a prize in the Overseas Business Section for the 3rd Japan Tourism Awards.Other tours, such as accompanying bathing our business to Kyushu and Japan. FOUET

assistance and sign language interpreters are also drawing interest. With demand for these offerings on the rise, not only rolling out these unique services , but we are HNERTIN—TF °

also partnering and collaborating with other organizations to spread the concept of universal tourism, letting more people experience the joy of travel. I BKASSE JAPAN Bt &
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Increasing employee satisfaction

FAIN—>T10 D E

Promoting diversity

9’(/‘_:/ T 1 &'f“/OJL—:/EI > Diversity & Inclusion
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FTADMIEER ZERET S

SEIMTAN—27 1 D 1 2 CSRIFFIDER T —YEI B (CHTzW. T ADIHEE
BeBBEIB I EWVSTIN—T1 A2V —Tar At RELE L R
TIF20304. IL =7 IR HHBAOD75% 2R B EEDNTVETH.
HIS.[CHEVTEESCRE—RDEL 2020F(C1380% & BX B RIAHTT,
BSOAEOHBMESD HENMECPULVERCZHANEZZH. —A
VEWHBIEPUDVER>TEIT IR ZESB(CR. BSZYI/UT(TEE
RABVWCEBLEVWIBFZEETBENDETT. ZDHICIE FHI
HENBLZENTERHEHZ DB ECTMA ADEREERECTBEERL
DERMN —AVEVDEFAR—ay EEROB LICDORAZEEZITVET,

HIILZ TR EE 1981 ~2000F HICEF N2 BT ERTT. TNLEIO AL FRLZHE
ZRFDEFRTNTVET  TOIARBLA LI — Xy M ERUEREICEINE > LRYOHART,
TFOINRAT 1T IERENBZEE SNSBERFIA UL ERONE - RELFRETZ—AH KB (D
I1ZTA)ANOREBEHIEBL B EOOBAVEXLCTIEANBZEVWDNET,

Future Initiatives

AEANEARE ASEETIL—T

Diversity & Inclusion Policy

“To recognize people’s value”

Eri Kijima, Human Resources Division Human Resources
Strategic Planning Group

One of the core themes of our latest initiatives is promoting
diversity. We have established a series of diversity and
inclusion policies to recognize people’s value. Estimates state
that by 2030, millennials will account for 75% of the working
population. H.I.S. is already ahead of the pack as we estimate
that millennials make up 80% of our workforce by 2020. This
generation value what they can provide to the society through
their work. Creating a workplace where everyone can feel
fulfilled requires people to understand how others are unique
in their own way. To that end, in addition to creating a place
where many people can fulfill their value in the office, we
believe that fostering a corporate culture in which people are
fully respected will translate into motivation for each employee
and also increase productivity.

*'millennials” are those people born between 1981 and 2000. They are drawing attention for having
sharply different attributes and preferences from the generations that came before them. They are
the first generation to have grown up among digital devices and widespread Internet connectivity,
making them so-called “digital natives." They are adept at using social media and other outlets to
gather and share information, and they have a strong sense of community, prizing close
relationships with their peers.

In the medium-term, we are situating the career support of women and foreign staff as a key vector.
H.LS. offers the "Mama and Papa Choice system”, where parents can opt for shortened work hours
until their child reaches the third year in elementary school. For this fiscal term, we are making
improvements to this system and promoting work-life balance, as well as supporting our female
workers such that many more of them can reach managerial positions and higher. We are also
working to create new opportunities for foreign staffs. In order for our staffs to create a company of
true value to encourage the development of each individual, with a plurality of values and diversity

o
RE #RE respected and innovation achieved, we launched "Great Apes Teach Human Eternal Relationships

Seminar” This program fosters better communication throughout the organization and is devoted to

creating a better workplace in which the needs of all are respected, with dedicated anti-harassment

SEDEE
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TVET AEHCRT2TOHEINTERS
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THERELER

Female executives ratio

and human rights hotlines available. These efforts have thus far been undertaken on an individual
basis at each firm, but we are pursuing greater integration and collaboration between group entities.

(201751181837 H.L.S.JAPAN) (As of November 1, 2017, H.L.SJAPAN)

T ERR R

Women managerial ratio

12.6%

;?é Lw mi;j-,—_,j < U Creating a friendly working environment

Flexible ways to work and promoting work-friendly environment
Shigeki Wakabayashi, Human Resources Division Labor- Payroll- Management Group
Seeking to create a better place to work and open-ended workstyles unbounded by time
or location, as well as benefits to employees that reflect their contributions to the company,
we are pursuing work-life balance and the development of a positive work culture.
Addressing internal issues such as long hours of
work cannot be done at the individual level alone;
teams and organizations are required as a whole to
raise awareness by working on a shift basis, as well
as promoting proficient systems. The installation of
flexi-time and teleworking from home are specific
examples of our innovative ways of employment.
We are already piloting these and other initiatives.
Aiming to become the company and by offering
the industry’s best benefits to employees by 2020,

we revamped our salary structure for FY 2018 and FHABAY HE-85 - EBIIN—T

are planning to raise base wages. a5 i

VRIAVNHEDIEK-BEHVOE L

—AVEVDARDEES N GESTESE BV EPUNVER>THITZHIZRIEOERZBIETLHICE,
VRIAVNDECHBREZEZ 2016 F3ALVERBHEMICTRIA MRHEZRI—MLELT,
F—LTHREZ LIF2EHICE AN—2EORARNBRNTHBET. ZORCEBESTNELVLE
S EEETERFELASHMMETT. 2017F 11 ARE. Z#EHA(31,0008%BX. 1227 —>3>-
BROENE LU ETEIVRRICULES EVWSEAFRL [CLD>TETEVET,

Enhanced worthwhile of work and expanded management training

FRLBTAOHEE - BTPTTDEL
TEIZEDT VS ORRICHE T, BEPEEICEONZVE
HEHBRINIIOER RSUANOEHREZRRT B MG
BROBHZNBHEZERL. BENAFEBOMN EFER
BEONZY Z2#E ELVRIEDO<WEBIELTVET,
ERBSEOREICOVTII BATERLSF—L-BETE
B EHIRH > TESRBEE L TVB(EFNRDS
NIZRES 7R THEITB1Z I TR T Ly I A9 1 LFIEDE
AR FLWEEA (L DRI B EEEHHESDERER=H
BLTVWEET,

WB(ZDWVWTIF. 2020F(CFERNOT DB LEEB AL,
2018 FEEDHERESV . EXBOR—2 Ty TEREDL
TEHEULTHEVET,

H.I.S. JAPAN BISGE/MRITR S0
EREEAEIIL—T
x| IEg

Masatoshi Oumi, Kanto Overseas Business Division Kanto Human Resources & Education Group

Creating a workplace in which the personality and values of each person are respected and in which people can work with vitality and pride requires advanced management methods. To
that end, we launched a series of management training workshops for manager-class personnel in March 2016. Achieving results as a team requires each member to be internally driven
and motivated. Through training, all participants attending workshops discuss and debate how to achieve this goal. As of this writing in November 2017, over 1,000 people have taken the

course and used it to improve their communication and interpersonal skills. We are building a culture of better communication around the company and making it a better place to work.

HETHRE

Employee awareness survey

EIER (%) o BENVDHZ @ THFI*
Response rate (%) To be workable Average score *
70
60
o ’——_’\'\.—’_.
40
2013 2014 2015 2016 2017 &R vear

X EEBFAELBERDFIES  * Average score of all employee awareness investigation survey

#fERFHEKED

Consultation window for employees

B4 OHBiZTORHP/NFZAY MECDVWTORKXBROZREL.
#HEHNSOEREHKICHUBEHZEITVET,

We set up a consultation desk for daily workplace difficulties and harassment,
and we have a system to respond to individual consultation from employees.

éb"bb\l-.k‘y I\a'fy Refreshing hotline
EEE (Zf+85R09:00~18:00)

0120-987-388 i:-6-5ema

Telephone (Reception hours 09: 00 ~ 18: 00) (Except Saturdays, Sundays, and public holidays)

E}‘—}lz (245%%3&{7” E-mail (24 hours reception)
sawayaka@e-goiken.com
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Increasing customer satisfaction and contribution to the local community and society

3-5 Eﬁ 5ﬁ E 0) E i % {t Visualizing satisfaction levels

Launching of NPS surveys Shugo Nagatani, Customer and Employee

Satisfaction Division Customer Service Office

The crux of the travel services industry is finding ways of providing ever-more moving and enjoyable experiences to
customers. To that end, we launched a series of NPS questionnaires in order to get insights into the mentality of our

customers, as well as allowing our front line operators to learn about
their own strengths and weaknesses and improve these in order to
enhance customer loyalty and self-motivation. Two years ago, we
experimentally implemented this process, and in April 2017, it was
officially launched in eight areas within the Kanto region. Results
indicate that NPS values and year over year revenue are proportional to
each other, and we have reached a point where we can accurately
assess to what extent satisfaction has improved across each
touch point. A short-term goal s to roll out this service nationwide and
implement questionnaires upon return in-country, translating customer
feedback into future products and enhancing client satisfaction
and driving constant upward growth in repeating customers.
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Aiming for the most environmentally- friendly hotel worldwide
Takeyoshi Oe, Huis Ten Bosch Co., Ltd. Henn Na Hotel Development Unit
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ﬁﬁﬂﬁ‘é’fdﬁ ***i%@%‘lﬁﬁ Creation of a sustainable future society

Henn Na Hotel Huis Ten Bos is a future-oriented hotel coexisting with
the environment. We want to create a low-cost hotel which is the most
environmentally-friendly worldwide, with construction costs and
utilities expenses kept to the minimum. Air conditioning equipment
throughout the facilities are the latest radiating panels, which offer
excellent energy efficiency for all-season comfort. In addition, going
back to the name Huis Ten Bosch, we are the first hotel in Japan to have
made use of CLT (Cross Laminated Timber), a new lumber product. Our
goal is to use 100% Japanese cedar and increase the distribution of this
material, as well as contribute to the growth and development of forests.
Furthermore, seeking to supply a more stable source of purely natural
energy for the power grid, we are the first in the world to employ not
only solar panels and batteries, but a hydrogen energy supply system.

Creation a journey as a key formative experiences of learning

Suguru Yahagi and Kanako Mitsuhashi, Study Tour Desk

FUDRGKERELBMDEE

Study Tour Desk are geared at creating a sustainable world through travel, and they are offered as a suite of products built

with potential and is an opportunity we can give to a wider audience,

2AITAYT =T RY

around the SDGs (sustainable development goals).
In addition to tours that let participants discover, leam about, and explore
potential solutions to social issues and international affairs, these tours also let
them leam valuable lessons from the systems, ways of life, and cutture in other
regions, instilling a diverse way of thinking in them. These tours are based
around fostering a fleet of personnel who can lead the future of their peer
group, community, society, and by extender the world and global environment.
Going on-site to experience things locally lets us truly apprehend the
global context for the first time as our own affair. Travel is brimming

allowing them to have key formative experiences.
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CSR / Approach to important issues

1. Creation of the Tour Guide Desk Shigeru Fukui, Kanto Overseas

1. RRET AV DRE

Business Division Kanto Europe - South America Group

We received many compliments about our Tour guides accompanied tour "impresso". To
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2. Number 1in total trolley bus stops in Waikiki
Ryoichi Furusawa, H.L.S. Hawaii

By expanding the Lea Lea Trolley coverage area from central Waikiki to the
shopping malls on its outskirts and suburbs, as well as popular restaurants on the
pier, we achieved the number 1 in total trolley bus stops in Hawaii. At around this
time, we also launched a service in which tour guides accompany travelers. It
received a very positive response from customers. In 2017, we expanded our
coverage area across Oahu, and we continue to boast the highest number of trolley
stops. Going forward, we want to cement the Lea Lea Trolley as a comfortable and
convenient way of getting around when traveling throughout Hawaii, and we plan
to bring it to a wider audience.
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that end, we started the “Sub tour leading training” in fall of 2013 in means of having
our in-store sales consultant experience what it is like to accompany travelers; they
gained valuable first-hand knowledge that we believe they can use to better convey

the latest travel details to customers. In
addition,we launched the "Tour Guide Desk”
and "The Tour Guide Hotline" in March 2016
allows customers to readily reach out to current
tour guides and share their expertise and
experience. By talking with the tour guides,
customers can develop a newfound interest in
places they had never thought of going before.
Some customers say that this service expanded
their outlook and viewpoint. We hope that
consultants will recognize the pleasure of
traveling by paticipating in the training, and be
able to return to dialogue with customers.

BH %

3. The first to launch training for overseas Tour

guides in Japan
Eriko Minami, Quality Control and Market Research Division

Seeking to enhance the skillset of our overseas tour guides (in terms
of safety awareness, inter-personnel skills, etc.), we host training
programs in Japan to the highest standard. By getting guides to learn
in-depth about Japanese culture, Japanese people, Japan-style
hospitality and our standards of expertise, service, guidance, and
courtesy, we allow them to bring those skills back to their country and
continue to improve the satisfaction of In-Ttravel. We believe that we
can make our customers' journey richer by realizing hospitality
acceptable to Japanese customers by local guide familiar with the site.
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Name

Licensed No.

Common stock

Established

Address

Net sales

Number of
employees

Affiliations

Bank
references

Tourism
business

Hotels

Huis ten bosch
group

Kyusyu sangyo
kotsu group

Other

Board of
Directors

Officers

FR29F10A3THIRE  As of October 31, 2017

HIS.Co,Ltd.

No.724 by Commissioner of Japan Tourism Agency

11,000 million Yen

December 19,1980

Shinjuku Oak Tower 29F, 6-8-1 Nishi-Shinjuku,
Shinjuku-ku, Tokyo 163-6029, Japan

606 billion Yen

16,932

International Air Transport Association, Japan

Association of Travel Agents

Sumitomo Mitsui Banking Corporation
The Bank of Tokyo-Mitsubishi UFJ,Ltd.
The Tokyo Tomin Bank,Ltd,

ORION TOUR Co,LTD
H.LS. INTERNATIONAL TOURS (NY) INC. (112)

THE WATERMARK HOTEL GROUP PTY LTD. (16)

HUIS TEN BOSCH Co,Ltd (12)

Kyusyu Sangyo Kotsu Holdings Co,Ltd (13)

H.S. Insurance Co, Ltd (15)

FRL30F3ATHIRE As of March 1, 2018

Representative Director and Hideo Sawada

Chairman and President (CEO)

Director/Senior Managing
Executive Officer

Tatsuya Nakamori

Director/Managing
Executive Officer

Masayuki Oda

Director/Senior Executive
Officer(CFO)

Director/Senior Executive
Officer(CHO)

Director/Senior Executive Officer ~ Atsushi Yamanobe

Shigeru Nakatani

Katsuhiko Sakaguchi

Mutsumi Gomi
Masahiko Hirata

Director/Senior Executive Officer

Director Audit & supervisory
committee member

Director Audit & supervisory Tsunekazu Umeda

committee member

Director Audit & supervisory Sonoko Sekita

committee member

Senior Officer Hikaru Wada
Officer Kiyoshi Takano
Officer Ken Fukushima
Officer Hideo Hatano
Officer Yuji lwama
Officer Kozo Arita
Officer Yuka Kataoka
Officer Shohei Akao
Officer Konosuke Oda
Officer Shintaro Sudo
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Group MIKI Holdings Limited&®F&#t1t

Green World Hotels Co., Ltd. &2 F&#t1t

BYAY
/|8

History

1980 ® International Tours Co,Ltd H...S.'predecessor, is establishedwith 10 million
Yen capital.

o License as retail agency (No.3034) is obtained from Ministry of

1981 Transportation.

1984 e Osaka office opens.

1985 @ Hong Kong office opens.

o License as general travel agency (No.724) is obtained from Ministry of
Transportation.
1986 ¢ Nagoya office opens.
® Fukuoka office opens.

® Launched"Ciao”, H..S. first tour package.
1989 ¢ "Avanti and Oasis"division is established in shinbashi office.

® Company name is officially changed to H.L.S. Co, Ltd.
1990 ¢ "Business'division is established.

® H.I.S. is appointed official IATA agency.
1991 4 “Group Tour"division is established.

1993 e Travel Wonderlands, a department store for international services, opens.

® Chubu, Kansai, and Kyushu headquartes consolidate and expand, and
Travel Wonderlands open in each region to become the largest retail offices
in those areas.

® Corporate section is established.

1994

1995 e H.IS. Company stock is offered over the counter.

® The homepage opens.
® H.I.S. opens its first world class hotel, The Watermark Hotel Gold Coast,
now Hotel Watermark, in Australia.
® Skymark Airlines Launches. (Currently, Skymark Airlines is not our Group company.)

1996

1998 e The number of domestic sales bases exceeded 100.

2000 ® Founded subsidiary, Howa Travel Service, now Orion Tours.
¢ Founded subsidiary, Map International Co,, Ltd. now ATB.

2001 ® H.LS. opens"H.I.S. travelling-abroad navi"as a formal site in i-mode.

® Founded subsidiary, Cruise planet Co,Ltd,
2002 o Listed on second section of the Tokyo Stock Exchange.

2003 e The number of overseas sales bases exceeded 50.

2004 o Listed on first section of the Tokyo Stock Exchange.
¢ The number of domestic sales office exceeded 200.

® Second hotel in Australia, Hotel Watermark Brisbane, opened.

2005 ® Kyushu industrial Transportation Co,, Ltd, (now Kyushu Sanko Group),
incorporated into H.I.S. Group.

2006 o Launched new inbound tourism company, H..S.Experiencec Japan Co,Ltd,.

® Reorganizing and setting up“the Quality Control & Market Research Room"
2008 e First hotel in Japan, Watermark Hotel Sapporo, opened.
® The number of domestic sales offices exceeded 250.

® Ohshu Express Ltd. became a subsidiary of H.I.S.

2009 ¢ The number of overseas sales bases exceeded 100.

® Huis ten Bosch joined H.I.S. Group,as a subsidiary.

® A new brand"QUALITA"was established, that seeks"hospitality”.

® A new service was created"CLASS ONE". A membership club for the high
class customers.

2010

® Founded subsidiary, Japan Holiday Travel co,ltd.
2011 ® HTB cruise co,ltd. was established.
® Watermark Hotel Nagasaki opened.

2012 ® Founded subsidiary , GUAM REEF & OLIVE SPA RESORT.
® Founded an international chartered airline , Asia Atlantic Airlines.
2013 ® Expanded the operation of international E-commerce site "hisgo” with in 39
countries.

® Established Laguna Ten Bosch Co,Ltd. and started operation of
2014 | 3 businesses from Laguna Gamagori.
® The number of overseas sales bases exceeded 150.

® Watermark Hotel&Spa Bali Jimbaran opened.

® "Henn na Hotel" opened in Huis Ten Bosch.

¢ The number of domestic sales office exceeded 300.

2015 ¢ The number of overseas sales bases exceeded 200.

® Established "LY-HIS TRAVEL Co, Ltd." with Chinese OTA “LY.com” as a
joint venture company.

® Established "INTERPARK JAPAN Co, Ltd." with Korean major online
shopping mall “INTERPARK" as a joint venture company.

® Henn na Hotel's West Arm opens in Huis Ten Bosch
2016 ® Started electric power sales

® Established H.I.S. Hotel Holdings Co, Ltd.

® Founded subsidiary, H.S. Insurance Co,, Ltd.

@ Established H.I.S. SUPER Power Co,, Ltd.

® "Henn na Hotel” Maihama Tokyo Bay, “Henn na Hotel” Laguna Ten Bosch opened.
2017 © Established H.I.S. Inc. Okinawa Co,, Ltd.

® Founded subsidiary, Group MIKI Holdings Limited.

® Founded subsidiary, Green World Hotels Co,, Ltd.
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E ﬁ%: 5;% ﬁ Consolidated results

J'=_'=|_, _t_lﬁl—]- Sales '\E' %*U H Operating income

606,024 19,970

523246 237456 533705

479,478 15,906 15,915

14,274

1,843

2013 2014 2015 2016 2017 2013 2014 2015 2016 2017

FBERIE ordinary income WHABEFUZE nNetincome

22,685 13,259

19,016 19,647
10,890

15,203 8,903 9,050

8,648

267

2013 2014 2015 2016 2017 2013 2014 2015 2016 2017

t 7 X > |\ IEJIIJ % J: *ﬁ ﬁ)i J:L’, Sales composition ratio by segment

RTIVEE 1.5%

Hotel business 1.3%

AMERTIV—T 3.7%

Kyushu Sanko Group 3.7%

NIRRT YRR IN—T

Huis Ten Bosch Group 6.1%

BEIEZE 0.5%

Transportation business 0.5%

RiT53E 88.6%

Travel business
88.6%

*Numbers are before eliminating intersegment 1s. Corporate
to the segment are excluded.

not allocated
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REE-MEE BCEFER(Fryvan-2)

Total assets, net assets, equity ratio (cash basis)

FABE Total assets . HUEEE Net asset ©--® BCEAKLE Capital adequacy ratio
W--m BEERER(RyRFvryaAR—2) Capital adequacy ratio (net cash basis)
1 BCEALER = (WFE - DEkERS) - RlE
#2 BEARLE (Ry Mrrydan—2) = (MEE—DBHERS) - (REE-GFFAaM)
*1 Capital adequacy ratio = (net assets - minority interests) + total assets

*2 Capital adequacy ratio (net cash basis) = (net assets - minority interests) +
(total assets - interest-bearing debt) 4221809
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425@__“ AN7%._ == T>...332,385
maze )
36.6% K 83
o 38.7% ~~_ 0
215,913 "+~ =
, -3 32:3% I
Scgommmmmmo .
3115%
102295 113,990+ 1,247

90,680 . 95,139

2013 2014 2015 2016 2017

Frv>a70— cashiiow

EEECF Sales CF . & CF Investment CF . B##5CF Finance CF
37,033

30,181 32'36929,769

A10,975

A12,7
03 A15,440

A15,580

We-m 7)—Fvyazo-—
Free cash flow

A28177 A26,209

2013 2014 2015 2016 2017
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Financial data

HET—YFEH10BMRECEDEET HBHAM

*Figures are based on the fiscal year ended October. *Unit: Million Yen

ROA-ROE roa,roE

®--® ROA W--m ROE

HROA (REEFHFIGEE) =R EFH - PrhTigREs
ROE (B 2AAFIE) = YA+ P a2 Ex
*ROA (Total assets ordinary income ratio) = Ordinary income + Average total capital during the term
ROE (Return on Equity) = Net Income + Average Capital

16.0%
u
12.1%
m____ 108% 1.6% ;
“““ Wo-mom AN I/
@ oo @ ---------- e \‘\ /!
7.8% 7.6% 77% S ;o 2%
N 27% ) =T
\\:\._If,_
iI
0.3%
2013 2014 2015 2016 2017

_ g Dividend

1#RY 7z WEY € Dividend per share BT
*Unit: Yen
29
22 22
17 18
2013 2014 2015 2016 2017

t 7% > I\ Eu "é." % *IJ H *ﬁ E‘Z J:lf, Operating income by segment composition ratio

RTIVEE 4.8%

Hotel business 4.8%

NIRRT VRRTIN—T

Huis Ten Bosch Group 48.3%

MBI YA MRS [ RRCEERT O AV MRS L TW VWS H BAEREET,
HENBAVAFAOBHEERFRTLCVEL A,

HMERTIL—T 3.5%

Kyushu Sanko Group 3.5%

3RS
62.2%

Travel business
62.2%

*Numbers are before eliminating intersegment transactions. Corporate expenses not allocated to
the segment are excluded. Transportation business with negative operating profit is not shown.
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