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Sustainable growth based on the HIS Group Purpose
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Drawing on its founding ethos, the HIS Group aims to
achieve sustainable growth by creating economic and
social value for all stakeholders through its business, using
the HIS Group Purpose as a foundational touchstone for
all its corporate activities.

HIS was founded in 1980. At the time, the number of
overseas travelers was 3.9 million, or 1/5th of the market in
2019.

In those days, overseas travel from Japan was expensive.
The history of the HIS Group began with us challenging
this conventional wisdom in the travel industry. Above all,
we trace our roots to a desire to help clients use the
feelings and discoveries they experience when traveling
the world to empower themselves and society.

HIS, a startup that began with a single desk and two
telephones, became a pioneering travel agency catering to
the FIT (Foreign Independent Tour) segment through
low-cost airline tickets, championing the new market for
independent and free travel. Even now, 43 years since its
founding, the company's main clientele is leisure travelers.
Since its inception, HIS has always been particular about
communicating with customers, in the same way that we
would help make travel plans for our own family members.
Today, we are able to build relationships of trust with our
clients that span from the initial planning of a trip through
to the time of departure, and even after their return, we
share with them the excitement they had at their
destination, their invaluable memories, and at times receive
strong feedback. The process of incorporating customer
feedback into our products and services leads not only to
the development of solutions that meet customer needs,
but also to better procurement and enhanced support
systems through the expansion of local branches.
Although HIS sells these products and services and
customers buy them, the feedback and reactions we get
from customers after their trips suggest there is little
information asymmetry, and we find ourselves on an even
footing as co-collaborators in travel. This feedback from
customers and numerous stakeholders involved in each
step of the travel journey always brings insights and
excitement.
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Travel, our original focus area, revolves around creating
opportunities to let customers encounter the unknown
through extraordinary experiences around the globe.
Customers have many opportunities to witness specific
events and how they have evolved into the present. These
encounters have an impact not just on us, our customers,
and our stakeholders, but on the wider environment,
culture, and customs of a place.

This mutual relationship transcends industries and spans
the globe, and we at the HIS Group hope to learn from this
as we continue to make an impact. The HIS Group
Purpose provides a proper understanding of what we must
do to make an impact and also points us in the right
trajectory. In order to realize sustainable growth going
forward, the HIS Group has established the HIS Group
Purpose (“unleashing excitement”) to reaffirm our origins
and raison d'etre, unify our trajectory as a team, and
develop our business for the future. We believe that this
element of learning has been instrumental in making the
HIS Group what it is today, and proactively considering,
leading, and providing (unleashing) exciting and inspiring
moments will help our businesses grow and continue to be
more sustainable.

In recent years, there has been growing concern over
looming global crises.

In order for people around the world to turn their inspiring
and exciting moments into solutions to social issues, we
must go beyond ethnicity, race, culture, religion, and other
differences. Through mutual understanding, we must
create a society in which everyone can live in peace and a
healthy global environment that provides a way of life for
animals, plants, and humans alike.

Encounters with the unknown, connections with others,
rich and enjoyable moments, excitement, elation, and a
desire for peace.

We will continue to be adventurous and take on challenges
as we strive to achieve a sustainable future, bringing an
exciting impact to people's lives through our businesses.
In so doing, we will maintain a healthy global environment
and create a never-before-seen world in which our work
resonates through society as a whole.
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HIS Group Purpose

Establishment of the HIS Group Purpose

HIS Group Philosophy
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Respect the flow and the principle of Nature.

Always be polite and modest.
Understand that there are two sides to
everything.

Always do your best.

Learn, study and face challenges.
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We hereby swear to observe all laws and regulations including
international rules and to act with good social morals and sincerity
following eight principles. If anything is against this Code, we must
investigate the cause and handle the disclosing of information,
making clear the responsibility and liability to prevent these
occasions from reoccurring.

All the management and executive officers are responsible for
remaining truthful to this Cord, maintaining corporate
organizational structure, and taking the initiative in carrying out and
accomplishing these responsibilities.
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1. Provide useful products and services to society

2. Lead fair, transparent free trade

3. Handle information properly and sincere communication
4. Secure a comfortable and safe working environment

5. Respect diversity, personality, and originality

6. Coexist with the local area and community

7. Preserve the global environment
8. Hope for world peace
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HIS has established the HIS Group Purpose, which describes the raison d’etre of the HIS Group and its subsidiaries in society at large.
In addition, we have finalized a set of HIS Group Values to guide our actions to realize this Purpose.

HIS Group Purpose
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Unleash your feeling "KOKORO ODORU": Being interested, excited, and having a desire

Encounters with uncharted worlds, connections with people, enriched times, "Waku-waku" (Excitement), elation, and thoughts on peace
- We unleash our "KOKORO ODORU" feelings and always are challengers to create a new world.
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We formulated this Purpose based on our trajectory since our founding, which has always been about unleashing encounters with the unknown and
questioning the status quo through travel, and our identity of always being a company that takes on new challenges.

We will continue to bring the world closer together and provide new value by creating diverse encounters and connections, creating rich and irreplaceable
moments, and promoting mutual understanding.

HIS Group Purpose #ili @ https://youtu.be/OvRigXMirR8 Ol

HIS Group Purpose Video
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Adventure and Challenge
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Make your challenge an adventure worthy to be passionate about.
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Speed and Agility Be speedy to go straight forward and be agile to behave flexibly.
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Balance and Morals
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Brightness and Liveness
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Too much is as bad as too little. Make decisions with balance and moral standards.
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People naturally gather where vital energy blossoms. Always act with positive energy.
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Founder Message
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Thank you for your ongoing support to our company

I would like to express my sincerest gratitude for the warm
feedback we receive on a daily basis from our customers,
everyone involved with HIS Group, and our shareholders.
Travel regulations in various countries are being gradually
eased, and, as people start traveling around the world
again, | am keenly aware of the magnitude of the role
played by the tourism industry and just how enthusiastic
people are about traveling. It is quite an exhilarating
thought.

For me, traveling has always been about adventure and
challenges. That adventure, which began in December
1980 with just two desks and a single telephone, is the
challenge so that we continue on our commitment since
our establishment to bring together as many people as
possible and connect them to the experience of traveling
the world with a chance to turn those global discoveries
into vital power for themselves and for the society. While
the company has grown and our portfolio has become
more diversified, we remain utterly committed to these
core ideals of catering to people's enthusiasm, providing
great value, and offering peace of mind. These are shared
values throughout our group of companies, and they have
allowed us to meet and exceed customers' expectations

The world is faced with many unknowns today, such as
pandemics, climate change, natural disasters, conflicts,
and wars, making the future difficult to foresee. But looking
back on our history, we have always found a way to
persevere through adversity, while seizing opportunities in
order to steadily grow. One of the founding principles of
this company was the idea of “Learn, study and face
challenges.” The inner core of that idea is that we should
follow the providence of nature and not try to resist
adversity—instead, endure through it and treat it as an
opportunity for learning and sensational growth to come. |
always tell my employees, "When things are not going to
plan, then this is precisely when you should be at your
most: enthusiastic, energetic, and radiant." This has been
our toughest predicament since the company was
founded, and we are not out of the woods yet. However,
we are confident that it is the perfect chance to discover
new opportunities.

We are plunging into the unknown with new challenges in
the post-COVID era, working with the utmost sincerity
such that we can turn this moment of adversity into our
most significant one to date and be reborn as a newer,
better HIS Group.

There is still much more that | want to do and that HIS
Group intends to do. It is my goal to usher in new changes
for the travel industry and other sectors in ways that will be
of benefit to people and mankind.

In order to be a company beloved by the public and seen

as essential by people around the world in the next 10, 20,
or even 100 years from now, we intend to continue taking

on new challenges and explore the unknown.

We ask for your continued understanding and support of
HIS and the HIS Group.

Change & Create; Always be a Challenger.

March 2023
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CEO
Yada Motoshi
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From December 19, 2022,
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emphasizes purpose.

HZZERR Japanese Edition ZEERR English Edition

IN=INZ E 9 7 7 ‘r /1k Turning our purpose into a tagline: We've incorporated our group’s central purpose to “Unleash your
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rﬁg g H OJ 7_--6- { ~  'Unleash" Design We've maintained the typeface (font) from our old
[Ba—RL—rOITDHISDEZAT (SZ?) ERAIE | E OO OO 2 H--H (:/)I/I‘y|~) w51 corporate logo while removing tf]e figure (silhouette) in the

) . logo’s background. By “unleashing” ourselves from the
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enclosed outline, we express the essence of our purpose.

H IS Unleash Blue HIs Unieash Blue Our new brand color is based on the blue (corporate color)

i@f@HB?f%‘ﬁ’)T%f:j)b— (:| —71':[/—|‘775—) %#~N—ZIZL7=HIS Unleash Blue, HISY IL—7 HIS used earlier. This co/or‘represents ou(retum lto the
roots of the HIS Group while also unleashing feelings of

DESAICERBLDD. [[DES]%8EED (Unleash) &, excitement.

YOUR JOYFUL TRAVEL. EoLURERDLED.

HIs #is #is e HIS

¢
Love Peace TRAVEL

HISOS D% &

History of HIS Logo H.15.C0, LTD.
1980s 1990 1995 2002 2009 2020 2022
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Three years have passed since COVID-19 was first
discovered. We have received many kind words of
encouragement from our customers, business partners,
and shareholders, and this has inspired us very much. |
would like to take this time to express my sincere gratitude
to you all.

For this fiscal year (ending October 2023), the HIS Group
has formulated a new HIS Group Purpose, which we are
calling Unleash your feeling “KOKORO ODORU”. We
created this slogan after facing the most severe
predicament since the company was founded: COVID-19.
Seeking to realize sustainable growth into the future, we
are going back to our roots and reaffirming the value we
provide, ensuring that the idea is shared throughout our
group of companies, and using this as a guiding "North
Star" as we align our path in a way that we continue to
expand and develop the company into the future.

The HIS Group was founded in 1980 as a business selling
discounted airline tickets. We popularized overseas travel,
which was overpriced in Japan at the time, offering them
at reasonable prices. This allowed us to provide exciting
experiences to a wider demographic of people, such as
encounters with the unknown and connections with new
people. We currently operate a range of businesses that
revolve around travel, these being hotel business, regional
revitalization business, theme park business, and insurance
business, among others.

Going forward, we intend to deepen our travel segment
and travel-related operations while diversifying our
business by exploring non-travel ventures as we set our
management on a stable path, ultimately realizing the
growth of the HIS Group as a whole. Specifically, in the
travel business, we are continuing to shore up our efforts
in the overseas travel segment, while also entering the
domestic travel and inbound travel segments in earnest,
two areas in which we have traditionally been latecomers
in relation to other firms. In the non-travel segment, we are
taking on new challenges in growth areas such as business
partnerships with companies in different industries and
BPO outsourcing from municipalities.

Through these diverse business ventures, we want to
widely share the HIS Group Philosophy with our all
employees establishing it as a cornerstone in our corporate
culture and aim to improve our corporate value over the
long term so that we can truly Unleash your feeling
“KOKORO ODORU” for our broad base of stakeholders.

In the future we are striving to come together as a
company and development of the HIS Group so that the
corporate group continues to evolve and grow.

We look forward to your continued support and receiving
your encouragement going forward.

March 2023
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Business Business Company

HIS Group Purpose HIS Group Value

BMIFZTL2R

Ohshu Express Limited

JN—=XTFFIb
Cruise Planet Co., Ltd.

I(F-74-IR
H.LS. Co., Ltd.

TS KA Gl o,

Travel business

FUN=JURINIVER EDE P

NUMBER ONE TRAVEL SHIBUYA Co., Ltd.  Orion Tour Co., Ltd.

IAF-74-I248& V7—-71-7

H.LS. Okinawa Co., Ltd. TOUR WAVE Co., Ltd. fth121%t
Others 121

SR F RSN
Japan Holiday Travel Co., Ltd.

FLY HUB TRAVEL
FLY HUB TRAVEL GROUP

Red Label Vacations
Red Label Vacations Inc.

Jonview Canada
Jonview Canada Inc.

Group MIKI
Group MIKI Holdings Limited

MERIT TRAVEL
MERIT TRAVEL GROUP
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Unleash your feeling "KOKORO ODORU" : Being

interested, excited, and having a desire

B R Pk

Adventure and Challenge

AE-FET7 VT4

Speed and Agility

FTIVEEEE

Hotel business

HISH T WiR—IVTF 1T X
H.LS. Hotel Holdings Co., Ltd.

1134
Others 13

INTGVRERIBER

Balance and Morals
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Regional revitalization business

RAMERZREBF—NT1TR

Kyushu Industrial Transportation Holdings Co., Ltd.

fta144t
Others 14
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Brightness and Liveness
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Theme park business

59—FF KR
Laguna Ten Bosch Co., Ltd.

a3t
Others 4

7“ )l«—7°‘:°;’ L His Group co [0k el | 20228 10A31 BERTE As of October 31, 2022

TRIT B ZE Travel business
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NUMBER ONE TRAVEL SHIBUYA Co., Ltd.,

N
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A multilingual travel agency. Become the No.1

Agency for Expats in Japan with efficiency
and creativity.
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QUALITA Co., Ltd.
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QUALITA

produced by H1S,
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Qualita provides quality travel with a superior class

of hospitality, including business-and first-class
accommodations and music-appreciation tours.

u Group MIKI
Group MIKI Holdings Limited

(11) GROUP MIKI

BRI ST VT ICTE0ELL LB E
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Group MIKI is a global B2B tour operator and

wholesaler which has been developing business
for more than 50 years in Europe and Asia.

= FLY HUB TRAVEL
FLY HUB TRAVEL GROUP

Integrated Report 2023

wFYF YT —
Orion Tour Co., Ltd.

EANRITLM XX — ZIEZTHED
AR=YRYT— EHECRE - hR
ERESER TR N XS BEREE N,
We are confident, Domestic travel,Sports-

related tours such as skiing and diving,
Intercity bus,

m Sp /R F—R I AN
Japan Holiday Travel Co., Ltd.

-
Jph
Jagan Hollay
BARERN TIZZOREA NN
R EE SHBRRITERILSY R—L
TVET,
One of Japan's Leading Travel Agents for

Inbound Travelers from China. We provides
extensive services to Chinese travelers to Japan.

= MERIT TRAVEL
MERIT TRAVEL GROUP

merittravel

1991 FRU DAL AL AT
ADFITEHTT
Merit Travel Group established based in

Toronto in 1991 is a travel company in
Canada.

flyhub’

B N=XT 5%k

Cruise Planet Co., Ltd.
=

Crulse Planet
BREAA—=T DRE)—XFT IV
RET V- IHEFDRITEHLTT,

Cruise Planet provides for and plans anything
from casual to luxury around-the-
world cruises.

N IAFFA TR

H.1.S. Okinawa Co., Ltd.

LeaLea
EHARIT DR THROBHZIRD,
HBOBBHENOBEREREL TV
3

We will promote Okinawa's charm by
strengthening landing-type travel. We aim to
contribute to the local community of Okinawa.

® Jonview Canada

Jonview Canada Inc.

P2
Jonview
HFEERRT BV T7—FNL—2—TH
V). B0FL EBERRAELTVET,

Jonview Canada is Canada’s leading receptive
operator, which has been developing business
for more than 30 years.

ZDMDFEREE

Others business

BRMHIFRTLR

Ohshu Express Limited

Ohshu Express Limited
#Rat BRMIFRTLR
36 E291F(E D KB/ S 2D FEHF]
BEo TURANRL—2—¥BHAARKA
B RA6HEDFEHEIRETT,

29 kinds of rail passes for 36 countries can be booked our
online-largest selection in Japan. We also provide local
tour services in 46 countries, one of the largest in Japan.

nYF—y—7
TOUR WAVE Co., Ltd.

TOURWAWVE cO.L

BASHDERZEREF VS -
Ny =V TEREREL TVET,
Tour Wave creats and runs original package

tours leaving from every major airports
in Japan.

® Red Label Vacations
Red Label Vacations Inc.

redlobel

F2 T AR NGEEBFI & ENFEERPT
DZ#EFEDOHFEDIRITEHTT,

Red Label Vacations is a Canadian travel
company with operating segments split into
wholesale and retail featuring online business.

hapi-robo st
hapi-robo st Inc.

Canadian College & CCEL
Canadian College & CCEL

HIS Mobile

FTIVERZE Hotel business

BHISET WA= T 1T R
H.I.S. Hotel Holdings Co., Ltd.

HIS Hotel Holdings

ZD DB EE Other business
® HIS Mobile
H.I.S.Mobile Co.,Ltd.

HIS Mobile

B IAF - TRBERFR H.s. Insurance Co., Ltd.

me TAF + LAER

BIRATIRIR - EARITRRER O LM -
P—ERERHBL TV IBRERRIHTY,

We are a non-life insurance company offering products and services
centered on overseas travel insurance and domestic travel insurance.

MBI X)4ITRX SYSinc.

X SYS

AR OERTEY —ERERELTVET. F
#1227 LOPTIMAIR ER R AN EAEME. 3%
AT AT HNoATY,

We offer direct sales support services for accommodations.

Our reservation system OPTIMA is the industry's No1.
intstalled and connected media.

IAF « IRRERKR

H.S. Insurance Co., Ltd.

H.L.S. Mobile Co.,Ltd.

Cross E F—=IVF1 52 ELE
Cross E Holdings Co., Ltd. HENN-NA TRADING.CO,LTD.

GU=FA=v HIST 8 &
GREEN OCEAN Co.Ltd. H.LS. Real Estate CO., LTD.

Hh 75 Bl 4 S5 2 Regional revitalization business
" AMERRER—NT (VTR

Kyushu Industrial Transportation Holdings Co., Ltd.

@ NMNEXRIIL—T

nj)—rF =
GREEN OCEAN Co.,Ltd.

= GREEN OCEAN

B Cross E k=I5 1% A Cross E Holdings Co., Ltd.

—
2

CrossE
BT EMRERERECECEERHERTICH
DFFE T,

A holding company that owns operating companies that
manage various construction facilities.

® Canadian College & CCEL
Canadian College and The Canadian College of English Language

C‘ Canadian College

N7 —IN=ZT1991 F AL, #F EE 5471000
ADBFENERET RN Y EBFERTT,
Established in 1991 in Vancouver, we are home to a diverse
group of students with an average enrolment of 1000
students from around the world.

IX-74:I
SYS Inc. ft1134
Others 13

F—IN— B Z Theme park business

"5T-FTUER  agmy

Laguna Ten Boach Co., Ltd.

m hapi-robo st hapi-robo st, Inc.

e

A ENNELTERICEB IO RRKEMEZOR YL
FESHTY,

“Hapi-robo st” is the robot company that makes a future
where people become happier as people.

m g4t HENN-NA TRADING.CO,LTD.

3
HoWIEELAAEARNBIOT M FRBETY
F—hLTWET,

We support all businesses worldwide both in Japan and
abroad.

B HIST E)EE H...S. Real Estate CO., LTD.

M HISARBERR 2

O—-YZ7 IFIWE—C TRENIRREREFT 5EED
IS HRCER TR RBESEEFHITEVET,

We will secure a stable source of income with low risk and
middle return, and build in the real estate business that can
contribute to society.

Integrated Report 2023
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59 E History

1981
— M RTRRIZER (330342 | 78

License as retail agency (No. 3034) is obtained from Ministry of Transportation.

1983
AR OHLAEL RS LR A7 1984

Fukuoka office opened. chER X DHLS &L T
BEBEFMA-T>
Nagoya office opened.

1980

EARE1,0000ATHHORE MRS AL 2—F 23 F Y7 —-X]%,
RR - EEHEICRL

BATEH X DHLS EL TKRIREZERRA—T7>

International Tours Co., Ltd., HIS predecessor, was established with ¥10
million capital in Tokyo Nishishinjuku.
Osaka office opened.

1989

DB EEmAMR[ Ciao(Fv4) | #5%
(752 5184 7S A AR AR IR 1991
Launched “Ciao”, HIS’first tour package.

Set up “Avanti and Oasis” division in Shimbashi office. [Evx2tvYa]

[TI—T w02 Bk
(B ENEEARR)

Set up "Business" division and "Group Tour" division (Now, Corporate Sales division)

1993
RINIVT A= RFITE A EENR A —T

Travel Wonderlands, a department store for international services, opened.

1995
BARGESF RS IR EEEER
HIS Company stock is offered over the counter. 1996

ADAR—=T LT I X (#F) L (BEET IV —TH)
THE WATERMARK HOTEL GOLD COAST#—7"> (R 7IL—741)
PEwAEIN:E

Skymark Airlines Inc. was established. (Currently, Skymark Airlines Inc. is not our group company.)
The Watermark Hotel Gold Coast opened. (Currently, this hotel is not our group company.)

Set up Website.
2002

1985
MOBIMLEEL TEBXEA—T"
1986 MBI E17
g Kong office opened.
—RIRITH¥ (5572451015

License as general travel agency (No. 724) is obtained from Ministry of Transportation.

1990

#HBEMRAEHIAF - 71 - IXIIEE
(BR) F 2 IN—D N ANIVE B RSL
EEMEEE RS IATA)ICARRIEEEL TR SN S

Company name is officially changed to H.I.S. Co., Ltd.
NUMBERONE TRAVEL SHIBUYA Co., Ltd. was established.
HIS is appointed official IATA agency.

1994

5B - B - AMNDEERBI RS IR SHERKRDA T XEL D
NIANWNT =T RF =T

Chubu, Kansai and Kyushu headquarters consolidate and expand,and Travel
Wonderlands open in each region to become the largest retail offices in those areas.

1998

() 7V =T Z 3o r e FRIE 2004
SRRAEZENG PR jons 5

o — = REREAEEIG IR

_ WER—FN LS HBE— B L

Cruise Planet Co., Ltd. became a subsidiary. PIHLES 200 S Z2hE

Listed on second section of the Tokyo Stock Exchange.
Listed on first section of the
Tokyo Stock Exchange.
The number of domestic sales
office exceeded 200.

1999 EIPaH 1 00 52

. N The number of domestic sales office exceeded 100.
[impresso(1>7LwV) | 358
Launched "impresso".

(¥R) BRI NN —EX (B (BR) FUF V7 —) e FE11E

Howa Travel Service Co., Ltd. (now Orion Tour Co., Ltd.) became a subsidiary.

2009
(BN * T REF RAHE
AL 1 OORE TR 2011

Ohshu Express Limited became a subsidiary.
The number of overseas sales bases exceeded 100.

(#k) S xR F—
rINIVEFEIAE

Japan Holiday Travel Co.,
Ltd. became a subsidiary.

2014

(#k) 57 —F 7 RREKIL

Laguna Ten Bosch Co., Ltd. was established. 2015
NGRTLARZRRIC[BEFTIV]F =T

B 20075 §. EAIHLAR 3005 7R

"Henn na Hotel" opened in Huis Ten Bosch.
The number of domestic sales office exceeded 300. The number of overseas sales

bases exceeded 200.
2017

Group MIKI Holdings LimitedzF&+t{t
() IAF - 74 - TR 2018
Green World Hotels Co., Ltd.ZF&#t1t H.1.S.Mobile (#f) %37
Jonview Canada Inc.zF&#t1t H.1.S.Mobile Co., Ltd. was

Group MIKI Holdings Limited became a subsidiary. established.

H.1.S.Okinawa Co., Ltd. was established.

Green World Hotels Co., Ltd. became a subsidiary.

Jonview Canada Inc. became a subsidiary. 2020

AL XEHE 2 SEX /P (HEE) N
H.I.S.NEDEE (#5%) &L
BERNBHINSEDNBR/ FLE|A—T>

Our head office was relocated from Nishi-Shinjuku, Shinjuku-ku to Toranomon, Minato-ku(Kamiyacho).
H.I.S. Real Estate CO., LTD.
The first store, "Manten no Hide Soba" opened in Kawagoe.

Integrated Report 2023

2005

2008 AMBERTE () (B AMEEBA—IL
R, FALI () ICEARSM

Invested in Kyushu Industrial Transportation
Set up "the Quality Control Co., Ltd. (now Kyushu Industrial Transportation
& Market Research Room". Holdings Co., Ltd.)

2010
NIRFURR () T SAE TN —T5)
72535 EDIRERS () 7 ) 28T

Huis Ten Bosch Co., Ltd. became a subsidiary. (Currently, out of our group.)
QUALITA Co., Ltd. to deal in travel up a notch was established.

2012

GUAM REEF HOTEL Inc.#F&4#t1{t
AMEERBR—ILT (TR (M) EFS41E

ASIA ATLANTIC AIRLINES Co., Ltd.5%3L (BR7ERTIL—T4)

GUAM REEF HOTEL Inc. became a subsidiary.
Kyushu Industrial Transportation Holdings Co., Ltd. became a subsidiary.
ASIA ATLANTIC AIRLINES Co., Ltd. was established.(Currently, out of our group.)

2016

H.L.S. R FIVR—ILTF 125 X (#%) 5%

H.I.S. Hotel Holdings Co., Ltd. was established.
A 3
MERIT TRAVEL GROUP% ¥ =4tk MERIT TRAVEL GROUP became a subsidiary.

IMF - TRIBERR (¥) #FS+t1L  H.S. Insurance Co., Ltd. became a subsidiary.

Red Label Vacations Inc. & F&#t1k
Red Label Vacations Inc. became a subsidiary.

2021

N — w . s o Inherited the business of "RESORT HOTEL Kume ISLAND".
[UJ—=bRFIVAKTAZR | DEEE KA Established Green Ocean Co., Ltd., a temporary

AMTRBRED (k) JU—>F—r 58 employment agency
[HOTEL VISON]4—7+ "HOTEL VISON" opened.

2022

RSB IFF miE—BrSHMER S [ 771 LG ANBIT
[GLAMHIDE WITH DOG KOMATSU|#—7">

HIS Group Purpose%(#IEL, I—RL—hOd%—#

Moved from the First Section of the Tokyo Stock Exchange to the new market
classification “Prime Market”

"GLAMHIDE WITH DOG KOMATSU" opened.

We've established the HIS Group Purpose and renewed our corporate logo.

Opened "MANTENNO TSUJINOYA", the first
REBLEEEFE—SO[HEK/ DX IFZE  branch in our traditional inn regeneration business

ﬂj ?% ﬁ ﬁ'l‘ Financial policy

BEARTFIL

Early return to profitability

* AAMIEAL TR EEBEORIBICEN S, MITHREDEIREIC ISHEBEY IC XIS

® Focus on reducing fixed costs, and respond dynamically when travel demand recovers

RIFRERIHAORELICESHDNT  MFIAZETO REL

e Continue to review capital expenditures on a quarterly basis, regardless of results from previous reviews

REBEOHE S Toa 1o BREREHEORBEL ®mr)  xwmEn

Trends in SG&A *Unit: 100 Million Yen Review of Capital Expenditure Plan (Non-consolidated) “Unit: 100 Million Yen
| NES- N aEs W REEDE OhAEIDE B AgE BF7L B IRTA
Personnel Expenses Rent Depreciation + Amortization of goodwill Real Estate Hotel System
EinE B zoft
Advertising Expenses Others
1,167
557
1,010
633 761
715
354 SCe
o1
74 - 55
95 96

240 167 H

34
2019%# 20204 20214 2022%# 2020 2021 2022 2023 2024
EEN 3% P 3% P I% 38 I% 38
S M 59 Lhk 54 Lk 54 4R BRI
Z& Z& Z& z&f 2 z&f 2
B B B B B
HRET 2 B OREIREICEDZET,
*Figures are based on the fiscal year ended October.
(1) BCEXLLFERIR20%
Target Capital adequacy ratio : 20%
w5 K 1 58 Recapitalize
||V 28 F) D FEAR Securing profitability
(2) ZU=F+v270-0BRE
Improved Free Cash Flows
=5 3% & D B B L Review of capital investment
(R & E D FEY{L Liquidation of owned assets
Integrated Report 2023
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ﬂj’ ?%7_' — 9 Financial data

- ~
]E ’%:nl: ; * ﬁ Consolidated results

xtS BT E

Sales *Unit: Million Yen
808,510

728,554

430,284
260,350
142,794
118,563 ‘
I %
I .

BRI (omx)

Operating income (/\loss)

XEAHAM
*Unit: Million Yen

18,083 17,540

231,129

247,934
A48,592

64,058

2018 2019 2020 2021 2022 2022
(IREAE)  (FrE)

Old Standard New Standard

TR (| B E T
Ordinary income (/\loss) *Unit: Million Yen
19,499 17.089

2018 2019 2020 2021 2022 2022
(IREAE)  (FrE)

Old Standard New Standard

BB ICRETILIMFIE cam%) sxewERm

Profit attributable to owners of parent (/\loss) “Unit: Million Yen

11,067 12249

A31,283

49,001
249,660

263,299

i

9,647
210,200

225,037

450,050

2018 2019 2020 2021 2022 2022
(IREHE) (&%)

Old Standard New Standard

Integrated Report 2023

2018 2019 2020 2021 2022 2022
(IREHE) (&%)

Old Standard New Standard

HRE-MAE BSEALE

MEAHAM
Total assets, net assets, Capital adequacy ratio

*Unit: Million Yen

B {3&RE Total assets HEEE Net assets
- BE&ALLE Capital adequacy ratio

KECEARLER =(MEE-FZEMRIRD) —REE

*Capital adequacy ratio = (net assets - minority interests) + total assets

577,399

516,468

414,604 411,447 414,984

2018 2019 2020 2021 2022

Fyvaz0O-— *EAEHA
Cash flow *Unit: Million Yen

W E¥CF Sales CF % & CF Investment CF M B1#5CF Finance CF
= 7)—F+vy>270— Free cash flow

W 2105619

HET—RIE HH10RAREICEDEEY

*Figures are based on the fiscal year ended October.

ROA-ROE

ROA, ROE

< ROA = ROE

MROA (B AR R FIEER) =R B+ b FIRER
ROE (ACE A& R) =L iff| K- AhFHESER

*ROA (Total assets ordinary income ratio) = Ordinary income + Average total capital during the term
ROE (Return on Equity) = Net Income + Average Capital

12.7% 13.2%

4.2%

.\S.i%

2018 2019 2020 2021 2022

(7F)2020F [ - 2021 F[E - 2022F E IFBERN ST LS TW370. iCE]
EEBELTVET,

*“Since a loss was recorded in FY2020, FY2021 and FY2022.

figdy M EfT:
Dividend *Unit: Yen

W 1 #k7-VEY £ Dividend per share

29 33

0 0 0

2018 2019 2020 2021 2022

2018 2019 2020 2021 2022

Integrated Report 2023 14
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HIS7D -/ \)ll* v I\'7—7 HIS Global Network
- > |-

HADIZICHHIS
[Zo]EELW]ZTFR-—F,

“HIS is here too. Supporting ‘peace of mind’ and ‘fun.’”

HESFVWTWBRERICBX37 )V —00Od,
ZRITHRICERIIEIr HNIE, WO THHISIHIMZEICZEZLEELY,
HREEMT. FERORDODTRELREY F—bWELET,

You’ll notice our blue logo as you stroll around town.
If you encounter any problems during your travels, please don't hesitate to contact a local HIS branch anytime.
We’ll support your safe and comfortable journey wherever you are.

60,2 112s+ 157us

H#HE

Our global
network
60 countries 112 cities 157 branches
77277k
Frankfurt
F2Z8 TN
Oslo Prague
RED2ae TIF 2557
Munich Bratislava
Fa—vk
Zurich =
T LRTIVE L =—2 Vi:nna/
Amsterdam Nice —
F a7 7 -
Dusseldorf , %
OuRs o /. [<ly)d 2o b =
i Moscow i Tashkent o
London N B ’ ) 772 IN—=Rb Beijing
¥ () .75"’*1# ARZT—IL Ulaanbaatar YS5U% AN
X paris ® _|@ Budapest Istanbul o Vladivostok
Jax—7 ¥ILT rEDS . Vv
Geneva ® Zagreb, 77 £S5 @Tbilisi A szitl;;a/n;;u Seoul
<R—K .o @ Ankara ®/NJ— ZILHK ) ESIN
Madrid IB\}LtID’- LN @7 y/\R¥77 Baku Zamarka/nz fyh X Busan
arcelona TTE Cappadocia e Dhaka HEMNS AAxe
Athens P }A731 Fr>71 Jeju-@  Japan
TR A ELE’; gl = Chiang Rai a4t i
SN [ ] f1>7f Delhi o @ Taipei Hong Kong
. YT k| Chiang Mai o® =77 __ 57 I
HYTIHh Ljubliana Cairo h/\/{ Macau ¥ —7 .~ Guam
Casablanca Hanoi Mania o a0—L(I¥5F)
i+ = yd o N i .
TIXFT EYxa—2 PP w7 " roror 7
Venice Phitsanulok Bangkok N ®—Cebu LTy T
F1=X 00—~ TTFA4ATN/N® Siem Reap
Tunis Rome Addis Ababa 2L (LT ) @ -
O 4 Male, 3,5 F 45— A—FI
Fq0E . v77r Ho Chi Minh
Nairobi == Sriracha
Colombo
. FeTe
o sag ¢ z—s7 (T17=)
l:":7|~'.)7’ TH—=ILX marf”a”"o /\')_E FPLZ @ (Z2—HLE=T) Nadi
Victoria Falls Bali G Noumea L
[ N o
TTINT = TYANL °
Kuala Lumpur Brlsbane: . :
. [ Aowe S0 Goast
et YUHR—-IV P oK F=97K
Johannesburg Pk Sma IRZ— F=UTLRK
Singapore I{A)elllt;-jc::lr’ré. Sydney  Auckland @

MLO - A ZR2LT VKR
Turkey / Istanbul branch

Integrated Report 2023

TrhHILE
Jakarta

hz7>

Bekasi Karawang

UM AN Fv—F o
Christchurch

BHE -

RAEIE

Nagoya / Sakae

LEBAE

Hiroshima

REXHAE

Fukuokatenjin

KIIVIL
Honolulu
<1

l .g Maui

°
Kona

NI
Banff

NG —IN—
Vancouver

oY LR
Los Angeles

o/ VX—T (8EF)

Papeete

2L R FHANINI B2~
Thailand / Sukjai Travel Center

1324

Our network in Japan 132 branches

REREEE
Chubu business division

15m=

15 branches

REEHE
Chushikoku business
division

10ms

10 branches

AN ‘
10ms - 58 La
10 branches . h’ ‘

! EafiREE =

Kansai business division

B 14

: 14 branches

e
KHISHE 2. BIRMXKASE 1 - RIBE 15T

IncILidjng HIS Okinawa 2, Kanto area special agent 1, Kanto area agent 1.

L
- Gkl
D EE N
Tohoku-Hokkaido- [+ EE - =

Niigata business
division

13

18 branches

BAREEE e

Kanto business '

division HIEAEER
Shinjuku

66u=

66 branches

ABR - LINKSHEEE %R
Osaka / LINKS Umeda

ENIA—IL
Montreal
vl [N
TII;)EMI‘\ 2 Toronto
. etroit °
FANH X
Las Vegas
L4 ° L s
et YA
HI2A Mississauge
Dallas
b Za2—3-7
47+ 77h @ Cancun® New York
Guanajuato @
A¥TAVT1 NN
Mexico City Havana
(]
Ykt
San Jose
= 723
Lima ® @ Cusco
PZAvlE]
Sao Paulo

AURRS T INARIE

Indonesia / Bali branch

-
A

#F4 + HIS Canada

X Jonview IAFHRFT 1R
Canada / HIS Canada

x Jonview collaboration office

INTA « LeaLeaZ ¥
(R - AL XIVNTA T ot 5—)
Hawaii / Lealea lounge

(Honolulu / Royal Hawaiian Center)

—

F—ZNSYT-T—IIRO—XNEE

Australia / Gold Coast branch

@ EEHLS
Direct branches

©® JI—T RIS

Group / Partnership branches

20231 A31HIRTE As of January 31, 2023
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ﬁﬁﬁ E ¥ Travel business
Yl —
5ﬂ 9* ﬁﬁ ?T Overseas Travel

HISO#MNEHEELT. FEICHF o LBARITERELET,

With the full strength of HIS, we’re here to cheer you on for your long-awaited overseas trip.

A (NT71) : 13U 7EA (1 2UT)
Waipio Valley (Hawaii) Venice Canal (Italy)

&.,j T TA—T X w242 (T A)F)

Tk - IV (81) -

[NyE=—2hLIE, OFBIC B TEBRATRER I T E B 2EH HISOUAT SR £ % — Ay t—
WCE DAL SIHBI B RITOREBAE RN EL 2,
HISOUXNY Ik E HICMI Ny E—EIH U WKE L EAIAHISUNL DR IRE BT 5L &I,
Travel the world i search of RITRBERIET B[NV RAIG IV £70 L,
happigessig Against the backdrop of most people having to give up on the freedom to travel during the COVID-19 pandemic,

we adopted the slogan “Revenge Travels with HIS” to encourage a conducive environment for overseas travel.
We also aired a new commercial, “Revenge Travels with HIS: Travel the world in search of happiness!” and
launched a “Revenge Travel Grand Sale” to stimulate travel demand.

~HISNHY A%k ~ Revenge Travels with HIS

—EIIFOTUES-TNE ALY T o ETE DB DDOFRICT o EH o7 fTEZVEND
SIFEEBRSLET REEF > (RBICERS S EHPTBIIL B0 eV P FERRDOL
SNy T INy T DIREBWNET [A LNy 187 | R E RERELATLIEN TELHDEEBVEL
&L ETIEEBIABLEL L,

Everyone has a place they’ve wanted to visit but given up on. We’ll reignite that smoldering desire within your heart. We’ve prepared themed trips that remind
you of the days when you could travel freely, such as “Choi tobi,” a short weekend trip that you can get your friends to join casually, and “Come-back-pack,”
which features an itinerary that will evoke memories of backpacking in your student days.

HEBEXR/EMOUZ RS Fr—2—=JW—X

Concluded MOU with Tourist Organizationof each country Chartered Cruise
HISIE NTAMESLBBAX R, BEE N At 4 EEMOU%E HIS. 7L —XT75
FERELEL I SR BRA L HBIBEEL KT H01C. WADH ESTNA Y P
AEWIKDFEHSBEICSVTHEES I THHET->TEN W= D3 ER T,
WET, ] 2023FGWEE IS
ehRE WLTE e EA A S ERMIMSCA
Vo= | DFv—
B—7I—XEENRE
WLET, MSCAYy S (1 A=)

MSC Bellissima (image)

BEEYAEDHERMEORT

The signing of an agreement with the Korea Tourism Organization
HIS has signed an MOU with the Japanese branch of the Hawaii Tourism
Authority and the Korea Tourism Organization. We will work together and
cooperate at each of our companies’ offices all over Japan in order to
develop various joint activities moving forward.

HIS, Cruise Planet, and Best One Cruise will jointly operate chartered
cruises on the foreign passenger ship “MSC Bellissima” over the Golden
Week holidays and summer in 2023.

NIAIHERBEZ T2 /NT1 | et BERBREDOIEEN

Partnership with Hawaii Tourism Authority to promote “Malama Hawaii” and encourage regenerative tourism

NTADENRVREDLDIC ARENTAERCERERICHIDEBRELTBERB R (VD777
V=X L) EARHET B8 T DB ERD TEB[NTANMENRBARBYIINTA(VT— e RRUEL
HISEHISNTADEETIR[LTL7 | P Hitgt S EHITIE) LT 207 — T BERE O BRBREEAL T, ik
TEIIIF B MEERAL . IS S I REZB VP2 D ERF DIRITEEIEP T CETET TS HLLVNT
IRATOENAERBRILLIY T —Eh>TVET,
HIS has signed a partnership agreement with the Japan office of the Hawaii Tourism Authority to promote “Malama Hawai’i,” a form of responsible tourism
focusing on nature restoration. Aiming to become a leader in regenerative tourism that connects Japan and Hawaii for a brighter future for Hawaii, HIS has

launched a “Malama Hawaii tour” certified by the Hawaii Tourism Authority, which offers tourists the opportunity to experience regenerative tourism.
Based on regenerative tourism, the tour—created by HIS and HIS Hawaii's business brand Lealea and local tour agencies—adds value for tourists and

[wIvNT1] FHEP445H

helps local communities increase the number of considerate travelers, a realization of a new form of Hawaiian tourism. *For more information see p.44.
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Wat Arun (Thailand) . . X % Antelope Canyon (America)

A *—3 (image)

REBEET—<ICLA=ZTFIEE[ Salute! HIS] &IFI

Launch of the quarterly magazine “Salute! HIS”, which focuses on travel and health

Salutéms.

HISIS, IROFLUL RS VEL T[TV FRY—UR L™ [IEAL, RIS —IcU B RS Salutel His]  __HTazar

(F4E) ZEIFILTHIET,

[Salute] &l 12U 7B TREZ > (M TIEZDHIIE T, BSEAROERHEE Y7y T L. ZOHT
AR TEZB B RV AR CHEWVEBEREELTIBNL. ZLOAFICREE P FSDHES T
RUHEBZEEERL COEEEEWEELTHYETS,

MYTIVRIY—UZ L [REEICAES | 23 TRAL DEEDNTL ZERE, BBRNDENEEIRITAZAIDIE,

HIS is focusing on “wellness tourism” as a new style of travel and has launched a quarterly magazine, “Salute! HIS” (four issues a year),
that will feature articles on travel and health.

“Salute” is an Italian word used when toasting to good health. Each issue will feature popular countries and cities, with in-depth
articles on “food,” “healing,” “learning,” “nature,” and “encounters” that can be experienced there. We hope this magazine will help
lots of people recognize the benefits of traveling, both physical and mental.

* Wellness tourism: a style of travel that not only promotes “becoming healthy” but also maintaining the balance between the mind and body, fostering determination to fight another day.

https://www.his-j.com/magazine/salute/

HLALHFSBIRITOBNEB/ER [HISEBI MITABRBMR ] FAE

HIS Overseas Travel Appreciation Festival is a fun gala for rediscovering the appeal of overseas travel

EREROBRICHVBEARTEOFELICINTVWSEHRICH T, [5B1EHISHES
RITARB#E 1£2023F2A118 - 12BO2HFE. RR TV ATV THEL. 28
BICONKIT B ADH SIS EE L

FEHARRTE £ 5 TV /AR L— R B ENRTT RIEIRITH & BUBIHRITEDRESIC
ShTVWBERRIC. KT BETEVWT. BT FRL T EL ALY SBARITOBHEBR R VLT3 ER O NUNT, BFFE
KFPMERE. BEFIRICLIZEEDRIDIEHRESTHAS T BHRITH B3 KIMES AT INDOY TP BEIRS I T
DEHFIEE BELAWLLEZ BIRITD T T EHERO L E U,

The “1st HIS Overseas Travel Appreciation Festival” was held for two days on February 11th and 12th, 2023, at the Tokyo Prince Hotel, and welcomed
approximately 10,000 would-be travelers looking forward to overseas travel with the resumption of international travel,

It was a free event where visitors could come, see, hear, eat, experience, and enjoyably rediscover the “fun factor” of overseas travel. The event

included the latest information from various countries provided by tourism bureaus, airlines, and experts, a grand lottery where visitors could win
overseas trips based on the sessions' themes, and the chance to savor world-famous dishes prepared by the chef of the Tokyo Prince Hotel.

J8) HISimoHiRiT 4 41 b

HIS Oversea Travel website

BIRIT ARAE TRE[EMEREEH Y]

Overseas travel information summary site

https://www.his-j.com/kaigai/Default.aspx https://hotels.his-j.com/ct/tripiteasy/info/top/
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£ W ﬁﬁ ﬁ Domestic Travel

E BKEEE

Taketomi Island

ZyR % ZHER., ZRITPEROLTERIC
BT A5!

IRIT2HRLAWVELITEED.
HISTRR&EBY—-EXZZABLTHIET,
Explore Japan with HIS!

Domestic tour packages HIS offers a variety of services to better provide you with a
also available convenient and safe travel and pre-travel experience.

EARITEHEHIS

A A—3 (image)

— PP
Safety in the field L e a L e a 7 I'7 / %/ LealeaLounge

LeaLeaZ77 > OKINAWA

LealLea Lounge OKINAWA

EFE) OSSN DIFLHICHY) T BRI PNE-H—ERBEHL Y —E
2BEEHISEZHBEDSERKIENEY —EXECHBELTHSNET A T3 LT
FEORMFRIBANET,

Our Naha branch is conveniently located a short five-minute walk from the popular Kouksai-dori
shopping street. We offer special services to HIS customers such as luggage storage and free
stroller rentals. Customers may also make local reservations of our optional plans.

LeaLea OKINAWA ¥ ML /N R LeaLea OKINAWA Shuttle bus

EOBGHF AREHCL L ZH—REDEVSEROBEIFHRELTTERVLLETE. AR
DV =TIV TIBENEIT 7AVH B R DRERERDADERET XA ELYI T Yay
E TR HREBERELAL) MO FTREHD, BBEERELA-WAICHBTTHTT, Ivb
VISR |FLealeaZ I I BT ERVLET

We recommend this option if you are not comfortable driving or do not intend to rent a car. Travel easily to the up-and-coming
Chatan resort area! Or visit the Mihama American Village, where you can shop, dine, have a drink, and watch the sunset—all
A *—3 (image) while enjoying an atmosphere reminiscent of the US West Coast. The shuttle bus departs and arrives from the Lealea lounge.

sﬁ%ﬁza‘f r: I:;\e # —‘1 yt ) b *SI. ﬁ 1 ﬁ 1% m Cancellation fee compensation insurance
ul

=\-' '\"V't’)l/"j' 7]'\0— I\ ( E m ﬁﬁﬁ) Cancellation support

RITDZFH FRITEIAED14BMETOIFHICBRIE T, ) EFBFICTHN  Simply sign up when you make your travel reservation (applies to
AT AR PR B E ORI TACESN oo 0 o 1Lt ve s of e
= @R UHDKERBICESTBEEDENL - T AECERNFRITE  travel due to the hospitalization caused by injury, or the
FritEhBinE RASAAEREICK v IBDT0%EFHELET,

suspension or cancellation of transportation due to bad weather.
( Pick Up )

Fo—2—{EFTT{ B E"/ 7 —3 55 Sales of Tour Packages to Miyako-jima with Charter Flights

ANERETCHIEHEADBEBHIBESNTVB HISIZ. 20234  Miyako-jima is a popular travel destination.

T LTy — TR IEDF r— A — B EH B Y 7 — 535 2L Given tflve /lm/'tled number of flights to and
from Miyako-jima, HIS has opened sales A& (1x—>) lkema Ohash|(|mage)

FU7= of tour packages to Miyako-jima during Golden Week 2023 with charter flights.

F L ZH—REDHRNVTWBIRAEEA Lo ZA—DPENG L F  Also, there continues to be a shortage of cars to rent in Miyako-jima. Therefore, we

B ICEEDRE VNS THENREBEL AN T B LS YT —(C have prepared a free shuttle bus f(?r those who have joined these tf)ur packages so
that they can travel between the airport and hotel and to popular sights on the

ZEMOBEREA T ZE~FTIVEORDFE BAOEIHA island, allowing them to enjoy sightseeing even if they cannot get a rental car or do
DA MVNZEER CTHE W LEL. not feel comfortable driving.
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_ Okinawa Churaumi Aquarium (Okinawa)
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Start of Okinawa Campaign
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From February 17 to April 28, 2023, HIS will hold an “Okinawa Campaign”
with special benefits for early reservations and long stays for April to July
departures. In the future, we will continue to expand our products and
services so that you can enjoy your daily life through travel, such as
relieving stress from the restrictions on movement due to the corona

sickness and refreshing yourself in the great outdoors. We will do our best
to respond and create travel demand.

( Pick Up )

[E /N A"/ 77 — Domestic Bus Tour

HISHBGEL /=2 72b ) DRIFY&TEIRY 7 —IE. BATCBM T WAL ESEL AN B T,
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Start of Hokkaido Campaign with Gift of Delicacies
HIST(3.2023%F3A3H~4A28H% C.4A~8AHEMNRT
[RODFETHRR TV ADREM dbiEEx v ~—2 ] EFE,
NP =X BIROALBEIZ T VY —NFTE - BliER 4B
BB ALIR - EREEDS TR TE C3AM R B TRV K E At
BOTIAEEEHELTIHBIL TV EEEL

At HIS, we have launched the Hokkaido Campaign with a Gift of Exquisite
Delicacies for Longer Stays, which lasts from March 3rd to April 28th,
2023. Departures between April and August are eligible for this campaign.
As Hokkaido approaches its best time of the year, we will offer delicacies
from Hokkaido as a gift if you stay stay for four or more days at a resort or
as part of a tour package or if you stay for three or more days in the cities
of Sapporo or Hokkaido.

SJbimiE

HHHiDG cnmmm

BAKEE RYFFV AN EE L LTI THISET DAV F I EmEC AR 21— AUCFREPRITLTENRDLTT,

@niH (R 181 £ TFHAIEE

RE CTHEDORAE T TN PR RICFENBVFICHBELAHVLETET,

HIS’s carefully selected one-day and overnight tours are full of fun, including famous places and specialty gourmet food.

Departure from major cities nationwide

A diverse lineup of popular day trips and overnight tours from major cities in Japan such as Tokyo, Yokohama, Osaka, and Nagoya. =

Original discerning product

All-you-can-eat, fruit picking, events, etc. We have prepared original products only for HIS. It is safe because the tour conductor accompanies all courses. [E]

Reservation possible up to the day before (minimum 1 day before)

Reservations can be made up to the day before departure. If you think of a sudden trip, make an online reservation on the spot! Check out tours that can be booked the day before!

https://bus-tour.his-j.com/tyo/

8] HISEIRRITH 1

HIS Domestic Travel website

https://his-j.com/kokunai
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Eﬁ E ﬁﬁ ﬁ Inbound Travel

LTELELODEHFRRDALANETB/HIC,
RO10FEZRFEAHFARITOMERE,

To bring "The Heart of Japanese Hospitality" to people all over the world,
we will suggest the new traveling styles to Japan on looking ahead to the next 10 years.

1V IN) R EKRIE B

Restarting to receive the foreigners to Japan

b

2022F 108 £V AR
ICHERLAEI NI R,
LEZSMBNIVT —%
BT RRESTILARF
WINZYT =7 —<MHD
HBXS—FE X YT —,
AERSEEEA—H— R
—BEPARTT,

2/ —E xR YT —DIF

Snow monkey tour

Restarting to receive the foreigners to Japan from Oct 2022. We operate
bus tours from each major city. Mt. Fuji and Hakone 1 day tour, Snow
Monkey 1 day tour and Distillery visit 1 day tour are very popular.

HAVYNT4TEE

Inbound Travel Consulting Business

\ 4 ST B BN BBE

' BOHBA2yTEBNE

ExoNT—o B B

HTHTOE—3 D

HATOZ W ANLETIR

h“a_; e ﬂ: FaMEPSTEEEHL
fA—Tlmage)  HREETOTCVET,

We have many staffs who have the experience of working overseas, and we
have many branches in the world which can cooperate together as a big
network.

Using these networks we can make the specific proposals such as sales
promotion from overseas, receiving the various customers.

Tourist Information Center

B - [RF (Harajuku Tokyo)

HEARTENDBREAMASESICT v TIL—RL BAZHDOIFERDIRTEX
BT OE—2ar BARMPEEOEEL AN MRECEEER

The tourist information center for foreign travelers has been upgraded.

The center is actively engaged in tourism promotions, the sale of specialty products from
various regions of Japan, and the holding of events in cooperation with municipalities and

companies.
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The strengthening of partnership with municipalities and companies

SFREBXEOZITA
hICRWHEE BRKE
PLEEIZYTDIR
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SFERITEY X ZDEI
EICEIBATVWET,

BREREDBEMEDIEF

The signing of an agreement with Kagoshima Prefecture.

By concluding the agreements with municipalities and companies who are
handling the foreign tourists, we are working to create a new inbound travel
project for post-covid 19.

ﬁnno)l_ﬁfc‘:un.l_

Product Creation and Distribution

EHOENFM»SHLVEEE
EmERAREL HERPOEER
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We develop new inbound products based on local tourism materials and
provide them to customers around the world through a variety of
commercial distribution channels.

We also utilize social networking services tailored to each country's market
to distribute information on tourism and products.

ENEDEIAEHISRZ YT
Tottori Prefecture and HIS staff

Wi eN=—XILEHLEABERM.HILLVEE-FLNORIHICRYBEAKETET,

We keep developing our business depending on regions, creating new demands and trends.

E T XA eHF 4 inUSA and canada

(3’1%:51& A= /\—:(/\77—471‘1)
(Photo Credit: Space Perspective)

== 474 in Thailand
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BERRRERIET,

We operate sales outlets in Thailand, which is named “Mantendo”, to import
and sell Japanese children's clothing to Thailand. It handles brands such
as Nishimatsuya and Babydoll and offers Japanese quality products at
good prices. There are currently 10 shops in Thailand and we are planning
further shop expansion.

jjj'a in Canada

HISY IV —7 %%t T#H3Red Label Vacationsld fiRiTE %77 RTravelBrands|Z
T. SickKids#3% 19 %[ TravelBrands 7th Annual Charity Golf Classic] % fff&
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RORREE RERDEFIREFT R T HHICEDIET,

TravelBrands, a division of Red Label Vacations, hosted "the TravelBrands 7th Annual Charity
Golf Classic" to support SickKids. This raised over $280,000. SickKids is Canada's one of the
largest medical centres, and the money raised will be used to advance research into the

A *—3 (image)
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U.S.A. Holding and Red Label Vacations which is a HIS Group
company, have entered into a partnership with Space
Perspective, a space venture company, and signed a distribution
agreement for a balloon spacecraft, "Spaceship Neptune"
offered by Space Perspective, in Japan and Canada. This is the
first acquisition of the rights by a travel company in the Asia.

I\)I/Zl in Turkey

MLODAZXINT
REIhB1 X3l
TSVCDARE
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A supporter group photo at the hardest part of the course. RK—=JT 7 %Ej][]

LTH55Z&T. MO Beautiful Izmir] EFEIEN3IZEELW
A XINDFENEHFRARELTOEET,

We have become the official tourism sponsor of the Izmir Marathon. By
encouraging more sports fans to participate in the marathon, which is
organised under the theme of “Sustainability”, the sponsorship will help to
promote the charm of the city known as "Beautiful Izmir", to the rest of the
world.

treatment of heart disease in children and to train the next generation of professionals. R - y

TravelBrands?*5SickKids~, Bt £ 2

The donation from TravelBrands to SickKids

Integrated Report 2023

22



bﬁ ﬁ E ¥ Travel business

741K

Online Experience
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Proposing a new style of travel in
the hopes of reducing the number

BR4GEATI7ZIVERDPHDED /A %I
RO ARXLESNBHV . KEBRTIHEE
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A wide variety of online experiences
";:!! SBb. BAL, HREKLELD
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We have launched a subscription service called “IKU x MIRU,” an all-you-can-
watch virtual tour experience service.

HEENCA LTI URIT T FRANTNIETEL R ED BIfF TXL R E
WISEK SRR CA L SABBRY T —IC8MThESEDKRORATEE
T [1I<EICR B [RTHBLK] A7 ELLD IR B FEVLET,

You can expect a more fulfilling stay by researching your travel destination using virtual tours before departure. On the other hand, if you need help deciding where to
go, you can participate in virtual tours to help determine your next trip destination. Whether you “look before you go” or “look after you go,” IKU x MIRU can assist.

e 3

of people giving up on traveling

For those who cannot travel in person for various reasons, we promote a

RBRE

next-generation style of travel that allows anyone to easily enjoy travel
experiences through virtual tours that involve interactions with people and

cultures in foreign lands.

255 A%
R

The number of experienced people has exceeded 250,000

A5 —K 75 With the Standard Plan
BIEWTAFy T E#BVRIAH1500— RS MW R E T Ao 71 RkiTE
FEHIELENVWAICBETTHTY,

You can participate in a diverse selection of approximately 150 trip packages. We recommend it for those
who want to enjoy virtual travel fully.

B HHI—-X: #1500—X

Target course : 150 course

NS4 7 ik 54 (BERE)

A live stream : Yes(Everyday)

0 HZHHARE - 308/

Date of expiry : 30 days

2023%F3A1508F =
(As of March 15, 2023)
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Eliminate financial anxiety Benefits of online experience travel ﬁg’;‘fﬁf;:ﬁ:;z”g%’;fgzﬁsos{%irfg T A B I F L E E E E E K RICEDHBEEAL LD, Let's talk about the trip.
For people who find the price of transportation and the number of days at
actual travel intimidating as well, an Interactive Connections the destination, with an online experience, if . - _ . s
i i 2 N .= N -
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quastions in real- f’y";il’gjﬂz‘g 1t possivle 1o colledt Travel Enthusiast Community. Connect with like-minded people from all over the world and enjoy engaging experiences.
“TABIFLEEEEEK” CT&3Z & What you can do with "TABIFLEEEEEK"
ERNTELERHE BR-PEBEA A2 B o A IN—EZFiF You can interact with the members. e ?Z}a "f ; m o BH R ETIEERZ NS Get to know the latest overseas information.
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e . SRR - i AE B R ChR Zoom event Write to thread [ You can be a travel reporter! e = — transmission for 15 minutes by relay from
N—RILPFVERLSND EICY T IV LTCE FldHBIREDKESN LE : travel. IR CIERFEIE. 77—  overseas. Archive viewing is also
TN - . . = . . - = j 2t possible.
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living in Japan and overseas. month for free. MEEFMIZP.502H - For more information, see p.50.
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1 fl-a)‘"lﬂ‘ FEERP ERTHEREBICESM A unique online shopping site by HIS that offers products from memorable destinations, products yet to be available in Japan, and carefully selected products from all over Japan.
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F-Y )0 %:‘g}R}ﬁ:b r‘—bﬂ ) i—g— ﬂg 225 bu Were Hi—d—o Our overseas staff buy local and ship to Japan. Our prices are clearly stated so that you Souvenirs and items perfect as gifts are also . F = 2 .r. ?
— I O Discover the latest local trends. can shop for foreign products worry-free. abundantly available. ki i m -
TALAY
World heritage sites and o Anyone can feel free to N - . —5 ™ -,
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f,”j!;,ﬁ,ﬁﬁ:s"_ s up @ wide range of ROFHIC TABFICL T — I IRER We strive for a sustainable future through crowd-funding that fully uses our extensive networks in Japan and around the world.
b~ . TEET, HALTIRDA A— _
Egi’\g;;:;i:)‘ BWAHD SHEESERI) L RS Sharing Experiences with Loved 959K 775747 [Pm inl] TIEHD BRI REME The potential of increasing brand recognition through crowd-funding “I'm in!”
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CUEBICAL S TR ZC Z(_ﬁsfoz’;’;i;eft’r‘a/f;aiggg-s iglgyspsndmg From zero to conception, we provide full support for projects that aim to solve problems or take on new challenges. We are looking for those willing to take on complex challenges with HIS.
) . ~ N time together. - R _
Forselectiqg the next travel destination ?I/7Tgﬂ‘i§/|}b—(: 0 Fﬁ%?é E&huﬁo e rE%EF;f@EB?ﬁo o i‘lbﬁ%']i’(’
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gassatg 2%59};.\7:)252 :g%:; ‘:iatg:svzofr;d F5A4 KR T—H L MIZEDS 1 ‘_ Boost spending to back innovative projects. Revolutionize advertising methods. Increase brand awareness, utilize test Revitalize local communities and regional
travel, if you can check out your Testing out new business ideas marketing, and more. populations.
destination online beforehand, you can N B B B
travel with peace of mind. Click here for online experience travel site
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Co-Creating the Future

with our unconventional idea

THEEOSVERR BRICESDNEVRELRBT, /)a1-2a el REVELET,

Uncertainty is exceptionally high in this era. In light of that, we propose solutions that use novel and out-of-the-box ideas.

'3 if * o ﬂ-_\ % Corporation / Business

KEKEeHETIESRRA/IN—-MF—

Business partners that co-create the future.

Ja—-/\xyh7—2%BRALE /) 1—2a R BICEVISERFTREEROEREEHICBIELET,

We aim for sustainable and mutual growth with partner companies by providing solutions made possible by our global network.

¥ %%}.E ﬂ}"l: Travel for Business

HRELWVRETRZIC.ERICRVBELELEREZIRE
Making your business trip more comfortable and safe. HIS proposes the most appropriate
operations for your companies.

SERIABRBEDEILICEIZHSOBMICORBELEEICKHOSNETHIST
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BRHFIREL L THIET DT BHHERHR D TY,
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Companies are constantly required to review their responses to changes in the external environment. HIS ensures safe and secure business expansion in your
company by utilizing our abundant resources to clarify measures to be taken during business trip. With the implementation of our new system, you can now

book online with us, which is very handy for sudden business trips.

@ﬁﬁﬁﬁ Group Tours

BRICEDELFLOIAL TV VERVRAAKLEN S AV FNT 5070712
Produce original plans while incorporating new approaches to current trends.
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We utilize our expertise as a travel agency to provide company trips as well as team building and other activities
to foster a sense of unity in the organization.We also provide you with infection prevention measures to ensure
that you enjoy your trip safely and securely. Our experienced and accomplished model employees will help you
arrange corporate incentive trips, award ceremonies, and other programs to maximize participants’ motivation.
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Management of meetings and events

EBREZE,ISHMBEETE—TLL.,
SH-#BEEMN-4VTOTF1-X

Total production of conferences and general
meetings by centralizing everything from secretariat
operation to holding of the meeting.

ZE—-F1H BRI R—MEKIEED
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YT IWHA LA HBERLENAYY
FIT1HZTICTHEENDESVEEE:
EIRVWELET,

We provide MICE (Meeting,Incentive
Travel,Convention,Event)arrangement on both
real and online with taking advantage of our
speedy information and support system. We
accomplish highly satisfactory operation with
original plan.

A7 1Y GERIEE) Benefits
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A wide variety of programs are available to meet the purpose of introduction, such as

travel benefits and health management.

EEEEEOE L AFREER BREEOHELE BEKIC
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The purpose of introducing the system varies from company to company, such as
improving employee retention rate, securing work environment, and promoting
health management. We hope you will use our programs to support your
employees and their families lead happier, healthier, and more fulfilling lives.

I/ E=TAV/XNEE

Entertainment Business

IVA—TAVX/bEfE7T0T21—-X0,
+aDfEE-HFLOWETNVEIRE

Propose new models and additional value by producing
entertainment comprehensively
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Not limited to travel materials, we are creating, operating
and implementing projects that connect entertainment
and fans.

With the spread of social media and the ease of online
distribution, the distance between entertainment and
fans is rapidly shrinking.

Due to the COVID-19 pandemic, the way we conduct
travel and events has changed dramatically.

We plan and propose new forms of entertainment that
enable you to feel real experiences in a new environment.

A X—3 (image)
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j’ Vs 5»{ “/ﬁ Eﬁ ¥ 77— Online experience travel
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Customize the online experience travel to meet your company's challenges and requirements

VI L= (image)
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With the increasing number of employees working from home, we hope that you will be
able to use this service to revitalize internal communication, as well as for events such as
welcome parties and social gatherings. We arrange it for your corporate promotions and
product promotions.
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2 '-E' ﬁ rf J E ’;ﬁﬁ Government Office / Local Communities
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Revitalizing Japan with regional potential:

SFEEEE/BPOIEZE outsourcing Business/BPO Business

RITETHESAMICERRLENBERENEREEZNL.ITRSFOBERLEEHENICEE
Efficiently manage venues and other operations on behalf of our clients by leveraging our MICE management know-how cultivated in the
travel industry.
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We will leverage our accumulated expertise and the domestic and international networks
we have built as a travel agency to collectively solve the challenges local communities

and government agencies face, thereby revitalizing the countryside.
A X—3 (image)
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Visit Japan Promotion Business

Hhia 7577_- 4%/ B2 Regional Branding Business
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Creating a population that engages with it through our global network, online networks, etc.

BHEMBIRICEREShEN
SREHATOT—2aviER

Effective inbound travel promotion activities that are
not affected by international travel restrictions
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Strategic promotional efforts for inbound travel

HISH FHT2H4>F1 K8k
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VR ARG EXER{EL. & to Japan are required to attract travelers from
<= NN . HIS provides support as your local
SRV T Y . overseas.

Tk 7 &R Eﬂ overseas representative by approaching local

%DX%}EE{EL VELED, media and travel agencies, proposing travel

exhibitions and events, and researching and
reporting on trends and market conditions in
each market.

We offer promotional measures combining digital technology and tourism with utilizing our expertise in
online experience travel which we focus on. We also provide solutions for projects and events that are
restricted in the Covid-19 pandemic. In addition, we use projection mapping, VR and AR to develop
innovative content and promote tourism digital transformation.

Bl PR32 i - AT B R

International Exchange / Regional Exchange Business

BHEDRAXRER

Overseas Business Support Business

ERADRYMI-I%ELLAKICE T HRPEREEZ LB E YR
Utilizing domestic and international networks to support business trips and all global operations:
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Through coordination with our overseas branches, we can make proposals for international exchange programs
such as travel arrangements for treaty conferences, global development conferences, and overseas dispatches
to promote international mutual understanding and provide support for hosting and operating such events. For
example, we have supported various events such as the 27th Conference of the Parties to the United Nations
Framework Convention on Climate Change, the 8th Tokyo International Conference on African Development,
and the deployment of the Air Self-Defense Force to counter piracy in the Republic of Djibouti. We lead
international exchange programs to success by coordinating our operations in Japan and overseas.

BAEIRREEEEICESEHIEIC

Making overseas business easier and more accessible
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We provide a wide range of services in each country,

such as development of sales channels using overseas business
networks, business matching, sales agency services, questionnaire
surveys, and use of HIS overseas bases as overseas test marketing sites.
We will work closely with companies and local governments to create
innovations so that the Japan brand will spread around the world and
the world will be able to seek the Japan brand.
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Support fund and subsidy programs:

RITEE CHE SRR A R ERETEE
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We use our experience in the travel industry
to formulate comprehensive business and
operations strategies to help streamline
workflows, reduce costs, and improve
services in administrative offices by
establishing optimal staffing structures and
specialized BPO centers.

AFR—") B ZE sports Business
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HIS has organized a wide variety of business events and MICE
events, from awards and commemoration ceremonies to training
sessions, webinars, product presentations, and academic
conferences.We provide services that take advantage of our
personnel with abundant onsite experience and our operational

know-how based on our past achievements. We consult with you

A *—% (image)

WiE7LI7 LS
TFOANLEE

Digitalization of premium regional product
vouchers:
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We promote revitalizing countryside economies and
local communities by making digital versions of
regional revitalization and premium product
vouchers. Additionally, we provide comprehensive
support for digitalization operations such as system
installation, public relations and marketing, call

centers, and more. We can also handle hybrid
vouchers that combine electronic and paper formats.

on planning, implementation, and staffing.
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Individual Number Card and Points Promotion

ELZRARBEER/V/N\IEDEID,
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We use our abundant experience and
expertise in operations to provide support,
from planning to implementation, in
establishing various functions such as
application reception, call center operations,
and the setup of regional application centers,
fully equipped with speedy and flexible
management and security systems.

AR—VENGWRTREIT . ARV OBRREFNLICEIT T HLOEE- BB ZRMELEL

Connecting sports and people globally to add value and memorable moments, which in turn promotes the growth of the sports industry.
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We support sports teams by facilitating the travel and training of athletes, related personnel, and student groups, as well as the trip of their sponsors and

fans.

We also offer many tailor-made spectate and experience tour packages for overseas and domestic sports events, such as soccer and marathons. Our sports
business group is committed to adding value and memorable moments to the lives of our customers through sports content and allowing regional
administrations and companies to take advantage of sports content to provide solutions.

Integrated Report 2023
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RNO2Z.ZLTEREAN
ZHhEHDIAME

Awareness for the future.
Nurturing diverse talents.

RITOFE T TIREL,
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Other than simply organizing trips, we provide comprehensive solutions that
contribute to advancing education and developing a global mindset. A X—%/ (image)

flg %" m{ ﬁ School Trips
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We offer purpose-specific travel packages such as school trips, study tours, and various industry-academia collaboration programs. Through international
exchange —beginning with mediation with our partner schools abroad—peace education, and integration with the public and private sectors, we work
together with you to realize the future your school envisions through travel. Let us join forces to create a brighter future for your students.

A058=2o97 70954

Internship Program

B EF-EFHE

Overseas study - Language school

ERE S EFMHE

Study abroad in Japan - Language school
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Using our global network, HIS coordinates
with businesspersons working overseas to
provide career development programs that
foster the skills and mindset needed for
school and university students to become
productive members of society.

We actively promote English language schools within
Japan as the “new normal” of intensive language
learning. Being domestic, they are easier to access
and come with fewer risks. If you are determined to
improve your English skills quickly and have
intercultural experiences, choose them to achieve
results similar to studying abroad.

Overseas study and language schools
have finally resumed. In addition to
improving language skills, we can
propose new training programs that
enable multicultural experiences, career
development, and more.

vvie B EETE BEXEY—L2

Comprehensive support service for studying abroad and language training
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We provide comprehensive support for dispatching students to partner universities abroad. In addition to arranging airline tickets, we accept miscellaneous tasks such as transferring funds
to foreign universities and collecting application forms from them, according to your requests.

We are flexible and willing to fulfill different requests based on your university’s circumstances, such as reducing the administrative burden for staff in charge of international exchange,
streamlining study abroad information sessions and recruitment activities, supporting overseas travel arrangements and crisis management, and processing international student insurance.
To promote internationalization, we can help you run online programs or arrange alternatives at domestic facilities so that you can focus on your primary endeavors.
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We want to deliver our “products” and “services” to the world and

invigorate the world

MITERTHE2HISD) /) —R& ZRERALT,
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By utilizing the resources HIS has cultivated in the travel industry, we are embarking on four new

business areas, aiming to invigorate “people and regions” and eventually the entire world. A X—%/ (image)

HIS FOOD PROJECT His Foob pPROJECT
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Connecting with people and creating the future through food
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We aim to energize producers and production areas by delivering attractive
products in Japan and overseas to more people and communities.

Primarily, we engage in exporting and selling high-quality Japanese products,
supporting overseas market expansion, and planning, proposing, and executing
marketing and branding campaigns aimed at expanding domestic sales channels.

exporting high-quality Japanese products and importing products from
Azerbaijan and other regions where there is little distribution in Japan.

T —2—5 5 #nRs-nRxE)

Accelerator Business (Business Alliances and Growth Support)

HISYU /-2 %BR{EL. ERERDOFEHIC

Accompanying business expansion by making full use of HIS resources
TAMATHTEL TWBXZ— Ty TR EDORREIRS .
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This business model is designed to accelerate the growth of startup companies that have
completed their prototypes, and to work with them to bring about change in HIS and in society.
We will be an equal partner with the company, and we will achieve our goal by using all of HIS
resources as appropriate, and by running the business side by side, rather than by investing funds.

Z D {th others

OBEREERRT OH7I1EE QORANEE

(1 Sales of hygiene-related products / (2) Cafe operation / ) Spa business

OBHN 2RIV EFEV REE AN RFEETOTHVET,

@The ROOM of journey cafe (;t148) . ZEA N7 (%5H) D2EHEEZEL THVET,
@FLT—INERTARELEEDRFANYRRNEEET>THYET,
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Partner to deliver the value of the JAPAN brand to the world
HISBAXE T BB E. 7/ \LIVE Bt EELE£0074
TRE—hSE REHCHI-RED R XX VNI T fE R RSE TV
Y RITERITUSNDBA RNV &ERAL BN T Fv
A AEERRY. R - EREMDOERE/\—r—ELTIAPAN
TIROMEERE G EERDBELAREY K- TVET,

HIS overseas branches have started food and beverage, apparel, and trading
company businesses due to Covid-19 pandemic.

We are developing new business networks at the same time.

As an exclusive partner for overseas franchise business development and the
development of sales channels and commercial distribution, we support
business expansion for companies by delivering the value of the JAPAN brand
through the utilization of our global network of travel and non-travel agencies.

SDGs Supporting SDGs M w P51

[H&]ISSDGSERICAIIEENTYNTFIT1R

"Travel" is a good practice for companies moving toward SDGs implementation.

HDBANDSDGSAN DI HASESITINEL  DEDSDGSANDE)
EH[R2V] EHTRE[RE NS5 3 BRI GIVEA SRR
NERHENTOET ZILEREDSDGSERICAE. [HRIICELS
) a1—Ya  FREVELEYT, HROUTIILER) S REEM
3, ZLTES X ADABEM AU 70D [1R] o £ RUVSDGsHE
BOHEHD—BIEB B[R] DHEREL TEVWET,

As the world accelerates its efforts toward the SDGs, companies are required to not
only "learn" but also "implement" the SDGs with more concrete initiatives and results.
We propose solutions through "travel" to help companies realize the SDGs.

Learn about the realities of the world and social issues.

"Travel" is a way to experience the possibilities of business.

We continue to provide the power of "travel" to help drive better SDGs management.

(DWe purchase and sell our own products through
our overseas network.

(@We operate two cafes, The ROOM of journey cafe
(Ikebukuro) and Henna cafe (Shibuya).

(®We are engaged in the dry head spa business,
which is rapidly growing in popularity due to the
spread of telework.
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ELATIVER RRNT
Henn na Hotel Maihama Tokyo Bay

7]'\7_')[/ ; ¥ Hotel business
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Achieving enjoyable hotel hub travel and convenient business use

THATIVER SEALHET Il =
Henn na Hotel Tokyo Hamamatsucho
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The HIS Group is actively expanding and refining its hotel business.

In pursuit of the 5 core values of “connection,” “comfort,” “advancement,” “playfulness,” and “productivity,” we combine productivity with efficiency,
providing more enjoyable experiences at more reasonable prices that spice up the lives of our customers.

HIS Hotel Holdings currently operate, under 8 different brands, 43 facilities across 6 countries.

2 XRZzT 7L
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L 2 g&?]'\ T JU Henn na Hotel
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The policy of Henn na Hotel (Weird Hotel) is to be “a hotel that promises to keep changing.” To meet our customers’ needs down to the finest detail, we believe it is essential
to be sensitive to regional characteristics and current global trends, and continue to pursue “change” without being bound by preconceived notions or fixed patterns. We
continuously seek “weird ideas” to “make our hotel cozier for guests.” We have been certified by Guinness World Records® as the world’s first hotel with working robots.

® 0Ky, IV a Robot concierge:
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Dinosaur robots, humanoid robots, and characters projected using holograms welcome
guests and assist with check-ins.

Provides information about the facility and nearby tourist attractions. It also controls guest
rooms’ air conditioning, lighting, and other accessories.

EaATIVRR $REE BaATIIVRR REHEERE

Henn na Hotel Tokyo Ginza  Henn na Hotel Tokyo Asakusa Tawaramachi

O NEFYTH—sN— ¢
Baggage keeper: EEFTIIIATLRLHE (KRR - % T T T
28y T% ﬁéf:b \ Henn na Hotel Express Nagoya Fushimi Ekimae TIATL2

BEMBTEPN T Lo

A system for storing luggage
without staff involvement.
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Henn na Hotel Express Nagoya Fushimi-mae, which opened in December 2022, differs from previous
“Henn na Hotel” establishments in that it does not have entertainment elements such as robots and
holograms at the front desk. Instead, it adopts a new system that allows guests to complete check-ins in
as little as 10 seconds. Hence the “Express” in the hotel name, representing the simplified procedure and
short time required to check in compared to conventional hotels.

VYA EERLTES N =R E - SRESRERTIVEE
A - BEICERALTHIET,

Furniture and fixtures in hotel rooms and public areas are
made from recycled materials.

A=Ay AR EFERLALFTIVERBLTHYET,
Use of towels made from organic cotton.
E—F0) - EB L EBRGEFBHICSELTHIET,

Participation in nature conservation activities such as beach cleaning.

7')‘:7_'41(—0)5.1'!‘% Installation of amenity bars:
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For environmental reasons, some amenities and hotel wear are not automatically

placed in guest rooms but are available in amenity bars for guests to take when
required. The amenities are also made from environmentally-friendly materials.
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BRTIVRER NEOERA
Henn na Hotel Kyoto Hachijoguchi

BHFRTIVEIR EH

Henn na Hotel Kanazawa Korinbo

BHEARTIV ABRE]
Henn na Hotel Komatsuekimae
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~
Watermark
JF—B2—T =7 HRTIVEE
Watermark Hotel Kyoto
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Henn na Hotel Osaka Shinsaibashi
BHEFRTIVAIR LA

Henn na Hotel Osaka Namba
ThATIV BEmEREE

Henn na Hotel Kansai Airport
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EhHRTIVIER 182
Henn na Hotel Fukuoka Hakata
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BRATIVERE RXE

Henn na Hotel Kagoshima Tenmonkan

59-FFUKRRBEFTI
Hotel operated by Laguna Ten Bosch
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Henn na Hotel LAGUNA TEN BOSCH
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HOTEL VISON
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Henn na Hotel Nara
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Hatago VISON

Henn na Hotel Express Nagoya Fushimi Ekimae
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Tasmkars

FTIWNALRET-S 270
Hotel Inspira-S Tashkent

L3

By ISRF{ T (2023 FFIEFE)
Turkey Cappadocia

— i XRFTTIL

EHFTIV VIV BER
Henn na Hotel Seoul Myeong Dong
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EHATIVIEG EHHE

Henn na Hotel Sendai Kokubuncho
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BHEKRTIVER REANA
Henn na Hotel Maihama Tokyo Bay
EHFRTIVRER SREE

Henn na Hotel Tokyo Ginza

THRTIVER FiR

Henn na Hotel Tokyo Akasaka
BHARTIVRIR EAR]

Henn na Hotel Tokyo Hamamatsucho
BHFRTIVRER ZERE

Henn na Hotel Tokyo Asakusabashi
EHEARTIVRER AEHRE
Henn na Hotel Tokyo Asakusa Tawaramachi
EHARTIVER TIH

Henn na Hotel Tokyo Haneda
THATIVERE BB

Henn na Hotel Tokyo Nishikasai
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Henn na Hotel NewYork

~
Watermark g o kT & —VHIE BEE

S

RKape
ISLAND

I —hRTIVAKTATUR
RESORT HOTEL Kume ISLAND

Watermark Hotel & Resort Okinawa Miyakojima

GREEN WORLD
———HoTELS ——

JY=2T=IRG SR R
Green World Grand NandJing
JU—=27—IUK |L7KE
Green World Sansui
JV)—=2T7—IUR Edk
Green World JianPei
J1)—2T—IUR TR
Green World Linsen
J1)—27—IUR A
Green World SongShan
JY=TJ—IUK BFE
Green World ZhongXiao

==

Watermark

JF—B—Y—JKRTIL & ZIX

N ST

Watermark Hotel & Spa Bali Jimbaran

([pGuam Reef Hotel

On The Beach in The Heart of Guam

JT7 LY=THRTIV

Guam Reef Hotel

J1)=2T—IVK ERFER
Green World Mai - NanJing
JU=2T—IUK FiEFR
New World Hotel
J)=>T7—IUK BILER
Green World Taipei Station
F1—=2TJ—IUKR chiE
Green World ZhongHua
J=2T—IR TEEHER
Green World Flora Branch
JYU—=>T—IUR mA
Green World NanGang

)T IRy

Green World Triple Beds
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7]'\ j_' ) l/ ; ¥ Hotel business

L 4 '7;]'—9—7—77]'\7_')l/ Watermark Hotel

¥

Watermark

ERRRATIVELTHBEPDOEEZAEICBIND S —NRT IV, =ER - /INJE  Ourworld-class resort hotels are loved by customers all over the

(IZI1Z. 2022 F HBEEH BICOFMAR V4 —5—v—U KT IR

world. In addition to resort hotels in Kyoto and Bali, our new hotel
in Miyakojima, Okinawa, just opened in 2022. The Watermark

RTFIVETDKIZT AT I4—2—%HRPE A I4+—2—~<—KTIL&  Hotel Kyoto became the first hotel in the world to introduce
Phiten water into all its water outlets, while the Watermark Hotel &

Resorts Miyakojima in Okinawa has an infinity pool.

=B R B T T T—IVER B,

=== RTIE)S I BEE
Watermark Hotel & Resort Okinawa Miyakojima "

® VJ=bETFIWAKTALIV/K ... .
RESORT HOTEL Kume ISLAND 7@/

[“D7=U"I0R2. HKEKA)DERRB 23T eLHEIR

AKBBRADIJ—r,2023F3R.54FDHBEEN A,

The Resort Hotel Kume Island is the largest resort hotel on Kume Island in
Okinawa. It is based on the concept of “Returning to ‘myself’ and enjoying
time in Kumi, the prettiest Ryukyu island.”

VA== =TI RTIVRER
Watermark Hotel Kyoto

Watermark Hotel & Spa Bali Jimbaran
* B/ X R 2«"«»{5
MANTENNO TSUJINOYA s
REBR. ZEDIDEDPEFE LR CERBKRELEL AN
7272033 BB TR R OFEFER R iREE,

Manten no Tsujinoya is a hot spring inn in Awazu, Ishikawa Prefecture.
Here, you can enjoy soaking in natural hot springs, savoring artisanal
Tsujinoya Kaiseki cuisine, and strolling through a vast garden.

BE—f] Example of guest room

¢ HOTEL VISONGrFu71s2) 0 VISON

HOTEL VISON
=EROEERFKIVISON (T2 ) |RDTE AR,
—BRBAIBDT 15 £155EDKRTIENISES
[HOTEL VISON (KT (v>) ] BAD R %24
HA0Z DI REET 1/ |
HOTEL VISON is a 155-room standalone villa inside the

commercial facility VISON in Mie Prefecture, while Hatago
VISON is a collection of four different buildings with 40 rooms.

@ FFNAVRES-S & JTPL)-7
2k yﬁ«ﬁ FTIN

Hotel Inspira-S Tashkent v Guam Reef Hotel
AAREIHE RIS - KBIL RS - DHBTE
RAZZE140EDADEKRT I,

L5

Four-star hotel with 140 rooms, a grand spa, a
large restaurant, and conference rooms.

Integrated Report 2023

TT7LDRDGRZECHXICIIM, E—F
78 bDYJ —bRT I,

A beach resort in the center of Tumon, Guam.

BE—f| Example of guest room

wr oz R R
* IREET1/y IREE
Hatago VISON ?4 ‘{SQ<

I — LRI
‘IImII’GUam Reef Hotel ‘ (Zee)n Wo/rl'd?Hotels Is TT

On The Beach in The Heart of Guam
GREEN WORLD
HoTELS

BIFRICISKTIILERBATIEER
KIFARTINF =20 2RTIVEAREEIT IS,

Green World is Taiwan's largest hotel chain,
with 13 hotels in Taipei.

J1)—>7—)VRehE
Green World ZhongHua

7_-—7 Vi \"—7 ; % Theme Park business

A X— (image)

57_ Y 2o a4 ,-]:z LAGUNA TEN BOSCH

IVA=FTAA IR TI Xy THE
BALAZANVNTBEERELAWVWELETET,

ST-FFIRA

At the complex type resort "Laguna Ten Bosch" which enjoys nature rich Mikawa bay, you can enjoy the sea in various styles such as entertainment, gourmet

- shopping, hot springs with Thalassotherapy.

29Fo7

LAGUNASIA

B nF—v/x—7

A dream filled theme park

TRZ7032 TERANIR=22  BE1FEBUEALI 2—T74
DAUNERELET,

We host various entertainment events throughout the year, such as pop-up -
theme parks, fireworks, and light displays. & - A3 (image)

FALFyoI8—=y [ %L EHhALPI—TR 7= (6/3~9/24)
3ONIVTHELHBERT ALF V75—, STEAME B ANk (~6/25) BASRAROYIT—T T— I EECTEENS UL
BRI TRULYD =

7=,
FRBINUR, -

“Thomas & Friends”

STEAM education

event (until June 25)

: An event that allows

| A X—< (image) children to have fun
while learning with

their parents.

Athletic park “Henn na Mori (Weird Forest)”
The gigantic athletic park offers fun activities in three
different areas. © 2023 Gullane (Thomas) Limited.

Pool (From June 3 Until September 24)
Six different pools, including Japan’s largest wave pool.

EERTIV FT—FTKRR

Henn na hotel Laguna Ten Bosch

TIATF1NNIVT—=H vk

FESTIVAL MARKET

JJ—-rRADIBRTES
2avEVTE-WELAMT Y
Shopping mall & restaurant where you can
enjoy the resort feeling

BUEERIC. T INYMRL AN
BEDP RO IVEL T ARINTT,

Set in the seaside, it is a shopping spot
with outlets and restaurants.

ZT7FOTICERLERTIV

Hotel directly connected to Lagunasia
BETCRRIFDIT—I T4 AT LD RE L K
TFIVATAE Y R—MNLET,

Enjoy a comfortable hotel stay in guest rooms equipped

with the latest smartphone systems.

A X—3 (image)

AKX HATHHE&BBQ
(2023438 NEW OPEN)

NEEZUN
(2023548 NEW OPEN)

UOTARO Fish Market & BBQ Hapipiland

(New Open in March 2023) (New Open in April 2023)

Integrated Report 2023
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t-H_!' ﬁ E'IJ i E % Regional revitalization business

A XA—3 (image) |

AMIEERS HFICIES,

EBRO-Z—XEWMFICHEZLEALET,

Acting deeply in Kyushu, wide in the world, meeting the needs and expectations of our customers.

0 j'[, J‘I‘I E % ﬁ iE_;j's — ) l/j_'{ 771** iﬁ %’ *i Kyushu Industrial Transportation Holdings Co., Ltd. @ TL'}\I\I EKE 9“ J I/ —j

TEEZ THEYaY
Corporate philosophy Corporate vision
BEAUOY—ERZRHBTIEICELY, H—EREHOTHEREBEO=—X-BFILTLA,

WISEEHICHERL . HESOERICEHRT 3, BHREOICKERIIAMD) T« 7hN=—%2BHLET,

Respond to the needs and expectations of society and customers with services and
aim to become a leading company in Kyushu progressing continuously.

Provide customer-oriented services, prosper with the region,
contribute to social development.

AMEERBER-NVT1IAHBREH

Kyushu Industrial Transportation Holdings Co., Ltd.

NAMERBORFREINV M AMERSOR | DR

Kyushu Sanko 8 Oth Anniversary Event "Kyushu Sanko 80 Festival"

AMER T IV—T1320225F8R17H%H > TRIIL80R]
FEWAEL o FIF2ALNEHPOEFALN—EF),
BEERICHATIMEADEMERBL 10R18 - 2
BICTAMERBOR | EL TANUMERELEL o 1A
PYRIAMER TNV —TOBFERERI—F 45T . &
IEZDERINFIVDRR, AT VAN T HITE
REDREFEDBERPERICOPDHZERNEAD
27 —VERETBLE L RADBERRICTRIG
EEL INPOHRARMER | ELTE RN =—XE
RSB EALTEOWIET,
ANUINRIGORT

State of the event venue

N[ EER - 1ER | BO0BFERZNT VAT vF— IRBDHERR

Bus "Driver Experience" 80th Anniversary Print Cookies Guest

The Kyushu Sanko Group celebrated its 80th anniversary on August 17, 2022. In February of the same year, we recruited young members from each
company and began preparations for initiatives related to the anniversary project, and held an event as the "Kyushu Sanko 80 Festival" on October 1 and 2.
On the day of the event, the Kyushu Sanko Group set up a work experience corner, held a panel exhibition on the history of Sanko, and held a stage event
with a brass band performance by local high school students and a stage by comedians with ties to Kumamoto. We will continue to meet your needs and
expectations as a "Kumamoto contributing company".

Integrated Report 2023

AMERNZA%XEH

Kyushu Sanko Bus Co., Ltd.

BRNZAOEE - EWEERALEI7yTH 1INV B RDOKRSE
Sales of "upcycled" products that utilize seat fabric for route buses
TyTHATINER ARBTONBIET DHDICH =4
BESEATHBETHIETCRAIENBAALOFIEFNTVE
ToTHARTATT7ICES> T INEEN EASNBIET
(6D ELTDHEGN RALDZEN PR TEET, BBIRN
ADERFES—MIEROIRD LIS HV), FAERICHERS
NTWERSIZDBROWDHY, BERRICESTHRVE
FROERIREDHZHRICME EFTOET, ThrdbithEk
RIBICEBUREAET o TEVWET,

BRIR/NADERE S —b

Seat seats on local buses

(79T YAV ] BRDI—FNy T
Tote bags for "upcycled" products

Upcycling is also called creative reuse by giving new value to things that should have been thrown away and regenerating them. By adding value through
design and ideas, it can be expected that the life of "things" will be prolonged. The seat seats of our route buses come in several types of fabrics and
patterns, and they also have a taste that is unique because they were actually used, making them a memorable and special product for our customers. We
will continue to make efforts that are friendly to the global environment.

AMERIF Y- &4t

Kyushu Sanko Landmark Co., Ltd.

SAKURA MACHI Kumamoto $63EIBCSE (—i# Mz A BARBEEEAS) T8

SAKURA MACHI Kumamoto 63rd BCS Award (Japan Federation of Construction Contractors)

SAKURA MACHI Kumamotold, /NZAZ—3F IV R—Ib x> KT F
T4 XA FEZEDEEREN BV RIT CIRMUMLSMED BIESN THV), £/-F71
Sh7zB ERCE B % 4 4. BBARD D 2RIV [ BEA | D — FHEILE T
ICHRANMEZEELHL T B Sp FHEic h2563EBCSEEZ HLEL 1

The 63rd BCS Award was awarded in recognition of the fact that the mixed-use development
of bus terminals, halls, cinema complexes, hotels, offices, residences, etc. is harmonized and
demonstrates its base character in a high dimension, and the open rooftop greening space

creates a sense of mobility and exudes unity and affinity with Kumamoto Castle, the symbol
of Kumamoto.

ikHSINDZ2EMHE
A space full of
greenery

AMER)FT—I kX

Kyushu Sanko Retail Co., Ltd.

FEEEFZRERANORVEH

Helping universities with student livelihood support
projects

ME - MREELFHIDIAMETUT—IVIE,
IOF @ THETIAFENDZERELT2023
FIAICREAKRFEE TRESNRFHEMEER
HEOZITTIZEIMLEL = BRARICEESN
TWBAMERVT—ILOEBIEIELEHFICHT
BNV T REDESAICRAOR
BICDWTEEERD TV E 0 B
Fll ShrobitiEit S OEHLZIREBEA DI
DHAAETH>TEVET,

RAKRFRNEEOMRT (HEMLH500t b DEKFEDER)

Kumamoto University Food Support (About 500 bagged products prepared)

Kyushu Sanko Retail Co., Ltd., which is engaged in the restaurant and merchandise sales business, participated in a free food provision marche held by
Kumamoto University in January 2023 to support university students in need due to the corona disaster. With the cooperation of Kyushu Sanko Retail's
business partners, who are struggling with food loss, we were able to deepen the understanding of the food loss problem among the students. We will

continue to work on environmental initiatives in cooperation with local communities.

Integrated Report 2023
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% 0) fm 0) ; % Other business

ﬁﬁ ?E '( B :_’: E % '( 6 R ﬁ f; ia 1% L‘% tﬁ & Fast internet connection both at home and on the road

H.l.S.Mobiletf3X & %t

H.1.S.Mobile Co., Ltd.

RICOEFBICHESTRESHEVWEIEBEY —EX - #SRERELTEVWET,

HIS Mobile

We continue to offer all sorts of communication services and devices, which is indispensable for both travel and daily life.

R SIM/ tin K 5 25 DR 5T

Cheap SIM / Smartphone sales

and the industry’s lowest calling rate of 9 yen per 30 seconds.

EABITFH—E X comorate services

ENMLDZENSEERER HIRHAT7 ERMER. NERTFUOKRED

0T - MtoMIZ L=V 21— 3 T—HELTTRELET,

We offer a comprehensive range of solutions from mobile matters to solutions suitable

for loT and MtoM, such as dynamic management, security cameras, vehicle
management, and nursing care monitoring robots.

* *Z iIR iEEE, Job Placement Project

BEI290M CEBEEDT —2BIEDT
ELFHSL BEAREERARR
/O30 H7-V)9MEEIE L=, OX
RMXTH =< ZDEERSIMA—
RELTEWEHEIZW 120 TWET,

Our low-cost SIM card has been lauded
for its affordability, offering both cellular and data services for a monthly fee of 290 yen

Wi-Fil s &IV wiFi Rental
EARNDIRITX HERICEF L 2IVWi-Filb—2—
BRIV TVWET ERKZOE - gl isl
=REEFHBROBIWI-FIL > 2L TlE, BHERIER
SNSHZEDLULTZHAWETET,

We also offer rental Wi-Fi routers convenient for domestic and
international travel and business trips. Our international
unlimited Wi-Fi rentals support the largest number of countries
and regions in the industry. Enjoy videos and social media with
peace of mind.

ENAIVBIERERE BRI B

Handling of devices related to mobile communication
AX—=bTH> - Z2TLyb - Wi-Filb—5— - BJERHE -
BHiERGEARICEDE-BERREIEALET,
We provide communication devices for your business, such as

smartphones, tablets, Wi-Fi routers, translators, and mobile
terminals.

BRIV F-vr

Green Ocean Co., Ltd.

BADAOBD EEHIC BRDFBAT BRI RIMEL TWET SF
THISH - TR —EXEICH T BRRERY T & BIMILETEE -
A=V AMADIEREES ST EBRD AMTEDBFRZTISHED
5T NEAFBEDIRERDFvITTIETEYR-ITEHIET,
METEORRICDEMUL. ADIALTHYRER - RERTE3EXE
BRALTEWET,

RETH. BERPEMBILREX 2TV FEHREFB TEEL
FRLBL TS T HIET HFRIICEZN VW DHBRIBERHL L
£

KBTI EDE T LELEFHBICDREBIIN EREEL TAMEET S A,

Japan's declining population is putting further strain on the country's domestic
labor shortage. With a base built on service industry hospitality experience and an
understanding of global human resources, HIS is working to solve the domestic
labor shortage while also providing foreign workers with career plans after they
return to their respective countries. By doing so, we hope to provide a business
that can contribute to the development of laborers’ home countries while also
helping contribute to the growth and development of all others involved.

By introducing an annual multi-employment system , workers are not limited to
seasonal work but instead provided with sustainable and rewarding year-long
work environments.

* A system where human resources are dispatched to the necessary places at the necessary
times throughout the year, in accordance with seasonal fluctuations in demand.
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GREEN OCEAN

SoTEM<CEERUICLAEL

A *—3 (image)

https://greenocean.jp/

AREEE

Future Co-Creation Department

MBREEXEZ7OI7hOZ 8RN

Introduction of new business projects

TJIVEVTER

Glamping Facility Management

[BROFT. ELLHEBREBLTAHALEREICTS]ER
O—HUN T ETEBEICEFLEL,2022F10R. A
NENATICALED DB RE—EIBI G LHDERT 7>
£ #E5% [ GLAMHIDE WITH DOG KOMATSU ] %Ri%,
FREFATICTEEVEVIZ—XICEPVE L, SRITEEL
SFEBEDHTHBREEDICT I TIRERE B AL
T, ERICIIEhREBER BHOLEE) AhizdZ
SELTREREBU T AL EBRRYKETELGRI 2
ERHELTEVETS,

We have started a glamping business with the slogan “Spreading joy through rich experiences in nature.” In October 2022, we opened
“GLAMHIDE WITH DOG KOMATSU,” the first dedicated glamping facility for dogs in the Hokuriku region in Komatsu City, Ishikawa Prefecture. [E]=.
We aim to meet the needs of those who want to travel and enjoy outdoor experiences with their beloved dogs, even while on vacation. We

HEERAVER (1 X—2)

Exterior (image)
GLAMHIDE
WITH DOG
KOMATSU

| am(rx—)

Meal (image)

B https://www.glamhide.com/wdog/komatsu/ EHEE

allow people to enjoy their time with their dogs by offering meals made with carefully selected ingredients and glamping facilities that incorporate local

culture.

BRREX

Restaurant Business Project

A *—% (image)

[TRIZEL T - S 0EE AAREDREEREELT
VK ZBIRIC. ZIEBERDISEE,

FFTRARERICSNT HERIRICH X =2 — B EEHT
ICRLBRFAEL. TORBDERICEENBERH DN E O
TOVEY YA FFPOGRREI(DEXEME). THALF (R
HEEFME) ERCRTVARDEE) I (T 7> F 1 XE
&) D6E TR RNICIIEAEELREATVET,

Operation of soba noodle shops to “ revitalize local communities and
societies by protecting and promoting Japanese culture through food.”
First, we will focus on curating stores that local residents enjoy, such as
developing menus tailored to each store's location. We currently operate
six stores: Yotsuya, Fuchu, Hamamatsucho (specializing in dipping soba),
Shimomaruko (specializing in tempura), Maihama (serving
hotel breakfasts), and Kawagoe (franchise store). We are
also considering future overseas expansion.

https://www.his.co.jp/project/food/hidesoba/

BIRZEH b

Selection Assistance Website Project

BEOYADOEBOEMP Y —ERETEH THERTES[
BYANEAE - BELRELTVET BHRBZOBRAHS
IZBWTC I TUTHPIRTLL MDY AFICESEP T —EX
EEEEL G - ROLTEBALTW DD T 1
BLTUVET,

We have planned and built a “comparison site” where users can compare
similar products and services from multiple websites. Amid the age of
information overload, we aim to create a simple and easy-to-understand
website, enabling everyone to compare products and services fairly and
reliably before making a purchase.

w70 (ER+7v) DS EBE JA—=Z—H—/N—

Travel pro (Domestic hotel) ~ Hometown tax donation program Water server

WMH!”‘WHI!

EBTO—m = -
HIS S9! B kel P o HISHETEMELER
TRORRAYELHT— AR , [ oamn |

2 DF—F-H-)\-

: EE@ETES
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£

https://www.his-j.
com/waterserver/

https://www. https://www.his-j.
his-vacation.com/ com/furusato/

B % H O/ Hair removal salon
https://www.his-j.com/beauty/datsumousalon/




39

:—ZI'\O l/— I\ ] ﬂ‘l ‘j‘ yx Corporate Governance

Rb=beAHANF X

Corporate Governance

A—FKRl—b « HNFREATIERIEERS

Fundamental concept of corporate governance

Wit BIZEDRE#HEEREMIZ[HIS Group Purpose] ##8(f. /X—/X X% FE
BWT37-0DHIS Group Valuel&21TEhiE¢HEL T HmMWaRREFPE
MG EZEMEDR LERKZ7-0C. £ TDRT—7RILE - L TEEA
BEREE+HICRL oo HAESNEEIN I EICAZCLEBIELE
T ZDEIBLEEBIETH T Yitld. I—FKL—bk - ANF XL T,
RRAIEBE AP HIEL/ZO—RL—bAHNF X - O—R (LI FCIR[E|EE
CGO—REMEFRLET ) DERERICHEV., [MFEZIILOREE - [EEE - B5|
5'& WM SEDOINIBEREEALIAT. AL - B - RREMAERR
EIOMHEATHDI | EERMICEZTVET, Yt RFECGI—KE
831?,\|10)@a O+ D HEBRRICER D, U BEDOEBORE FE
IRIBCAFME  MERIERET. B DO EIFERIEL A S, FIBEL IR ZDBE - 15
DA RBIDI T 51 () ICBHTEVIET,

A—FKRL—b « HINF 2K

We strive to be a company valued and trusted by society by
fully demonstrating accountability to all stakeholders to
achieve sustainable growth and enhance our corporate value
over the medium to long term, based on the HIS Group
Purpose, rooted in the founding spirit, and the HIS Group
Values to fulfill this purpose as our guiding principles. In
striving to become such a company, we follow the Corporate
Governance Code established by the Tokyo Stock Exchange
(hereafter “TSE CG Code”) and fundamentally regard our
corporate governance system as “a structure for transparent,
fair, timely and decisive decision-making by companies, with
due attention to the needs and perspectives of shareholders
and also customers, employees and local communities.” We
endeavor to fully comprehend the intent and spirit of all 83
principles of the TSE CG Code and to comply with each
principle to the greatest extent possible while factoring in the
industry and size of our business, business environment and
characteristics, institutional design, and our circumstances.

Corporate governance system

HIST)L—7"TI3. HIS Group fTEIEBELZHIEL. COBEICHLTEICS
VMRIBERE R ESED - TITEIT A EICEN RT— TRV —DEHED S
FINZEEERREL TEVWET DR S ES - TR - HRRRICRE-S
TEELEBPTERBICIoTREL. SIBROEBHTRRAL LS
FELTIL—TEHOERBIIOVWTDREEZ I THET, SBFHHRICH
WT It B RS EE P ERRE S SUOBBERRERLEICE IV L
B SAERRICREV EIE P DERIRICEBREET > TR (SRR ICHFEE AT
LTHBIET BIFESICHI2EEREIE EYICRAT L8k LUER
L ESHLS SR RGP O BRRAR RISV, 3 S % E
PHEROEDLHRNICHE B THZEHMLAHE IS B ARRETILD
ICEBHTHINET EBERERICSV T RERPHEERZEDBETERR
BEETEHNICEEL. SEEEAPSHLTEHMICHREEZ I THEIET &
e AMEBRIP TR EEEZERERBLESR LR VLEICICU. BEEE
FERDEREZ T TABETEERL. BREEEEZERICHRETS
HEIERBELTHIET URIALTIAT7LREESIE. ZTDESERL. Y
HIN—=T DAL TIA T ZAFERDO R A>T 71T REH DR LE2XY)
FTF o BT N—T DRADBEERAEFIEL T SHOBFEFMEICT
CAVRTIZHIE T 270 D1t AMIEE B L. Uit T —T2EFICH B
TIXTANEEELTHYET,
HAMCEFREL TV BABBBRBO T, REENSTEONBRESE E
:Eq‘i%:rﬁ?*boo HHE ESH OB LMNE L) DERERITS
TORERICHTISHDEFERDEEETEDIILTHEIET . SHE
t»\??—% G AR REPFRBNACEMEOR EEBEL T I—KRL—~- 4
NFLZDO—BDEILER>THEWWET,
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The HIS Group has established the HIS Group Code of Conduct to ensure
thorough ethical compliance, and by consistently acting with high ethical
standards and integrity under this Code, we strive to remain trusted by all
stakeholders.

The Board of Directors makes major operational decisions by resolution
following laws, the Articles of Incorporation, and internal regulations and is
informed of each director’s operations and the business performances of
the major group companies.

Each Director consistently executes his/her duties efficiently by making
appropriate and prompt decisions following his/her role and authority under
the Regulations of the Board of Directors, the Regulations on Division of
Duties, the Regulations on Administrative Authority, and other regulations.
Important matters, such as resolutions of the Board of Directors, are
adequately retained, recorded, and managed by the authorized and
responsible department and are appropriately disclosed following laws and
regulations or the timely disclosure rules of financial instruments exchanges
or when the company deems such disclosure effective for shareholders and
investors to make appropriate judgments.

The Supervisory Committee periodically holds discussions with the
Representative Director and other members of the Board and receives
reports from the Auditor on a regular basis. The Internal Audit Department is
required to work closely with the Supervisory Committee to ensure that
effective audits by the Supervisory Committee are carriaed out appropriately,
to conduct internal audits under the direction of the Supervisory Committee
as necessary, and to report the results to the Supervisory Committee.
Organizational audits by the Supervisory Committee using an internal control
audit system, etc., are conducted effectively, and the Audit Department
(internal audit department) fulfills its intended role.

Through its activities, the Risk Compliance Committee is responsible for
implementing the HIS Group’s compliance measures and raising compliance
awareness. We will continue to design a system to ensure that progress in
compliance efforts is reflected in management evaluations and treatment of
management.

The Sawayaka Hotline, a whistleblowing service outsourced to an external
organization, serves as an appropriate intermediary between the company
and the employee, maintaining the anonymity of the employee and
communicating matters to the company according to the nature of the case
so that the company maintains its ability to correct itself in the event of a
breach of corporate ethics or compliance.

In addition, as a system for managing the risk of losses in the Group, the
Risk Compliance Committee has established internal regulations to address
risks specific to each company's business characteristics and has built a
group-wide risk management system. In the event of a substantial crisis, we
will establish a company-wide task force, regional task force, local task
force, etc., and respond in close and timely consultation.

We will continue to strive for sustainable growth and medium- to long-term
growth in corporate value by further strengthening our corporate
governance.

—FRlL—keH/\F > 24K K| Diagram of Corporate Governance System 202341 B26EBRTE As of January 26, 2023
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Instruction and report TR RE supervision of e Collaboration
Instruction and report business execution InstrucEtz)Vn and report
RN R
. *E E§ e Instruction and report
YR7TFEVT(HERER : 5
Sustainability Committee A ftim@gi
epresentative of directors _

- el oo

5 i : R Instruction

3EH% Collaboration Collaboration $em SR Rep:;m and report

Instruction and report
22 Bk s 1
YR T5AT L IAEFESR g L‘VH“&%?&L; Wulggnﬁp
Risk / Compliance committee e B (1183 ) Internal Audit
1 EFEMITERPY (BITHRE-ALE) eport Employee satisfaction Department
1) Z7%f§§ Business Execution Department improvement div.
Risk management room (Corporate Officer / Chief of Headquarters) (Internal Consultation Service)
e
Report EEE Audit
. ENAFEitsLUEESH
E}% éb)@b);}»\/hﬁf‘/ Domestic and overseas subsidiaries and affiliated o
Collaboration 7 \2 +0pE companies EEE Audit
(#t5h@mED) —

fEn B E
Instruction -
Supervision

Outside hotline for employee
(whistle-blowing system)

7
Collaboration

=§ ﬁ;ﬂ § E ‘% Advisory committee

PRSI AE - EREES . BNEES REZES . EeilE - ERRESDADONEESHEMEZERELTHEL.
P RERTREDAEEERIAS - HEREES B REATREDHEMIBNES S REICRIEHRIRERES.E
BREESMETLRIERLECOVWTRESRE - BEAZES ThThORERICSVWTHANMREEDLREICLIEH
EERLBIC. D ESORBRIEE/ ERESBEEL THESN. BEShET,

The Board of Directors has four committees: the Human resources/Nomination Committee, the Compensation Committee, the Investment
Committee, and the Financing/Fund Management Committee.

The Human resources/Nomination Committee the consideration of director and executive positions, the Compensation Committee matters of
compensation for directors and executives, the Investment Committee is to deliberate matters of investment, the Financing/Fund Management
Committee important matters concerning fundraising and fund operations.

After each committee has deliberated, the findings of each will be presented to the Board of Directors for deliberation and resolution.

BEFEFHEBELIUORAFIVTR) % A officer structure and skill matrix
SEEE poew SO HBRH  ARPB BRI 7O HE

1/ N=3>
Travel business Business strategy
innovation

Financial /  Human resources / AT T

Corporate Digital
accounting  labor management Legal compliance Igltalcs?_'ategy

management

XH EF % Yada Motoshi (@) © e} © e}
EF' ;’F';T; E ﬁl, Nakamori Tatsuya O @) O o)
ﬁ H 1E $ Oda Masayuki O (@) @)
L 2 8 = Yamanobe Atsushi O O O
A K BE  GomiMutsumi @) O O
ZH T K Sawada Hidetaka (@) @) @) o)
O AFAEA EF Owada Junko o o o o
© &Il ¥ E  Kagawa Shingo O le) o
(@) £ F E A Kaneko Hiroto (@) o) e) 0
ZH F M  SawadaHideo @) e} 0 o
*O # H % 0 Umeda Tsunekazu O 0 o
*O $ B J&E  Nabeshima Atsushi (@) O @)
* A B F Sekita Sonoko o o
KEELERE THIEHFTR Director member of audit and supervisory committee ORI H EUFTR Independent Outside Director
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MFHRETOEBAR (H/NFRRED—H)

Details of deliberation at the board of directors’ meeting (governance-related)

® NEREEE O)5# (L Strengthening of internal audits

Het FEUELH BEBHEICBIREENDZBICHET2ETEEEML.
EHREOEELED. RTEEICET20ME. ERAZBRELENER
EITVWEL . £ U BROEERIE S LURBEH LD, (RS
70-%WELCEROBKEEZITOEL,

ITAMDFEACPIEYAEDOHTEICLIEBTDIRY LA >THN. 5HE.E5

Both our subsidiaries and we have added audit items related to the receipt of
subsidies, etc., to our audit plan, and audits were conducted on subsidies related
to the travel business, employment adjustment subsidies, etc., including the
presence of erroneous applications. In addition, the internal reporting procedures
have been improved and thoroughly implemented to strengthen the management of
pertinent matters and prevent erroneous applications.

The efficiency of audits has been improved through data analysis and an increase in

FIv— 7°7J“/ \ J=> Z@Di&{k strengthening of group governance

LUK TIEA—RL—b - HNFLZEEDDICREN TH LTS
AT EFERMBICETTRETIEEHIC LT RIS
ATENET, Httld TIV—TEEDH/NF L ZEFH DES %58
P EERECHIEBHBLTHY VRY - AT IATLIEES
ERRDISE LA EHEEL TV ET,

| Jgu 7705 A7 AE 0 E Compliance awareness reform

WHTEHTR AL TFA T ROBEERKZ1-OIC[HIST IV - TR ¥R
RIHISKU =] [HISEETHEE|2HEL. ZEB HENDEH#SIE
ToTHIELEY Z5hZEHF L. BEZBIEL. 2022F6RIC7 IV —-TA
B—DALTIATLR - U EBTHEERIALEL /-, BREEMEEL. 51
DITBIEPLEVEVIREED S RMEY B EICRY 512D
B TEEL TOHROBEES L EOMEE LT EEICHT 2HHME
ZitEL . EHIRICEL THYET,

%6, 2022811 BEYE = THIS Group Philosophy ] #HIEL. HISY )L—
TO—=NVENDHENEFER-TIEEBIELTHIET,

In order to strengthen corporate governance, top management will
inform all employees of compliance and will work on the following
measures.

We recognize the importance of further strengthening the group
governance system and, through activities centered on the Risk and
Compliance Committee, will work to promote this strengthening.

We established the HIS Group Corporate Philosophy, the HIS Policy, and the
HIS Code of Conduct to ensure compliance and to raise awareness of
compliance among directors and employees. In June 2022, we launched a
Group-wide compliance-risk-management training program to further raise
awareness and promote compliance. Many participants indicated a desire to
continuously maintain their awareness and apply it to their future actions,
affirming that this training course has led to a change in awareness. Since then,
we have continued to improve our knowledge of relevant laws and regulations
and regularly conduct training on standards of conduct.

In November 2022, a new HIS Group Philosophy was established, by which
each member of the HIS Group strives to fulfill his/her social responsibility.

0 BHEFIEESICLAELEEIEE Mgl Strengthening supervisory function by the board of directors of each company

RS BEEREZREL. SHOEERITICN TR - EEMEELR
{EWLEL 7 B D SEBRSH B EANOEGHI T T\ Eb>/=FR
HICDOWTIE BRI LEL /. T TICFEHORF R THEI YU EHEICD
WTH FBFRRICEI-TRELETVRELTEVET /- GRS TS
DEDEZER LIEZ720OWM)BAHEL T EHOBHESERCEEH
DINE FE7O-ZREL. RS RECHBRBEOBREREITVEL,
ER WEREBEDH /=204 EHFEDIA. RELYF T TLTENET,

We have reviewed the Affiliated Companies Management Regulations and
strengthened the monitoring and supervisory functions of each company’s
operations. Subsidiaries from which the Company had not made appointments
to the Board of Directors of affiliated companies were reviewed. We are also
reviewing and improving arrangements for officers of the Company who are
directors of subsidiaries, depending on their concurrent positions. In addition,
to improve the effectiveness of deliberations by the Board of Directors, we have
reexamined the process of collecting and storing Board meeting materials and
minutes at each company and reviewed the Board of Directors’ regulations and
agenda items. As a result, the review was completed after discussions with 20
companies for which there were proposals for improvement.

0 HEHICLBRFEHEIEGFE(L Strengthening parent company management of subsidiaries

Go To MINIAEZRICEASUFY FREICOVWTE RS THEY
HHSHRBFEDAEREETV EBEENDRHEAEToTEVNE
(058

fOFEHHED. BRESHERABCHRRSHEERIEEREL.BF
FEEICHIBREEPEVRIICHTIUX I DRERFOHREEERILT
BIET . EHPAELMEL TWET, EERIED/0D, 1HY A SIEREITL
Ed0y~

YZRY - ALTFAT L RREBE T . EHBRTHIVAVEBEL). HNF
ZUBEBRARTN—TADAREBRELEIIDVTIREETVARIDIA
PDEIISUTHREBLTHVET AREBERSE(COVTIR. ZYUFRHLD
MFREHRETIUHDEBENOREL. SHOBFESLISN TOIER
HBEEBBHIICITO>TVET,

UM OEREREFF DI —TADEEREERESFHRKEL.1E
WRE.ABEFBLTEVET,
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We have taken steps to restore confidence in subsidiaries involved in the illicit
receipt of benefits from the Go To Travel subsidy campaign by effecting
personnel changes of representative directors.

The Affiliate Management Division has reviewed its Affiliate Management
Regulations, including their implications for other subsidiaries, to deter
incidents or irregularities by requiring reporting of abnormal values in recurring
transactions and risks to purchases when they occur. The Affiliate Management
Division has also increased its personnel to strengthen its oversight.

The Risk and Compliance Committee reports from the Risk Management Office
on the status of governance improvements and monthly contingency reports
within the Group, which are reviewed, and action is taken as necessary.
Monthly contingency reports are also provided to the Company’s officers
concurrently serving as directors of relevant subsidiaries, and information is
actively shared outside of each company’s respective board meetings.

In addition, a liaison committee has been established within the Group, led by
members of the Supervisory Committee, to disseminate and share information.

ICABEHEETEE CTHEEAEDET, R FAHDESEREETHNE assigned personnel, and the frequency of audits will be increased by further

N N kv C AL . . increasing the number of personnel. We have prepared a list of self-inspections to
EARVANER L. T ERDTRHNETH . SEIGEEREEMA. %D encourage self-correction at each subsidiary, and although the list is currently being
Bx HIFTEL) %7, operated as a trial, we will make improvements as needed to make it more effective.

O TTHEOREFHERDI-HDOHELV)#HH Efforts toward early detection of misconduct

HEDPERBICABICEILERELRGRE HRTERLO. NSRRI ES The whistleblowing system has been made a group-wide system, and the number
5 7&%*U U)%IJFF&L, ﬁl?é“*i’é’?ﬁ(j(bﬁbf‘ %0)%%&9:\@% = of subsidiaries that have introduced the system has been expanded so that
- L EXSVN = Co = -

employees can candidly report and discuss any questions or suspicions they may
WCEMT 200 B ERU-ER. BEPREFRILEVEVDIMHE have. Training to familiarize employees with the significance and operation of the
s A o AR b . 5= program has resulted in increased awareness among employees not to ignore
DE 5&7) =E, ¥K*iﬁ 5060b = &):@iﬁ?) i 7Jl] LEL7, 2hBl 3(1’}7“57 issues and concerns, and an increase in the number of reports, including those
BIETHEVAVDORERA. BHEICBRYP > THIET RO LE) AT from subsidiaries. These measures have led to the early detection and resolution
HBERBLTHIETDT W IE%’%‘H:_@‘—( Iz HZ *L Eﬂﬁ E’J Iz %% of potential risks. We regard this as an effective initiative and will expand it to all
A Al ~ - N ARV BFR

N major domestic subsidiaries and regularly inform our employees of these
B CBRAROBREERFL CEAL TEVWET,

measures’ significance, operation, and an overview of the details of reports.

® FNMOERPSIEICETAHEIEE (ITHHEIICDULVT) Other measures to prevent recurrence (IT control)

7’)[,_7"%14(@:|~§§ﬁ+_, )T VAT LR EH ggmgﬁ‘:ﬂ 7. % To improve information security and system development and operation

N — NS standards for the entire Group, we surveyed each subsidiary company’s

o P yrd SRS = I =N=E =1

¥K*io)§*§§q" / 7]'7/'\ B ii%;'lﬁ §Et;¥l )T'fﬁ R miﬁ’ﬁ&’ﬂ“ ¥R standards, account management, information security training, and skills of
FTLEYEDIFILEEIIDWTRHEETOEL - £ B4DIEREX LY systems personnel. In addition, to raise individual awareness of information
— zzze . SN VRPN smne - A A BN security, we conducted initial training for our directors and executive officers.
TARBELOLD, FTHUHER HITRAICEH Htﬁ}ﬂé%%ﬁbibt" o We and several of our subsidiaries have been providing e-learning on
HELV—EWFEH TR IFEREX2VT(ICET2eT7—= T2 T-oTHIE information security, and we have now expanded the program to include those

L1t AL T B 1o FRHABIAUMEEL THUET, hathadyetto fmplement

[HIS a—FKL—b « HNFZ]

HIS Corporate Governance

https://www.his.co.jp/company/governance

AR5 1% & O E Zh 1 F (i

Board of Directors effectiveness evaluation (governance-related)

F—RE. BT ML) B RICELDECSFHEE XML EREPFE RS ICTH - REL. HFICRITTVET,

Once a year, each company director is to conduct a self-evaluation using a signed questionnaire. The Board of Directors is to analyze and consider this
evaluation and move toward further improvements.

ﬁﬁ IEI b‘ 5 0) I 7:!: E& % :'#x ° }i % 5 Main points of improvement and reconsideration from the previous session

)

- SHOFRNERREFRBNGDEMER LICE, HARBREEE L.
- [RELATOHBEHOBE] [ ZHEAMBRNCOWTOEFRGPHEEEEICE) AT AR,
CFEMBERG. Y ZTFEUTAHERERICTITUTUT(ZRHELIEET 5,

- The number of outside directors has been increased for the company’s sustainable growth and medium- to long-term corporate value improvement.

- We intend to include in the mid-term management plan concrete measures for the establishment of a system for the separation of management and executive functions and
for the appointment of a diverse workforce.

- The Sustainability Promotion Committee will identify and promote materials for non-financial information.

‘9,' #EE) ,%H §; /N ZEERE Future challenges to address

- A EY BERNIIEH ST —T 2 EDRERICES T 54H DB,
FBER-NTAUFOBBELRPRETEORTE.
c NBBEAREPREBBEAOMISIE HIS Group PurposeDEZ HEEIC, Y AT FEVTFAADE)FEAELTRE

- Developing a system in which outside directors can contribute to the development of the entire group from an objective standpoint.
- Restructuring our business portfolio and formulating a medium-term management plan.
- Integrating human resource management and environmental issues into our sustainability efforts, centered on the Group Purpose.
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HIS Group Sustainability

& HAFTFEYFT1MDZFE AT sustainabiity Policy

HIST L —T13“[ 1D B | #BRE D WD/ S—INRUITHBR - T FRITEH

DICIREWEZEERERAL. JIL -7 2400 EMEEE L TaEEbIC,
BRI HESOREICEMTAZEEEIBLTVET  RMEDHS

W AEDED), EXBERE. 7777, 5B R ZUTEMADOE,

HRFPDN LD ZD[HED | ZENF TEBHRRICIE, EFE. AR XE.
REGEEBA BEERRFICL) HEROA PR OLTESEIHRE.
NBEEO-EENN EEDEB IR ELWMIHKPDETT ZL T,
HISYIL—7 - HISY I —TZX&y 718, (D3 | BVWEEIT5. £E5T 5.
FNRI BB AL HETIHBER DI CETHEBEEADRED

BATHNWEEZTHIET HIST LT3t S BRPXLES
CRELMBPBEDOEBLL->THENET AR BR. LEDH

O EREEHL REMEPHSMBEAHISIN-—TOEELZELT

BRCMEEIET AR FRRICELLMIRER N THOWE

E

The HIS Group aims to contribute to the development of a more
sustainable society as well as to enhance the corporate value of the
entire group, by developing a wide range of businesses centered on
travel in keeping with its purpose of "Unleashing 'Excitement'”,
encompassing encounters with the unknown, connections with
others, enriching moments, excitement, elation, and feelings of
peace. For people around the world to be able to "be inspired," we
need a society where they can live in peace through mutual
understanding that transcends such things as nationality, race,
culture, and religion, and a healthy global environment that provides
a foundation for plants and animals, including human beings, to live
in. Thus, HIS Group and HIS Group staff members wish to be the
company and individuals who make an impact by "unleashing" our
"inspiring" thoughts in various ways, such as delivering, sharing,
embracing, raising, and leading. A healthy global environment,
including society, nature and culture, is the foundation of the HIS
Group's business. We are conscious of coexistence and co-
prosperity with society, nature, and culture, and will connect to the
future of the coming generation, by sincerely addressing
environmental and social issues through our business.

L 4 *i E X v ‘t’— y CEO Message

Wit id BIZEA0FESHUAZFEICOOFBICEEHN. ChEt#ELTHIS
Group PurposeDEEICEFLEL. SETHEEFHFIR)EST
Bl (FR) BT IEEBIC I RICHANERL TV
IR EDIREEL T HIS Group Purpose[ /D2 | 4R E D %
FELEU s HERBEOBALLEBFDOERMNKARDOMILEERT
EBLOHIST =TT I — TR ICHE T X EEER ZEAMEICL.
HISYIW—=TEXT =R A —DEREN HETEEHBEZENDVE
MEREC, /X=X, [FREBUTRMEDH S WERENSE, Bl
BWEL TERIER SO & [H ICHEE THEEVSITAT
CTATAINDBONTIADLNTVWET, LLED S HEFD N 4D
ZO[DBS]ZENF TERRAMREL TE BFE. A L. REhEE
BAMEEBRICE) HRONLPROLTES RS E. AEES
DI-BENP EEIEBELIBELMBP DETT . A ETHIIR
TER. FMEETH)ET AABRIRIEBLUT. ZOREEHIRD
BBV EEHIC, ZLD A2 ICERAOHIZEDEE RIS
N ZHESEIRMETEET. PEVEIERL BETEZEE{EL. MR
FEMO—BhERDIMBAEHEL TEWWET, /2. SEIRITED
HICEEEST BELINICEIE T B E RN T+ VA BED . FEIRIT
BEEBEREAFEYTITIT A DRECED THNET, SED
HIS Group Purposelc&J& EEL LW ZEh DEMEER L&
HREEDBIC Y RTFEVTREBICETIODEEATHIET 5
R HISTIN—TH BN EET LS BEBEVWELET,

HASHIIF - 74 - 1
LRI K (CEO)
XKH #s8
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In our 40th year anniversary, we were hit by the COVID pandemic,
which we used as an opportunity to begin formulating the HIS Group
Purpose. The HIS Group Purpose "Unleashing 'Excitement'" was
established as a guideline for a sustainable company that will
continue to prosper into the future, while reaffirming the spirit (origin)
of our foundation by looking back on our business activities to date.
We felt the need to establish the values that the HIS Group should
share across the Group so that we can achieve both solutions to
social issues and sustainable growth for the company itself, and to
create a common language that the HIS Group and its stakeholders
can identify with. Nevertheless, the basic prerequisite for people
around the world to be able to "be inspired" is a society in which
they can live in peace through mutual understanding that transcends
such things as nationality, race, culture, and religion, and a healthy
global environment that provides a foundation for plants and animals,
including human beings, to live in. The travel industry, our livelihood,
is a peaceful industry. Through travel, we will work to preserve the
health of the Earth's environment, and by providing opportunities for
people to experience local customs and cultures in Japan and
abroad, we will promote mutual understanding and respect, which
will help to promote world peace. In addition, we will not limit
ourselves to just the travel industry in the future, but we are now also
developing business a materiality plan based on non-travel business
areas in order to build a business portfolio that we aim to achieve
within the next five years. We believe that our continued
implementation of the HIS Group Purpose will enhance our
corporate value and contribute to sustainable management. We
appreciate your continued support of the HIS Group.

H.I.S. Co., LTD.
CEO
Yada Motoshi

L 2 i% tﬁ/\ 0) Hy ] ) *ﬂ ﬁ Environmentai Initiatives

X7 IN) A DHREFE Promotion of MaLAMA HAWAN

2022F 9B NTAMBXBBEEXRZBELRARL LTIV - Y=UXL[ZZ
< /\74 (Malama Hawai‘i) | D#EIC@F =N~ F =20 TIHAESE
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FEEECHIBENET/\TIORBEI 2 B at2EE) £
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HISHO10DOHER V) #H & His' 10 initiatives
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0. RITE EMIBH RERCIET NADBEELEE D, HIFH RICET

In September 2022, we signed a Memorandum of Understanding (MOU) for
partnership and cooperation with the Japanese branch of the Hawaii Tourism
Authority to promote responsible tourism “Malama Hawai'i”.

In a place where tourism is a key industry, Hawaii is one of the most active
places in the world in the area of responsible tourism. Under the slogan
“Malama Hawaii,” which means “compassion” in Hawaiian, Hawaii is promoting
the importance of preserving the natural environment, and its traditions and
culture visitors as well.

HIS has been reflecting on the responsibilities and roles of local communities
(residents), tourist, and tourism professionals, with the endorsement and
support of the Hawaii Tourism Authority. This has primarily focused on
preserving and strengthening the Hawaii brand while protecting its natural
environment, cultural heritage, and rich communities, whilst at the same time
continuing to support Hawaii's economy through its key industry, tourism. With
the goal of building a sustainable society, we will work together to promote the
following “10 Initiatives” to enhance tourist and community satisfaction.

HFHIFHOZXT LY EASI
KENWRELE/NFITE
Hanauma Bay with improved
water quality

. Introduce and operate an employee education program to promote sustainable travel to Hawaii for the future.
. To promote sustainable travel to Hawaii, all company-owned stores are aiming to be certified as satellite offices by the Hawaii Tourism Authority.
. Introduce and sell "Made in Hawaii" products by connecting Japanese travelers with Hawaiian producers.

. Distribute "Malama Hawaii" information in both Japan and Hawaii through various means, including stores, websites, social media, and pamphlets.
Increase the satisfaction level of all travelers, including individual tourists, by providing revitalizing tourism products.

1
2
3.
4. Host or co-host Hawaii events in Japan to foster the "Malama Hawaii" movement that connects Japan and Hawaii.
&
6.
7.

Plan and sell "Hawaii State Tourism Board'’s Officially Licensed Marama Hawaiian Tours", that offer regenerative tourism experiences.

8. Provide and pursue safe and secure services beyond the scope of the travel industry.
9. Support and plan sales for Hawaii's conservation and cultural preservation efforts.
1

0. Connect travelers and local communities, to increase mutual satisfaction and give back to the community.

FoxeT5)4 70T Genki Ala Wai Project

TIETFETIXXERTAINTHEND T T 71 &R % LIFID LI HELL
RIZBRWRTED[F>F- 7574 709 270/ Genki Ala Wai
Project] " ABIL TWET . HBIR DIREKAZ CRFESh - [EM (B B#ME
WEE) | EVOEFRDESE (=T FR—IL) 2EHAL T AIIXERE S
AL [7TETT 718 %X T BKEICLED ] EVHBZEBIFTVET,
HISTIRN\TAHERIC.SMEZCBE T[T XKV %EY. 75T 1E
FCHRAL TV 2R T RELTOET,

TR R—IVERES

Frx - TIT4 - TOTTIN

The Genki Ala Wai Project has been kicked off with the aim of restoring
the Ala Wai Canal, which runs as if it is separating Ala Moana and Waikiki,
to its former beauty. The objective is to clean the river and the nature
around it using Genki Balls, which are clusters of good bacteria called
Effective Microorganisms (EM) developed at the University of the Ryukyus
in Okinawa Prefecture, in order to “make the Ala Wai Canal swimmable
within seven years!”

At HIS, we offer you the chance to create your own Genki Balls and throw
them into Ala Wai Canal during your stay in Hawaii.

AT BT FR—IL T 7T E A
Genki Balls making scenery Genki Balls thrown into the canal Genki-Alawai-project Alawai Canal
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Task Force on Climate-related Financial Disclosures Response

SRR R TR B R 2 X7 7+ —2 (Task Force on Climate-related
Financial Disclosures. I T [TCFD]) 25T 23V T HLUESH
UMOEEFREICSAZHEBIIOVTHMETV.OHNF R (BRI
HlEDERS) QU (DEREADEE - b - REDUITEHES)
ICDWC. TCFDD 7L — LTI ZEDEFHRLET,

BB AERETRIL—LT—I DRI EIR (RIELE) AT DT, 5FE
CEEAE) OBZELBZE(REREDYR T LI T 2HEEIE.
HLUBE)D2BEE LU XO-TICEL 5 [T EFE&5T0. 15ER
FRLTVEET,

F5/\F 2 A Governance

B REPRBNGEEMEOE LEBIEL T YT FEY T+
HEZERERELTHVET,

EERRBVRY - ALTIATL2EES EBWTHF BN FEH
BLUVEESHEEHEL HISTIN—T2FTESGANDRWEAEHEEL
S

ZO—RELT. TCFDDEZ LV T HELEERFL. BB THIETR
EEENCRETIHNF IO EICHREAET

| B RXFFEY T HEEKF Sustainability Promotion Structure

FD) ADEY) &

We will analyze the risks and opportunities related to the Task
Force on Climate-related Financial Disclosures ("TCFD")
recommendations and their impact on our business activities and
disclose our D governance (oversight structure and corporate
stance), and @ strategy (short-, medium-, and long-term risks and
opportunities for corporate management) based on the TCFD
framework.

We are still continuing to consider the specifics and disclose
information on the two items and scopes of the disclosure
framework: 3 risk management (identification, assessment and
management of climate change risks) and

@ indicators and targets (assessment indicators and targets for
climate-related risks and opportunities).

We have established a Sustainability Promotion Committee with
the aim of achieving sustainable growth and enhancing corporate
value over the medium to long term.

The Committee is promoting ESG initiatives throughout the HIS
Group, in cooperation with the Risk Compliance Committee,
business execution divisions, domestic and overseas subsidiaries
and affiliates.

As part of this effort, we will also work to strengthen governance on
climate change, by examining and managing the monitoring
methods of the TCFD.

2023%F 1 B26HIRTE As of January 26, 2023

EERER S THVEFFE (108)
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Supervisory Committee Members
(10 directors)
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1
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1B RE
Instruction and
report 1
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SUBEEICHTIIRIBLUVAREFZEL. BRIV DEREEFHEL /-

DATHICHREFEDEL

5. SEEDHMTRIZ.HISTIN—T DR THEY EIFNKEOIRTT
FEICRELVRAIDEEEIFRT7EEDOHIFKICI>TLANILRIFILT

BIET,

SHRIEIPIHREHIST N—TICEAHZEELAFICIET BEEHIC MRl

TIVRIDRELETWV DR RERET. ERLTVEET,

YR DIEsE 15H VA ERRE" R
Type of risk Item Impact’ period?

We have listed the risks and details related to climate change,

assessed the significance of each risk, and summarized our
response measures.

The analysis for this fiscal year is limited to the travel business,
which has the largest sales in the HIS Group, and the severity of
risk is classified according to the region where the risk occurred.

In the future, we will broaden the scope of our analysis to include

countermeasures.

all businesses related to the HIS Group, as well as continuously
review risks and consider and implement necessary

WISRELBBAEH - 15T

Measures

- BEHMIS - T T VIS LR
RITROBERORERR LU REHRE

RIBFEICL T RHIEICTHIETS

+ Need to respond to customers and suppliers
- Confirm and ensure the safety of customers

during their travels with the highest priority, and
respond at local branches

e " .
TN HEGERGEBRKBICLD BAPEREIS | Dk Hion . ﬁﬁﬁ&% FLTVBBERITHLTIE BFIEH - Provide up-to-date information to custormers
TINDHE BAEDHRD @rh Medium | §GHA~chHA FIRHT planning to travel
ous i ; + Check the travel accident ibscriptic
- Damage to tourism and various infrastructures, and a decrease in | 3]\ Low Short-Medium | - BRITER®D ;, ERO RIS ERBM )\&,ﬂmg tatus of the customer dunng the 1, and folow
tourists due to natural disasters such as eruptions, earthquakes, @\ Low 2 BLU RRAHEDEREEIN T up on the contact with the insurance company.
and tsunamis AL F O RIUTHIS - Omni-channel support
— 1482 ——— - Prioritize identification of the level of the impact
HT IV BESVORBERELL. on suppliers and share information on business
IRITEFEICE 2RI THE TS travel initiatives
- BREFICHORITEOAERMICLZFERLEE _ - BEDHROIEREL R THEL. SEHIC 'gg‘x,f;’:’n’g;&'g”;ﬁ‘;‘ééfﬁ”w'ssmm’"s
DEE I Low SEHi~ ‘:F‘ 1 1= 7:5 ) . L . Fglu;w up with cusmmjrs during their travel ,
- Occurrence of people unable to return home due to mass flight Short-Medium . fiﬁf;{q’ DHEEROMIE - CRA(BEHE - B (Gui ance o 5'3222 ;‘;f;f:ﬁf:ezﬁnysm" of
cancellations following natural disasters WHELR - ROREOHER - SEEEDEH) cooperation with the Minlstry of Foreign Affairs)
c A= —UX L BRABEDIERICESAEP A - BEOHIBROERESHRTHAL SFRIC - Share information about country restrictions
=% globally and inform travelers
SR R EHOBE . &1 s :
% High ) #e /a/ﬁﬁ % Develop new destinations
. and and new laws and Long - - Develop new products to reduce overtourism
regulations enacted due to increased tourism pollution because of B AT (cooperate with each government tourism office
overtourism (&I rgﬁj‘:ﬁggrzb EEuu’é{‘F e 3) to create certified products)
- RBRECHIVTIVERITOME, EHRDBRD £t T IVIRITORBEL BT Z—T AL AADRBE . provide entertainment as an atteative to travel
- Reluctance to travel and decrease in the number of tourists due to 7\ Low on (0B) (Oniine travel experionce)
environmental protection 9 CRITEEMRL * Stimulate travel demand
cBEIRICLZYT-DOETHIE - ERADET. 5 L _
SETHILD NNzt N Low h#f . ﬁ?ﬁﬁﬁ {E’E/x\_ft._ﬁm _ gurck/y sugies/t il!em:!r\;: r;a’ve/ destinations
432y | ZLIC « Cancellation of tours and decline in the ability to attract customers Medium VT -DEERELEHAE repare multipie tour highlights
- due to extreme weather
EETIE VR, T P LB lai l lH1Hlll  iip.
. . - FZwW T 4
Physical risks due to HARIELLIREICLD YT — R OFADHIN I\ Low i IR R — Offer support from local branches
climate change « Increase in sickness during tours due to extreme heat Medium
L o - s " _ - BEOHIROERESHRTHEL SEHIC ;,';i’:,,'y” formation about county restrctions
- BEPTERICSBEIEERIO X I\ Low G 24%  Follow up with customers during their travel
+ Cancellation of transportation due to typhoon or stormy weather Short RITROBEHOMIC - CERN(REFE - 1] /{f:;‘/’:;;‘;e f;' 52;’; ;‘; é;f’:’;fs”ezz ';’;/5"’“ of
s T N Py , )
WIHELR - RIORLE DR - HAEEEDEH) cooperation with the Ministry of Foreign Affairs)
=X URRTEY T —DARET I\ Low i A IRITHAEREICIRR - Quickly suggest alternative travel destinations
- Cancellation of seasonal tours Medium VT7-DEELEEEHAE - Offer multiple tour highiights
- BEOHIROERESHRTHEL BEHIC gﬁ;’:”’y” formation about country restrictions
&A% Follow uj
. /p with customers during their travel
RITRDBBEOMIG - ZEN(BEHM - B (Guidance o retum (o Japan, an extension of
R AR e X e 2 WHEIR ROFSORR ABACOBE) sy
Isease an e to outbrea ong B IRITHETRICHRR - Quickly suggest alternative travel destinations
- REOEMEEDERES MR THGL JRIT - Share information on the easing of restrictions
BRI B3 ineach country around the word and srve to
cALTFAZMER - AR - KEEE) DEIICL)EEE | Deh Medium PR ORE A BT AT (AR (OF) 101G entertainment as an aterative to travel
PR BN RS EREDEALASOTE | Gyl Low B8 PMRAORBELST 57 LA (Onin vl expoence)
- Effects of cooling consumer sentiment (for example consumers @I\ Low Medium-Long - REIRITRORE, v (70— UXLORE * Propase afematve tavel destnations
would spend less money on tourism due to increased infrastructure F RITOBREBIEBEIT->TLK )
L /J\ Low - Stimulate demand for travel
costs (electricity, gas, water, etc.)) @
- BREBILSLDT 2122~ (DC)DE T HEEET. | Db Medium DCREDEEL
7o AOBAR. EFORE LR F— S RBORE | @k weciom | SgHi~chl ROREL “ovowcta coto conuration
. i ’ s Y =N—DIFIRBAT + Migrate servers to the cloud
- Data center (DC) outage due to natural disasters, functional @R Medium | Short-Medium - :
deterioration, access overload, increased frequency of X cEBEF-2OTRIL + Make critical data redundant
concentration, occurrence of data loss @h Medium
 GHG (REHRAHR) HFHICR T 3R HI5R1LICH1T 5.
© o e e L g e PEDERET FENBESICAEL S + Have multiple travel destinations always ready
INZADIEFTHIRR. BRI A SRR SIS £ RO AR ERI AR T i e
- Reduced profits due to restrictions on bus operation and taxation /I Low Long - FITY 7 —OisFIA - Use FIT tours proactively
according to emissions because of stricter regulations on GHG - BERICIERER S « Provide information to travelers
(greenhouse gas) emissions
ALRBHEROI XX —ERIC
EREBOZAICLZREEZHADHEM i3] .
- Increased business operating costs due to the introduction of a I\ Low Long BERREI RV A—DER * Use of renewable energy
BIYRY carbon tax on GHG emissions associated with the use of fossil
P 3 fuel-deriy
(ERFEEAD  fuel-derived e/ O EO S
BITICET3YRY) HOBHICEB N ZREDE L
Z N L (ks o + Suggest for alternative travel destinations
Transition Risks OIS BFIFEE D e Medium =4 {?féﬁ\ﬁﬁi&({)k% I . + Use of renewable energy buses instead of
(Risks related to the - Increase in bus fares due to soaring fuel prices, decrease in users Long A EHSBAERBETLRILF —D/NZOFH gasoline vehicles
f’H"SiﬁO")tO alow-carbon  gue to increased fuel surcharges
EEOTT T B - - - - - - - - - - - - - - < -~ - - o m oo e
- MEHEEGHGERH T 2RVMICEAT2IEEER Y
BERGLSORBIL) FHAEED I\ Low i BRI I —OER Use of renewabi eneroy
+ Decrease in users due to non-buying campaigns and protests from Medium
environmental groups regarding vehicles such as aircraft that emit GHG
+ TCFD%A ERBICH § 2B RV CRFMS T RS Discose TR i
e i - . = - Disclose TCFD initiatives
HRED T R ESRBEREL TOHRR th Medium FH~ R TCFDDRHAHERIR - Strengthen and publicize environmentally
. - . ~ ##OEE. BF i
Declines in stock prices and rejection as investment candidates Medium-Long BRIBICXPELLER N friendly initiatives

when our is as low,

1 YRIEEE 1 Impact

<UFVFDI> KRB ESEICEHNE <sections'By the number of passengers
OBA (R - 48 - T&R) Japan Tokyo, Okinawa, Kyoto)
@NNTA - JT L - $BE - BB + 24 Hawaii- Guam - Korea - Taiwan
@FAUH - 152UT

c TTLR e F—=ZRTYT Ush- ttaly - France - Australia

@FNLUS oters

<FHMBZR> <indicators of impact>
K EEENDT LEDS50%L EEZFIBTS High: Losing more than 50% of sales n a single year
1 10~50% Medium: Losing 10% to 50% of sales in a single year

NS 10%LLTF Low: Losing less than 10% of sales in a single year

X2 HARE] -2 period
F2HA  1BRFRE short term: about 1 week

i : 238 ~35 B Medium term: 2 wesks to 3 months
FH#A: 3D A~ Long term: 3 months or more
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L 4 H IS7‘)I/_7O (: *5 ',',' 6 * E’\J ;é $ Human Capital at the HIS Group

— AUV &V HHIS Group Valuez{AIRL . B5D liE%2 S H:ERLEITONI T ER T DOER

We foster a corporate culture that allows each individual to embody the HIS Group Value and continue to thrive and increase their own value

AFIERADELY) §H A Human Capital Measures
1. Improving job satisfaction through purpose-driven management

1IN=ISZRY T AR BILLBBES VOEE
N o In our 43rd fiscal year, we established the HIS Group Purpose, which
— B | %= -
HISZ)L—J @?If,\bﬁm“—(\: L ‘ﬁlﬂl—étb—(\ rHlS GI’OUD PUI’DOSGJ represents the existence values that the HIS Group would like to continue to
EZDERDI-HNDITENEE THB[HIS Group Valuel #5EALVWHITE  provide, and the HIS Group Value, which represents the guidelines for action
A e e in order to achieve the HIS Group Purpose. Moving forward, we aim to be a
LEL7 S {ﬁ‘ A%y 7= NOENPHIS Group Purpose‘ Valuen DIz company where every single staff member engages in activities that deepen
B HBERED EADIS—INXEDEL) R R T2 B EENE@U T, their understanding and level of sympathy with regard to the HIS Group
- e s . . Purpose and Value and help them find overlap with their own purpose,
= =) J— V)hSS N g el AN
E 6}®1i$" m'ﬁ’&,‘_“zb‘ AU& B 'ﬁgﬁgtﬁb(;&b T%éﬂ—_%% allowing them to work with liveliness, knowing that their work is valued.
BigL%d, We have also started conducting staff engagement surveys as part of the

« zs st gs LS s . uidelines for action, as we strive to provide visibility into to the current state
ZUT ZDIEBEL TRy T DI — I X NREHEAL BHkDe  ? " .

and make improvements with regard to any issues that may exist.
RAEERBOUEICEHTENET,
2. Carrying out strategic human capital management that is in sync with

2RBREBEEHUEBHARTRIXMDOEST management
o o - We are engaging in the formulation of a medium-term human capital
BARG 7t A B R — 1 o H— | - 52
FHE L AR —IT A VA DREEZDR-IT+ VA BEICEII S portfolio, the hiring of diverse human resources to build out this portfolio,
BHREABOBRE. AXIV Ty TXERUIX)TDOERICLIBEE. assistance for employees to improve their skills, reallocation involving
HIS Group Purpose. Value CEEL- A SBSIERE . R E R reskilling, revisions of HR policies to be in line with the HIS Group Purpose
N - = ~ - CIE

and Value, and the development of human capital in management with an
BEAMOBRICEEATHEET, eye toward the future.

HIS Group el [ O 1 2
Pur; pose r IE'\ EE 6 J & ﬁg g m o Unleash your feeling "KOKORO ODORU": Being interested, excited, and having a desire

HIS Group BRREHEE ‘ ZOREBIERTEN DTS B BB,

Va Iue Adventure and Challenge Make your challenge an adventure worthy to be passionate about.
RAE=RETIVUT1 | BRHEIE—RE ZSPERHETIVT1EEBEHETVDD,
Speed and Agility Be speedy to go straight forward and be agile to behave flexibly.

NFUREMBHR ‘ BEFDBERIEE BN ML NT o REMGIEREREFS72DA T HIBTTE LB P,

Balance and Morals Too much is as bad as too little. Make decisions with balance and moral standards.

Bi3{TRIc
Brightness and Liveness

ERDHBECAICADEED EALRRICEVWTHRICTIZABETTE TETIVSD,

People naturally gather where vital energy blossoms. Always act with positive energy.

—AVEYNTDES (Ia0FRL) | S4#A

Becoming a Company with Excitement for Each Individual

M AEBFHIEHIRED Launch of New Personnel System

2023F5R&N. T AEHEL IREILE T HIS Group Purpose
ERBELMG B0, 2897 — AVEN DN 21— DRIBED, sE
B2 ADFxv )T 2797 NBERK. i EEL /- AEFIET S (
T RE A2y I NDHBAREIERFAEL. FHEEAETELE
EEDFHIENDEREDREER>TVET ZOFIEICLY), X&2y HIEIE
IHIN—IXREBHDHEDELRNEERBL. T4 -V A MEE SHEED
ICEPB2—BERDE) BWHBATEWN)E T, £/ HISTIL—T
BETOSHICENTE. SH . COFASHEICEDE SHEP
FHAEICHVWTHE. AFELTWKFETY,

The new personnel system will take effect in May 2023. With an aim to achieve the HIS Group — AV EYD IN—ISZDIRE
Purpose, which is also the reason why we exist, this personnel system has been designed so that —

Halsi- 3t &

Communities

IR IRIE

Earth/Enviroment

FHh32TOADDLEIEREND
Unleash the excitement of HIS
everybody involved

the degree to which an individual embodies the HIS Group Value is in sync with that individual’s DED . #HRIc
career growth, human capital development, and evaluation. We are in the process of sequentially tFE%293 BREREOH S ERML, Xk PERTRE
holding explanatory meetings for staff members to help promote understanding of this new Each individual does Provide opportunities and support for SLEA
personnel system, including the background behind it. We are making efforts so that this system exciting work growthiarBiEEiSEEEs Achieving our purpose

helps staff members keenly feel the overlap between the HIS Group Purpose and their own work,
leading to improved engagement. Also, we plan to share and publish information about positions
and evaluations at HIS Group companies according to this new personnel system moving forward.

FABHEEEUTEETE (14=) o cetor!

Our vision through the new personnel system(image) society
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HIS%Z Iv—7 M D&I bai at the HIS Group
@ D&IHEHE A

SIFEOHRISIHOFROERRICEVTARRIR THBHEBHL.D
J(HAN=2T18A L7 IN—D 32 ) HERIZT. — AV ENDEVER
WCBELEW. S1Re NP ERURRT2IEP TEIRIBIRED
FEREBEHWEEHEL THNET A2y TN EZFEEER TIOH
BREEDCBIET. XFyT— ANVENN BSDRFIRY P WER Y
L EBELRUTHIE - #RICHEEL. SHRESERICTHE VTS
P—EXADRBET>TENWET,

@D&INERFHHA

BB OHE. SHREFEAOHE BV EFZHEIMEREA L O
EFHICHIIERBEREL. HAICHTELIN-2T 1A T IV —
TarICBREATENET,

A XA—3 (image)

® D& Promotion System

At our company, we believe that it is essential to ensure diversity in
order to achieve sustainable growth. Through activities involving
the D&l (Diversity and Inclusion) Promotion Office, we promote the
reform of work styles and realize a workplace environment where
diverse human capital is able to thrive and grow, as differences
between individuals are respected mutually. By creating a
workplace where staff members can work in a lively manner and
thrive, each individual finds satisfaction in the work that they do.
Through our business activities, we contribute to our local area and
society as a whole while providing services that provide satisfaction
to a wide range of customers.

® D&l Measures

At our company, we have placed a medium-term emphasis on
promoting women'’s participation and advancement, promoting
diverse work styles, and building an organizational culture of
mutually accepting differences. We make an effort to encourage
D&l within our company.

DB O HEE Promoting women’s participation and advancement
2021 F10R. FE R E(KBHA) THERHEDE (231EL

BERBER) ELTREShEL,

In October 2021, we received certification from Kurumin as a company that supports childcare
and three-star certification from Eruboshi for promoting women’s participation and advancement.
Achievements and goals related to women’s participation and advancement (female Directors and
women at the level of Section Chief and above)

15.4% 20%

B &

A e
= £
‘g:\my < C'.*,

K pv™

FEHR—E%E BEY—Y LHEEBEESE ZBEY—Y

Kurumin certification mark Eruboshi certification mark

T E R EER - BEE Achievements and goals related to woman’s participation and advancement

ZHERE ZERE ZHRE
15.4% 20% 25%
Female Directors Female Directors Female Directors

25%

20224 (£#) 20255 (B1E) , . 20304 (B1E) . .

2022(Achievements) TR 2025(Goal) tﬁ;%ﬁﬁ&k 2030(Goal) ﬁfﬁﬁﬁﬁ%&
LEETY N DY LEETY
13.9% 20% 30%
Woman at the level Woman at the level Woman at the level
of Section Cheif of Section Cheif of Section Cheif
and above 13.9% and above 20% and above 30%

Q) Z 1 E)Z 5 O HEE Promoting diverse work styles

2018F5R &N, F1T RN D ZHFEICHICL. BIEDBRLE X5
BHESLIUBEAFEEEALTEIET,

EWEERDHEHHEEEE L D<) Buiding an organizational culture of mutually accepting differences

2020F4A LN RIEDHF D ZHALICHISL. [#E58] [EEE DT
HEREL. BEE - B/ N — I ERIBEREOEFEESIE
FEALTEIET HEEHEICHEWTE, UrtidBA S EZ<ELT
BN HERESHDZDEEREEAL THYET £, YR REAE
YL FOREIRAELSIEH940%E 5D THY AAYEEZTENET,

Starting in May 2018, we have adapted to increased diversity in
lifestyles by allowing side jobs, introducing a work from home
system, and introducing a reemployment system.

Starting in April 2020, we have adapted to increased diversity in the family
structure by reviewing the definitions of marriage and spouse and
providing employees in common-law marriages and same-sex
partnerships with employee benefits packages that are equivalent to those
for employees who are legally married. We also have many offices outside
of Japan and employ staff members without Japanese citizenship, with a
large number occupying managerial positions. In addition, roughly 40% of
our company’s employees at the level of Section Chief and above were
hired mid-career, and we believe this is a considerable number.
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0 H IS7‘ ) l/—7°0) Hy b ) %ﬂ & HIS Group Initiatives

757 |\77“/7_-4“/7$¥ r|’m |n|J BA#Y croworunbing BusINESS

2022F4RIC[bo e M RE SR ICIB-EARET RIS EVDTETRD
bE BRRANDYIIRT 7T 127 [CAMPFIRE] £ &8 ¥ 314X &1t
CAMPFIREEHEL. VIR T 7o T AL B E EXEEE
BEEYAMLB EFEU BREKOOF MBI BN -BFTICWS
AEDTRP PEEINDDH B LM EISELAEV. EhADRICILSE
7V EBDIGIBEE | O=—X &2 HISTIL. B - BERO Ry T—
J&ERLU TERD NEICELEVWAEBS I IIR T 7o T T3 ARI'm
inl | #RAEELEL o tHRPICHAND HATFICP BB D SO h bk R
(A BEPIEHERO. AN TEAEF I B0 -8 ER[IFBICI5IE

In April 2022, HIS collaborated with the company which operates
“CAMPFIRE” (Headquarters: Shibuya ward, Tokyo), Japan’s largest
crowdfunding site to launch a support site that connects challengers and
supporters through crowdfunding, with the concept “Bringing the World
Closer! Invigorating Japan!”

In response to the need for “supportive consumption”, the desire to
support and help someone in a situation where interaction with people in
distant places is becoming increasingly fragmented due to the prolonged
COVID pandemic, HIS has launched “I'm in!”, a crowdfunding site that
connects hard-working people with those who want to support them,
utilizing its overseas and domestic networks. We can provide our support
to the world’s many exciting challenges, the courage to face difficulties,
and the dedication to continue working hard without being noticed.

DEERIBZ P TEET HISIE. TEEES AL BN HEBLTWAEITS HIS aims to create a sustainable future, by connecting hard-working

people with supporters who share their aspirations, and by providing

FTHEEERE TOVIINDOBRINZEINS 7= R—IEITIZE T HERERIBE  support to help their projects succeed. At the same time, we hope to
73?5?55'%? OL3=! ?ET&‘:BL' ﬁﬁmfﬂa%*/_\b = 2&(\:@9*0)3@%7&% »H3 contribute to our corporate philosophy of “promoting world peace and
- A ~

mutual understanding”, by in bringing voices from around the world and

ZET. 'Iﬂ'«??flzﬂl - EEBROMREICERL TWEEWEEZTEIET, closing the distance between Japan and other countries.

7’0 1% b —14§i] Example project " :a‘/ - e %’ e
o ] 5 S d B =
BAZEAIRT =7 ADKE\ T 7UHDFES =D RO TR TEBIEFIE D)0, ﬁ‘ i }{I- ! ﬂK

XU TvADIBEICHDTHAEDF [ENGKONG NAROK VILLAGE]I:. EENSDEFESHMAL TV B PHEEDOHD—DT
?-O

DR OEEEB0%THE THE/5, I0F LU SHREELVRIA R TOET VARG NE DB CHIEEL TSR OT
B BIAS B ET, RBITEASNSIELH BOL THEAN TEARTLRETHTOVTIMETS ETELE,

BARETZTE)TIVEA LTRSAL A ARRY 7 — e E WL BHORFEARIRASZETICEL WAL Z AN EENEE
1), 2022 5R(CBIZ £ %6007 H%EEmRLEL 7,

TRASWBEEREBE L. RO T IIMERERIEE ICRESNEL /2 ORI EN TR, ERICHERR L EZ—AZSML TV
7721 B T —ERELEL oo £ FRIZD. COMXPHEEIM T 5V 7 —£E L. ka4 B ICIBA THEIET,

[I'mint [ $1Ah 4=

The challenges of Japanese-speaking Kenyan guides! We want to create a safe place for African children to study.

<Background>

Engkong Narok Village, a Maasai village at the foot of Mt. Kilimanjaro, which is one of the minority villages where the traditional lifestyle is still carried on. The village's industry,
80% of which is based on tourism, has suffered greatly because of COVID. We have launched a project to build a classroom where children in the village, who study in old
dugouts or outdoors, can study safely.

<Overview of Implementation>

By conducting an online tour that connects Japan and Kenya in real time and conveying the local situation to Japan, we have collected support funds from those who support
us, and in May 2022, we achieved the target amount of 6 million yen. The construction of the classrooms started in July, and the situation during construction was sent to the
supporters as needed. In September, the classroom was completed, and we held a tour where you could actually participate in the opening ceremony of the classroom. In
addition, even after the school opened, we have been conducting tours to visit the village and classrooms, and are working on continuous support.

%@ﬂ

1 BHERF =7 Aol

F.

HERKRELE=—DKT

Classroom opening ceremony

HERARELEZ—DHF

Classroom opening ceremony

TIYRT T A THAN A A=)

Crowdfunding website (image)
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o916 LZE =\ ﬁ 7° | “’/17 N onLine work Tour PROJECT

AOFBICHVTERITEPF A AP IEICEY), S5 BBECERICK
EHAA—TEG R 122 EICEY)  EHHABOREN LU, FELDFERIEZE
PEENTVWBEEDNTVWET HISHEE TR RO F1 90O
[TABIFLEEEEEK | BEEAL/N—Tld. COHEDBREICEE AV 42T
1L THLIEREN TEB OV /MNERIEL . BRI TIRELEL . K
REESIFEHBIC BIKELWHIREZD THLL, ZFRPKEDH T
FNBBIEN TEIEHEMA. HOWIERBICHNZZET . [HRKDESE
ENbP A EICBINEEEZTHIET,

CEMDEFEE-REZEDH 2 HS5DOERE
Testimonials from children and parents who participated in the program
cHEPROFEDIBIFELRITHEICFE /-2 ED BV T RIS B
ICRITHEDHRERDZEN TETEATVWEDTTY . SIE[HES
AEBABETDERBRHLEBHNANAH-TT IV ERDLTW

£l (BITOT 5L ER)

+ Our children have never been on an airplane before, so at first, they were simply happy
to see the inside of an airplane. But after participating in the event, they were impressed
by the variety of work that goes into preparing for and welcoming guests.(Program
attended: Airline company)

c WAAL NP IR L BIEBENEL T AAL TR ALD SEMEEEST

MTWBZER RPN, HIDT-WBEBWEL, (BMTOT T4 T
LER)

| was grateful to learn that various people share various jobs and support each other
while making the program. (Program attended: TV station)

It has been claimed that a disparity in children’s experiences has
arisen due to the COVID pandemic, which led to the cancellation of
school events across the board, and dealt severe damage to the
economy and employment, resulting in a disparity in household
income. The volunteer members from HIS’ official online travel site
“TABIFLEEEEEK?”, has launched a project to help alleviate this
social issue, by providing free invitations to visit workplaces online.
We hope that children, as the bearers of our future, will have a wide
range of choices, gain the correct knowledge, and encounter a
variety of industries beyond what they can learn at school or at
home, allowing them to dream about their futures.
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F2T142BLIEFAD (A A=) Online work tour (image)

I% tﬁ ‘: E ,g L f: EE i‘m % E ’_—’.! EE ﬁE 0)1& iE Promotion of Environment-Minded Tour Packages Without Flights

HISZAEA TR RIBICEREBLAL XR YT IV - Y—UX LEBET R,
HARBRESHEMRSHOFEU THZIZIEHIENEEV (BE) Ay
Ny ORI —BBETEZT—/IN> - EEUT 14— - Ty VP HEIFRREL
EVRy IRy 727 —%F AL N 78N E BlE T 2Rt R ERE N
YT —EERBLTOET,

R TR T 209 —I3 2AIZEVWT HRAANRS T EEISHFNIENAE
DOH2OFABEAN GV, FEEBEBFED—DTT, —AT. KAL)
T FEABRGREARPRESA. FRHXICLBIPM2.5%H 3REE
Lo TWELEY S ZhFhOBESFaEIL IRBICEEL /IR R
BRENEBEL. Y RTFINEV 21— B REHEHSITIRELT
FOWET,

EVhy T 7 27—

In an attempt to promote responsible tourism that is environment-
minded, at the subsidiary company of HIS in Thailand, we offer a
flights-excluded tour around the city of Bangkok using the electric
tuk-tuk taxi cars that have been jointly developed by the Nippon
Parking Development’s Thai subsidiary company and Urban
Mobility Tech, which operates electric tuk-tuk taxi cars.

The tuk-tuk is a convenient means of transportation in Thailand that
tourists from Japan and the rest of the world are highly inclined to
use. On the other hand, it has faced challenges in the form of
safety, unclear pricing structures, pick-up locations, and PM2.5
emissions from exhaust gas. However, by utilizing the strengths of
each of the three companies, we are providing sustainable
solutions to our customers and society by promoting environment-
minded tour packages that do not include flights.

T I
WD Ui

EVioIbe 5299 — EVR IRy T8 — TLRHL T L ZDBF
EV tuk-tuk taxi EV tuk-tuk taxi EV tuk-tuk taxi Press conference
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Providing Learning Opportunities Through
Travel for SDG-Driven Corporate Management

EFRDSDGsIEE ICELT. [Hk]ICLZF VDB DOIEHE

SDGsEKR#MB AN, [ AT FEVT1DITINEFE LK RBIROERE,

Pay a visit to an SDGs (Social Development Goals) Future City as part of a trip to observe and learn the truth about sustainability.

It
ERFRESE BT RN EBSNTVWET, TIIEIAD[R] T BETABHET
[2030FDHY7=VWEIDERICENT TEENT 2RI DBIFRE . DFEEX
el BHEEEGIDOREEBL . SDGSREDANBEEZN TRELBEEDIC,
S ECEBBREDHFH L VEREEAHTIEN TEET,

ETFETIZ. FEMEBEOENERZIILHELE[BRAEEELEESL The town of Shimokawa, Hokkaido has attracted attention for its creative

efforts to sustain life that is close to nature, starting with the effective utilization
of forest resources. During this trip to Shimokawa, you can interact with people
and companies in the region that actively seek to achieve the town’s goals for
2030 and understand the true nature of SDG-driven management from
experience by observing these efforts in practice, while also forming new
connections with participating companies and municipal institutions.

At:8 8 T )IIBT & (32 what is Shimokawa, Hokkaido?

SDGsIcEWAAG SEER A EL TSDGsHR KA i *
ICRESH FMERERARISER T BEWHEHAD |
[2017F &1\ v/\>SDGs77—R | DEEE T
HEINEREAREEZE AOMSTADZD/NE
GETICREEN EA SLEHORREDBLE THE
BEha L5250 EU,

It was designated as an SDGs Future City (*1) for being an advanced municipality with regard to pursuing the SDGs, and its efforts to make the absolute most of its forest

resources received the highest honor at the 1st Japan SDGs Awards in 2017 in the form of the Prime Minister’s Award. This led to an increase in people moving to this small
town with a population of roughly 3,000, and it also attracted attention for its collaborations with multiple companies.

—DIBNI1FELYY

Inspection scenery in Shimokawa Inspection scenery in Shimokawa Ichinohashi Bio Village

TIETR =R = THIETR RS

¥ [SDGsH K& &3, ARERTH 201 8F B (TR B0E L) £1SDGsDER IC[AV =B # A& TEREY (SED B BB HEATL MEF - #H5 - RIED
=RIE D EE AL, HiafMEZRIET 2REETLRABERE S HHIE

() The SDGs Future City initiative was started by the Cabinet Office in fiscal year 2018 and involves a public call for municipalities that proactively engage in efforts aimed at achieving the
SDGs, with recognition given to municipalities that propose the creation of new value through comprehensive measures from the perspectives of economy, society, and environment.

[fe] 2 BLTH S FE

BICMERL, SDGSE“B5 T E (T Tvelto vske 506s Your own problem

ATV T —F XTI RETOHEEWR  XHRPEZLTNB R IE%E At the Study Tour Desk, our objective is to increase the number of

IS EHRTEEZTVWSMBE BRI ELTIRASNS A4 D EADILE
BRELTWES EA VT —
T7oa ERIVERRIB. EWICICE T 5IEN TEBLO4, xvbhT—7

people who perceive problems around the world as their own
problems based on the things that they discover through the
encounters and interactions they have while traveling. We also
strive to build a network that allows participants to support each
other in their actions to resolve these issues after these tours.

BTHRLSININH 4D BEERDH

DENCEBMLUTEVWET,

J7——1l: NPO;EA[SALASUSU |55l HU KO T MREBRRR&T

Tour Example: 6-Day Interactive Visit to Non-Profit SALASUSU, Cambodian Orphanage, and Angkor Wat
HREET AT YNERN BB LD R T I3 2000 F LI, SREBBERRERLLETH RREBHEICRS
h BNHBENDAEDRERGEN >TVET REDZEICHENHEERL TVWBEREL T HYT—TE. ZHENAIL
ZHEETH>TVBINPOE A[SALASUSU] DiEENR G ERRANGARILE T MIERRFHRE Tl FEBEBICEST FHie
EREBRDBEREL DL BRVEEDHARDBEVR, RyMRMVAS v DBR KL E, SMEBEN EZ/-TOT T L
TRMELET, $1 B TOFURROEESLNRED B/, RYTICIE 82T 1V T~ 55 TIROERIFHASEERL. B 4
CRIT DESE - BERADBRERD., [RFHTREMERLTIIR/ M EDN) IRETRECIZEESTTLTVET,

Although Cambodia, which is famous for the world heritage site Angkor Wat, has achieved rapid economic growth since 2000, this
development is limited to urban areas, resulting in a growing wealth disparity compared to rural areas. As an example of the use of education
to resolve this dispatrity, this tour involves visits to an orphanage and sites where the non-profit organization SALASUSU conducts activities to
help women live independently. During the visit to the orphanage, participants come up with their own program to interact with the children
through new experiences, such as fukuwarai and other traditional Japanese games, as well as science experiments including plastic bottle
rockets. In addition, an explanatory meeting that is unique to the Study Tour is held beforehand to give participants a deeper understanding of
the history and background of Cambodia so that they can make more profound findings and discoveries. During the trip, participants share
their feelings with each other by jotting down Travel Notes.

-7y 6B[M

ZHRDEEF
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AMERTIN—TI AFREICHELCRREDOKEEEXIET S0

2022F 4R ICREARBENTTVDOEHBER
Kumamoto C5HEEMEL L 7=,
2022F E I, BiEICLBE B EFD/N\Y1)2,030kgDH5. 1,930kg
MEEIN BRREE25BHVIRRESV), £/ B% IEA2RIFHAEINS
NITVDAILEEHE 2 IEERY), BFFHEIEEREHDTLE, I
RREZ I HITKEZEOTIEEL T EREL VIR BENIZIEND
EHRBRBONTTVETHUDORBIRFGESEEMKLSAR TEET900ke% 5T
FELEL I Fe J—T BB EEICH O TH RERRE/ \7’7‘")’&ﬁ71‘7}t
UCHIBLARERER AL L T ZOANUMEBUTREARIE DB, BE
BiGCREBRREOERICEEVOER VLTI E. %l/(ﬂot*)d::%?
BPOLBEUVDEEWELIIEIEN —BDR R T, TS HEERIE
EEZESNTY R, [REREMAE | ELTHSEHICRRL S
DOERICEMULTEOWET,

78 & £SAKURA MACHI

ARG SUBHDHET The day of the tasting sale BRFESBIS L EZ— sales event opening ceremony

In April 2022, the Kyushu Sanko Group held a five-day tasting sale of clams
from Kumamoto Prefecture at SAKURA MACHI! Kumamoto, in order to
support the Kumamoto fisheries industry, which is suffering from reputational
damage.

In fiscal 2022, according to the Prefectural Federation of Fisheries, 1,930 kg
of clams shipped to the prefecture were returned and had to be re-released,
and bidding meetings for clams, which are usually held twice a month, were
frequently canceled, causing enormous reputational damage. In response to
this situation, as a support for the local fisheries industry, with the support of
Kumamoto Prefecture and the Prefectural Federation of Fisheries, we held a
tasting and sales event of clams and clams from the Ariake Sea, and sold out
a total of 900 kg in five days. In addition, in the Group's food and beverage
business, we provided dishes using clams from Kumamoto Prefecture as
ingredients. The most important achievement was that we received voices of
joy from the people of Kumamoto Prefecture, fisheries federations, fisheries
cooperatives, and people involved in the fishing industry through this event,
and above all, we received voices of joy from our customers. We will continue
to do our utmost to support Kumamoto Prefecture's industrialists, prosper
together with the local community as a "Kumamoto Contributing Company,"
and contribute to the development of society.

1482447=1)70087D/\< ') 700 g of clams per bag

REZBEBEOFIAREICSSIRIE

AMER T I —T L BERIBE RN REEE HFE T AL EHEDOF A
(BRI NCFIE MR LR T LT BEHDEM®, COHIMAE LR
BERRICBTBEEBNELT. [RERBRANZ - BEEZEHER (KA10
OM) |mBZzEEICEEL TLWET, (2022F108.11H.12A8)
EFEEEHLEEIIZNTNELIETH EARBRNIFEE L VICREART
RRBEEHEET>TVET 201 9FENDSAKURA MACHI KumamotoB
FRAICEBUATRERERN/NR - EEEFOBR | TRREHRELTCABT
#191tDCODHIF (RF DAR1 FEBNDCOMT IR E THE §5£6,4987K
PIDHNE T ChSHARTBEEDHEAMESH. TROBIRICZ
DOFUEMEBRRL T ET IO FEME L OICREANDEFE
HBTTENET,

j""l' % Environmental measures by promoting the use of public transportation

The Kyushu Sanko Group, in collaboration with bus operators in
Kumamoto Prefecture, regularly holds "Kumamoto Prefecture Bus
and Train Free Day (100 yen for adults)" with the aim of alleviating
traffic congestion and reducing CO2 emissions by promoting the use
of public transportation and improving convenience. (October,
November, December 2022)

Each event is organized differently, but it is held in cooperation with
bus operators in Kumamoto Prefecture and the Kumamoto City
Transportation Bureau. On the opening day of SAKURA MACHI
Kumamoto in 2019, the "Kumamoto Prefecture Bus and Train Free
Day" had an environmental effect of about 91 tons of CO2 reduction
in one day (equivalent to 6,498 CO2 respiration per year of cedar
trees).

We will continue to enhance the usefulness of public transportation
and reaffirm the convenience of public transportation among citizens,
which will lead to regional revitalization and environmental initiatives.

2022F11AZEHEMARA100MHNA
REANERAT DR

November 2022 Free for children 100 yen for adults: In front ~ November 2022 Free for children 100 yen for adults: In front

KETNZZ—IFIVADEETF

of Kumamoto Station of Kumamoto Station

2022F12ANR - EEEHDA

2022F108 ZEHERKA100HNH
October 2022 Children Free Adult 100 Yen Day
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2022F10A31HR#*
As of October 31, 2022
Es HRAXEHI(F - 71 IX Name H.1.S. Co., Ltd.
LiBHiE RREAIEINE|FR 771 L5 (FE%3—K9603) Listed market Prime Market of the Tokyo Stock Exchange (9603)
ERES BAXTREERRITESE7245 Licensed No. No.724 by Commissioner of Japan Tourism Agency
BEXE 1008 A H Common stock 100 Million Yen
Eiav 19804 (RBFN55%) 12190 Established December 19,1980
it T105-6905 RR&AXFK/F14-1-1 Address Kamiyacho Trust Tower 5F, 4-1-1 Toranomon,
FEHETN T A2 —5/E Minato-ku, Tokyo 105-6905, Japan
wEE EiE1,42718H Net sales 142.7 Billion Yen
P = v Number of
HEREH Ei%E10,849% employees 10,849
BARITERS (JATA) —_— Japan Association of Travel Agents
hnZ2ER R zeE i E G S (IATA) Affiliations International Air Transport Association, Japan
WREIRT =EHERIBIT Bank Sumitomo Mitsui Banking Corporation
ATIIIRIT DMt references Mizuho Bank,Ltd.
HRAEHAVF VT~ ORION TOUR Co., LTD
H.LS RFIVR—ILT 12T AR S1t Subsidiaries ang S Hotel Holdings Co, Lt
Ptk . — N N Affiliates
AMEERBR—IT T AMASH Kyusyu Industrial Transportation Holdings Co., Ltd
fth187+4t Other 187
2023%3R1HE%E
As of March 1, 2023
RKFXEFRE (CEO) X H FF =% CEO Yada Motoshi
B E F HF OE W Senior Managing Director Nakamori Tatsuya
e e # B IE = Managing Director Oda Masayuki
Wi LRERTRE 1T I Dfpctor, Senior Executve  yamanobe Atsushi
WiEs FEHTRE A B gl;(rﬂgcc:r)r, Senior Executive Gomi Mutsumi
W LRERTRE E @B F A Dfpctor, Senior Executive  sawada Hidetaka
TR bRy S N:E R e AXMA JEF EB);zgdto(l); Independent Outside Director Owada Junko
JhAT AN AR TR = Jl| ¥ & Independent Outside Director ~Kagawa Shingo
bRV S NEE R £ F 7 A Independent Outside Director ~Kaneko Hiroto
1R == RamE E2 R F Director and Top adviser Sawada Hideo
e P = Independent Qutside Director Member
BE it
BIAMAMGE EEFRR B B ® M of Audit and Supervisory Committee Umeda Tsunekazu
e P = Independent Qutside Director Member . .
BE
BIAMAMGEE EEFRR n B = of Audit and Supervisory Committee Nabeshima Atsushi
P P = Director Memb f Audit and .
iFE EESERE(BY) B H F Sgggr(\jirsorf/,go%;itt; "tand sekita Sonoko
HITIRE 5 B =1 Corporate Officer Takano Kiyoshi
HITE 2 B biid Corporate Officer Fukushima Ken
HITRE = B = Corporate Officer Iwama Yuji
HITIRE HEH EX Corporate Officer Hatano Hideo
HITRE £ H & = Corporate Officer Arita Kozo
wiTEa HITRE F M & #F G Corporate Officer Kataoka Yuka
i
HITRE INA F 2N Corporate Officer Oda Konosuke
HITRE HH{R = B Corporate Officer Hine Katsumi
HITIRE it 1% I8 Corporate Officer Hanazaki Osamu
HITIRE # o & Corporate Officer Segawa Katsu
HITRE A & X Corporate Officer Kumamoto Tomohisa
HITRE B H I5:3 Corporate Officer Fukui Shigeru
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ﬁ ; 7’,7 ﬁ'l' Editorial policy

This report contains a comprehensive range of information
AREZEF HISTIN—TORESLIVDERTHLBESEAT covering management approaches and strategy, a survey of the
27-% ﬁ"éo)ﬁr‘:ﬂﬁ%’%@mﬁ $¥*ﬁi‘;ﬂr7}ﬂi 'U‘X7_‘7‘EU7_'{ business, and other non-fiduciary considerations like
- N G [=IN — N
HEDFEMFEIBMERM SR ANTREL TVWET,

Sustainability, and serves to convey details on management of
the HIS Group and its activities across the board.
LH REEBRHDERIILTIA-ITT,

In addition, all pictures in this report are images.

Note on projections

Forecasts and outlooks included herein are based on
information available at the time of writing and may include
some risks and uncertainties. Note that, for that reason, the
forecasts and outlooks listed in this report may differ markedly
from actual outcomes.

RBELICEATIZER
AREBFROIROBBLICOVTIE, YD BRAEAFAIREL
1BHPS REZDIERIFRUICENTIT A TFREIEDEICTEHL
TVBBDT, —EDYRATPTHEEMENBL TOET, LIh >
CEBROEEP AREBICEHSNARBLO FRIEAZKE
LBFIREMD B mE AR BEE,

17 YA MIE T BIERIEME
HISZ L —F a—KL—k 1k
https://www.his.co.jp/

Provision of information on the website

https://www.his.co.jp/

RE Edit
MRASHIA(F 7A(-IX HLS. Co,Ltd.
BB W Fukushima Ken el I8 Hanazaki Osamu = EsE Miura Tatsuki = #$8% Munematsu Suzuna
piic]== BN Ikeda Masaru mE e Umitsu Masayuki *iBE RBE Ohashi Hironao mERE = Kakohara Megumi
BE KB Kijima Eri W EZ Hayashi Koji B HFE Hori Haruna AH = Honda Rin

g #EN Yamazaki Yusuke — /)\{& HiZ Obata Takayuki 1AfE BHFY Sato Mari

H.I.S. KT ILER—ILT 125 A%k KE*t  H.LS. Hotel Holdings Co., Ltd.
WA EBEE Matsumoto Mami

thX&tt557—F 7> KX Laguna Ten Bosch Co., Ltd.
thl| #@thZE Nakagawa Ayaka

AN BR—IVT 12T 2%kt Kyushu Industrial Transportation Holdings Co., Ltd.
$K IPE{E  Suzuki Richika

H.I.S. Mobile#k:X&%t H..S. Mobile Co., Ltd.

=i FA Yoshizawa Koji
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