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To work in accordance with the principle of Nature
and contribute to the creative development of
humanity and world peace.
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To contribute to the advancement of world peace
and mutual understanding by increasing the
knowledge of people around the world through
tourism, and thereby overcoming the differences
of nationality, race, culture and religion.
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To our clients and stakeholders

Allow me to begin by expressing my condolences to
those who have lost family members or loved ones,
and my deepest sympathies go out to all affected
with COVID-19.

Moreover, | convey my utmost respect and
admiration for the medical professionals and other
experts who are hard at work every day for
preventing the spread of this pandemic.

It is my pleasure to announce that HIS celebrates
forty years since establishment with the support of
our clients and stakeholders.

I would like to take this time to show my gratitude
once again to everyone involved with HIS, from our
clients and customers to the numerous other parties
we are lucky to work with.

While our group of companies continues to grow
and diversify, we remain committed to our
philosophy of providing people, values and trust.
We have come this far by meeting these
expectations of customers who honor our
philosophy.

While we find ourselves in the midst of an
unprecedented crisis, HIS will do our part to evolve
to face whatever unknowns may come post-COVID,
and our company will unite even stronger as a team
to achieve our greatest transformation to date,
stepping boldly into the unknown.

Thank you for your ongoing support of our mission.

To all HIS personnel and staff members

Given the nature of the times in which we find
ourselves now, | want to once again pose this
questions to you:

Do you have dreams and aspirations?

Are you equipped to think for yourself and enjoy the
work you do?

Take a moment to consider that the crisis we are all
facing in turn represents an opportunity for each
and every one of you to discover new potential as
members of our team, and be instrumental in
creating the new HIS.

Change & Create always be a challenger

| am positive that this will be a chance to create new
value out of the HIS group, letting us be a vital asset
to our customers and stakeholders and finding new
ways of delighting them.

Hideo Sawada
H.L.S. Co.,Ltd.
Chairman, President and CEO
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HIS has always excelled in times of
adversity.

In the wake of the COVID pandemic, HIS
undergoes wholesale revamp of domestic travel;
plans also underway to launch new business
segments as core spokes for the future

2020 was slated to be a banner year for HIS, 40
years since its establishment. However, the
COVID-19 pandemic had other plans unforeseen
for the company. HIS has cemented a position for
itself as the leading player in outbound travel from
Japan, but it sustained a major blow, with 40 term
being the first year on record that ran a deficit.
CEO Hideo Sawada, however, is positive: "HIS has
always excelled in times of adversity." We sat
down with him to learn about the company's
upcoming strategies and how it turns
unprecedented crises into opportunities for
growth.

(Interviewer: Naoki Okada, president of F-Ness
Corporation and publisher of Travel Vision
magazine)
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> In the wake of the COVID-19 pandemic, 2020 saw the
tourism industry as a whole grappling with conditions the
likes of which it never had before. How has HIS adapted
to the crisis?

Hideo Sawada: Since the core of our business is in outbound
travel from Japan, demand plummeted to zero, so we had a
very serious situation on our hands. The fiscal term ending
October 2020 was the first year we ran a deficit in the forty
years since our founding. We have over 6,000 employees in
Japan in our travel segment, and over 200 sites overseas. If
we continued in the red, we would go bankrupt.

Therefore, we sought to forge a path forward by entering new
business segments, and we solicited proposals internally,
receiving over 5,500 ideas. After carefully reviewing and
considering those suggestions, we selected ten new domains
on which to focus, and we have just begun launching
business activities in those areas. Our expectations are that in
three to five years from now, some of these will have grown to
become core pillars of the HIS portfolio.

> Have you allocated dedicated personnel to be in charge
of each of these new ventures?

Sawada: Yes, these are full-time people responsible for each
segment. All of them expressed their specific interest in
moving these projects forward. We would never get things off
the ground by just assigning people and ordering them to get
the ball rolling; it's a motivational issue. That's why we have
people who proposed these ideas and were enthusiastic
about tackling them being the ones in charge. Many of the
people at HIS have an entrepreneurial spirit, so for better or
worse, the current circumstances afford us a chance to
allocate people to these new business segments and see
what comes of it.

> In connection with those new ventures, at the Nikkei
Global Management Forum in November of last year, you
stated that you plan to "Reduce the proportion of revenue
from travel from 90% today to 20%." How do you plan to
structure your business portfolio going forward?

Sawada: HIS has thus far evolved as a company largely in the
outbound travel from Japan, but the COVID-19 pandemic had
a major impact on that. It made us keenly aware that if we do
not add more core pillars to our business, future crises will
destabilize us, so we realigned our mission towards the
creation of these new pillars. While we are already expanding
steadlly into the power and energy sector, we want to further
stabilize our business by expanding the domains in which we
operate.

However, | should make clear that we do not intend to
fundamentally decrease our revenue in the travel segment.
The goal is to continue growing revenue from that segment
while decreasing the proportion it occupies within our
portfolio of businesses group-wide.

> One of HIS' new ventures is in the food and drink
segment, and you have already launched some soba
noodle restaurants. With the variety of options available
in the restaurant segment, why did you go for soba
noodles?

Sawada: We have yet to see a player opening a chain of soba
noodle restaurants overseas. There are ramen chains, sushi
chains, and yet no soba noodle chains. We chose soba
noodles because we ultimately intend to expand overseas to
fill that niche. For the time being, we operate four soba
restaurants in Japan. We are testing out a range of initiatives
at those locations. If they seem practicable, we would like to
rapidly ramp this up to 100 restaurants in the span of six to
twelve months, and then aim for 200. The next step would be
a public listing and overseas expansion. That being said, if the
initial four restaurants do not go to plan, we may have to
rethink the idea.
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> All the same, we have yet to see an end in sight to the
pandemic, so cost-cutting must be inevitable while you
wait for demand to return to previous levels.

Sawada: Yes, cost-cutting measures are indeed a must at this
juncture. We have tended to take the approach that the era of
brick-and-mortar shops is already half over, so we have
integrated a lot of our domestic points of sale. COVID-19
accelerated this process, making us need to ramp up that
integration even further. At our overseas subsidiaries, the
travel segment has all but shrunk to zero, so they are in even
more dire straits.

Since we went to the trouble of opening up those sites,
folding them right away is not viable. We therefore want each
site to come up with its own strategies to remain relevant. We
told them, "You need to figure out how to stay afloat. We
can't keep sending you funds to prop you up. If you can't
keep your location viable, then close shop and come back to
Japan." That lit a fire under them, and now each site is
working hard to figure out the best survival strategies.

For instance, our subsidiary in Thailand has begun selling
appliances by Iris Ohyama, and some of our sites in Europe
and Asia are developing overseas sales channels for Japanese
sake. Others have launched into the real estate sector and are
carrying out commercial trading operations.

> Another area you've actively been exploring is online
experiential tours. What potential do you think there is in
that area?

Sawada: | think the outlook for the future is good. We already
have over 40,000 people taking part in HIS' online experiential
tours. Average revenue per capita is 2,000-3,000 JPY, but
one benefit of online experiential tours is that they lower the
bar for people who may have wanted to go on trips overseas
but lacked the funds, the time, or the physical capacity to do
so.

Consider an elderly person who may find the prospect of
traveling all the way to India to be physically difficult, or find a
distant place like Africa to be a bit remote. Taking part online
makes it easy. This means we can target a much wider base
than the traditional market for overseas travel. This area is
likely to continue growing, and there is more than enough
potential here for it to become one of the mainstays of our
business. Moreover, once overseas travel gets started up
again, people who took part in an online tour may decide they
want to go see that place in person.

So in that sense, online tours offer not just a broader market,
but also more depth in terms of potential we can tease out in
the future. It allows for some unique approaches, such as
inviting people to have their fortune told by a fortune teller
overseas, or perhaps browsing carefully the collection of a
foreign museum. It's quite an interesting field in that sense,
since there are lots of different spins you can put on it. You
could say it's a new approach to travel that we wouldn't have
seen without the pandemic.

> You are actively partnering with tech firms. Do you feel
that travel companies will be unable to survive going
forward without technology?

Sawada: | wouldn't say it's true of every single type of trip or
travel firm, but yes, | expect that 70% of companies will go
this route. Putting aside whether it's something we can readily
implement, there will be more Al available in the future, more
advanced chat capabilities, and more functionality to let these
tools engage with customers on our behalf.

> Looking at domestic leisure and business travel,
outbound leisure and travel, and inbound leisure and
business travel, in what order do you think demand will
rebound in these sectors?

Sawada: | think we'll first see the domestic tourism sector
rebound, followed by inbound tourism. Last would be
outbound tourism. As for travel for business, | don't think we
will ever see it return to what it once was. COVID-19 has
made people aware of how many things can be done
remotely. We hold our branch manager meetings at HIS
remotely, and the company as a whole is better aware of just
how much we can do without needing to physically meet. So |
think that traveling for business is going to change
considerably, yes.

y
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> What about demand for outbound leisure travel from
Japan and inbound travel to Japan? Do you think those
will bounce back to what they once were prior to
COVID-19?

Sawada: | think they will, yes. Not immediately, of course, but
in some years' time. In my opinion, there are still quite a lot of
people interested in outbound tourism. And inbound tourism
will bounce back, | think.

However, it's no longer desirable to have the sheer density of
inbound tourists we once had. So the goal is to gradually
increase that inbound population while resolving the issues
that occur as we shift back -- it has to be done in moderation.
In the past, the surge of inbound tourists was such that
people living in Japan could not even book reservations at
restaurants. That's clearly an undesirable form of over-
tourism. So in that sense, I'd say around 30M inbound tourists
is a reasonable number to shoot for.

> What are HIS' thoughts on domestic travel at the
moment?

Sawada: To be honest, HIS had not really explored domestic
travel in earnest thus far. There was still more to explore.
Under COVID-19, we've really been ramping up our domestic
travel segment, and it is growing by leaps and bounds.

We've been reallocating people who were involved in our
overseas travel segment to purchasing and planning for
domestic travel. If it weren't for COVID-19, we probably would
not have reignited our domestic travel business to this extent.
Yet, surprisingly, once we launched into it, domestic travel
segment had quite a lot to offer. There are lessons to be
learned from the way we operated in other areas, | would say
sending the clientele to Okinawa and Kyushu is similar in
some ways to sending them to Guam and Hawaii. Namely,
that same approach can be repurposed.

We were on the cusp of being #1 in our field in terms of
overseas travel when COVID-19 hit. So we have to realign our
focus: if we're doing domestic travel now, we want to be #1 in
that space. Once demand for overseas travel bounces back,
we want to cement our position there as soon as possible.
This hadn't even been in our orbit until now, but now we have
a new focus to be the top player not just overseas, but in
terms of domestic travel, too. So in that sense, overseas and
domestic travel will serve as twin engines for our business.

> Are there any things you are steeling yourself for, in
terms of overcoming unprecedented crises like this one?
Sawada: Well, | wouldn't go so far as to say I'm "steeling
myself," but one thing | tend to tell people is that crises can
be turned into opportunities if you change your outlook. HIS
is launching a range of new business segments; this is
something that would never have even taken place in the
absence of the crisis we now find ourselves in. Of course,
COVID-19 is by no means desirable, but what | mean is that
there was a net positive in terms of it forcing us to expand the
breadth of our business.

Looking back, we also posted considerable performance in
the wake of SARS, as well as following the Gulf War. This
crisis is easily the biggest or second biggest we've faced, so
we want the growth we post to be equally large. | personally
believe that a major opportunity for HIS lies on the horizon.

> Lastly, do you have any words you would like to give the
tourism industry as a whole, which is in a slump following
the COVID-19 pandemic?

Sawada: My take on it is that the tourism industry remains
outstanding, and has been so through the ages. Naturally, we
sometimes have to face adversity, such as this emergent
crisis. We have no choice but to grapple with it, but it also
offers opportunities. Our line of work, first and foremost, is
about satisfying our customers. Therefore, | think we should
remain hopeful and take the steps we can now to prepare for
the bounceback in demand. So our thinking is not stepping
out of the tourism sector, but rather using this as an
opportunity to really ramp up the industry to be more relevant.

> Thank you for your time.

<<Excerpted from New Year interview published in the
January 4, 2021 issue of Travel Vision, the travel industry
magazine>>
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HIS Group's challenge
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To evolve as a future developing enterprise
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Corporate Philosophy of the HIS Group
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To work in accordance with the
principle of Nature and contribute to
the creative development of humanity
and world peace.
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Our vision
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Promote mutual understanding
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Increase individual knowledge about the world
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Providing convenient atmosphere and tourism resources
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Realization of environmental future city and coexistence with society
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Securing and supplying stable energy
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Establishing the world's highest level of productivity by using robots
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Business
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Travel business
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Theme park business
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Hotel business
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Regional revitalization business

IRIF—EEEE

Energy business
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Others business
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Greater variety. Greater attention to detail. Greater excitements.
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*Including Japan
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HIS JAPAN (Travel business in Japan)
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Travel business in Overseas
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Huis Ten Bosch Co., Ltd.

*Including HIS Okinawa / Special agencies
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47 branches
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America
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Business execution structure
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DXHEEAED Online ExperienceZs#B ENDRITF o1 HE%E
DX Promotion division Online Experience division Domestic travel subsidiary business
RETIT - FT7 I TREERED BRNHEIEAED
Southeast Asia / South Asia general headquarters Europe general headquarters

FEhER AR AR Z Db

North Central South America general headquarters Other areas

OHRRE|HTT—FT VKRR

Laguna Ten Bosch Co., Ltd.

_ . . BhHATIV JT L)=F%7 IV
SFo— O HIS.FEFIE—=ITFo T A% E4 Henn na Hotel Guam Reef Hotel
Synergy H.I.S. Hotel Holdings Co., Ltd. Y —B—T—TRTIL =2 T—JLRFT I
Watermark Hotel Green World Hotel
O AMERTEF—NT 1T ABREH O AMERNZRR S o BAKITBRARMGASH 164t
Kyushu Industrial Transportation Holdings Co., Ltd. Kyushu Sanko Bus Co., Ltd. Kumamoto Sakuramachi Redevelopment Co., Ltd. Others 16
OHIS.IRNF—F—NT 1 FABREH  OHTBIFV—HXE#  OH.LS. SUPERENHKX &4t
H.I.S. Energy Holdings Co., Ltd. HTB ENERGY Co., Ltd. H.I.S. SUPER Power Co., Ltd.
o RIRER oOFRYIEE oBEHER OFBEER OFHER O HIRMER 1t
Insurance business Robot business Trading business Real estate business Space business New business Others
v
E W -7 ,757 — . o
183ux FsI / 8u= el Hl 5
Japan I Asia s Europe s
MHISHAE - B REESD 183 branches 78 branches 36 branches

13us

13 branches

mER-7790 | [ s

N d Middle East & Afri e
ear an 1 e c£as rica 17 branches

2021 %1831 BIRTE As of January 31, 2021

Oceania

> 7)»— 7°§' *_'I: HIS Group
4T EE Z£ Travel business

u Group MIKI Holdings Limited
Group MIKI Holdings Limited
FRMNIE IS TP ICTE0E EHRE
ERT370-/1\ILYF7—ANxL—&—
T9,
Group MIKI is a global B2B tour operator and

wholesaler which has been developing business
for more than 50 years in Europe and Asia.

m Jonview Canada Inc.
Jonview Canada Inc.
HFEERRTDVT—FXL—5—Th
). B0FLI ERERRAELTVET,
Jonview Canada is Canada’s leading receptive

operator, which has been developing business
for more than 30 years.

BYN—=XT 5%k
Cruise Planet Co., Ltd.
ERGEAX— OflRE)—XF TS
RETE)L-IEFIORITEHTT
Cruise Planet provides for and plans anything

from casual to luxury around-the-
world cruises.
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B Red Label Vacations Inc.

Red Label Vacations Inc.
e e (OVIIS T o Pz 1 = ]
D_#EFHFDHFEDRITEILTT,

Red Label Vacations is a Canadian travel
company with operating segments split into
wholesales and retail featuring online business.

wFYF YT~

Orion Tour Co., Ltd.

ERNRITEM. XX — Z41ELTHED
ZR—YRVT— EHECRE - hR
ERESEBTE N RS BEL SN,

We are confident, Domestic travel,Sports-

related tours such as skiing and diving,
Intercity bus,

nyF)a

QUALITA Co., Ltd.

EVRX - T7—ANIZRTFI AR ER
EEERITHRE. T>F20 LDHHTEL
TLELRECRELTVET,

Qualita provides quality travel with a superior class

of hospitality, including business-and first-class
accommodations and music-appreciation tours.

= MERIT TRAVEL GROUP

MERIT TRAVEL GROUP

AN EHLE L 2 h F S R ADIRIT
KHO—DTT,

Merit Travel Group established based in
Toronto in 1991 has grown to become one of

the largest independent travel companies
in Canada.

ERMHIFRATLR

Ohshu Express Limited
BARANDI6HES1FEFEDSKE/ NZD
FERN IR ToRFRL—2—%BHH
ARARERE1»EDFEHNFIRETT
51 kinds of rail passes for 36 countries can be
booked our online-largest selection in Japan.

We also provide local tour services in 51
countries, one of the largest in Japan.

Y=y —7

TOUR WAVE Co., Ltd.
BAZSHWOERZEREFISF I -
Ny =V EREREL TVETY,

Tour Wave creats and runs original package

tours leaving from every major airports
in Japan.

S NRYF—RIAN

Japan Holiday Travel Co., Ltd.
AAREAN TIZZADFREASNIUR
IR EE SARRITERILSY R —hL
TVETY,

One of Japan's Leading Travel Agents for

Inbound Travelers from China. We provides
extensive services to Chinese travelers to Japan.

BRI F-TA-TRHE

H.I.S. Okinawa Co., Ltd.

BEWRGRITOMAL THBOBNELD.

RO AOEREREL TV
ES

We will promote Okinawa's charm by
strengthening landing-type travel.We aim to
contribute to the local community of Okinawa.

" FUN—TURS AR

NUMBER ONE TRAVEL SHIBUYA Co., Ltd.

R F7ITFAET 4TI

Activity Japan Co., Ltd.

mLY-HISk 5~

LY-HIS TRAVEL Co., Ltd.

F—2IN—JRE¥
Theme park business

BNAYRTVRR WST—FFURR
HUIS TEN BOSCH LAGUNA TEN BOSCH

1% Bﬁ $ % Insurance business
B I F-IRBEREK

H.S. Insurance Co., Ltd.
BORITREE - ERRITREERDEL RS -
Y—ERERHLTVIBRERBEEH T,

We are a non-life insurance company offering products and services
centered on overseas travel insurance and domestic travel insurance.

aRyk ZE Z£ Robot business

® hapi-robo st
hapi-robo st, Inc.

ARYADN) 1 —F 1 —2%Eb—2IVICH/N—L7=GRP
ELT EELERF ALV ICBBATOET,

As a GRP that totally covers the value chain of robots, we are
tackling various challenges.

ASEf) EE 22 Z£ Real estate business
EHIS.FHE

H.I.S. Real Estate CO., LTD.
O-YR7 IRV E—C TRENSBEERRTILED
I HRICER TEIRBERELF I TEOWET,

We will secure a stable source of income with low risk and middle return,
and build in the real estate business that can contribute to society.

FTFINEE

Hotel business

IRIVF-—EE

Energy business

B HIS.IRNVF—F=ITF (VTR
H.I.S. Energy Holdings Co., Ltd.

WAREER

Regional revitalization business

B AMERRBFR—INT 1T

Kyushu Industrial Transportation Holdings Co., Ltd.

BHLSAFIFR=IT AT R
H.I.S. Hotel Holdings Co., Ltd.

% (1)) fﬂ $ ¥ Other business

® H.I.S. Mobile H...S. Mobile Co.,Ltd.
RICHEFICH BT ASHVBEREE. FRIC. HEICIFIA
WA BIREE A SIBBE Y —EX HBREREL TEVWET,
The communication environment is indispensable for both travel and daily life.

We will provide inexpensive and convenient communication equipment and
services.

mEEmEt
HENN-NA TRADING.CO,LTD.
HoWBIEEEARERNEOT L EHFRARE
THHR-RLTOET,

We support all businesses worldwide both in Japan and abroad.

B # 75 &<{ MINATOKU K.K.

RBOXEHRT Y —ERERBLET NFEETRETIRBOXEGELDS
FEHRICERFE T 577 No Food Loss] #EBIL TV &Y,

We provide a service to solve food loss. we released “NoFoodLoss”, an app that can sell
food loss generated at retail stores to nearby customers.

TNV—T &1t

Number of group companies
Total 217 companies

2020F10A31 BB
As of October 31, 2020

BIX)q4+ILTRX SYSinc.
TBABRDERZEY —ERERELTOET, FHIXTLOPTIMAIZESR
EAMRDEAEE, EHTAT 17 HNo.1TT,

We offer direct sales support services for accommodations. Our reservation system OPTIMA
is the industry's No1. intstalled and connected media.

® Canadian College & CCEL Canadian College and The Canadian College of English Language
N —IN=IZT1991 FRIAL, R EEHS#)1000 ADBFENFRED X
ALY ERBFFRTT
Established in 1991 in Vancouver, we are home to a diverse group of students with an
average enrolment of 1000 students from around the world.
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5Q E History
1981

— R IRATEAIRIE % (553034 51 BiE

License as retail agency (No. 3034) is obtained from Ministry of Transportation.

1983

ANBR OISR EL TREAEERA—T>
Fukuoka office opened. hEp X OHLE LT
EEBEFMA-T>

Nagoya office opened.

1989

1984 —

1980

BEAE1,0007 A CHHDFE [MASH A 2—F2aF Y T7—X %,
RR - FEHTEICRL

BT X DHLAEL TABRE £/ A -7

International Tours Co., Ltd., HIS predecessor, was established with ¥10
million capital in Tokyo Nishishinjuku.
Osaka office opened.

DB EEER Clao(F+7) | RFE
[T7INT18A TS X | EHHEEHEFR IR 1991
Launched “Ciao”, HIS’first tour package.

Set up “Avanti and Oasis” division in Shimbashi office. [Evxaervar]

[TI—T w02 Bk
(B ENEEARR)

Set up "Business" division and "Group Tour" division (Now, Corporate Sales division)

1993
RNV A= RHITE A EENR A —T

Travel Wonderlands, a department store for international services, opened.

1995
BAIESEHRCHALEEER

HIS Company stock is offered over the counter.

1996

ZHAR—=T LT T4 X (#f) 8L (BEETIL—TH)
THE WATERMARK HOTEL GOLD COAST#—7"> (BRI 7IL—741)
PEwAEIN:E

Skymark Airlines Inc. was established. (Currently, Skymark Airlines Inc. is not our group company.)
The Watermark Hotel Gold Coast opened. (Currently, this hotel is not our group company.)

1985
NOBHREL TEBXEF—T>
Hong Kong office opened.

1986

—IRITE 57245 W5

License as general travel agency (No. 724) is obtained from Ministry of Transportation.

1990

#HEEMAEHIAF - 71 - IRXIIEE

(M) F> =T R INIVER TR

EFEA 2 E X RS IATA)CARRIBEEL (RSN
Company name is officially changed to H.I.S. Co., Ltd.

NUMBERONE TRAVEL SHIBUYA Co., Ltd. was established.
HIS is appointed official IATA agency.

1994

5B - B - AMNDEERBI RS IR, SHERKRDA T ZEL D
NIANNT =T URF =T

Chubu, Kansai and Kyushu headquarters consolidate and expand,and Travel
Wonderlands open in each region to become the largest retail offices in those areas.

Set up Website.
2002

() 7 V=T Z3oheFR1E

(#%) SRR AL 7R

g et N

Cruise Planet Co., Ltd. became a subsidiary.
Listed on second section of the Tokyo Stock Exchange.

2004

(%) REREES B [P
MiSE A L5
E AL 2005 #7RHE

Listed on first section of the
Tokyo Stock Exchange.

The number of domestic sales
office exceeded 200.

1998

E L1 005 S 7R

The number of domestic sales office exceeded 100.

1999

[impresso (1> 7Lvv) 1 558
Launched "impresso".

2000
(¥R) BFRMZ ALY —EX (B (Rk) FUA Y7 —) e FRitE

Howa Travel Service Co., Ltd. (now Orion Tour Co., Ltd.) became a subsidiary.

2009

() RN T XX T L 2EFE1ME 201 1

ML 1 005 S5
Ohshu Express Limited became a subsidiary. (RR) T/ R 7 —
The number of overseas sales bases exceeded 100. rINVEFRHE
Japan Holiday Travel Co.,

Ltd. became a subsidiary.

(k) 57 —F T RXEHL
Laguna Ten Bosch Co., Ltd. was established.

2015

HTBIF>— (#k) #%3L

NGRFT U RIARC[BRARTIV]F =T
ML S 20005 8. EAH#LS 3005 S5
LY-HISkZ IV (#k) 8%32

HTB ENERGY Co., Ltd. was established.

"Henn na Hotel" opened in Huis Ten Bosch.

The number of domestic sales office exceeded 300. The
number of overseas sales bases exceeded 200.

LY-HIS TRAVEL Co., Ltd. was established.

2005

AMBEEZESE () (R AMEEBA—IV
TR RR))CEERSI

Invested in Kyushu Industrial Transportation
Co., Ltd. (now Kyushu Industrial Transportation
Holdings Co., Ltd.)

2008
W IRER R BAEY

Set up "the Quality Control
& Market Research Room".

NYRTURR () EF AL

72527 EOWRERS ($k) VA 2EKL

Huis Ten Bosch Co., Ltd. became a subsidiary.

QUALITA Co., Ltd. to deal in travel up a notch was established.

2012

GUAM REEF HOTEL Inc.#F&4#t1{t
AMEEBR—IVT 12T Z () EF 1ML
ASIA ATLANTIC AIRLINES Co., Ltd.5%3z GRTEISTIL—T44)

GUAM REEF HOTEL Inc. became a subsidiary.
Kyushu Industrial Transportation Holdings Co., Ltd. became a subsidiary.
ASIA ATLANTIC AIRLINES Co., Ltd. was established.(Currently, out of our group.)

— 2016

H.LS. R FIVR—ILT 127 Z (#k) B%3L

H.1.S. Hotel Holdings Co., Ltd. was established.
A ,
MERIT TRAVEL GROUP% T =411t MERIT TRAVEL GROUP became a subsidiary.

I4F - TXIEERKR () EFo41E H.S. Insurance Co., Ltd. became a subsidiary.

— 2017

2018

H.1.S.Mobile (#f) %L
HLS. TR — kL7 2 (H) BT 2019

H.1.S.Mobile Co., Ltd. was established. Red Label Vacations Inc.%
H.I.S.Energy Holdings Co., Ltd. was established. F4&4tt

RIZ40FBEEMWA,

a—RL—bOdE—#

Red Label Vacations Inc. became a subsidiary.

We marked the 40th anniversary of our founding, updating our corporate logo.

2020
AR EEREHESRE R/ P (HAE]) B
H.LS ARBIE (#) B

Our head office was relocated from Nishi-Shinjuku, Shinjuku-ku to Toranomon,
Minato-ku(Kamiyacho).
H.I.S. Real Estate CO., LTD.

HIS GROUP Corporate Report 2021

H.I.S.SUPERE /7 (#) &%3L

Group MIKI Holdings Limited% F&+t1k
(BR) ITAF - 71 « TXPRBERL

Green World Hotels Co., Ltd.#F&#t1t
Jonview Canada Inc.#F&#t1t

H.I.S.SUPER Power Co., Ltd. was established.
Group MIKI Holdings Limited became a subsidiary.
H.I.S.Okinawa Co., Ltd. was established.

Green World Hotels Co., Ltd. became a subsidiary.
Jonview Canada Inc. became a subsidiary.

" Ej’ ?% ﬁ %I' Financial policy

EXF-F71xVFDREL

Review of business portfolio

\ 4

XvryoaRooavynyE

Improved cash position

BESEFXNDREEL

Enrichment of equity capital

L 4

MBOXEMREZR L

Improved financial stability

W #3EE Total assets M #EE Net assets
= BCE AR (¥ 2~X—2X) Capital adequacy ratio(net cash basis) MBI

*Unit: 100Million Yen

5,773
44.2%
414% 5,164
38.7%
4,228 4,146
99.2%
3,323 oi.0%
2813 2,082 23.2%
oo 1,139 951 984

2014 2015 2016 2017 2018 2019 2020

. J

[ 5% 0 F 8]

Policy of measures

(1) BEERILE Gvrsryran-2) 20%&BET

Aim for a equity capital ratio (Net cash base) of 20%

) & 7K 18 58 Recapitalize
= |V 75 DFE{R Securing profitability

(2) ZV=F+vva70-OHE
Improved Free Cash Flows

=) =5 H % E D B B L Review of capital investment
(R E R D EIL Liquidation of owned assets

HIS GROUP Corporate Report 2021
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" ﬂj’ %%j_- — 9 Financial data

ﬂj‘ ﬁ j_-— 9 Financial data

MEF -2k B 10RHREICEIEET

*Figures are based on the fiscal year ended October.

> iE ,%E ‘;* E Consolidated results

S ETTF ) HEFE (LRK)

“Unit: Million Yen Operating income (2loss)

) HEE-MEE BCERLEGrranz M ERD

Total assets, net assets, equity ratio (cash basis) “Unit: Million Yen

ROA-ROE
ROA, ROE

W $8EE Total assets M #iEE Net assets

% ROA = ROE
o B2EALLE Capital adequacy ratio ¥ROA (83 B RER) =R TR+ F19%8%
808.510 15.915 18,083 17,540 = A EAREE (F+vP2~X—2X) Capital adequacy ratio(net cash basis) ROE E; ggj?;ﬁ’gg) =)§§%§;JJ§_§$§%:J; §§$
. 14,274 . X1 ACEALE =(WEE—DEMGERD) - REE
728,554

*ROA (Total assets ordinary income ratio) = Ordinary income + Average total capital during the term
X2 FEARACEARLE =(MEE—DHEMERED) - (REE-FHFEH)

ROE (Return on Equity) = Net Income + Average Capital
* 1 Capital adequacy ratio = (net assets - minority interests) + total assets
* 2 Adjusted capital ratio = (net assets - minority interests) + (total assets - interest-bearing debt)
606,024 577,399
16.0%
523,705 516,468
0,
430,284 422 809 12.7% 13.2%
' 2342
" 0,
61894y 171820 2.7%, 3.4%
231,129

2016 2017 2018 2019 2020 2016 2017 2018 2019 2020 2016 2017 2018 2019 2020 2016 2017 2018 2019 2020
() 2020F F I BANE LEN TV B0, BEEEBELTVET,
*“Since a loss was recorded in FY2020, the description is omitted.
EEAE (ARX) HBf  ETF p BHEURTICRRTSLMMAE (ARK) e ERm p FrvazOo-— e Bif  H ] Bl :
Ordinary income (Aloss) “Unit: Million Yen Profit attributable to owners of parent (~loss) “Unit: Million Yen Cash flow “Unit: Million Yen Dividend “Unit: Yen
W BECF Sales CF W #%&CF Investment CF M B4#%CF Finance CF W 1154720 EY £ Dividend per share
19.647 19.499 # 7!)—%+y> 270~ Free cash flow
' ’ 17,089 13,259
11,067 12,249 105,619
48,304 /! 33
8,648
29 29
267
22
AN47,901
A31,283 A52,116
25,037 A57,718 0
2016 2017 2018 2019 2020 2016 2017 2018 2019 2020 2016 2017 2018 2019 2020 2016 2017 2018 2019 2020
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Eliminate financial anxiety

For people who find the price of
actual travel intimidating as well,
an online experience travel can
take you around the world for
just 1,000 yen.

ERNTROREHE
EEREORTIELENICH
N=RILPBVERLS5NS
FH AT ARERY T —
%51,000M 25 #H F—F
HBHASNBATT,

U7 DR E

HHPELIRIT - FAIRIT.
BARELE REELTE
BENENDEVEFICH T
1> THNIEITmH BTSN,

HLWTIRENFIBETT

An alternative to reality

For ceremonial events, school
travels, group travels, and
overseas visits, when it’s hard to
get around as a company, online
travel is a new solution for
avoiding the 3 Cs (closed
spaces, crowded places, and
close contact).

For selecting the next travel destination
and preparing for the travel.

Even if you’ve never been overseas before,
it’s an easy way to enjoy what the world
has to offer. In the planning stages of a
travel, if you can check out your
destination online beforehand, you can
travel with peace of mind.

MEEX

New business

/

FREEAOFrLIY
/71 71KE

Challenge to new business
Online Experience

WI3F 1 TIT AR R TE,
BEHVTVIR MTBEZE K, RITH TEER A,
ZLTHEUKRIEDSIELTIVS,
AVFAVTHRE)TINEALIZDBEN B D5,
MOEEREIC, HoEEFC, HoERLLES,
RERDKIIZZICHS,

Take a travel over the Internet. This new era has arrived. Travels
walking along roads. Travels over the ocean on boats. Travels
through the sky on airplanes. And now, travel is on the verge of
another change. Since the Internet can link you to the world in

real-time with a two-way connection, traveling is more carefree, more
convenient, and more fun than ever. This is the cutting edge of travel.

* AN T =D
H15TR
Benefits of online experience travel

N

A4
HBRIT DR

Effects of online
experience travel

Ehoit FEER
. e TEO5LRED

ROFEIC

ABRE
5H A&
R

(2020.4.17~
2021.2.28)

The number of
experienced people has
exceeded 50,000

(April 17, 2020~February
28, 2021)

1 X—% (image)

Beyond time and distance

Although traveling requires a certain amount
of time off from work due to transportation
and the number of days at the destination,
with an online experience, if you have an
hour free that’s all you need to visit the
southern hemisphere.

BrfE-FEREEMA S

BEIRERE - HEREMAER
TIEHBIREDRERD L E
TIW. FTAHEBRY
7—E51RE SN IR Y
BABITLIEN TEET,

ERTHREICEM

INEBEEFHEIF VS-S
B RBEEICCALDHS

CEBOAERE EED
ZRITICAL D HBHTH
S[BICZTSIWEETES,

Anyone can feel free to
participate

People who have anxiety about an
actual travel due to factors such as
having small children, concerns
about their physical capability, or
being elderly can casually
participate in online travel.

HFEERA—OTHE, —

BNANTSIEPBEVAD
[ERCHFREBELA W
TET . ZHRATRIDSHEIEXBES
T A2 F1 > TERICIREE
Fry I TCENIELDLTS
RITANTLZED TEET,

EIL—ERfToTHEVEIE
HNELAD, TEITIHED
S5CEIRBRDHLEDET,

World heritage sites and hard-to-reach
travel destinations are no longer
dreams.

Is there a country you’ve always wanted to
visit once in your life? Would you like to
see World Heritage Sites, or aurora
borealis? Because it’s so easy to travel
this way, it opens up a wide range of
possibilities.

AVSAVRBRYT—HAMIZED 1o

El_.-r —

Click here for online experience travel site
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SEIRET 71 KB

A wide variety of online experiences

\4

EREELME - AXNERF MM AAREY T IVEA LTFLFA2TD
EHV AR IENELEDZFELBDDOIKEARTT,

This service links travelers with knowledgeable and skilled local guides with abundant
experience, connecting you online in real-time, and the itineraries visiting popular
sightseeing spots, museums, and other famous locations are extremely popular.

BRE BR LA EBAD LR TEEODEEEICRFAL THIET,

Offering a wide range of overseas cultural experiences, such as cooking, language,
and dance lessons.

A A—3 (image)

LIVEa¥®—2X

LIVE commerce

BATOY3yELTRITP  BROBERLELERNICIBELEICHE
U AT ARERY T — RIS — RIS BEL ANV T AR T,

This is a tour which includes overseas shopping by proxy with local goods delivered
to your home in advance so you can use them to have fun and participate in activities
during the online experience travel.

A A= (image)
~ - ~ Ny 74
71/ J T — °
Countries where online experience travel is possible
72 0
E &bl
72 countries and regions
05 (7
.. e sream
TERAZRES s PR o 5 TR ENE . )
A S 7 . Tve siream + Pre-reco -
[€5PZ)) iﬁ,lj)l/ﬂ(i:}:{/ﬁ ° .EZ7'7 @) 7SR
ks 1
A DT 5557 - TAYTT (=5 9425~ e
Q ISVIN—hb = IR .
(755 O—TJVavll (NIbF-) s o UIVERN e
TR 8 S5y IRk - FamUvk - YT - S=2ELD _ e (FRUnERE) rovh ©
RU—F - SrES— (RAR)  OREUT - LYnE ilég '(‘qlifg) ° ,ﬁ2r}7
NenF - —e oo o (Fa-I7) HIRVZ - FALAYE =
$ruzrars 5 AREY Tk _ Grem v |oeE o+ FATHT .
FERA) el ™ VD5 15> ,Té;, nazs o g0 HURE=H @ kY DL
e o= o zomy 795 kS Ry
HYTIH {RIT)  #emm g " “or  wvdy B35 ebn patls 1778
FEava) [CEZ I TP e f S o oui l fvwg SANHR oy
. e L o Fa—/
X557 1>2) LN ITL e s -
REEY - N8B AEYAVFA « HVY - TLT
JASZ=ral ry — RZT 7B TATATHVEY « FFIAVIT -
- Tk o Gy Rl LiliEh (AF22) .y
SHE j=[=b% (Zl'iv.ymo (&A1) P ( ,,;?;Jt,
- 725 az4
WV .. T:Dt‘ V77 vl 7 T?{ o
=7 (7 ﬁv(ll\;'ﬁfﬁ OZFIR (FFVI)
EOMTTA—ILE ITIIVIT =V s
.. O RL=7) TIE IS bz TV o 53t amm (N
2 » ARRST Tera . 2EF2ME (NIV—
o . ~SHZAI o '(77447:}_/)47 g .
7:»—71(;%:75:. . RUET) o °°
N I7-ZOvY e ATTADE
o AN\RZTIVY 0/i—2 @ J—Lka-2k F UF -7 - JrRAO-
bat 2 5
o @7 e PRI, | H2Non (IS
iy F-zb5U7)  alsnse ® &)
19
FIN—F

(Za—I-3VF)

%2021 F3ABAMTE FRBPRIELEICL) LEEEAB R FELCERICLBFIREMN HNET LR BRVEDE S,

*As of March 3, 2021. The above contents are subject to change without notice due to affairs and weather. Please contact us for details.

M ERMBICBEOLVWETHY 7 —42RBLTHIET  Fra N AH) = TI=F R TIAZT XV ov AJ1—T 2 T4 TR Fov—71th

*We also conduct tours in countries not listed on the map above. : Czech Republic, Hungary, Greenland, Armenia, Greece, Sweden, Finland, Denmark, etc.
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HMBAEX

New business

/

* 714 KB

Online Experience

B E DN G5 E % (R BR!

1.5E T FE—F

Experience the best moments of each country around the world in 1.5 hours
FZTRALREEREBORIT TITUSIIMERN - £8ICHN—RILOE WG >
FAARERY T —ThhiL. ZAGLEBNDGINTBICGINAZEN TEET,

The locations are places like Kenya and India that are very time-consuming and expensive to actually
visit. With an online experience travel, you can easily visit the places you’ve always wanted to go to.

A A—3 (image)

SEPSIEFICAREWN N—=FribavErd
Get what you want right now! Virtual shopping
BETCHNERREDIINFTEIAR
2avTH A LTI TORVWT/NN=F+
WoayE I ERI BARICK LEDHE
VHELEDEEDERBAD TE, ETHE
o LoOEY,

At popular shops where you’d normally have to wait in a long line as well, you
can connect over the Internet for virtual shopping! It’s really fun to be able to
discover new products and make purchases without ever leaving Japan.

FVOoF)T18NB
HIS Only1 & T
a5 6FH

HIS original online experience travel are attracting
attention in the industry.

F 74 KBV 7— AKNO.1
1R THAEEVENICEB G

Most popular online experience travel Fortune-
telling by a famous Indian fortune-teller.

AR THETBICT NEEREHEICHEHE
152U EBF B BRICVASFDICL
TARTRELEVEICE>THEIZE ; . ’
TEE—PRHEVARYT—TTF e

In India, there is a custom of getting advice to lead your life in the right direction
at major turning point ages, and this popular tour with many repeat customers
allows you to get a fortunetelling in India while you'’re still right here in Japan.

FP—

A X—3 (image)

FHEFEIC, ARV ANEH
Collaborative project. Feel familiar with the space

T FEEBRTIFERT
TOWIBEFIAES ZAMIBIRE

FICAEENSZZ! 2021 FE)HOHEIL—

Only once a year! The first sunrise relay in 2021

2021 F1R1AICIEIER6 T EehikzD
EE HRADPADOHIL—EREVELE
U720 40022 BADZLDBEHEDP TS LTFEN 7. FHEICT2EHDY
mEh, gFEFE VAR E L, _ i INEXRIETE Ty N EDFEAT
o A= (image) 1A—Ylmage) T THFTE,

For the space experience, astronaut Naoko Yamazaki talks about space
as a special guest. There are also a variety of plans with special
bonuses such as mackerel cans that went to space and emblem goods
that you can’t get anywhere else.

On January 1st, 2021, we held a first sunset relay with live streams in 6
countries around the world. Over 400 customers participated, and many
people loved the event.

-

AF TR

Media exposure

FoTA AR YT =3 (TLE) BHREME - NTIT+BHLHES0RMLL L. (H55) BRI T [ERRIEYR
2020 5% - IRATIR ] ISBE SN B 5L, ZHOAT (7B LT W20 THIET,

Online experience travel have been featured in many media.
m ex. (TV)More than 50 programs including information programs and varietyshows. (Magazine) Nikkei Trendy “Hits by industry in 2020 ~Facilities/Travel” etc.
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Online / remote efforts for companies, groups and organizations.

HISTI3, tt REWICIEN B BHARYNT—IEF 42—V EBERAL. EEROBHEHZI R Y -EREToTVET,

HIS supports overseas expansion for companies by utilizing networks around the world and online tools.

r[/“/gij|SJ Rental HIS

BHRINT—TRF T % TER b?‘:ﬁ'ﬂi&ﬂ:ﬂf%#—t“z

ELTVEHFEE - Bl —#E4/\EEE5HREL T8

O MiRE HHT 3 [NGEOMISHEE] . H:'Eu-_l_lf)‘

SLHHNEEET. RAMPRIZOHRICLEL2TER
T3 RATMRTHREIOMICLTHVET,

As an overseas network and online utilization overseas development
support services, we offer retail price surveys which allow businesses
to visit general retailers in the country or city they’re planning to expand
into and browse the prices of bestselling products. In addition, a trade
fair proxy exhibition service is available which covers all necessary
operations from the planning stages to the day of the event for
exhibiting at the trade fair or exhibition event of your choice.

Z DN EH

Other cases

# BT - Bl{RIR1T

Company travels / Group travels

FEIOF TV ZREREE D KICEIRITHEL L /RS

ICHEWT HEBRARTIN—TAN-ADILF=I AN EEHD

FRELTAL M TOHREIRTT - BFRITEZFIAVWERL

HSPEATEVET A1 B 7 —Thhis BECER

EHF)RUST DDEN L0, EREOIRIT IR HS B>

FE-EBHAANDOIRITHEEICTEEY A F1URITIE. ZD

SHEEOEINS B A N—DSINERE PG TEET,

Since travel was difficult due to the spread of the COVID-19 pandemic, there
were increasing opportunities for companies to carry out employee and group
travels online as a means for improving engagement among employees and
group members. Since conducting these travels online means there is less
need to worry about issues such as the number of days and the costs, it’s easy
to visit countries and cities which could never be considered for actual travels.
In addition, online travels make participation less intimidating, which is likely to
improve participation rates among employees and members.

M&A (& - BIR) RIFO—EPZHT

W ERFTECEDEESFE AT
FAEBERBKRR S FERTIN-T) 8
BEEWRIBH : 7T « NhF L« ZYSUH « hVRDT

FEIOF TN ZEREDILKICE)BI COEBBEI FIRRS W 200, %
BRAELENBHHEBL TV 5% ER (EH) IOV T HISOR L
RAZY TN RIFEBIERPERODEERTZFORRAEELTV LS,

M&A (mergers & acquisitions) partial proxy operation services

Field survey of assets, etc. of companies being considered for investments

Shinsei Business Succession Co., Ltd.(Shinsei Bank Group)

Survey location : Kenya-Vietnam-SrilL.anka-Cambodia

Due to the spread of the COVID-19 pandemic, on-site surveying in overseas locations is
restricted. For investigation of special vehicles (heavy machineries) possessed by
prospective investment companies overseas, staff at local HIS branches will carry out
surveys of current conditions such as confirming the existence of assets and taking
photographs of heavy machinery on your behalf.

EIF—--XNBEEY K-

Seminar / Ceremony management support

FRIAOF IV ZIBEEDHRICE)IE-NT—TEPED
FORHASHIENT 23 F R AR REX Vo 7-NEADF
CTALDRBISEATVET  HISTIRINETICZL DA
'S’H'n'lU’?It’d‘—’éiﬁ’ﬁb‘fiw)ibto%@%%ﬁ’&iﬁb\b b
% - AEOBEIEOIIEFT—EE AL I XADEEES

ERICH R L THIET,

As remote work initiatives continue expanding due to the spread of the

COVID-19 pandemic, online conversion of special events such as internal

and external corporate seminars, company entrance ceremonies, and

award ceremonies is progressing rapidly. At HIS, we have held numerous
webinar events, both company internal types and external events open to

public participation. Utilizing this record of achievement, we provide
comprehensive support for webinar and online event operations to our
corporate and group customers.

A X—3 (image)

75 BIEA QR &
Efforts for regional revitalization

I EERUHARIENDRIEADEATENET i
HEBEPHUSICIRELAREREDIZTRL -2 a8 B
AIMIENT TR IS DB R M EREV - - H 2R
A HIBRRE DEMEACE R TIAE T THIET F A
TR TTDORIBDBHER 7427 SEERICTOM”
BESAN BAET BV ST A—T XM DRIEEBIELE T,

Online initiatives for regional revitalization are also progressing. Through
collaborations with corporations that have roots in local municipalities and
regions, we are expressing the appeal of the sightseeing spots and
specialty products of various localities both inside and outside of Japan,
carrying out initiatives to promote revitalization of regional economies. In
addition, we are aiming to develop these efforts into a movement, with
people who discover the appeal of these areas through our online
initiatives going on to visit them in person or move there in the future.

VE-MBHRB-AE

Remote overseas inspection / survey

HISTIR R S ICIEN 23BN R NT—%FENL BRICES
PHUE—RTITOIZENTEZBIMER - AEERHELTHIES,
EEFORBRP EHFTOTZRELEDM, RIEEHLED
AELEHASTHNET (B - IRICLVFIRF H2HEN TE
WEF),

HIS is connected to local staff within our wide-ranging branch location
network which spreads all over the world through online services, and we
can utilize these connections to provide remote overseas observation and
investigation services without any need to leave Japan. In addition to
checking out new areas before relocating and carrying out market surveys
prior to launching products in new markets, we also offer additional
services such as surveys of candidate companies. (There may be
restrictions on these services for some countries and regions.)

HIS GROUP Corporate Report 2021
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HMBAEX

New business

/

ZNHmOFRERT O

Introduction of other new business projects

< FFIV-IREBE >
Hotel and Ryokan Revitalization Project

HISDRATHBZEMR -
BARITTOEER .
T—XIN=T - FTIE
ETHESHMR. TRV
¥—-mt- BEEE
BED HISTI =T DY
FO—EFEDPUKRTIV . g (=)
REOBErEERME o

LTHBNET E KTV PIREEZ T TR TEAREN 4L
HEHEL, IR ZEDHFHR MIRFEELEBE T AT -
REBEFEORRER >TEVET,

Customer attraction for domestic and overseas travel is one of the
strengths of HIS, and through the knowledge built up over years in
business running theme parks and hotels in combination with the HIS
Group synergy of our energy, commercial, and communications
businesses, we are focusing on revitalization of the hotel and Japanese
inn industry as our business goal. In addition, we are connected with not
only lodging facilities but also local personnel, and we are expanding our
hotel and Japanese inn revitalization projects with the goal of achieving
co-existence and co-prosperity with the local society and stimulating the
local economy.

o= -
E-commerce Project

ST CHDAAR -ﬁw t&WC’)QLD

M5 &) gD RUREIS
ESEENTSUID i
ZAh=D="12H/ 5T,
BIN_HDIEREY
1h ETTHRBALER
R EBIEOND 4 (12-v) NS (1 4=Y)
ngﬂzia)IE i%\ 1£ﬁ kettle (image) hammock (image)

B GHAMT, BREREL CSESTEMEDLSZDE REX N~
D=L TTRBNTBET. ZDEICTHELED. ZDE DL
EIRERL HBOELEERBAICDEPNEEEZTENET,

RFEIE=E

Future Co-Creation Department

[=]% =
EER Y1 F[From the World)]
Online shopping site [From the World | rE .ﬁ

https://www.his-j.com/ec/

We also introduce overseas product sales sites offering superior items
with superior stories from superior spots. Since customers can
understand background story of these products from a variety of
perspectives such as the facilities where they are produced, traditional
techniques, and problems finding successors, they can get an
understanding of the culture, empathize with the situation, and purchase
products even without actually visiting the country.
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< Restaurant Business Project >

REWA
(12=2)

EREREIE SR (1 X =) Tenzaru-

in lidabashi(image) soba(image)

[BARGEHROZIEEHADNICEDZ | ZBERIC. ZEERHXR/
FTEIERA TRAXEATEEFRICKFININ S
HEZ=XIXICTEDIA T IO BEEHEL TV
S

e

[#%X/ F%\L] Manten no Hide Soba
JI#EE  BREAEIE  MEE. U A JE in Kawagoe, lidabashi, Kanda, and Yotsuya
https://www.his.co.jp/project/food/hidesoba/

The “Manten no Hide Soba” restaurant was established with the goal of
spreading Japan'’s traditional soba noodle culture to people all over the
world. The restaurant first started off in Japan with the concept of fulfilling
a variety of needs as a means of supporting its customers.

== -]
< B >
Agribusiness Project

HISHICZEh-/=BEDIXY—MtE%E
=B ES A=Y =R A R=TVON
bl Dt EBEIKDOERICEI, ¥
ROFHEBR FEEICFELTVE
FT.EA AT ETHOALHE
REDIZHHEERRNVEEINTVD
EEDNTVS—AT REETERS g s

EEGPERTON B LETEHGEA Aocutreimage

ANEAZEVW [BORBE | P HESBBEELE->TVET 2D
SOCBENAADSEIEARBONE - WEICEWMEA,
ROBENREEZ)—FL HAOEBBEERRICBVBEAET,

Our expansion of smart conversion farming with a commitment to HIS
ideals aims to achieve three aspects at a high level: efficiency, quality, and
earnings. Through this business, we will contribute to problem-solving
and invigoration of the agriculture industry. In addition, even though the
total food production of the world as a whole is said to be enough to
comfortably feed the entire population, excess foodstuffs are thrown away
in developed countries while increasing numbers of people in developing
countries suffer from malnutrition and starvation. This so-called food
inequality is a social problem. In this way, we are working on initiatives for
improvement and innovation related to a variety of issues facing the
agriculture industry, taking a leading role in creative development and
working to solve global food problems.

< SAL7&IVF40Y
Life and Ending Project

VFEEE - KR - 3

AFH@EVOIRRDENT. T

T TR EHRECEAL

HIS AEEELEY
LIFE&ENDING

THEN FHRINET NEEREARA ST FEELT
SATRIT 1T %A B T BESY - BEARTY—E
ZAXRFTFENRYT — BHERMERNT ELOFZINEEFE
EBEERALEL . SHRESFPERNOFICHISEAKX

BEzERL.ERERFTTIFETTED
MEBREEEL-. I T PEFERLTV
EEX RS

| https://www.his.co.jp/project/life_ending/

In the current era of low birth rates and aging population,
conversion to nuclear family units, and the spread of the COVID-19
pandemic, the funeral services industry is expected to go through
major changes. Considering life as a journey, we launched a new
life and ending business for gravesite visits, proxy cleaning
services, end of life bus tours, ocean scattering of ashes, and
lifelong learning courses in Zen Buddhism. In the spring, we are
planning to launch sales of HIS original gravestones in dedicated
cemetery and temple grounds locations. These services achieve an

ending to life which respects individual values.

< ERFZEVIMEE

Selection Assistance Website Project

L
|
|

A#iRE

Job Placement Project

> <

BHE BASHTRIBES A>TV SR EAF
AR BUBWHBHELHILFORET
IRAB G RIBERRICIZZE ) E L AHISIE,
RITE - BIREEEILDHELEY—EREDE
BE BHMLETES/TO—/ L AMADIE
. ZLTHARIEDB SO E#KETO—
INVAMDPEICERICOENFDHLVAME  sO—/0L A (12—)

AG)‘/ UJ_—:/E‘/(,:}%];LiTO t)iZVf— Global human resources (image)
PHAEE. BEPOEFT RN FEROMRBZEET. /O
NIVAMORIBNGXR )T TS5 T7 Ay T TRV ELET,

Currently, labor shortages are a serious problem in areas all over Japan. Simply
hiring new workers to make up for the missing labor does nothing to solve the
fundamental problem. At HIS, we have cultivated an understanding of global
human resources through our overseas branch location operations from the
perspective of businesses such as travel and lodging in the service industry, and
we are attempting a new solution for the introduction of new personnel which
contributes to growth for both companies and global human resources from the
perspective of countryside revitalization. We offer global human resources with
assistance ranging from business manners and Japanese language training to
lifestyle support during employment and job-hunting support after returning to
their home countries, providing one-stop service for their long-term career
planning.

ﬁﬁ7°|:”j"f|\ [TABI pro | site
https://www.his-vacation.com/

HARZARDOEAN AT IVEEER Y ARHIS
W7 EEE, WebEBEDHIEER A,
L SHRMY v IR B ZBE T attraction knowledge as a strength, we are expanding to new
‘. BURhA. $BREDMEH 1 EZIR genres this term. For issues such as overabundance of
N 32 Al

We operate "HIS Travel Pro,” one of the largest domestic
hotel comparison sites in Japan. With our web customer

information that makes choosing impossible and selections

e R 4 k : WO TERWEWSERRBICHULT. ST IVT  that cannot be made without a certain level of knowledge,
N, N BT Webt A REIRAEL . #HH A we provide a simple and easy to understand website, aiming

Web# 1 MER (1 %—2)

website utilization (image)

< ITHEERERE-RE

IT Start-ups Cooperation and investment Project

HISODNATH3 [ B&&h - 7777 BDEIE] 2
Z HISICHAfFSh TV B [flifE | THY  FER
BTHIEEAMADAZDESLEED TE
LLTBHFHLWEMTR Y —EXDRHERKL T
WEET, ERDIRITED X XICEET B3R
3HBAA KTV /O - PEEINDSE
SELNBCERTAITHROEDRREIZE
ERICHBED X ADEBEERIELET,

to create opportunities which enable everyone to make a fair

FISRIRTE IS DRIEEEIELET, selection.

E
> | https://www.his.co.jp/project/it/ H"ﬁ
[=]:

'

) At HIS, creating moving emotion and excitement is a
~ gr Yo part of our corporate DNA. We consider this to be the

T '. value that people expect from us and the significance
of our existence as a business, and we are pursuing the
provision of new technologies and services to enrich
people’s lives all over the world and bring them new
C enjoyment. In addition to business fields related to
traditional travel industry operations, we are aiming to
build up new businesses alongside growth support for
IT start-up companies which are active in a wide variety
of fields where technology of the future is needed.

ITHEDFBEE - RETODIMN A A—Y)
IT start-up company collaboration-Investment
project (image)

HIS GROUP Corporate Report 2021

18



19

H IS*\y I\ '7—7 HIS network

WD THEZ TS,
ROERBESBTT 5101

Delivering safety and comfort, whenever, and wherever

HISIZIREI74M R ICRF LA WEET BV 7 THREBMORREAE-T1ICAFL.
EARTASEEBORITETCEELELT IV EMAR. BBFEREAL—XTT,
HRAPOESERIIROTRELRESEITLET,

HIS currently has 374 branches worldwide. We rapidly obtain information through this steadily expanding network and use it to develop a whole range of

travel itineraries, from trips around Japan to overseas travel in countries around the globe. We smoothly take care of all the necessary travel preparations and
support a safe and comforting travel experience for customers everywhere.

i i E ¥

Our global network
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ML3 - (222 T—VKE
Turkey / Istanbul branch
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Our network in Japan
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BHEE - RARE Chushikoku business
Nagoya / Sakae division

14

14 branches

AMEHEE
Kyushu business
division

10m=

10 branches

EBAE

Hiroshima

T oA

REXHAE

Fukuokatenjin

FRERERED

Chubu business division

225

22 branches

HBEERD

division
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BIRE R
division
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94 branches

RIPESR 2D

e Kansai business division
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z 18 branches

HISH#8 3. BIRMX4FHME 1 - (L3R5 1. AR (CIEE 1

HIS Okinawa 3,

Kanto area special agent 1, Kanto area agent 1, Chubu area agent 1.
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] Tohoku-Hokkaido-
Niigata business

Kanto business
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MBI EHERR

Shinjuku
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Osaka / LINKS Umeda
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204 cities 374 branches
XEAED XARED

*Including Japan *Including Japan
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Canada / Vancouver branch
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Thailand / Sukjai travel lounge (Bangkok)
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Bali / MaiMai lounge
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Group / Partnership branches
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" m?i $ ¥ Travel business

B REBICKITERLATWEEILEDHIS,

To enjoy your trip safely and securely.

l HISTREERICKRD. REICIMITERLATWELESD BB ILEREERERBEICRVBATENIET,

At HIS, we will give top priority to preventing infections and ensuring safety so that our customers can enjoy their trips safely and securely.

> E I*‘l o iﬁ 9+ m ,fi“ T 0) j{l‘ % Infection control at domestic and overseas branches

Q \, BREEOHE

=D o0 @ &
Thorough health Ll

(o
management é}g Q

zms—nrong @
(R APBHIE) s s
b4

Installation of transparent
shield (prevention of
droplet infection)

Online travel consultation via the WEB is available for some products.

WiEEEE

Hygiene standards

> @ I*" / ( Z “/ 7 — T 0) E& % i’d‘ % Infection control on domestic bus tours

BHISOE# % HIS Initiatives
INZRERNDEE Disinfection inside the bus

OFRBE - AREDERERE

Health management of crew and tour conductor

@~ RYEF Wearing a mask

@iqu@ﬁ—ﬁ Ventilation inside the car
FHLRR[ERI AN SAIETENDZEREANEZDIL
P TEB[HR[BAE-RICTETLTHEET,

We operate our vehicles in "outside air intake mode," which allows us to
bring in fresh air and change the air inside the vehicle every five minutes.

and you will be responsible for your own transportation back home).
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@ &y wemmouns .

(3] EHMEBE L

<, S 4T o=
> .y
[} :—:;/ [ABITR /A
Thorough hygiene L 1 Regular ventilation and
management cleaning / disinfection

BENIE—D Q " i
I PR & FE 1R (2B LL) @ HEBEOERE

Secure the space Shortening business
between service counters hours
(prevention of density)

BEEBRORL2D/-DHICH. FRIDORETFH - YRA7ER - AIBROHEBOIHNEESBEOLTEVET,

For the safety of our customers, we ask for your cooperation in advance reservations, wearing masks, and disinfecting when entering the store.

BWEBICL3A 71V ITH#E, —BOBRTRELTEVET,

Ny =2y 7 —CHI AT AR AN BEHERR. 3B AERT 3 & E O BRFHERES (ZnICHE§ 21408 1 TE 2 RERE T RO SR EHEL 7 bR & 7
IE B R CIRE TR R ICE D BSE TR SR EF ML TV BRERREHELEL TLET,

For our package tours, all ecommended lodging facilities, sightseeing facilities, and public transportation systems are implementing infection prevention measures as defined by
the government agencies of each country (or equivalent to these measures) or based on their own proprietary standards for infection prevention.

A XA—% (image) A *—3 (image)

BEZEHREADSFEL Request to customers
DI%R R RFERDENE

Implementation of body temperature measurement and health confirmation
@FEDHEBEVRVERADHEN

Request for disinfection of hands/fingers and wearing a mask

@NRERTHORENEE L

Prohibition of eating and drinking on the bus

GEEFEBED SR

Refusal to move seats

OIIFBRINDIHF

Cooperation for taking out trash

AR, 37 SE LI E DREMPRBEERDNBERDHEHFIRERELERVALE RITREEREVLET, (FHEDA)

*Passengers with a fever of 37.5 degrees Celsius or higher or symptoms of suspected infection will not be allowed to board the bus and the tour fee will be refunded. (Only applicable passengers)

YT —FIIATRIC37 SE L E DR PBEEFEDNSIERDH BB EIRIZT O R TY 7 —EBEL TV 2EE T, (IRITHRESRELL. FEORBESEEIE)

*If you have a fever of 37.5 degrees Celsius or higher or symptoms of suspected infection after the tour starts, you will be asked to leave the tour (the tour fee will not be refunded

MYy—EZXD

i i FOINMLEREL. ESLBFIER-¥—EXDM EEBELET,

Creation of new services
We will promote digitalization and aim to further improve convenience and services.

DX (7_-:99)1, I\a“/z 71 —X—:/ 3 y) Digital transformation

HISICE I B3DX(FUAIVNTI VR TA—%—3)

Digital transformation at HIS

HIST(3. 2020 F 2R (C[ AN DXHEEAR S | 2R B S EU/, M4t
ICBIBTVHINT LA TH— A= 3 R IRITES R R THE 572/
JINGXRBFEET—2EL. TRV EMEERL T HY—EXDEI
H - EDRXREFIVOEE ] [#FLWMEEE L) ROMEAERE R LT
13| ZETTMHE T TUUVAMDB R AABEE DTN IL—
TEETEDXADMEEH, TOEADEEEHEL TWEET,

In February 2020, HIS launched the “Head Office Digital Transformation
Promotion Headquarters.” For our company, digital transformation refers to
data conversion of the knowledge we have acquired through our travel
business, creation of new services and innovation of business models, and
continually providing new value and improved experiences. We are also

training digital personnel, carrying out organization reforms, and promoting
innovation in group-wide business mechanisms and processes.

A A—3 (image)

BEDX(FIHRIVNT AT 4—HA—,327) 0)%E ) Introduction of customer service digital transformation

EEDXIE LINEGEDF vy b —EXZECHBIBICER T3 F vy b Iv—X (MER IV —R) E UT IV DEREME LT —EXTT, itk
DF vy MEBEICE AW IBEY — LLRICHICZEBIET, Fryh COREE TH/ONIT —2EHIC IN—VF A XYL 7V EBEL.
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We are also carrying out digital transformation of customer service through chat commerce in the e-commerce field utilizing chat services such as
LINE, providing customer service in real-time. Traditionally, chat functionality requires human operators, and by converting this to a seamless

system, we are distributing personalized content based on the data from chat conversations in an attempt to achieve more nuanced
communications.

DFvybRYMIEBETV T 77—ZANOEE QFRVHERBR TRILHKEEITAFrIr OHFENHLEII2=ZT—2aVEE3ETTER
(1) Customer service starting with interviews through chat robots (2) Human-driven chats for nuanced problem solving for inquiries and elimination of anxiety
(3) Video services for efficient communications
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U= IVEALTD }g :g: » izati grated DX, from identifying the needs of those considering travel to dispelling th s and acquiring travel reservations
- HIS Zeals HIS
[EHDLOL—3—DEESF
= 7o S Web FrybKyb AN EFFEE TFHIER
%ﬁ ’& kg g v - F§ —( ﬁ EE’ T 6 Web Chatbot Manned support Video customer service Reservation acquisition
ZENFIRRELEL T,
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By combining the three HEOBSERE 21— —DRDERAR (LB ARE TRRILE EFAEETHIE RIT RS
approaches above, real-time Providing customers with Fostering user interest by Eliminating anxiety by providing Responding to customer requests Booking travels through
B natural customer service giving information first appropriate answers to each and consultations through customer video service
customer service through opportunities customer's insights customer video service

smartphones is now possible,
recreating the experience of

one-on-one support in a digital Sies o] S ==
space without the need to visit an -~ Q
actual store location. < ree r'l 9
‘ . L=}
STRr—— BT m | o =
i =
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T — y =g
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5D FII.V777ERBTTETLNS,

Our world create by full of excitements

The journey that jumps into a new world you have never
experienced before. What kinds of people will you meet? What
kind of experiences awaiting for you ? We emphasize the
excitement of travel and the deep emotions only travel bring truly
unforgettable experience.

ARBRLACEDEVIHLOHRICRUHAS, KK,
EALGALZEHRABDD . EALTEZENK FoTVBDD,
RESTIIDI IV I7RBRERETLLAEHEALV BB ZALNERIC. DICKRIFLDORESEILET,
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EBRZLI B -RELRITERMHL.
fii i@ o &l & WigOBD - MOFELSERELTVEET,

Creation of new style value Future travel project
We will provide safe and secure travel and convey the charm and enjoyment of travel in the region. We are providing better hospitality than ever before with consideration for a new traveling style that ensure safety and peace of mind.

> E I*.I ﬁﬁ ﬁ Domestic travel > 5E 9* ﬁﬁ ﬁ Overseas travel
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Social Travel LIVING TRAVEL

Social Travel LIVING TRAVEL

rﬁﬁ TH ZF (5T i) é o J “Energizing Japan through Travel”
HAEOOFIMIINZBEIL KD EEZ T -BNEZEICHISKAREL TTREEA
BHEELT. [RTENICTRE, | EBEL. SHEETETEIFAREZOBEREE
BLTWET,

- BATBST L IERT S
LIVING TRAVEL

T BREICKRTTE [LIVING TRAVEL] &I BN TESTIOICRELEN S UTLyY
N BLATOLREED  VapRERYDDUE—RT—0%ET 5. [T —Ya> | ORER
(. | = I T rave | @%ﬁ%ﬁﬁiﬂ'%%ﬁ EICDENBIRTT WI-Fi. */??%%{ﬁbtﬁlﬂﬁ%&rﬁl”*\%

HISTld. 3B SR ETRBHYCEHEL TV BTEIAMEREHEIEL B hess. 3@ M. Soc
L Eh—SHEANDIER RSV FLEEEOBEERFL THUET 51&H. RUAEYT—TY. 1t IVEREL RSy Th 24 AARE T AP LET,
HIKDEETST - ﬁﬁ@ﬁébé%%ﬁf?b\ Bg*i":rﬁ" o Z’Cﬂé& J4X -3 Dj—ﬂ%fﬁ@ﬁj‘ﬁ ; e e, L : 7“”/_7‘,*’%(‘:0)&%*% “Living Travel” refers to overseas trips similar to living in foreign countries, providing a refreshing effect in
ZAZLIVEREL WIFBRFORIEICERDIEEDHIC. ZHRITEELATWELEITFR LS ERSAF 3978 —SH A (o A=) AA—lmage) 5T EH R —T combination with remote work opportunities. This trip format was designed to pr;;mote demand for )
Website : Domestic dynamic package.(image) o e NN e “workcation” travel. We select long-term stay hotels with Wi-Fi service, kitchens for guest use, and local staff
BUJHHATENET W=T1OFDEE AR F who provide Japanese-lan
o guage support 24 hours a day.
HIS is taking a leading role in reinvigorating the tourism industry, @ |*] 5‘! ’f j' E Vi 7/ \ V) 7'— :/U)E F;ﬁ HEDSHEETH+> Il &%
which has been heavily impacted by the COVID-19 pandemic, Developing a dynamic lineup of domestic travel FERICTIHE FLWEBHRITO o
through a project titled “energizing Japan through travel.” This packagis gay i HEFETIEELET ’ HIS 5 A LAY K= His safety support
—IE o

project is developing beneficial products to support each region.

At HIS, we recommend lodging facilities where thorough Ny =Y T —DEEFEEFIANDEITIC This tour pursues strict infection SNBRDULTIRITERELVATWEREL D, AREMETHS
countermeasures are in place for avoiding social distance, and ShEL \BEG(\TFB*T{F%EEEO ﬁﬁ'*& . prevention measures to ensure |—/ \,7,” N |—7"7AJ TN ﬁ’ﬂﬁ'q:‘ D BETE DRIE. %\Eﬁ?—ﬂ”/]’

our recommendations for other facilities such as sightseeing customers can enjoy traveling in safety

spots, public transportation, and rental car companies are also KT F T3PV T—GERBAEDE. with peace of mind. To avoid contact ; HEEIlHTB[RE - RURBRI&HETS[HISHALAYR—
required to meet strict standards for these infection +o512 e with other groups, the tour uses the same = o= PN
T FRERRSLTVEET . A (mage) M7 AT EDBEN YT —ERELTVET
countermeasures and general hygiene and sanitation. We will ° car for transporting the group to and from A A= (image °
continue to share the appeal of different areas and the fun of We were one of the first to offer a dedicated site the tour locations. This tour also includes To make sure customers can enjoy their trips with greater peace of mind, we are also developing overseas
travel our customers, proposing a new style of tourism for the accommodating the shift to variable rates for new features such as cancellation free of tour packages which include our “HIS Peace of Mind Support,” an insurance plan which provides coverage
COVID-19 era which ensure safety and peace of mind for our package tours. We offer packages that combine charge up to 8 days before departure, for treatment and emergency care related to infectious dii sudden illn , and injuries in popular
customers. In addition to striving for recovery of local airfare, hotel accommodations, and optional tours, proposing a new style for overseas travel. travel destinations such as Hawaii and Guam.
economies, we are also carrying out initiatives for enjoyable trips. and provide online booking.
A XA—3 (image)
3T YFEAEEKRLI-IL ;B 1E 551 */ 77 — Hokkaido special tour pursuing avoidance of social distance. INDAEMBECE T /-H") %8 #& Efforts to resume travel to Hawaii
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S—ELLah—HEMRICHEL. REERERYEL,

We implemented a VR experience so people can feel closer to Hawaii in times when it’s

To ensure our customers to enjoy travel with safety and peace of mind, we have launched sales of a special tour in cooperation with airlines and lodging difficult to travel overseas. This project is called “360-Degree Hawaii at Home Experience! :

facilities. This tour is called “Avoiding Infection Risks! Safe Travel to Hokkaido.” This tour has features such as using 3-seat rows on airplanes for just 2 Feel Hawaii @ Home.” In addition, starting from November 2020 when visitors from Japan Lisbaria =7 vl L 1.

passengers and providing a hotel experience with thorough hygiene and sanitation measures in combination with avoidance of social distance. In were allowed once again, the HIS Hawaii branch is providing Japanese-language support 24 HIS» 7 4 EEH 248 M BRETRL Y #
addition, we have set up dedicated counters for HIS customer use at rental car companies with the goal of enabling our customers to avoid crowding. hours a day to ensure visitors can enjoy their trip with peace of mind. A A= (image)
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> if * E % Corporate business

0 B3R
Overseas Business trips

HIRRBZ L RMIC, HRF
fok &) AL—XZ, HIREIE%
SVRIERAY IS, iR %E £V R
TRELI BEHICEDELLE
BElRELET,

Helping you reduce your business trip
expenses, prepare business trips
arrangement more smoothly, and
manage business trips more effectively,
HIS offers the best operation method
for you.

AR RO BRREERT
BSEOHRRICHFEELET,

Y=UXL TSI/ )N %&ELL.
TE-BEAZRRIEIBRREIRELES,
FEBROIO-NNEEZEZREIEZ-HD,
FE/N—bF—%BELET,

EE ﬁ E % Existing business

B HRAT

Company trips
RITSHEL TS/ TN
EERPUIAERITIRBE A,
BEE - F—LELT(LTIR
TICE o THRB D — A REERERL
L&Y,

Drawing on our expertise as a travel
agency, we can craft corporate retreats
and trips, as well as programs like
sporting events and team-building
travel to boost morale and create a
sense of unity.

@ REIRTT
Observational tours

B DBRIFM P HISEIE L
EDBREP ERESHE  BAX
M FREENDBMEY K-
FUET,

HIS supports you to inspecting the
latest overseas technologies and
market trends, and to participate in
international conferences,

trade fairs, and academic meetings.

Identifying issues and finding
solutions

Working in tandem with the
growth of corporate clients

We draw on our expertise from the
tourism sector to provide solutions timed
to the growth of corporate and individual
ventures.

We aim to be the best partner to
developing clients’ global business.

2

Meetings
HISH#E D2 ZXE—T 1 & IEHR IR
ey R—MEREFEDLL 7
MICE(& 7« SERTT - F
= BRREE) TILRFUY
FUTAH B BRDED 32 %
HBEL. EFAN— a2 LERBN
D7 vTICBELET,

HIS is uniquely poised to offer useful
information with alacrity. This lets us
assist you with planning original MICE
content (meetings, incentives,
conferencing, and exhibitions) and
better share your corporate vision to
boost morale within your organization.

Q HHBIE

ERDOIRITEFED /NI EE
R 2y RT— % ZARRRIED L.
RITDHB5F . EROEES., £
B RS T T %%5%
BI3IET HEADEER -
ZHRAODEINCRIFEAET

Making the most of knowledge of travel
business and global network, we work
to increase the number of people who
attract and interact with the local
community by supporting not only
travel business but also product
development, planning, sales and
branding.

1 e T171RST

Incentive tours
BAEEFEANDRERXCER
X BRZeEELH -
ERLET RITEMEICER
TERL HRETHOEBRE
B EHCURLEDI IS SIR
EExTh—207O0721—XE
ED

Planning and hosting incentive travel
including such as a party or an awards
ceremony for high achievers. From
setting a field office before the trip to
taking care of participants till return
day, we can handle your trip totally.

@ IVE—-FAVAVh
Entertainment tours
NI T XTI T«
SO TOF1—ALET, B
BEE - REFIEETTL.
T ARBERHENEDR
eSS

We produce concert tours and fan
meetups. Not only planning and
hosting it, but we handle operations
and help drive more fans and
engagement/satisfaction.

AR=Y ARV

Sports/Event Business
BB Y 7 —BRFE P XA~
VERFEEHIC ARV F—
LX#EF-HAtfeedlilarrr
VEMR) AR—YV AT EERE
BREE-CSREEH L VEIE
REEVNELET,

We design new value propositions such
as operating sports tournaments and
CSR activities, by making contents with
sports teams, athletes or organizations,
not to mention offering sports
spectating/experiential tours and
arranging tours for sports organizations.

R e 4=

BERIT

Educational trips
HARERESIKRLEBEEE
18- LI hoh5BH TOR
BRI MBI B20 TlELL
SHEOANEDKRELMEIC B
FERZY TN EELEISENEE
Th—a—F X —hLET,
Having formative experiences overseas,
where the language, customs, and culture
can differ, not only expands one’s outlook,
but can be a vital resource to draw on in the
future, both in one’s career and personal life.
We have a roster of personnel dedicated to

planning and implementing educational
travel in a comprehensive fashion.

HIS GROUP Corporate Report 2021
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Robust welfare/benefits
TEEENFH - AEFEES] - X
FHFIFREV S/ ZDORE
EFDONRRXTLyMIBEAD
FRERELISVDDONEE
fbae%d,

Offering company-exclusive benefits
like employee perks, discounts for new
hires, and premiums for long years of
service helps encourage a sense of
belonging to the firm.

@ SDGs
Supporting SDGs

YRFFINEHEERIBZZE
35 EE XD H2DEE, HEK
RIBEREEE - HEHTIE -
MR ERRRELERTLE
flif&. B heEs5H2 /) 1—
DAl EZIRMHUET,

Creating a sustainable society is a key
goal for all people in today’s day and
age. We offer solutions to improve your
corporate value and organizational
strength through many kinds of travels
such as environmental preservation
activities, restoration projects, activities
on wildlife conservation.

A
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—a—/)—==IVIicHE L7
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FROOFIIIVADREICLY,

[FHLWEEZF P EEROREELS S,

HIS & FEVTEIHLVERO-—-XIZE-f
H—EXEREVELET,

> if * $ % Corporate business
it

Trading Business

N

HIS Solution Business for
"New Normal"

Now that many companies are facing the
issue of "the new working style" due to
the influence of Covid-19,

HIS will provide the services that meet
the needs for the new era.

*ﬁ *E ; ¥ New Business

HISD ALBREERALEES XTS5V M 74— 4

Business Platform that utilizes people and places of HIS

BARDEMIRICTFE T 2EMEBIRBASE S0 HIBDEEE DA ZICFNRV HISOEN %Y
RT—VICRE T HEHASE - BABBILET HISTRY T 717 BESLU TSR RFEE
TE—STBETTEAEMEE) LV E - £EE MAXE RBERE HEEE \TEEOEHE
Lans, BERRICH R IBZAOEERGEERELET, 22T BIET ARDEEERY LN ELDBD
EE S TCWKENESAONBLIGTFHEEBIEL TEVET,

In order to expand the products that exist in all the places of Japan overseas, We partner closely with local producers and bring their products and content to the world
through our unique network of overseas points of sale. As a general trading firm, HIS has created a coherent team and organization that allows for marketing, sales, market
development, and retail to operate in a vertically integrated approach. We partner with producers and manufacturers, importers, distributors, wholesalers, and retailers to

strategically export to global markets.

This helps to make production regions more globally competitive and creating a positive feedback loop that enables producers to develop more and better merchandise.

* 71 KBk

Online Experience

A=/ (image)

e

Risk Management

l' A A—3 (image)
Za—/=7IVIRIT

"New Normal" Travel

A A—3 (image)

FUTIRBREERERICEDETHRETIX

Customizing the Online Experience for each client

HISTIEDZILTOAI 2= =3l b3bDEL T A1 FI AL ARFIRTT - €37 — - R1E
BEEZRELTWET AL T ARV 7 — e D ERBIHI LU ER IO TV EZ R
WLET AT =S -2 a3 OE M ERHRBBEIR G EICHTTEAEZD,

HIS propses group trip, seminar and inspection by using the online system instead of "the real communication". We will
arrange the online experience tour and provide the only content for each client. You could also utilize this content for
revitalizing internal communication and reducing travel expenses.

ERICE>T—BAUNEHENELENORLEY K-

HIS will support the safety of your employees who are the most important to the company.

BEICBWTREFREIOFIMIVREECBEERTHICLDARICHISLRBEERE T 2 E1C&N
ESELEICEMU. REEOTVYIT12EHE T BAHRBICBVW IR EEBESEE M-I BERER
KB . B2BEIERE,ISORBEEERTY RN 3 —EXEREVELET,

We will contribute to improve ES and increase the engagement of employees by providing the insulance for the
infectious diseases including Covid-19 and the hospitalization due to the injury in daily life. Also, we will realize the
corporate risk management that meets the obligation of security while business trip, and provide the free service to
support escape from the danger area in case of emergency,

IO0FBICETIRIDERICHHETES/INIERREILTRIZEOR LK
HIS has the expertise, information and the security of overseas branches which can handle the emergency situation in
Covid-19 related confusion.

BANHEINBFEDAH. ELIREDEH VBT LEIVEL BEHIEBE CHETIRTILO/INY
=752 PCRIEEXIEE Y —EXLE HISABEELEEW, BRICHAEOIOF I1 LA E R
SHHRT S EZHEWELET,

HIS provides the hotel package plan for quarantine for people who will move overseas or call your family and also PCR
testing and disinfection service. We will provide the new Covid-19 counter measures business trip plan for each country.
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> Eﬁ E Bﬁ ﬁ $ # Inbound Travel business

FHTELDL %

HREBDOANLAREITEL,

We would like to deliver "The Heart of Japanese Hospitality" '

to the people all over the world.

y'

&h B Ik 17 D
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RO10FEZRBALHLVEBARITORZIRE,
BA&MOEEAICHFEL.GFEARITTAREZTRICLET,

Inbound Travel Solutions

Looking ahead to the next 10 years, We will suggest the new traveling styles to Japan.
We will contribute to the revitalization of various parts of Japan and energize Japan by the traveling of foreigners to Japan.

SRV NTATEE
Inbound Travel Consulting Business
A X—3 (image)
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HEAREET>TVET, B u's
We have many staff who have the experience of working overseas,
and we have many branches in the world which can cooperate
together as a big network.

Using these networks we can make the specific proposals such as
sales promotion from overseas, receiving the various customers.

BMiREY AT LS

Product Distribution System Development
SHRmEMEHRFRDBERICE T
B30I EEDORITSHEERE
HOTELELEAM BB XT LD
% - BAZEDTHIET,

To deliver the inbound products to the customers
all over the world, we are developing the various
product distribution systems that have connections
with travel agencies in each country.

A A—3 (image)

storage and so on.
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We are serving the various supports to the guest from abroad such as offering the
sightseeing information, selling the optional tours, Wi-Fi rental, sales of SIM card, luggage

A A—% (image)
SFRF A KR T —
Online experience travel to Japan
AAD KIFE L ZLDBHADEERD /=D
(S BARDEEA I THEEILETH
AHEET T A EY T X FHOREEE
EECRIBNTEVT—HE N—F b
ESTROLEHZHIABLTHIET,

For many overseas customers who love Japan, we are making the newest and
hottest special virtual tours to introduce Japan.

We have a lot of virtual projects such as a tour of autumn leaves through Japan,
or the tour introducing the local specialties with the local producers.

SHHAMBER X

Inbound Human Resource Development Support
SHERIBNTBHEAFEBEAETADED
THELBLEFBORERBEED=HICE
FT A=V A DB R PEIEHEEAD
12 8-VIREF GHRRITRATOSH
EAAMEAOHEEEY K- ET,

In order to improve the hospitality to the increasing tourists visiting Japan and
solve the problems of labor shortages, we are supporting the promotion of
utilization of foreign human resources in the inbound travel industry, such as the
training of global tourism human resources and the dispatching internships to the
tourist facilities and so on.
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Tourist Information Center (TIC) XX - FRiE (Tokyo Harajuku) (i‘)
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5% 9* wl, 'ﬁ‘ 0) Hy b) '%H & Initiatives of overseas branches
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We keep developing our business depending on regions, creating new demands and trends.

E Q *f '( (1)) E Fﬂﬁ Business development in Thailand
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Business development in China
WeChat (#18)3=705 5 LICECE—IL[HIS
HE/#ZRFEL. BRECHIEL =R E
ToTWEd . BAEREEC _EROHEEE
BOMBEICEILET,

We have opened an e-commerce mall called “HIS Japanese
Goods Shop” on the WeChat mini-program, and we are
selling goods specializing in Japanese products. We will
contribute to the advancement of mutual understanding
between Japan and China through these Japanese products.

A *—% (image)
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We have also launched franchise development of “Gakken
training classrooms” in Thailand, and started importing
and selling children’s and babies’ clothing made by
Nishimatsuya as well as products of the outdoor brand
LOGOS. Through our education and trading businesses,
we will continue introducing superb Japanese products.
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X :\'— :/ | T (D) E Fﬁﬁ Business development in Mexico
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We are carrying out activities to support both passing on Mayan embroidery culture to the next
generation and economic independence for women. As part of these efforts, our “Maya
Mexico” online shop sells embroidery products made by these women as well as sustainable

products made by minority tribes in Mexico.

5 KAy TD E Bf Business development in Germany

BARERTYDRIEELRB N ANIVUUAZTAED
A#1E [HIS JAPAN FOOD&TRAVEL in BERLIN]
EF =T LELI BAD[RIZDARY | v — 7%
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EmESECHBLTVET,

We have opened a Japanese foodstuffs store called “HIS JAPAN
FOOD&TRAVEL in BERLIN” in Berlin to serve as a connection
between Japan and Germany. This store sells products with the

“Hombano Hommono” (it means authentic genuine article) certification

as well as various items which were previously unavailable in Berlin.
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Business development in USA
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We have also opened a meal kit online store site called
“Umami Kit” which makes it easy to enjoy Japanese food
at home. Now that the restrictions in place make it
difficult for people to come and go freely, we hope to
promote cultural exchange through food.
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Business development in Hawaii and Oceania
BATELARDNTARRE®RPF 7 =T D
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FALLANT A —T 2 LE LT,
Hawaii limited-edition products and naturally-derived
goods from Oceania are popular across a broad range
of areas and demographics in Japan. With the hope
that these products will help people maintain a

constant feeling of closeness with these areas, we
opened an online store.

p N4 [LeaLea~—%4 vk | Hawaii “LeaLea market”
https://www.lealeamarket.com/

p F+7=7[HIS Nature| Oceania “HIS Nature”
https://his-nature.com/
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d BEHHSANLHEI, BHICKEANILHN D, N

Bringing people together from everywhere. Spreading smiles around the various place. ‘

> INF) AT 7R A Huis Ten BoscH
BA—LEWT—2/5—9 NIRRTV RRZEFIAREERULEDO[#]1TT,
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This resort has a combination of flowers and light that’s truly moving. The total area of this theme park is 1.52 million Japan’s largest theme park, Huis Ten Bosch, is styled as a town, and it's the same size as the Principality
m2, the largest in Japan. A fulfilling experience like visiting another country is waiting for you here. of Monaco. Elements such as the picturesque European townscape, stone-paved roads, and the
waterways leading out into the ocean create a truly beautiful town in harmony with its natural surroundings.
BEEHFICEODLTHERELAWVWELETBAIIIICHNOOFIMIAELEBGIEICRYBATHEYET, Different seasonal flowers bloom, and a year-round illumination display keeps the town sparkling at night.

There are plenty of fun activities to enjoy here, or you can just take it easy and enjoy a relaxing stay.

We are carrying out infection prevention initiatives to ensure customers can enjoy their stay with peace of mind. A %x—% (image)

A *—3 (image)

5'60)77’/9:/7:/7_-{ Fantasia City of Lights VR7—=JVK

VR world

IND AT VKRR IREDEN) #H A Proprietary initiatives of Huis Ten Bosch

R R EDEDICERFICESARESD
SEEDORRIE N AFREFTXEOICH

TTHERLAHAWIKEINZHhESEWLT

WEVNETTURA—T U
Finally grand open ! Joa—FNF—=T I
[NAKED, INC.|.[2917 - T=ysR|%  Fenewalopen!

HBNET, . o e . o et —s
_ - . . FUSH My TLNILOFMEFEEL 2R ERT AZHEE [VROEE D ST L&
To prevent close contact, we request all guests hold AWOWCTIFryhT 4y Etiquette tissues are - )
a handkerchief or paper napkin to their mouths when S 2 K BT L IR RS distributed at the entrance in JEANVTRI T BERDPERTEIHIVT AP T E[VRT—ILR[ELTY
o ) . a = BRI S . )
enjoying conversation with other guests at meal an effort to prevent infection NP RS, S VS LTI A —T AR .
e B SBATENES.  from direct contact, [FDT7oa2TToTa] 0Nk ﬂibi 1=TIF =T HEBREGDFE

T BROTEREDCELS MAT VT F HIRTTEELDB[TILETH /N
BEUVHORBRLI-ZEN BV TIaILEY T—]E BRI ELTIRBEBREY

A *—3 (image) A x—% (image)

EHABASAKI
_ _ o e . _ TIHRETIERNEA~—2T CEA) & DIHERITTAT~BBEBEDK  [VRI-IE] (12-Y)
BRERTIVORTIVIA—O9IS KT IVT LATIVE L, THL AT 15, Bk TIV) 1d, RIS - [ROT7LATT771] (A=) 8% ) o R “VR world"(image)
. Nl == N = “ ia Ci ights”(i ZDO#ET ~ ®) A5y
'EE{[JJI_'H . Eﬁ{%?ﬁf)‘?‘—ATEﬂU%ﬂtZ—EIU . Eé@f:&)@ﬁgﬁﬁ%ﬂfg r}—Aj’j}"j’#t’—7T{J@ Fantasia City of Lights”(image) (-0)1%.[—(0 El‘% J0)2 17-'55 f #ij_o
HIRTA L. FBEEZ T TVET, A new area called "Fantasia City of Lights" will finally be unveiled, featuring cutting- The popular “House of VR” opened with the new, even more
i ) . . X edge digital attraction facilities that bring together top-level technologies from thrilling, now overhauled “VR world”! Visitors can enjoy the
At the hotels on the site (Hotel Europe, Hotel Amsterdam, Forest Villa, and Henn na Hotel), we are implementing the “Team Nagasaki Safety” . . i . . " " .
ideli devel o o ect by the citi N i U o Saseb o h ved Hificati companies including NAKED INC. and Square Enix. Breathtaking beauty. The joy of Ultra Reverse Bungee," a 5G space travel experience, and the
GRIREES CEEAS] W € AN (PRSI 27 U GEs CIF NGRS, (St Gl SEEREAR, Cle/ MEVS IEEEE/ &) L e, touch, sound, and smell. Experience an overwhelmingly immersive fusion of digital first permanent facility of its kind in western Japan, the "Rapids
and real, seen never before. Rafting: The Great Adventure of Dinosaur Island”.
A X—% (image) A X—%/ (image)
by > 9 —FF KX LaGunaTEN BoscH 5% F < T LAGUNASIA .
= 1 L.

B o ELDBDF—7/5N—% Adream filled sea theme park

BARABYT—TT—Ib. TR 0> TER ANIZ—Sas hESHET |
PE—TALAERBNLET, ”a@al -

BRELL=MEBL2LEEARY /-

scH V‘ é i é i f~ 9 4 )l/ : Lagunasia offers a variety of entertainment including Japan's largest wave pool,
ttractions, fireworks and illumination. 5
—Y o [ j— == T :E *5 ';?é & \ 7 - f: t1 i a @ ’ ©Benesse Corporation.” LEL%
77 7 JI \Z 4 & [./ L [y S o
ELATIV ST9—FF KRR 7IATA/NIV—4y N FESTIVAL MARKET

At the complex type resort which enjoys nature rich Mikawa bay, you can
enjoy the sea in various styles.

Henn na hotel Laguna Ten Bosch

JJ—bRANRBETEZ L I3vEVTE-NRL ATV
Shopping mall & restaurant where you can
enjoy the resort feeling

BOEEBI. Tryiar - JyX LR
NI BEDRIDLavEL T AR INTY,
Set in the seaside, it is a shopping spot with

fashion, goods and restaurants.
A X—3 (image) A *—% (image)

A X—3 (image)

SUFIOTICEELEOQRYNRTIV
ST =F TR ATHEERFE TS Infection prevention countermeasures of Laguna Ten Bosch Robot hotel directly connected to Lagunasia
< 2 BIRDELIBIERDHZ B DI FKIBIEHIEANFZWTENET,  -Please refrain from visiting if you have symptoms such as fever or cold. DI FSERBEMEER L B E TIRE
c YRVBER. FIROHEEDIHHEBEVOLTENET, -Please wear masks and disinfect your fingers. BARTIVATA RV LET,

« A2y THIRE - FIEHE. VRV ERERIELTHIET, -All staff perform temperature measurements, disinfect fingers and wear masks. We oer a comfortable hotel stay in the
bedroom pursuing comfort and functionality.
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" ,'J'\ 7_- ) l/ E % Hotel business

] ERATIVERE PIH > I'7 Z*— 9 —_—— 7,']'\ 7_' JU  watermark Hotel

I Henn na Hotel Tokyo Haneda

A Z0A.Z20BHET " ~
o
e o o o \ Watermark
X0
Hi 3 Since its establishment in Australia in 1996, it has been loved
. - by everyone around the world as an international hotel, and
~ — now it is developing to Nagasaki Huis Ten Bosch, Bali island of
-
(- G (o) YA —R—T— KT IV Indonesia. And in September 2020, it was newly opened in

Watermark Hotel Kyoto Gojo, Kyoto.

1996 F (A —ZMT )7 TRZELIE, BFMHKATILE
LTHRPOEIFICEIN BEEIRIBNIZIT R
REARRDT « N B £/22020F9RICITHED
AEICHFMFAFENLEL

Delivering the ultimate quality time anywhere, anytime.

BHRTIVRR EAAE

Henn na Hotel Tokyo Hamamatsucho

FFNTBI T ROXSEELEDVEDTT, > TP LV)=THRT IV cvamreer vore
HISY V=7 Tl AT VB & HAEHY (< B,

[3a s ) Gl [ | [BOD | [ R ] 0 pGuam Reef Hotel
5057\ 1— B ER. BN DEEEHTED

> BIIRT IV Henn na totel B BEERALVI=ZF TV LV AEDRNARELS &

N SERLOERERBLTLEET,
- AT T T

JT LOFRDLH, ZEHXICHEL, BUISHEEE
L OBEEBBILVEEF B — ATV TT B
WIRET XSRS > DiEn § DRI AN, B
Efffs I NBREDYI—bRF 1 HHRLET

Located in the heart of Guam, Tumon area, it is a resort hotel
where you can enjoy a healing and exquisite time. The white

! ) ) Time spent at a hotel is one of the great pleasures of travel. sand beach and the sea of the emerald green promptly spread
ThUHEIBZEEHRTBRTIL The HIS Group is actively expanding and refining its hotel business. 57— T AT right in front of you, promising a fulfilling resort stay full of
In pursuit of the 5 core values of “connection,” “comfort,” “advancement,” Guam Reef Hotel tropical emotions.
= -> — “, ” “ PR . - . .. .
g b ) ﬁ 132 t E m * j"‘ BAFRTFIV ‘playfulness,” and “productivity,” we combine productivity with efficiency, providing

more enjoyable experiences at more reasonable prices that spice up the lives of our

customers. S 7 I ) —)=v Is e 7_- JU  Green World Hotels

Henn na Hotel a commitment evolution

BHEARTIVDRID—E[EDIFEITBIEEHRT S
KTV ] R DOORY S EKRTIVELTHF R ZFR
FESNFELI, BRI T7/00— - ORyMNEEA
U DI EVBTERZ G THELST VTV E BN E SRS
AOKRyMRTIVTET,

BIFRIC14ETF DR TIVER TS, BERARDKT
WF =TT, @RTIVEREICESMICL. [BERD
BEBICTHREVNESETB Y —EXTF T EEVh—

EL MO BEWRERITETAT 2— AV ELET,
GREEN WORLD

The policy of Henn na Hotel is “a hotel that promises to HOTELS It is Taiwan's big hotel chain with 14 hotels in Taipei.
always keep changing.” This facility is certified by the Completely responding to all hotels in Japanese, we will
Guinness Book of World Records as the first hotel with a produce an unforgettable trip to Taiwan, with the motto
working robot. Implementing cutting-edge robot technology, ThHATFIVEER BEAA ThATIVEE AL HER HUm T — JURHALL "service quality you can satisfy our customers in Japan."
this robot hotel provides not only a comfortable stay but also Henn na Hotel Maihama Tokyo Bay O—F—Zf—RIb—L Green World SongShan

an exciting and moving experience. Henn na Hotel Tokyo Asakusa Tawaramachi
Corner Suite Room

= LS54 P - X ZTFN s = LS54 P
BAERAF LTV F T AETT A e
Hotel lineup in Japan BHRATIVER REAT(FE) Henn na Hotel Maihama Tokyo Bay (Chiba) Overseas hotel lineup
THEFATIVER S Henn na Hotel Tokyo Nishikasai 2021 R FE GREEN WORLD
BHEFATIVER $REE Henn na Hotel Tokyo Ginza EHATILE L R o )
,\%akojima TR TIVER & Henn na Hotel Tokyo Hamamatsucho E 45T (S 45) ~ra J1)—>7—ILK AALER Green World Taipei Station
BTHERTIVER ZREE Henn na Hotel Tokyo Asakusabashi VISION (=) FvISRF 77 (2021 FBIEFE) J1Y—>T—IRYI SR @R Green World Grand Nanding
BhATIVRR ZEHRET Henn na Hotel Tokyo Asakusa Tawaramachi Turkey Cappadocia HY—>J—JUR Green World ZhongXiao
ELATIVRR F4 hronainalbiorelchyelakazaka 2022 LIRRAEFE GY—2T—IUR Bk Green World JianPei
ThRARTIVER FA Henn na Hotel Tokyo Haneda LR (). BRE ‘J'7][/(2021 FERYEFTE) g
i TR TIVARR O EE Henn na Hotel Osaka Shinsaibashi e SEEIEL Sl J1)=>7—IUR @ Green World NanGang
. = ThHEATIVAIR BAIE Henn na Hotel Osaka Namba =) — S A 1 j—> 7— )UK G World SongSh
k?\%tli ﬁ)gl j Miyagi ThkTIV  FTEZRE (KBR) Henn na Hotel Kansai Airport (Osaka) __1—?—7 7//;1%3%/) 7‘1) {7 I~ Jfé_\“[Jj reen World SongShan
oD IEEE ERRTIVERER NEOERAT Henn na Hotel Kyoto Hachijoguchi . . zggvliiﬁaanhauan J)=>T—IUR shEE Green World ZhongHua
&M ‘ "R ThFTI HR Henn na Hotel Nara GY=> D= IVRKRFIVTI—T J1)—>7—)UR gkl Green World Mai - ZhongShan
Fukuoka Tokyo TR TIVEIR ks (R Henn na Hotel Kanazawa Korinbo (Ishikawa) Green World Hotel group — ((lln) Guarn Reef Hotel LK . . )
) J)—>7—)UR ERER Green World Mai - NanJing
F EhRATIV KAERET (A1) Henn na Hotel Komatsuekimae (Ishikawa) e et G 1)~ st
Chiba BRATIV FT—F TR (FH) Henn na Hotel LAGUNA TEN BOSCH (Aichi) Schedule OPEN for 2021 T L)—THRTFIV JU—2T—ILR TEEHEE Green World Flora Branch
= ThRTIVIER 8% Henn na Hotel Fukuoka Hakata :e:”b”a Hﬁ“‘;‘MS_e”d_?' Guam Reef Hotel J1)—>7—)UR LK Green World Sansui
7 IR A = =~ = i o okubuncho lyag|, > o
— ﬂ:ﬁ] BHATIV NIRT LR (RIE) Henn na Hotel Huis Ten Bosch (Nagasaki) BN yag = HY—2T— UK TR e Wenk] e
z= =T = Viatermaork J1)—>J—IUR #FER New World Hotel
p= ;‘,;E Mie Wotormark Schedule OPEN after 2022 : j1)—> LR RJZ LAY Green World Triple Bed
Osaka o e Nagoya (Aichi), Kagoshima, Y — BT — AT & J1)—=2T—ILR R)T Iy reen World Triple Beds
Rl BRE JA—B——TRTIVEER _ Watermark Hotel Kyoto Miyakjima = =%
Nagasaki Kagoshima JA—2—3—KTIV Rl - NYRTRA Watermark Hotel Nagasaki Huis Ten Bosch ZININY U NTY
Watermark Hotel & Spa Bali Jimbaran
BHISHETF VA=W T 4T AT S ELBRETFHHREEBLTVET We are implementing a variety of infection prevention countermeasures at HIS Hotel Holdings, and the Henn na Hotel uses a robot and light
[ZHATIV]IE ORYRRKDOAOT S LEFRAUIEMEF o714 BALTHYETDT. BBIECATIVAZ Y TDERMSEE - S hologram technology to achieve check-in without any face to face contact. For this reason, guests at this hotel very rarely come into any contact

DD THHENKTILCE FHISEF IR —ILF o A CER T 3ERN L TORRICHN T BT E L T AN EBD with the hotel staff. In addmgn, all of the faCl/lfI.e.S ope(atefj by HIS Hotel Hq/d{ngs both inside gnd qutS/dg of.Japan are implementing Infe.ctlon
countermeasures such as reinforced alcohol disinfection in shared areas within the hotels, social distancing in check-in counter areas, strict

FIVA—-IHBDRIE. 7EI‘/f?9'-I“/7'f‘/f:l'7‘/7-’(“0)‘/-“/14»7_'31:;(7‘/50)6@{%\ &:‘E‘@W]ﬁ‘ ARTFINREYTDIATERGEER ventilation of all areas, and ensuring all hotel staff wear masks. For the new style of tourism as well, simply a safe and comfortable stay is not
31 HIS GROUP Corporate Report 2021 HBLTENETHLVWEXABERICSVWTHRETRELREDHEST BDEVWIZ—T 1A ADIRBHBIEL TEVET, enough. Instead, we strive to provide high-quality entertainment. HIS GROUP Corporate Report 2021
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" i-m ﬁ ﬁl] i $ ¥ Regional revitalization business

FUHISRS WM FICTEC
ESENZ

Acting deeply in Kyushu, wide in the world, meeting the needs and expectations of our customers. '

j'L 'J\I\I E % § ,'J'\ )b 7_-: ¢f y 7‘1 ** iﬁ % *i Kyushu Industrial Transportation Holdings Co., Ltd.

ERIEZ tEEYIY
Corporate philosophy Corporate vision
BEARMOV—ERXERMBETIIEICELY, H—EREHOTHEEBEN X -BAFFICZ LA,

HgEEHICERL . HESDRRICEHKT 3, BEMICKRIIAMDI—FT 1+ Thx=—%2BHELET.

Respond to the needs and expectations of society and customers with services and
aim to become a leading company in Kyushu progressing continuously.

Provide customer-oriented services, prosper with the region,
contribute to social development.

AMERNZA%K S 1

Kyushu Sanko Bus Co., Ltd

NZAELEFIZHTBLED A EMBREDRENE
Utilization of LED destination sign while deadheading the bus
FROOF TV ADRBREIL R ES G h EED RATHR
TIRNKEE STV IEBEREEDESFICEH B o
BIEATB-HIC REARETTE D IRIR/NZAEM1908 D gg%g RIS, E{?Jl):lﬂ\{fplq .

_ e HHEEDHEIFIHSN ) NZEROEE
LE Djﬁ |";:T_| % (ZX 'yt - 7&45,%/1? b @ ﬂjl/—( L ‘i-d_o Thank you to all the healthcare professionals! ex. countermeasures against covid-19
Under the circumstances of the new coronavirus spreading, words of encouragement are displayed on the LED destination sign of the 190 local busses in the
Kumamoto metropolitan area to express our gratitude and respect to the medical staff who are making efforts at the forefront of medical care.

EAKITERERA S

Kumamoto Sakuramachi Redevelopment Co., Ltd

[BEAT-TEMMROELE <Y [ 2020 FE BHEEZS AL REXEEZE
Received the 2020 “Minister of Land, Infrastructure, Transport and Tourism Award” of Association of Urban Housing Sciences / for "Urban Development
project in Sakuramachi / Hanabata District"

AR ET BRSNS TEMH X 4 — 7 AN - I BB E T ED DEEARTE—RAICIRIBA [ HE] - TEHBX DEH I [IZHWT,
AR AEAMTEEZRPEETS(2020 BHEEZSERE OELTEXEEEZEUEL 2 $LIFLAT S 7 KF#ibiE
DPEETBBHDIRRS—T (RE - EEZRE) DE IS T Culture & Traditions | S FANREFTEETELEL,
SAKURA MACHIIZ[E5 <) ], [BAK « B HERE] L [SUR Ry =T JICBN MR THB ENEERRI N EL 7=,

Received the “2020 Minister of Land, Infrastructure,
Transport and Tourism Award” of Association of
Urban Housing Sciences for the project regarding
the "Sakuramachi / Hanabata District Urban
Development" that was integrated with Kumamoto
City, which is promoting the Hanabata District
Open Space Development Project.

Moreover, we won the best prize of the "Culture &
Traditions" category for "Overseas Landscape
Awards" sponsored by the IFLA Asia-Pacific region.
SAKURA MACHI has proved to be an excellent
facility for "Urban development," "disaster
prevention and mitigation functions," and
"landscapes.

A *—% (image) A A—3 (image)
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I *)[} q’—“— % ¥ Energy business

IXIX—=%AALIC
ZLTO)—=1C

Clean energy for everyone

A *—3 (image)

H.|.S.I*)D#‘—ﬂ'\—)bj_':»f“/ﬁ‘Zﬁiﬁ%*i H.L.S. Energy Holdings Co., Ltd.
SUSTA'NABLE IXNE—RHRP LI EELRBEERDIELAL TRONAMBEEHTVET,

Fft Pl BE LA EIE (SDGS) ICH B B DRBEII T RIVF —&H > THER TE BRI HEMN

DEVELOPMENT  susv.Hszams—snscrxiusnasommcmatL. B ABEREn

é‘l', DEVTUKDICEEEILALTVEET,
' ‘ Energy is central to most of the world's important challenges and opportunities. Many challenges in
“ the Sustainable Development Goals (SDGs) can be solved with energy. H.I.S. Energy Holdings Co.,

Ltd. will contribute to the achievement of the SDGs and expand its business to connect endless

humanity to the future.
HTB e
ENERGY

HTBIF2 =i MY THRATHLL TH 2T T M ARLE. BBEHRD A TRZNINCEDE T I DT RFEY R—MEIE TR
RS ESEDBLADEFREXATEVET ADEHPLEFRE MIKIRIEDRIMZBIEL RIRISCSLVIH B/ N=D 3> & R
KETITIERBTAT TR —EXT. EHFHEFLE-RLTVEET,

HTBI o —-#X&#t

HTB ENERGY Co., Ltd.

HTB ENERGY Co., Ltd. as the concept of “ Anytime , Anywhere , Anybody” are supporting for daily life of people, providing a plan for every customer all
over Japan to suit lifestyle and carrying out reliable customer support. We are proposing to work for harmonize happy life and global environment. Also, we
lead new period of electricity as creating new innovation for eco-friendly, ideas and some service that can be excited for the future.

H.l.S. SUPERENW# X &4t

7~ )
H.L.S.SUPER Power Co., Ltd. HIS SUPER ’POWER e

HIS SUPEREHIZBAERIBELIXIF—EFIAL TRE - EHHGEITORESEE T LABHDSBERREIRILF - DEx#E
ZED, LERHE RO B EMECRBEOMREIC OVWTERVES ZEOREF ICAN, BEREIXNF —RESEICRNEAFT,
H.I.S.SUPER Power Co., Ltd. is a power generation company that uses renewable energy to generate and supply electricity. We will promote the transition

from fossil fuels to renewable energy, and work on the renewable energy power generation business with a view to tackling the problems of fossil fuel
resource depletion and global warming.

EREART CREFONAFIIIAREAM T T—EII I RBERTREL. S5
ICZ DB EF AL CER[Z—ETRBETIA NIRRT ITIVFEEBFR T,
=t Bie ¢ REATIE (MR ICRIZFER | T FHRICIIZDEEFAL. I : 5
DREEICEBRLTVELVEELTVET, AT
This is a biomass power plant operating in the city of Kakuda in Miyagi Prefecture. There is a diesel engine generation in operation, and the waste

heat is also used to operate a steam turbine for additional power generation at this combined cycle plant. With this power plant facility, we aim to
create a site together with the community. In the future, we are planning to apply this passion to contributing to regional development.

HIS GROUP Corporate Report 2021
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HIS Group CSR

N

BHISTN—T 13, [BRADEIEICO-EY NEORIENRREEREMIIFETSEWLD
TW—TEREBZEB/IF . KRELVEDICTFIEDHIC HANEATZRENOHRICENTZRUBHICFLIL,
HEEHICHENERRERITIIEEZBELTVETY,

Seeking to achieve the HIS group of corporate philosophy of working in accordance with the principle of
Nature and contributing to the creative development of humanity and world peace, we boldly take on new initiatives to solve pressing issues faced by today’s
society and make the world a better place. We are working with society to achieve sustainability.

y

5ONEET—7ESDGs

5 core themes and SDGs

SDGs¥ TRENAMRRROUSRBEEHEEZA REEER. A7V FNI—DERDIER - ZHIFERSL T

EAMNICEEEARNET - E5 DB TVET,

SDGs\D &k

Contribution to the SDGs To that end, we have set a series of five issues of key interest

\ E'IJ iﬁ E’\J CSR creative csr

BEF—YD
[RITe—T v DK

Expansion of the Travel Market

HISTI -7 #£18E

Corporate philosophy of the HIS Group

[BZAOEIEICD-EY,
ABEORIENREE
HREMCHFETS]

We are serious about the issues of global importance outlined in the SDGs*.

vis-a-vis our resources and the feedback and expectations of stakeholders.

SDGs D&k
Contribution to the SDGs

/

BEFT—YOQ
[D&I0)# i |

Practice of Diversity and Inclusion

CSROEZH

L DEREBWEEE CSREY EH E=

Masayuki Oda, Director/Managing Executive Officer

BEMBUCHATMICERTEIZEEBIETHISTIL—TICE- T BEFEHZTOHDON T
SWMEEZECCSRICADZE(DEN B2 E) EBABEL 20D T EBIFHL4ERL TVET,
FHEBCAIAEESELTHELTWBE2DDT—7i. [HRITV—TvhDHE kK| &[4 48— 57
&A= 32 (D&I) DHEHE|TT,

[FRATY—TVhDILKR] I3 EBRBETHIRTECSVNTRY Ty -4 —EL T EBEE.
A&, b RBGEEMA - HE R RET5-0IC HROTHRAOEE L. RITY—
MRS LI R EN R BICBEO NSRBI THEIEEZATVET,

IO BICEVTHIEDOHEMFEIE T EIL D7D VT IVERITOERIEHELL\F,
FRELEELTAL MY T —AOBEAERIEL TEINET AT AT ENRE (LIS
HIEL. RERDBRE4FICE W DBIRITREREHET DI & AR RITICHBZ 2L
DHLDSTIRITREDH2ICH A1 DI EE LS ETRULICRBICHRITESEE
TV US> TERSBICHHE AT B TAIEE VT IVEIRITHABRINARRICIE,
ZRITEDERFBROBEL TEBSE. Y- T2 BEDILKICESL TEVWET ZLT A
I T = RBRENIZHD VT IVEIRITERRICE IS T A 2 SRIRBICAI N 248
SERIHTENE  ZOR DEDSH BTN EENBEoN P ERET I EERN)  ZDE
SEELT B2 e RERRICAIFREEIRIVE —ICRBEELTVET,

F/-[D&IDIHLE | ICHWTIE SR A MEER R CEIMEBI PO 7 IELTLEFHNT
BYICCHBWVEET A Y —ERFRMTEENAEEA TTRHANDDREL T BEPERIE
PREDSHEHEN ER TEIMIBEED LA HEL TEVWET,

ZDLETHERTEDIE. HEH. BAREOER. HED “BEU” TT,

MEBEZAL HE— ANVEPASORTICPIFVER L. BYEBEED - THLER
I HEAHIST LT DEMDP IESE LB TRETIIET 1 - MBICEMUL SR
(CEBERET 2, TOEBBEDDICH  DADHEN R ICEREMEFFITTVET,
Zhp5b HISTIL—TId b EH B BE I LD, g - HEDOE#K. F/-BICEbde
TOBERDI=HICE A EHRTT TENET,

d—RKL—pAH7/ \j- “/Zﬁ ﬁl] Corporate governance structure

KEEHLS General meeting of shareholders

CSR approach

The HIS Group defines as its raison d’etre contributing
to world peace through our business. We therefore
feel that our work creating social value is instrumental
to CSR, and we are hard at work every day to make
this a reality. Two key areas of focus for the medium
term are expansion of the travel market and the
promotion of diversity and inclusion (D&I). Expansion
of the travel market: seeking to act as a leader in the
travel sector and promote mutual understanding that
goes beyond nationality, ethnicity, culture, or creed,
we want to foster more opportunities for people to
engage with each other and in turn vitalize the travel
market. We see this as one of our key social roles.
Amidst the COVID-19 pandemic and the difficulties
posed by real travel, we are seeking to fulfill our social
responsibilities as purveyors of tourism experiences
by ramping up our online tour offerings. By adapting
to these changes through the use of online spaces,
we are able to tailor our offerings to make travel more
accessible, particularly to populations such as the
infirm or those unable to travel. This allows us to usher
in new winds of change to the industry and, when
real-world travel eventually returns, contribute to a
larger and renewed market in which people will want
to draw on those online experiences to travel abroad.
By creating opportunities for people who went on
online tours to come face-to-face with the social
issues faced in regions around the world, we enable
them to take positive actions towards change, in turn
creating a positive feedback loop and vital energy that
will change the world for the better.

We began by promoting D&l internally and creating a
workplace in which personnel from all places can
work together in harmony. This allows us to better
create services that our diverse customer base can
appreciate.

What we seek to achieve is the mutual joy and
satisfaction of our customers, stakeholders, and
employees.

We accept diverse values and develop work that is
personally fulfilling for personnel -- work they can take
pride in every day. By expanding our sphere of
activity, we are giving back to society and local
economies and making our customers happy and
more prosperous. To that end, we consider D&/
absolutely instrumental in creating a solid foundation
for mutual collaboration that will enable us to
succeed.

Going forward, the HIS Group seeks to continue
contributing to the happiness and success of all
customers, personnel, clients, shareholders, and local
communities with which we work.

EET—V0 EET—70
. ; ; e SRR SETEBEANDERE TBEDETRE ; =
O = ﬁk] To work in accordance with the principle of Nature r ~g i:ﬁ - TJ . Jgﬂﬂff - Z=alm U1 / R IN . BE A BEE R fR{E-—REEE
o s, i ()] . Skl
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SDGs~D &k
Contribution to the SDGs

The HIS group pursues a range of CSR initiatives
as part of its corporate governance in order to
act as a trusted ally of stakeholders and fulfill our
social responsibility in accordance with our
corporate philosophy. We continue to pursue
better corporate governance so as to achieve
sustainable growth and enhance our corporate
value in the medium and long term.
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*SDGs (Sustainable Development Goals) explained

It is a shared global goal to achieve a sustainable society
by 2030 and eliminate problems of poverty, inequality,
and climate change adopted by the United Nations in
September 2015. We are engaging in these 17 goals and
169 targets within them in order to leave no one behind.
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As of October 31, 2020

= N N. H.L.S. Co., Ltd.

i W (RE—8: 543—K9603) ame °

g # F 5 SNXTREBHRRITESR7245 Licensed No. No.724 by Commissioner of Japan Tourism Agency

& X & 15000B8/5H Common stock 15,000 million Yen

5% i 1980%F12F19H Established December 19,1980

- it T105-6905 R REEXF/F94-1-1 Address Kamiyacho Trust Tower 5F, 4-1-1 Toranomon,
BB~ A2 —5f/E Minato-ku, Tokyo 105-6905, Japan

& £ & 4302180 Net sales 430 billion Yen

P = Number of

€ % B ¥ 13990% employees 13,990
BARITER S (JATA) - Japan Association of Travel Agents

2 H * 722 E %S (IATA AL International Air Transport Association, Japan
ERFM 2 E X S )
Eﬁﬁﬁ%ﬁﬁ Bank Sumitomo Mitsui Banking Corporation

B Bl R 17 A9IIET references Mizuho Bank,Ltd.
Z5(FLERTT 71t Kiraboshi Bank,Ltd.

T OE o HRXEtAIA YT — Tourism ORION TOUR Co., LTD
H.L.S. INTERNATIONAL TOURS(NY)INC. ft#141%t business H.L.S. INTERNATIONAL TOURS(NY)INC. (141)

F=VIN=JERE NJIATURIBRN S 124 Theme Park Huis Ten Bosch Co., Ltd (12)

FFIVEE HISKTIVR—ILT T 2k E4E 164t Hotels H.L.S. Hotel Holdings Co., Ltd. (16)

h oM E X N — A Kyusyu Industrial ) ) )

o - 7 FMNEEEIDBRAR—IVT 1T A% 4t 184t e Kyusyu Industrial Transportation Holdings Co., Ltd (18)

IRVF—FR HIS.IFIF—FK—IT 1 TR th31t Energy H.1.S. Energy Holdings Co., Ltd. (3)

% ] ftt ITAF - IXIEBEREHASH 203t Other H.S. Insurance Co., Ltd (20)

2021 F1R278%RE
As of January 27, 2021

REDHREEFME HRYFTEA(CEO) EM Fig e vssiont joz0)  Hideo Sawada
MR EHHTEE (CDO) A E B e e Tatsuya Nakamori
I EEERITRE BHE E= g;(fgzjzrv/y gff}?cgérrlg Masayuki Oda
Ve TR XH FZF$ Director Motoshi Yada
iR EE#MTEE I 88 2 Board of Director/Senior Executive Officer Atsushi Yamanobe

B & & Direct
W15 EERITRE A OB OBE HECICIS Director/Senior Executive Officer Mutsumi Gomi
R ZH FK Director Hidetaka Sawada
WiFE - EESERE (R REE) B HE F M g’gfﬁﬁ;{::‘,j\gjni:f ervisory Tsunekazu Umeda
W - BESERERUMADESR) B B B Director Audit & SUPSIVISOTY  ptsushi Nabeshima
BfEE - EEEXRE (EE) HHE BF g’gfﬁ,ﬁ;{;\g %}‘e‘f‘n‘z:f ervisory Sonoko Sekita
HITIRE g5 B & Officer Kiyoshi Takano
HITRE g B Officer Ken Fukushima
HITRE = Officer Yuji Iwama
HITIRE SIS Officer Hideo Hatano
BITHE EH &= Officer Kozo Arita
BITRE A BE Officer Yuka Kataoka

D WiTR8 ~E AF Officers Officer Shohei Akao

= #HITRE JNA ZEZAN Officer Konosuke Oda

HiTRE8 RHE Fs Officer Kenji lida
HITRE B = B Officer Katsumi Hine
HITIRE it 5 32 Officer Osamu Hanazaki
BITXE &N & Officer Katsu Segawa
BiTRE RBRA 2 X Officer Tomohisa Kumamoto
HfT&(CIO) mE BT Officer (CIO) Naoyuki Kado

(F) By RERELIE2021 F4R1BFRHIC TR LEHITRE (CFO) ICREWELET,

Director Satoshi Yada will assume the position of Director/Senior Executive Officer (CFO) as of April 1, 2021.
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Editorial policy

This report contains a comprehensive range of information
covering management approaches and strategy, a survey of the
business, and other non-fiduciary considerations like CSR
activities, and serves to convey details on management of the
HIS Group and its activities across the board.

In addition, all pictures in this report are images.

REBELICETSIZER

ARLR—ROIFRD RBUICDOWTIE, B REAFRIRES
B8RS ALK~ DIERERIC BN TT o= FRIEDEICTTH
LTWBHDT, —ENYRTPTREMERBLTVET, L
PoT REDEEI LR —MIEHIN L BL P FEIEAZ
KREBFIEEMN BB REZAFHELI,

Note on projections

Forecasts and outlooks included herein are based on
information available at the time of writing and may include
some risks and uncertainties. Note that, for that reason, the
forecasts and outlooks listed in this report may differ markedly
from actual outcomes.

17 YA EITBIERITME
HISTIL=FAK b
https://www.his.co.jp/

Provision of information on the website
HIS Group Official Website

https://www.his.co.jp/

RE Edit

BMRAEHIAF - T7A-IX HLS. CO., LTD.
2E M Ken Fukushima =3 EMR

Tatsuki Miura

x¥E RE Hironao Ohashi BEH KM Tomokazu Hoshino
oET Koji Hayashi Wg 2N Yusuke Yamazaki
A Z=F Kuniko Yamamoto A%t %5F Tomoko Kawamura
BEE MF Momoko Ito PGS Nao Onishi

IR B Takayuki Obata {ziE BEL Mari Sato

IERR Masaaki Yahata A & Motoki lkeda
BABR  Keitaro Kojima mE B2

b Mitsuru Sawatari H#T FE—ER Yoichiro Tange

Masayuki Umitsu

BF Sumiko Shibuya hNEE  WEEE  Saori Kato

[E3) Minami Emoto BH = Megumi Noda

INYRT Rk E*E  Huis Ten Bosch Co., Ltd.

BN EE

Tomomi Takimoto

MRXES59—F 7> KRR Laguna Ten Bosch Co., Ltd.

BH EX Keita Kurata

H.L.S. KT IVKR—ILTF 12T X443 &4t H.L.S. Hotel Holdings Co.,LTD.

WA EXE

Mami Matsumoto

H.I.S. SUPERE h#=X&4%t H.I.S.SUPER Power Co., Ltd.
ol E

Yuto Kageyama

AMNEEZE B R—IT (T 2RS4t Kyushu Industrial Transportation Holdings Co., Ltd.

$8K IBEME  Richika Suzuki

21T7H 2021 % 38310 Date of issue March 31, 2021
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