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and contribute to the creative development of
humanity and world peace.
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To contribute to the advancement of world peace
and mutual understanding by increasing the
knowledge of people around the world through
tourism, and thereby overcoming the differences
of nationality, race, culture and religion.
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Algys a Challenger, Aim Higher
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| ﬁ ** % *i ﬁ ﬁu A 0) *z ﬁ Transitioning to a holding company structure

BEOUMTIN—TER)AERIEE. BEAOAOQRDEEICERTIEEDOhRANGHE/ N RIS, HRBETOERDIEREZHA
T BES X AETIVDAIE, BONICEHEDBILD FHEEINTHENET, HHE T I0TRAl ICRBEIN ST 7/ OV — DR ERLES
BE ZOELIFBECELVEDD HNET,

ZOEIEBRETICEVWT HHTIL—TR IIN—TEEBETHE[ERDEBRICO-E), NEDRENRELMAFMICEST
3, |DbE AT =T HRINE—DEHI KD ZEEMBEDBE LD, RITEEDLELDDERITEAEREICEObNBZ L BB
ICEEND Y —EXDRMBER I TEOIET,

LIEOEE4EEA. SE. BLIREELVEELIREBIELEND UTOEBELZ ML T S EEINBIT 228D RET
HHEHIRLEL =, (2020FE8H1BRITFE)

The environment in which the Group operates is expected to be one where companies create new business models that transcend industry

mn

. N boundaries on a global scale and competition intensifies as Japan's declining population and other factors cause demand to contract over the
1&§Wﬁ15n5§*i5 (CEO) medium to long term. Meanwhile, changes have been occurring at a dizzying pace, particularly in terms of the accelerating technological
(R:izl;rerizztza'\éep?;:;;rt TCHZEO) advancement typified by the Internet of Things (loT) and artificial intelligence (Al).

. In this environment, the Group aims to increase corporate value in line with stakeholder expectations, underpinned by its corporate philosophy
;; E §ﬁ Hideo Sawada stated as, “to work in accordance with the principle of Nature and contribute to the creative development of humanity and world peace.” To such
ends, the Group will continue to provide services that please its customers in a manner whereby it remains focused on the travel industry yet is not
bound by its travel-related business.
i Upon having considered the above factors and with the aim of generating further growth and building a more robust revenue base going forward,
S, 2 T the Company has judged that transitioning to a holding company structure would be the optimal means of achieving the following objectives.
% (Scheduled to transition on August 1, 2020)

"

@7")[, —_ 7°$§ ""E" ¥k mg #E ﬁlé D gﬁ 1t 1.Strengthen strategic functions of Group management

~ R . 3 s e e . The holding company will specifically focus on management of the
BHRSHEHH TN T 2EDOTIIAMNIHEL BRFRE - # entire Group and will accordingly draw up Group management
BHEEOLAKICATI AT —TRERBEETEL BREEEDNRE strategy looking toward expanding the Group's existing and new

BES 5L URISERICEY . T —T 2D EMEO S AL businesses. It will help maximize the entire Group's corporate value

by optimally allocating and streamlining use of its business

*XV)ET, resources.
M- D BE—APSIBES/-HISOEMIZ. 4A0FEBEDAEL HIS got its start as an office with just two desks and a - _ - . 2.Accelerate decision-making by making clearly specifying
. . ° single phone. HIS celebrated 40 years since its ®*E BE & = 1£ D ER ﬁE ic&Ls = B l* E O ii 1[4 authority and responsibilities

E b%'ft%ﬁ:—;:t—ﬁ*;ﬁ%%]l%b\ H%fh‘bé?f:ﬁ'ft%i;#amb establishment. .Creat?ng future by changing ourselves I —TREF T OB EEEHEA T OB E DB T3EEHIC. X The holding company structure will make it possible to accelerate

A \ a=r— E 8 and keep evolving with times, and today, we have over . - L ST e E o i B decision-making and enhance competitive strengths by separating
V¥ Z Tld70% Lli@i%}:ﬁ("‘1 8’000k%h16ﬁ: EAL \i_d—o 18,000 people in more than 70 countries working FOREBREFIEERHEALT B2 CORREBRRE LR R N D5RAL organizational units that handle Group management from those
RIRZE WODREEYH SRUTIBREM (A TE DT TIER together with us. *XVET, that promote business, and by clearly stipulating their respective

Looking back, HIS had its trials and tribulations over the authority and responsibilities.

<\ﬁ%<®%§tﬁ@%ﬁ%%”ﬂif}ﬁﬁL:E‘)fﬁ'o years, but we were able to make it through thanks to @7)1'_70:/7-:/_0)%*1[:

overcoming adversity. 3.Maximize synergies

|_1 ATB%(@%%‘:B’&% l/—(‘il/kl \_I tk/ \5§U¥él H#b‘%@gh Our mission is unchanged since our founding days: ﬁ**%*i%':h*z‘:\ é,*i7)b_jebg1%ﬁ_‘j—éﬁﬁ§>ﬁ;ﬁ§*ﬁ&ﬁﬂg ° ;d] The holding company structure will make it POSSible to maximize
" : . _s - N o s opas = . i Group companies by having the holding

~ e e wos s S B ok o Enabling more young people everywhere to enjoy KEISEATBIEICLY T — TR ERELFS—DRALEEY synergies among » ‘ )

b&&f@b\t\ TN=TP %Eb$¥h\ yﬁ 'ﬂ:b—(%ﬁbb—d—;k&)b travel.”, and our core concept revolves around bringing N ! - : . compénylplay ? central role "}”th respect to making effective,

NTEAHBIBETHS. AL HEE] [RD]EEDE ZDHA talent, value, and peace of mind throughout each of our Y, organization-wide use of business resources owned by the Group.

. _ . numerous businesses.

1?1:‘1:,767{_73:75‘ >N *.[\f:*f;(i:c:$'(“iﬁ")ﬁ”—(%ibf:o We have made great strides over the years thanks to
hose ability to serve the customer.

P oIS+ AN \ P tl y _,

ﬂo)EPO)x{to)Xt hkt_"fﬁi_d—i—d—buﬁjb‘ _’J:U:b‘:tb)ﬁiﬂj The environment has changed drastically today and ?5**%*1%*"?5?11&@4’&5%

HHEHOBRAERE)THY). Ao /N2 =/ . shifting towards greater convenience. Core business after transition to a _

SHORANEBNEDN WROERAERTHTORIL - R This means even influential huge companies need to holding company structure WRITEER Travel business

Ml =4 Deh S hdhy) — R teah s evolve ourselves, otherwise everyone will forget it.

N N = HERUAF . — e e ; ;
. In 2020, as HIS marks its 40th anniversary, we are shifting ——— IVRA=TAUXAUNEE Entertainment business
W CELLB)ETS, to "a stock holding company”, “revamping our logo”, T3 )l/=\': §¥ b
N B _ " : f " S _ Energy business
S - A A DFZF and “relocating and expanding our headquarters”. We
HISIZ40FBEV OB D FEIC[HFkRHAEFEIADEIT] [HIS re making

OJNZEE ) [AtBEiE] DWEEITWV. S EICHDORA bold changes to evolve and grow into an even more H.L.S. HOLDINGS#Est £ —— FKFIUER Hotel business

relevant global concern that can give back to society and

B TZ37O0-NILEEAERRTEDLD. BLIEEEEL the world. H.1.S. HOLDINGS INC. —— MHBIEEE Regional revitalization business
CHKEEL T EE T Contributing to the creative development of mankind ﬁﬂ;%

also contributes to world peace.

Aﬁ@@]ﬁﬂ@%@t:%%?élth\ ﬂ'ﬁzlzﬂ(,:%%%’a—éo We will continue to challenge ourselves for the next 10 —_— *ggg% Real estate business

years, 50 years, and 100 years to become a company

*.L\?"CB . Zhh 51 O-EE\ SOE\ 1 OOE?&E&%@%*%‘:?&K*L loved by everyone in the world. L E&E# Trading business
PEEINBEETH)-WEFE->TUVET,

Finance business

3 | HIS GROUP Corporate Report 2020 HIS GROUP Corporate Report 2020 | 4
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CHALLENGE

| : - '1-‘0 D - I\ D j‘& — *ﬁ Updating our corporate logo

BIRA0FBZDA 11 A1BLY, i/~ GHREADREEASD.,
a—FlL—-bOdze—#HL=LELE,

On November 11, we marked the 40th anniversary of our founding, and decided to revamp our corporate logo as a bold step forward.

HISO :Ia) g ig Transition of our corporate logo

- YOUR JOYFUL TRAVEL. BETEBID IV, HIROR. EEWMRESDLED, Eob W RERLES
I I I.I.S. I I.I.So o .. a
INTERNATIONAL TOURS H.L.S. CO, LTD. 'WITH YOU, AROUND THE WORLD. Highest et St Love Peace TRAVFL

1980s 1990 1995 2002 2009 2020

WIRETATOAICHLTY—EREZRBIZIFETHY L
Being a trusted provider of services for all people on Earth
TN T NyMRODOFATATE S [AATEEEVN, [HISIOXFOEAIC. MACHADS > TIVEEF—TEERBLTWEY , S RA.
HONBLAPTVALF T THHISHEBRESNB LIS, HRFPDH) EHSO BN ZDA2FERNE hhE BDTES 77
T TEBEICEDBRNEIADTVETY,

Unlike our former logo, which utilized the English alphabet, this new logo features a square and circular motif behind the “HIS” text. The goal is to
make this logo familiar to people everywhere and bring HIS to mind. We want this logo to be one that suggests peace of mind and excitement at the
opportunities ahead, no matter who sees it.

FoLKIHLLBETHBZ NI VE

A silhouetted logo based on a completely new concept

Fo VLRI B =T EGDT YA EV IV TNV ET  FIHISOTISAD SN BT EHSEFNZ Fo/{FHLWEETTJ
W=T%I2R)y7IZRBTIHDTH) BRZHNT I NAD [ EEEMA TEIENIZHEF I TH,

FeEAE HRICIESEBAL BN FERUENF TEEVADPVET  EFROSVETH /NSEFHRIINFERDEL A REDT IV
TrNYMNIDPXFTEHNEE Ao

HISTIW—TDRED=HIC. SN—BOWMRICETZTIV—TTIUNAER EDDIC. VIIVIybEDD 1T YA EREBL VK FE
T9,

REERDRREHEL HISIEAER S EEX. BEOIZN—HYIL T THREDHEVTOE WV ZARTEVLDY FLLOIICIZRE)IATH
TVES,

Designs that revolve around a purely symbolic design are referred to as silhouettes. The new HIS logo represents a completely new concept and idea
born from our unique philosophy. It symbolically represents our group of companies, its philosophical design conveying our ideas in a way that
transcends words. Consider that there are over 800 million people around the world who are illiterate. Even in countries with high literacy rates,
young children cannot read. The English alphabet is, moreover, not the only script to be found in the world. There are many complex symbols and
syllabaries.

We plan to continue rolling out this silhouetted logo in order to enhance the value of our group brand on the global stage and raise our profile as a
suite of companies.

HIS wants to bring the world together through universal design, eschewing unspoken assumptions and making our vision clear and consistent. This
idea was behind our new and improved logo.

| HIS GROUP Corporate Report 2020

CHALLENGE

| ANt BB ER YL BR oo o retrsion nd ospansr

AR AEIADBITEEHIC B, SERMEETANNASFRNICAH OBBRIRETVE T REFEONIRLDEZ X THES
WENHBATA AT LI ST HLWREN EFNET AIEEHINBHFOM TR EHMLEEEELVWT 1 %50
fEZ7z. BHCRESLVRIEDH THEEZSN TOET HISK R TORKAIERFZBIEL. BSEREEEICILTEVIET,

Alongside the shift to a new organizational structure, we have also relocated our head office from Shinjuku to Kamiyacho in Minato-ku, and expanded
it in size. Changing the workplace environment triggers change; having an attractive and spacious office to work in fosters new ideas. The world’s
leading companies perform work in office spaces that provide cutting-edge functionality and attractive design, affording employees freedom to work
as they wish. As HIS seeks to become a leading global concern, we will continue revamping our office workspaces.

IURTR AA=
Image : Entrance

=

[ ot
Rl

MAZ71RFH1 AT

“DIVERSCAPE"

TS aAN=R A=

~ Image :Refresh space

T—%LGAN=R AA—
Image : Working space

P
=
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[ZHMEERZIT BN L MEREDB A EVOBBRERAD, [DIVERSITY (Z4£1%) | L[LANDSCAPE (£) | . 20D HFEE#NT
Bhe/EFE[DIVERSCAPE] £#i 4 74 2D T H AL AL T ML TBITEL 1o B P BEA LAY ER WA —T > BRI E 1R H
TIET BEFEPHEOL—CHEUAZAEERRL. EPL CRBICIVBC ZEERTREICLE T B A T A B<EDDLHE
KRSHE. BLdMBEEAHNTHELDINDTT, SHD. LIV —EXDRELSWICEEMEDOM LO7=0 RELBISZRIEDOER
ICBDTHENET,

In the meaning of “Creating a new place of value creation that accepts diversity”, the word "DIVERSCAPE", which is a combination of “diversity”
and “landscape”, is raised as a new office design concept. By removing your own seats and unnecessary partitions, and creating an open
environment, it is possible to select the environment that suits the work scene and concentrate on tackling the problem. A comfortable office is a

place to fill the mind and body of workers and create more value. We will continue working to ensure a comfortable work environment in order to
provide better service and enhance corporate value.

HIS GROUP Corporate Report 2020 |
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History

[H2EZLDAICHFRARVHL TELW I EARDIRDEEERHEEEIZ—],
RIECTIE RITEDHEST I A—T A ANBE A TIVBELESRERTEREY —EXZREL THEVET,
[tERFMEARERBROBECTER TS| EVOEERZDHE, TOHBIERER LT LOF Lo VERTTEVET,

“We want more people to travel the world.” We started travel business in search of a change in my Japanese journey. Currently, we provide to any travel
products and services, such as travel business, entertainment business and hotel business. We will continue to challenge to fulfill our corporate philosophy
“To contribute to the advancement of the world peace and mutual understanding”.

1980

BEAE1,0005ATHHOF &Mt

A28—FaF VYT X% BR - BH

TBICEAL

X DA EL TRBREEFRA—7>

International Tours Co., Ltd., HIS'predecessor, was
established with ¥10 million capital in Tokyo Nishishinjuku.

Osaka office opened.

1983

1981
—MRIRATRACIRIE 5
(5303451118

License as retail agency (No.

3034) is obtained from
Ministry of Transportation.

AMBEOHRELT
BREEERA—7>

Fukuoka office opened.

1985

1984

FERX DB R EL T
EHEEEMA-T>

Nagoya office opened.

1986

1989

OB EER®R[ Ciao(Fv4) |55

[TINSTARAT VX B EErRICRIR

Launched “Ciao”, HIS"first tour package.
Set up “Avanti and Qasis” division in Shimbashi office.

MNOBAEELTES
XEF-T>

Hong Kong office opened.

1991
[Evx2E7oa> [T —
TeyvarRAEE EA
EEAE)
Set up "Business" division and

“Group Tour" division (Now,
Corporate Sales division)

HEEMASHIAF - 74 - TZXIZEE

(R) F 2 IS =T T NIVE BRI
ERMEEEG R (ATACABRIBE L TRFISND
Company name is officially changed to H.1.S. Co., Ltd.
NUMBERONE TRAVEL SHIBUYA Co., Ltd. was

established.
HIS is appointed official IATA agency.

—MIRITE (7245105

License as general travel agency (No. 724) is

obtained from Ministry of Transportation.

1994

NINNTL A =T RBA E R AT

Travel Wonderlands, a department store for
international services, opened.

1995
BAIES £ R HAEERER

HIS Company stock is offered over
the counter.

1996

2000

(#) BFMPSANLH—ER(R:

(#R) VAV T7 =) EFoitE

Howa Travel Service Co., Ltd. (now

Orion Tour Co., Ltd.) became a
subsidiary.

1999

[impresso(1>7
Lyv) | 855
Launched
"impresso".

2009

(B BMNIFZTL2EFRiHE
BHMILS1 00FE SR

Ohshu Express Limited became a subsidiary.
The number of overseas sales bases exceeded 100.

2004

(#) R AR
mHEE—HANLS
EIPIHL A= 2001 5525
Listed on first section of the
Tokyo Stock Exchange.

The number of domestic sales
office exceeded 200.

2016

2019

H.L.S. KT ILER—ILT 125 R (#k) 3L Red

MERIT TRAVEL GROUPZF&#t1t
IAF - IEERB () EFRHE Red

H.I.S. Hotel Holdings Co., Ltd. was established.

Label Vacations Inc.&#F&+t1t

AIZX40FBEUA, A—FRL—bATE—3

Label Vacations Inc. became a subsidiary.

We marked the 40th anniversary of our

foun

MERIT TRAVEL GROUP became a subsidiary.
H.S. Insurance Co., Ltd. became a subsidiary.

2012

GUAM REEF HOTEL Inc.#F&+4t1t
AMEERBR—IT (TR (H) EFSH11E
ASIA ATLANTIC AIRLINES Co., Ltd.5%3L
(RERIN—TH)

GUAM REEF HOTEL Inc. became a subsidiary.
Kyushu Industrial Transportation Holdings Co., Ltd.
became a subsidiary.

ASIA ATLANTIC AIRLINES Co., Ltd. was established.

(Currently, out of our group.)

2018

H.1.S.Mobile (#) &% 3L

HIS.ITRNF—F—IT 1>

7 Z (#) BAL
H.l.S.Mobile Co., Ltd. was
established.

H.I.S.Energy Holdings Co.
Ltd. was established.

ding, updating our corporate logo.

, KEEEER%E
BELT

Aiming to become a
creative, future-

1998
B 1 00 SRR

The number of domestic sales
office exceeded 100.

DA =T IT 542X () L (R T I —T44)
THE WATERMARK HOTEL GOLD COAST#—7">

(BIEIETIV—T4)
AR (8 H

Skymark Airlines Inc. was established. (Currently, Skymark Airlines

Inc. is not our group company.)

The Watermark Hotel Gold Coast opened. (Currently, this hotel is

not our group company.)
Set up Website.

ER - BT - AMNDEEREI AR SHRARDA T ELD

2002

(#&) 7N —XTZxoMeFRATE

() REREES A P
MHE A LIS

2005
AR () (B ANERTE
KL IR ) ARSI

Invested in Kyushu Industrial
Transportation Co., Ltd. (now Kyushu
Industrial Transportation Holdings Co.,
Ltd.)

2008
WO R ZR ZE BARY

Set up "the Quality Control
& Market Research Room".

2010

2011
() SR F—
MINIVEFEIE

Japan Holiday Travel Co.,
Ltd. became a subsidiary.

()59 —F 7 KRBT
Laguna Ten Bosch Co., Ltd.
was established.

NG ZTRZ (#R) B FRE
T2 EDRERS ($k) 741 2E]L

Huis Ten Bosch Co., Ltd. became a subsidiary.

. oriented company

2017

H.I.S.SUPER®E 7 (#k) %L

Group MIKI Holdings LimitedzF&+t{k

(BR) TAF + 74 - TAAHBERSL

Green World Hotels Co., Ltd.#F&#t1t
H.I.S.Impact Finance (#k) (38 : H.I.F. (#k)) 8%3L
Jonview Canada Inc. & F&+t1t

H.I.S.SUPER Power Co., Ltd. was established.

Group MIKI Holdings Limited became a subsidiary.
H.1.S.Okinawa Co., Ltd. was established.

Green World Hotels Co., Ltd. became a subsidiary.
H.1.S.Impact Finance Co., Ltd. was established.(Now :
H.L.F.Co., Ltd.)

Jonview Canada Inc. became a subsidiary.

2015 |
HTBIF¥— (k) #%3L

INGZFT R IR [ELATIVF =T
B = 20085 §. E PIHLS 30005 S5
LY-HISKS AL (#5) $%3T

(#£) INTERPARK TOUR JAPANZE%3L

HTB ENERGY Co., Ltd. was established.

"Henn na Hotel" opened in Huis Ten Bosch.

The number of domestic sales office exceeded 300. The
number of overseas sales bases exceeded 200.

LY-HIS TRAVEL Co., Ltd. was established.

INTERPARK TOUR JAPAN Co., Ltd. was established.

e Al S

— 350

8,500 — N R — e by b R LN R
H IS7 }[/_ 7 0) Jﬁb L % *) ; 0 "é" % *IJ § 0) # *z hINNTLL=FURF =T Cruise Planet Co., Ltd. became a QUAL!TA Co., Ltd. to deal in travel up a notch was
Changes in sales and Operating income of HIS Group Chubu, Kansai and Kyushu headquarters consolidate and expand,and Travel subsidiary. established.
- - Wonderlands open in each region to become the largest retail offices in those Listed on second section of the
(&) (Billion yen) areas. Tokyo Stock Exchange.
6,900 — — 280
0 75L& (&%) Sales (Ihs) E3H2E (%) Operating income (rhs)
5300 — — 210
3,700 — — 140
2,100 = — 70
0 0
2015 2016 2017 2018 2019

1981

1985

7 | HIS GROUP Corporate Report 2020
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2010 2011
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HIS Group's challenge

HIST V=7 DOk ¥

HIS Group's challenge

Corporate
Philosophy of the
HIS Group

TN—T718%=

BADOHEIEICDHLY)
ABDELEMREE

HREMCFEET S,

To work in accordance with the
principle of Nature and contribute to
the creative development of
humanity and world peace.

JH/ILS

7“)b_70% *i ‘ HIS Group
Bﬁﬁg% Travel business

® Group MIKI Holdings Limited
Group MIKI Holdings Limited
R0 L TEERFATEI/0—
INIVIT—FNRL—E—TF,
Group MIKI is a global B2B tour operator and

wholesaler with branch offices in over 30 cities
around the world.

® Jonview Canada Inc.
Jonview Canada Inc.
N EERRGBYT—ANL—8—T%
V). B0F L ERERREL TVET,
Jonview Canada is Canada’s leading receptive

operator, which has been developing business
for more than 30 years.

B YN—XTF%h
Cruise Planet Co., Ltd.
BREA A= DMIREY—XFTIVIC
R BV —XEPIDIRITEHL T,

Cruise Planet provides for and plans anything
from casual to luxury around-the-
world cruises.

Q | HIS GROUP Corporate Report 2020

BAEHRRBICEIIRAKAEERNDER

E ?Ej"\g% Our vision

HEIRROEE

Promote mutual understanding

HREDALDREDRE L

Increase individual knowledge about the world

RELERB BB RO

Providing convenient atmosphere
and tourism resources

RERRBHOERRELAREDRTF

Realization of environmental future city
and coexistence with society

RELEIXNF—ERBOFEREMEE
Securing and supplying stable energy
OFRyMERAICES
HRARSEKENEEMENER

Establishing the world's highest level of
productivity by using robots

RITERREE

Travel business

IVE—TAVANERAE

Entertainment business

IRNVF-EREE

Energy business

FTIVERRSE

Hotel business

A Bl R REE

Regional revitalization business

ZTOMDERRESE

Others business

To evolve as a future developing enterprise

E % w ;év, Business

D
Synergy

iE HE # Our global network

HoEZEIL LNEDHHRH I,
BLEBRIVIIVVERHZIRHBLET,

Greater variety. Greater attention to detail. Greater excitements.

® Red Label Vacations Inc.

Red Label Vacations Inc.
T2 TS5BS P &L EIFEERPT
D_#EFDHF L DIRITEALTT,

Red Label Vacations is a Canadian travel
company with operating segments split into
wholesales and retail featuring online business.

nFYF YT~

Orion Tour Co., Ltd.

EARITEMR. RX— 41EZTHEED
ZR—=YRVT— EHESRE - R
EfE SE /NS BEELIZE N,

We are confident, Domestic travel,Sports-

related tours such as skiing and diving,
Intercity bus,

nyF)4a

QUALITA Co., Ltd.

EVEXZ - Tp—ANTIZATFIAPER
SEERTEE TF2 7 EDBHTEL
TLEALREZRHELTVET,

Qualita provides quality travel with a superior class

of hospitality, including business-and first-class
accommodations and music-appreciation tours.

® MERIT TRAVEL GROUP

MERIT TRAVEL GROUP
AR ERLE L HF ERADIRT
SHOVEDTT,

Merit Travel Group established based in
Toronto in 1991 has grown to become one of
the largest independent travel companies

in Canada.

BRMHIFRATLR

Ohshu Express Limited

AR RA D295 E60EMNIKE/ SZH T
HIRTRE TR AL —S2—KBHRRAHFTY,
60 kinds of rail passes for 29 countries can be
booked our online-largest selection in Japan.

We also provides local tour services in Australia,
Bali Island, Guam, Thailand and South Korea.

nYF—r)1—7

TOUR WAVE Co., Ltd.
BAZSHWOERZEREF)F I -
Ny =Y TEmEREL TVET,

Tour Wave creats and runs original package

tours leaving from every major airports
in Japan.

70j7 E 70 countries

*EXED *Including Japan

By /N RYF—R NI
Japan Holiday Travel Co., Ltd.
AAREAN TIZZADFRES NN
BUR R #Ho S BRITERIA<Y R —hL
TVET,
One of Japan's Leading Travel Agents for

Inbound Travelers from China. We provides
extensive services to Chinese travelers to Japan.

BIAF-TA-IRHHE
H.1.S. Okinawa Co., Ltd.
B RITOERIE THBDBENEL D,
HRBOMEBEEAOEREREL TV
3

We will promote Okinawa's charm by
strengthening landing-type travel.We aim to
contribute to the local community of Okinawa.

B FUN=DURTNIVER

NUMBER ONE TRAVEL SHIBUYA Co., Ltd.
WP ITFAETATv IS

Activity Japan Co., Ltd.
ELY-HISkZ~NIJp

LY-HIS TRAVEL Co., Ltd.

u INTERPARK TOUR JAPAN
INTERPARK TOUR JAPAN Co., Ltd.

ﬁ"é’aﬁ%ﬁu Business execution structure

® HIS JAPAN (BARICHTBRITESE)

HIS JAPAN (Travel business in Japan)

OB BITBMITESR

Travel business in Overseas

BIMRITE A WEBHRITE 488 EHERITERAL
Overseas Travel Sales Division WEB-Travel Sales Division Inbound Travel Sales Division
EANEEAR EIAHRATE EAER ENDIRITF o ER

Corporate Sales Division

O NYRFURRGN=T
Huis Ten Bosch Group

OH.LS. IR NF—F—NT (I AR &1
H.1.S. Energy Holdings Co., Ltd.

O H.LSAFIWR—IF 1 FABK S
H.L.S. Hotel Holdings Co., Ltd.

o AMEEREF—INT I ABREH

Kyushu Industrial Transportation Holdings Co., Ltd.

OB ERE OB
Real estate business Trading business
eRyhHEHE O HEMER

Robot business Food business

E3]g

= 2606

HHISHEE - BORIZESE 266 branches

* Including HIS Okinawa / Special agencies

83ux=

83 branches

TX)hH

America

IVg-F1/ XN S

Domestic Travel Sales Division Domestic travel subsidiary business

o TRl RIRER

Finance-Insurance business

OFHEE

Space business

Fe7=7

Oceania

120

BN\YRTVRR

HUIS TEN BOSCH
—F R EEKEBRICH SN, #
F—OES - REESX2&MmERREL
3

The town full of flowers, light and music all
seasons. We will endeavor to become the world
number one tourism and business city in the future.

59—FF KR

LAGUNA TEN BOSCH
FEREFRTICHNETSEREN L
SABELCEER)Y —MERTT,
You may enjoy the nature-rich complex type
resort among the coast of Mikawa bay, full

with entertainment, gourmet, shopping,
thalassotherapy, and hot springs.

i‘m 7J'§|]EE $ % Eeg_iona\ revitalization
usiness
B AMERZEF—INT (VTR

Kyushu Industrial Transportation Holdings Co., Ltd.
DHTE - B - KB - AEBRO
BELE MIBICEBELRRERRAL
TVEY,

The company focuses on business enterprise closeiy

tied to the local community, such as public
transportation, tourism, food and drink establishments.

mEHFTIV

Henn na Hotel

REAMDFEMEZAL. 7777 &0

SEEBKRUAEORYNRTILTY

It is a hotel pursuing excitement and comfort
by making full use of the latest technology.

WY A—Z == KTV

Watermark Hotel

EFHRATIVEL THROERICESh

TWBVI—bRTIVTT,

We are a renowned international hotel that is
loved by people all over the world.

ftb
Others

120 branches

13u=

13 branches

-0/

Europe

EXF &

Basic policy

Change & Create

Change & Create

BREER

Business goals

% L% 135

Total sales: 1 trillion yen

44

44 branches

iR 7705 15

Near and Middle East & Africa

15 branches

2019F12H1BIRTE As of December 1st 2019

,']17_-}[/;% Hotel business (H.1.S. Hotel Holdings Co., Ltd.)
B GFLY)=7FHTIV

Guam Reef Hotel

TT LORDEEANEL RLICH
BB EDRERESBIL VTS
V—bKRTIVTT,

We are a beachfront hotel located in the

center of Tumon. We provide you warm
hospitality and relaxation.

mj—=") =V RET IV

Green World Hotels
BITATI6HERRTAATIL
FI—>TH ERRICESICEFI L
IHTY,

We are a chain of 16 hotels in Taipei City and

convenient location for business trip
and leisure.

ﬁgm -1%@; ¥ Finance-Insurance business

mHLFHRA &4

H.I.F.Co., Ltd.

{EFMREE (FEHMREL) . RIFHE. 770 %
Vo TEBEELTEERMBERHMTT,

We are offering credit gurantee, Payment, and

Factoring, It is financial company.

(202052A1ALWHBER,
|H4t% : HIS Impact Finance)

BIAF -IRBERE

H.S. Insurance Co., Ltd.

BIRATIRER - BRIRITIREREHRDE
Ui - Y—EXERHELTVBEE
REESH T,

We are a non-life insurance company offering
products and services centered on overseas
travel insurance and domestic travel insurance.

5, S Energy business
IZ‘)D* $¥ (H.LS. Energy Holdings Co., Ltd.)

m HIS SUPERE S

H.1.S.SUPER Power Co., Ltd.
BEARRLIRILX—EFIHLTRE -
BENBHRETORBEERE T,

A power generation company that uses

renewable energy to generate and
supply electricity.

mRHTBIF}>—

HTB ENERGY Co., Ltd.
FEN2HELCAELBRKOHIR
ETRELET.

We propose to reduce the appropriate
electricity bill as a new power company.

TN—T21H

Number of group companies

22114

Total 211 companies

20195 10A31H®R*E
As of October 31, 2019
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HISZY b 7—2

HIS network

WDTHEZTH,
T ERBEZ2FEITITAE=HIC,

Delivering safety and comfort, whenever, and wherever

HISIZIRES41 L= IR [RDWHE T BN T — I THAZHDIEHREXE—TF (I AFL.
EARTHOSZEBDORITECIFEETLT I ERE SBFRHAL—XTT,
HRPOSERICLR D TIRELREBBIILET,

HIS currently has 541 branches worldwide. We rapidly obtain information through this steadily expanding network and use it to develop
a whole range of travel itineraries, from trips around Japan to overseas travel in countries around the globe. We smoothly take care of
all the necessary travel preparations and support a safe and comforting travel experience for customers everywhere.

i i E ¥

Our global network

KA - NIV T72I 70k N2

Germany / Berlin branch Frankfurt Helsinki
*2z20 TIN 7] E
Oslo Prague

$oLT 70 countries
Zagreb

3N
Munich

% =
, $ INNTINIIG | KAAET
?J_Z)yth 7 StaPetersbuig Including Japan
uric
- —_ by AL =
TLAT VR =2 Stockholm Vienna
Amsterdam Nice TS e
= N v 7
TaveRILT Warsaw Bukhara
Dusseldorf .
S o ERUT =4 b =
E;('; o/n . N Moscow Tashkent gbﬂ
. ——TIF25G7 2NN e
PUEDA S 2 Ny 8 | e JHNZN  Bratislava Ulaanbaatar *ﬁ 5% AN
Brussels Paric ® o Budapest [ ] Dalian v/|adivostok
Jax=7 (R&>T =) INSOD, Lo TNN=r U
Geneva Istanbu.\ THT e Thilisi ° K?I'I:V/j Luang Prabang Seoul
e < athmandu .
RN ® juivenr . ® :\;Jka/'j\,lc = A S M e El
Madri A reaion . > / Samarkand Guangzhou usan
YZAL 7 T4 Cappadocia L] ’;ﬁ’}‘”% BAxe HAIN
Lisbon e oYL Lo piieher Il sEne S ﬁg"‘” 1L ® P Japan Saipan
o S XA . Chiang Rai Suzhou@ |7 -
9555 Hhieks Amman D opai . FU- ®5ianghai B B
Granada UERE) ® C?I/?A'f_ Delhi o g, N @& Taipei ong Kong
. Uplhs H1E s lang Wal* @ & —Tht ___ JT L
hYITI2h S Gairo R % b Mandalay-' :pﬁ/\/{ MG e i
Casablanca Yangon @ LHanow Manila LONSH
.. . S — —
TIxFT EYxX0-7 /N ——@ AF +7 E":' W (185%)
Venice _ Phitsanulok EI>F+v> Bangkok @ Da Nang", @— Cebu HK—F3> oror
Faz=X E_V TZ-dLZz;\{,( - Vientiane Ttk _ Ho ChiMinh x4 1)L,
Tunis ome is Ababa . 7_\/({)1,7—;',\]«/‘7"') ° Phuket Patiay ST LTS Kota Kinabalu
. ale/ S5 Fp— Siem Reap N
;-a’irrcl?bli: [ %7 Sriracha Surabaya S > T/
Colombo =+ Yy IINX—%E )L~ Phnom Penh
FrhIA r PY=ESN Sihanoukeville .
N N Langkawi j-/T{
FLaFFUR Komodo 2—x7 (F15-)
EZRJ7 J4—JLX Antananarivo ~F N . B I Wi Nadi
Victoria Falls;r ® Penang Bali ,TZ(X. (Za-7ALE=7) L ]
airns Noumea
[ ) o
TTIINT I TYRNR
Kuala Lumpur Brisbane @ ) )
° 05— ® J—)LkO—Xh
SARZTILY » Perth Gold Coast
Johannesburg SUHR=I i 2 @SR F-UFLR
; AR @
Singapore Melbourne Sydney  Auckland @,
a5 IIAANTF v —F g
Tangerang Christchurch

ThY  hITL INRer UaiVvhLa
Bekasi  Karawang Bandung Jog Jakarta

TrhHILE
Jakarta

MLa - 7ohTRE
Turkey / Ankara branch

11 | HIS GROUP Corporate Report 2020

EHE - RAE

Nagoya / Sakae

LBAE

Hiroshima

RRERAE

Fukuokatenjin

303 s

303 cities

B E P #L =

Our network in Japan

PERERED —

Chubu business division

28

28 branches

' RAb-ALEE-

P % M FBEER
Chushikoku business A Tohoku-Hokkaido-
division Niigata business

16m= jg‘ 33@45

16 branches
33 branches

AN ) ,

ububgines /| REEE
, "’ - division

15ms - %”";% 133

15 branch
ranches 133 branches

P

[EafiE = 3=

P Kansai business division

' 344

7 34 branches

.

HISH#8 3. BARMKAFHIE 2 - KIS 1, FERH X RS 1

HIS Okinawa 3, Kanto area special agent 2, Kanto area agent 1, Chubu area agent 1.

47 s

541 branches

XARNET XARNET
*Including Japan *Including Japan
a7
Ottawa
- —a—v—vh E=&Z=R0 NI
N7 TIRERS Newmarket Peterborough ;,\E/I\ )71‘- w
Banff ontrea
® Edmonton . Tay oL
INAG—=IN— HIVH— . RO Brociville
EohyP Vancouver Calgary  JyR7)yy Sudbury
7/ ° N «¢ Woodbridge ARZb>
Victoria T %g BT ¢ Boston
STRIb Thunder Bay
TN RS INJT 79T R
Seatt|e A /ﬁ ‘f
¥ London ® Halifax
>752923 s — >ha . R 5
San Francisco @ 74 V:)I.late)rllloo Chicago .IFS,;I:O :?&77 :\:_‘/7;“‘/
[T ) O ° Mississauge Kingston
?/}L"):’ Los AngelesJ 452 TIT"/Q INIJUR —a2—3-7
onolulu .y "7“/7_':{13‘ Dallas Atlanta 7—_=|\|:|‘,r|\ Hamilton New York
ﬁMaui San Dle‘go hoas Detroit S
I FZXHR7 57 FT7h @ Cancui® Orlando
Kona Las Vegas Guanajuato [
AT« ININF
Mexico City Havana
o
Ykt
San Jose
< 723
. _ Lima @ © Cusco
° INR—T (REF)
Papeete
[ )
Y7473
Santiago H0
2
Sao Paulo
@ EE#HS

51
ZIF e ANINIWTILY (10a7)
Thailand /

Sukjai travel lounge (Bangkok)

SUHR—=I- Direct branches
F—F+v—NRlailaiV 7—7 X7
Singapore /

Orchard lailai tour desk

B AE
Sendai

KB - HEZAE

Osaka / Umeda

TA .
HILY )T —T R (AHENR)
USA./

Downtown tour desk (Los Angeles)

INTA -

LeaLea/N\ M 7T 2T (K 00)
Hawaii /

Lealea hyatt lounge (Honolulu)

F—=RNZV7T-
J—JLRO—ZFEJE
Australia /

Gold Coast branch

O IN—T RS
Group / Partnership branches

201951281 BERTE As of December 1st 2019
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ﬁ;% Travel business

HISOH—E X His service \

BREHRAEIT—vy—Z=—NDIEK,

Pursuit of Excitement for Customer Journey.

H<-&HT
E'Ask'Search /

HISH 83K 5 e 17 i & FE D B R

HIS pursues improvement of the customer satisfaction curve through travel.

i gu

Pre-Travel

EEEGEHTT
Henn na Café SHIBUYA

RYINTI77BaEICEEY EIF3REL - IE QLT H

A wide range of shops and benefits make your pre-travel experiences more thrilling and filled.

RiIZ.RKFMEDHEWTT,
FLWHRABEHHTZEADTITI B, DD TEICL AR B2 EDBED,
AP TRICHZBRLZZICHIET,

FBHISIH RO EEL RITH—EXEBL TR RO — A THELD A#IC

RITOMEEIE oL EETOWoLNE,
ROZANXRSFIAN B BBERICCRRETICET. ROFBEET v 7T E&BKLET,

Take your time to discuss with our travel consultants in-store , and
they give the best travel suggestion evey customer expects for the travel plan.

KHEBHEVWADT I T BEBEFREL TEVDET, y v';i‘ﬁpﬁ‘m'_l 5591%;‘;1‘5317'-‘477
PR 14 remium av
\ — » \ . . > o .
A journey is an encounter with the unknown HAIWAI?S;Ez:ﬁyFb?aﬁes aEurop?Sp/eclia\t)%aEE\E HIS Hills Shibuya TINTARTT VR

Wedding section Avanti & Oasis
HiE-BHE KRBt 2E4 LS
Shinjuku-Osaka-Other than 41 branches

Appointment only High Premium HIS Hills Shibuya
HRTTHEAEM
Tokyu Praza Shibuya 5F

The excitement of travelling to new destination is the amazement of seeing and experiencing new things for the first time. These are the
true purpose of travelling. We at HIS believe, through our prominent travel service, we can let you feel the venture of travelling around HE=TB R RHER KWRRA-ER

Shinjuku,Yokohama,Nagoya,Osaka,Fukuoka

SREE- KBRERAT

the world encounter with unknown which is “The power of travel” Ginza,Osakaekimae

e N (,\
HIS7}D—7°0) I\al\)l/‘/ UJ_—:/EV Travel Solution of HIS Group __.i'@ \
i’? ]
"+ -
On- rQin — I af =42
e IO ERRROBIEERSy  BEFIEEEF—TICLAERT—X

NTAMERBAKX[7ONTOT FEFI FHEOEE,»SEFTNI-N

HISH B3R T 35 {T% B E D FL|OERERERISLEZZYT TP RBOXIE - Xl - REEH  TEMEIS»ELEDNIC Y1 [OFEXRN-T—LEDFVIF
HIS pursues improvement of the customer satisfaction curve through travel. f)\'/\lj»fo)jﬂ: )Ei . gm\at@ 7= awﬁm1§wk¥iﬁ ﬁuu% :/“Jj)x‘ Egﬁt:g;)%\b\ = iﬁt )[/ﬁ%—(‘»\ BzS\f:U@iﬁﬁtEth
BEHEZERALET, ZEALET, F—Z— 2R DfREZERLET, 707 1—ALE G,

Our dedicated staff have lived in
Europe and are deeply versed in the
local culture, arts, and cuisine and

You can get the optimal travel plan,
because a specialist who have
traveled to more than 15 countries

Drawing on our expertise from
hosting 10,000 events annually, we
develop a range of unique content

Our staff are veteran travel experts
licensed in the Aloha Program
organized by the Hawaii Tourism

IV EORE- RO -BHORBICLZFEET v 7T DEKR

We pursue customer satisfaction improvement by providing high security, safety and great excitement.

TO71vaFIVETRE DDA F IR ROBWEH A5 ROBWHOHEE Authority. provide added value to enhance your will help you. exclusively for the two of you.
Professional suggestion Original product Achieve the purpose of travel Sharing memories of travel journey.
Web Zv—hT4 BIAAHIE BBl mE REAEETOHE AR E D REDTE & BEKDOEEE RN

Booking by Web site and Mobile Excited more than imagined Reflect customer's voice in product

FeBRIFIEDY KM

Support of Local branch

Carefully selected quality
Compliance with safety standards

AR DEER _EDHHE

Improvement in Service

AS KL= ES AR, b Bl
collaboration Shibuya,Fuchu, lkebukuro,Okayama

EPICHEFMELESTRORRAT
ROBRET7 v 7E2BRLET,

We pursue customer satisfaction improvement by arranging various products at
specialized store.

Accessible Tourism Desk
Eco Tour Desk

AZN=YIVY—UX LT RY
IJYT7—TRY

BB Music Appreciation Tours
IRATHE B E Ol R ROBENCSEBLNDH U5 2L 1 EROR TSRO 4 WEHATERI7 27 Nature World
Ordinary customer satisfaction curve through travel BHRMZEA - Overseas Deperture &

2o SHISTIE, “TR"E B ZL T A ’&mﬂé’éﬁtf"%ﬁ’&ﬂi(ﬁb’(%')i‘fc

The best way to get started for a trip is to find yourself in a relaxing place
where you can daydream and fantasize about the voyage to come. HIS is

HRA—BERITTXY Round The World Travel Desk
AR=IA N5
RBFAIT =TT
EFEMETRY

Sports Section
Study Tour Desk
Studying Abroad Section

BEIRICEATW DI IRITERBET 2010 BEHD
HEEERA(ETEDL IRITDT I T nOIRITIR T &
T EFLELBHEAEEBL TOET ROTOICEBTRE.
BOELAIRDFEM . VR LEE FELRBIED YR —
MERBILE TRTRIBBHRICSITHRE WV ELEE V&)

expanding its shops to offer a comprehensive leisure experience where you
can learn about travel, sip some coffee, and even read a book.

HISH 2RI B HR1T Y —E XD

Range of travel services offered by HIS R
FEDPSTIT1TOTETCHERBEY—EREIRBL.ROFBREET7 Yy 72BRLET,

We pursue customer satisfaction improvement by offering valuable packages for all generations.

Post-

BOEDEFICUEL /= HISHBIEN BIBHIL, C2ICHIET,

)
Pre- On-
Travel Travel

Travel

HISIEFERITZISEL

HISI3607% LI_E DFRAT

BENDRTF vt

In order to provide a travel plan and service meeting a fESRIRM Mz BHTEYH— LEE] 4, R LSO E A ESELET, BB LDBE TIUEL
customer's expectation, we implement various initiatives in r;’\w‘f;‘imm:“i” A‘:L‘ge‘ S“:;;;;;c;é;‘}zh Sr;_a:fg;;efe D SARRE DR RES Y2, WO FRETE LR
each stage of the customer journeys. We have been Packa /¥J Lé’ AXATO 18 FUAE e L = N = vz = N s g FURTN
) ‘ ) ) s ge Tour otel Provide new imfomation  Installment for Travel L % BELTHEIET, T wfrmflﬁtﬁj #HEITL MELET, ($ i B 3A
improving a customer satisfaction by professional travel 1RE& %500 B ERSN ! ) 118 e shdls ﬁrna—'n‘}f\ =4, A, IR )
proposals, the most highly qualified travel contents, high Insurance Transfer Sightseeing ; q ) )

RDIS—Y B#w7 7717 ‘__a}? i""l[l[ﬁ ‘ trips. We offer exclusive HIS supports senior's Cancellation support:
Safety Standards’ fu”y traveler SUPPOI’t SyStem at |oca| Rent car, Train ticket,etc. Activity benefits like deffered tripA We offer selectable This insurance

branches. Those elements are the reason why HIS are

debt repayment.

service and free travel

5 e )

e

compensate the

chosen today. ,vﬁﬁﬂ-t“ﬂ magazines. cancellation fee for
) | prsmanan smyny unexpected cancellations.
e Pl
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X3S

Connect

XLE-RD

Enjoy-Safety

AN AN

HIS#tEN F47 2
2020F T L1779 BEHNo.1

HIS#EN F483 5

g HISt#tE» F189 2 ~~ 2
ﬁﬁ ’ ’ ] or7 s 4 2020F T L1V § 38 HN0.3
Popularity rising tourist spot No.1 2020'&:7 L1779 BEHHNO.2 ﬁﬁ } I\ \9) %}
On-Travel Za—Y=F2F Post-Travel Popularity rising tourist spot No.3

(Expected by HIS Staff)

Russia Popularity rising tourist spot No.2

(Expected by HIS Staff)
New Zealand

(Expected by HIS Staff)
Turkey

REBMADRENEHZFIC

Design your desire for travel.

RFTHDeRESEBIHISEDNSZETES T IN=2F )= 0DF VI FIVERPY—ERER MY K-

We offer No.1 / Only.1 products to fulfill their activities on-travel at local branches.

ROBOEHB L RDRADIAFFHEDS
ROBRET v7&EBRLET,
We pursue customer satisfaction improvement by
sharing your desire and expactation with us.

2ET 3

Tabijo

"ﬁﬁlﬁﬁ@ﬁnn’(DEL‘t}]Uﬁ|:||:|Tﬁﬁw,u‘ﬁtiﬁﬂfg7‘y7°&iﬁskbijo

We pursue customer satisfaction improvement with spe@ial benefits and customer lock-in service.

NI & 28R LHTLN HOI—TIVERiEE%E BEARAKHICION-Z%H
wm=rLT1 28 LY 5! gL3! gLY3!

Rent out the special train Rent out the Louvre Museum Rent out the Cruise

BH2T5H R X DY F—MEFITIROBEEEZEBRLET

We pursueclistomersatisfaction improvement by supporting travelers in 275 our global networks.*
%2019F12F1BRTE *As of December 1st 2019

B THOIHEER D - REY K=

Provision of locally relevant expert supports

EFL AT WET @mimi_

PACIFIC VENUS

©Maurice Subervie Atout France

1121

JT L - LealeaZ vy
Guam/ Lealea lounge

HJII - LealeaT s> J (OHANNTA Tt 5-)

Honolulu/Lealea lounge (Royal Hawaiian Center)

L'C:b

RTBLFDiHDInstagram7 H b 2ED 3], I—H—

NJE - MaiMaiZ> AF - JA—INIVIT =TT

HISOEBHENA 77 BEREEESIEERL  SECI2FE BAOLEFEONCENTEET. A #REKEEDNEFRE (LB) ERBOTENER o aaantar A et . i
ToTUF =2 E1— DR EELAERAD EPIC  BEODBOEMEEHISOSEHEDATELTIVEYT, LIrSEBE. Y a—PHRE.BEBOEEEZLEENR DHL2ENEELETAN 22y VL FIRER - BEEZHE

HRAEHDTIL I TEREDY —EXE B TEERE DAL TWET,
et = SIEEE Wo7NELTIL I ANR=Z  Wi-FiERY—EX
VIRV ERY —EX NE—H—FEHL > 2
HHEEAEEMY—EX AT a2t IVIT — BLENDIRGE
We welcome our customers at the lounges with special services and facilities around the

world. (Huge and comfortable space/Free Wi-Fi/Free drinks/Free rental strollers/Free phone
charging station/Offer of optional tours and souvenir shop)

N [#2ET 3] DNy 24T TOE R IE. 1907 4+
(2020F1R15HRE) £ BA. [FETVaN BT THTEY
7—|DEBEERBED TVET,

We introduce photogenic girls travel photos and videos
recruited from users. The photo submission with the hashtag of
"#tabijo" exceeds about 1,900,000 (1/15 of 2020), and sales of
"Tabijo recommended tour" products have also begun.

AU SN DRIEFRITEL TEND 7L — X% FEE
ICHELAVFTET, (2020F8A21 BHiZE)

See the Ogasawara Islands, a World Heritage, and
fireworks over Atami shipside. As a family trip perfect
for summer vacations, such as shows, meals, sea turtle
ecology classes. Experience the cruise of your dreams
at a great rate.(Departure 21Aug2020)

HILTLTIAY—RYBBELE NTIEELT B4
HECSAZHEBLTVET, (H%A - I—X[RE)
Only HIS! You enjoy the superd ocean on the chartered
train running in western Oahu. Andmore, we have
prepared to any benefits enjoying Hawaii for HIS
customers. (Limited departure date and course)

RO T BEPEMDBFECREHDIERELS
NTHEBEWAET, (H5ER - O—XBRE)

This is our 12th year offering this package! See
masterpieces up close with your own two eyes! HIS is
proud to offer an exclusive option for our clientele:
now you can browse the Louvre at night after regular
hours. (limited depature date and course)

[40th#: B E | HISE R F+— 2 — 1 CRiEEIRA! 77T EEBRKLET,

[40th Special Project] Exploring Antarctica with HIS-only charter aircraft!

FURMEDEI T2 7L+ X

BRDH5W31EMERMEL. ROBEIZK &R R E AY—hrINTF—

Smart Traveler
IREDEBEER, IRITED%E
MEKE-FlzHLTHBIILET,

[40th#BIEE] 7V —F S - B ZXBET— &R E L)

[40th Special Project] Marina Bay Sands the rooftop pool is specially reserved!

) —=FANA - Y ZE L)

We pursue customer satisfaction improvement by informative approaching.

MGIMGI

EERITEAE DAL AL D /BT R 2R ] 2 Momoﬂ ‘ LTHE
TEEVENDE T —ILE JI—ZERD T ROEAE (P - FIE- BRI 1R 2 A D H)
HISTH RIS ELYIWEL 7! — TN F o — Post-trip wash-and-fold laundry
23: 00D H A T H2R5R. S—FBOTERY TELDE delivery service

HISDO B H#R T TH 724 —— 1 . ToRVLWBHERAZE) IV B FrF!
EBBLAWELETET, 'O 7 AR E gﬂg('f;g/) FRMEWD I DEEHICEH o - ’ Tamechao!

(2020458 3HRE) Russian Antarctic Observatory (mage) 3544 i, (HFABRTE) NTAN)BTRL AN RN EBUHEL RO MERE HE T T EWebt 1ha BELRTEBEIT S TT,

ERBRMEE TROBOHINENYIT YT LTWET,

The first time in Marina Bay Sands history! HIS has specially reserved the rooftop pool
where only guests can usually enter! Two hours after the business closes at 23:00,
you can relax and enjoy only HIS customers. (Liinited on May 3, 2020)

Two-and-a-half hours on a small plane from Punta Arenas, a southern tip town in
Chile! Antarctica tours are often done by cruise, but charter small aircraft so you can
enjoy day trips. (Limited departure date)

In Hawaii and Bali, we provide you to get useful information in local via the websites and
free paper magazines so that we help your travels to be more special.

A handy installment plan for
travel expenses.

RENRL -ROTHRDBEET v72BRLET, &»FEETNo.1 FEROFEEZE,LLIRIOY—EZARM EZBIELET,
We pursue customer satisfaction improvement by providing high security and safety. Thanks to you. We are No.1 Utilizing customer feedback, we aim to improve travel services.
HISE/NTL IMF - IRREREK rEYI X rEYI X WORITRE
H.L.S. Mobile Co., Ltd. H.S. Insurance Co., Ltd. Topics \ / Topics \ Quiality Control & Market Research Room
EPIES |MA— |~ .- MR SIMA—K, Wi-Fi ; B E S BRI (2018.11~2019.10) XE 55 L R4 (2018547~201943R) FNRDLTIRRITV AT B &
r t a ‘} @ J [/ L 2L R IE A SIME Customer accounts at local branches Customer conveyance and amount of sales : results(April 2018 - March 2019) 5 BEKE - RREIOOIEE
. st : 4501 TOTAL : 450 cases . wE %L i
¢ ERATRIE TSR 1%’—:6(#55 © 300 Sickness I UNITED AIRLINES No. 1in customer conveyance ) EHEIL BRDME - TE2D
BAT—2EEHEWI—Fitf—EX At —E Py "a . (To Hawaii and North America) s
B\RLE - = BHEY—EXETRMELET, I EIS D116 Injury o 196 Eres AIR CANADA No. 1 in customer conveyance [ ED=BHICEEIL TWET,
”W|-F| m_54' N . QATAR AIRWAYS No. 1 in customer conveyance and amount of sales o X
foWe provide convenient and OIAF- LAY K- dp— RIS 7% Theft 7 cases 'IE'DEKAISDHAXI?}\?AI{'IAI\JYESS “o. ] in customer conveyance ang amount og sales We will improve enhancing
. g 3 B t t i i
AT STAELERS comfortable services that can be 24pMI65E-BFWAG @9&3(‘1"75 : 3t Lost 3 cases VIETNAM AIRLINES Ng 1 :: gﬁztgmg ggmg:ﬂgg :Ed ;mgﬂzt gf Zglg: Euah;y of Ser\:ce o ijtety
?{ A#SIM used in Japan and overseas, such » TARBEMIE : 1 Missing 1 case GARUDA INDONESIA No. 1 in customer conveyance and amount of sales Bslel Cln @Y EElmialr el ety
as domestic cheap SIM card, Wi-Fi ‘.‘fI-fS‘IJ]&E SIS 11 Disappearance i ezae HA% SR S4EEN From Japan / Investigation by Airlines i conductor feedback.
=z HIS Mobile rental and various overseas SIMs. [ hittn:/www hs-8onpo.co. g/ K / K o P / %

FEMIZP39SHR See pg.39 for detail
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FIEP39SHR see pg.39 for detail
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mﬁ;% Travel business

SBYLDIRITEZE Travel business overseas

72 = WA | V- R, SV N )|
¥ 15 % & E TH &

A business in each country to win global market share

BHEROD

0]

HRPOSERICIKZELATWEESEDIC,

L3[4 Wi EN=_—XICEhELEXERERA.HLVLE

Enhancing global business

We keep developing our business depending on regions, having new demands, and

creating trends to have more people enjoy the world.

Ve - .
( i ﬁ 7 V4 7 Southeast Asia )

Vietnam

BROETHOTHRE
ENOVEORIRI7IV—
AEBIT RELLEEBED
AEMICSHEMAT
EZHEL HRAFOSE
HICRE - BRELRFTHD
LTV EZRELTOET,

Our cruise business in Ha Long Bay is first-ever in Japanese
companies. We provide safe and comfortable On-Travel contents to

NOVETDIIN—-IEE

Cruise business in Ha Long Bay

people from all over the world with various inboard plans in well-
equipped cruise.

é & l}\l\l o I:FI ﬁ i ) l} jj Europe, Near and Middle East, Africa )

R
Europe

BRI 1 3 E 33T %, B

NRJT—FBFE
Bus tour business HD@,D/

e ) mh o it REE
BINRYT — EHIETEH
TTUTEH I MEZEN,
B EFER 2y TICFvyb
O FIRE, b - EF %

BERBEDXZERREALTVWET,

®IBUS

Join, doyful, JOIBUS!

*2020F1B1BR%E

Portable bus tour around sightseeing spots on 33 cities in 13
European countries™. It is able to get information of sightseeing

spots on the way, and to text with staff on the dedicated app. Safety

and convenience travel is here.

*As of January 1st 2020
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FFUOTDRAINEE

Vietnam

BhOSZHRIJ X%
HoEFIEI, XM F LGS
TN —XF 7T I B fiE
THRBEED I i H
bTLELEEHRPDOEEE
ICHBBITLTVET,

Spa business in Da Nang

Feel closer to your longing luxury resort spa. Therapists who have
world-class spa skills and services are happy to offer you a great
experience of a luxury resort spa at a reasonable price which is
unique to Vietnam.

| EREBAO)T-IVEE
UG Retail business for upper class
MLIOEROSREETH=
v B2l 7IIV—XE
& “House of Cruising” %
FT—T L BREICARDY
W—ARITEERTHIET
BRBEEDH LEEIELE
R

Speciality cruising store “House of Cruising” has opened in
Nisantasi, which is a high class residential area in Turkey. We
increase customer satisfaction by selling popular cruise tour directly
to upper class.

PLURORIHICIRYBEAKEITET,

b3 ERPEESIC BN TOFEFIMBE) Y —REMHA.

VT = KT - FITAET 1 - FHEV S/ EELERIRIT Y —EXTERBES X XERHAT S
#5NO.1DDMC (FRTF A X =2 3> Y RXIANALINZ—) EBIELET,

We aim to become a professional travel services company with local knowledge, experience, and resources

working in the design and implementation of events, activities, tours, transportation, and program logistics,
which is the best DMC(Destination Management Company) in the world.

(/ :'t I:F m M The Americas j)

TIN—-T2Fo—DRIH

Create group synergy

#FFIZHVWTIMERIT TRAVEL GROUP][Jonview Canada
Inc.] [Red Label Vacations Inc.] D3t HHIST IL—T(Chlh-
2l ET RBEMABEDFERAREDORITRLEICREVELEL
T HISOEE LB X YNT -7 EZHDBAEFED L. IV —T 1
ERBDLFT—RIHEIRL TWEE T ZOHFHITHIB 7R vb
EHOoTHEARNERTRIET AAFRALLICEVTIRER S
BICT AT 2—X$B3DMC#BHELET,

In Canada, we have become the biggest company since “MERIT TRAVEL
GROUP”, "Jonview Canada Inc.”, and “Red Label Vacations Inc.” joined
HIS group. We keep proceeding to create synergy among group
companies with overseas network and each company’s strength. Our
desire is to become DMC which produces travels comprehensively in all
of North, Central, and South America by expanding into Central and
South America with this asset in Canada.

WHISﬁ')b—7°Vq TINI=20T

Outsourcing among HIS group

T4VEY YZFICHLE % BELSSC(Shared Service Center)Tld.
HIS Japan. Ax#t. B2V AN RS20 205D F# FEL -
BB EEEE AN -3 AURIRAF Ty I BESIRICh 5%

B MB160BD ARy T TIT>THBINET FBEEHICIBIREL,

DT LY —=IVDFERICEZ R XGRS LN T IV =TS F T —
FAIHLTWES,

IN=TFI—
Group synergy

TININIUR .
Outbound AVINIUR
35 Inbound
Retailer YT =FNL—5—

Tour operator

The SSC (Shared Service Center), based in Manila, Philippines, has a total of 160 employees who perform a wide range of tasks, including
booking management, inventory management, operations, and checking invoices, which are outsourced by about 20 business partners of
HIS Japan, HQ, overseas branches, and affiliated companies. We create group synergies through standardization by consolidation of works,

work efficiency by using system tools, and cost reduction.
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mﬁ;% Travel business

SFRIRITEZE Inbound travel business

FLTHELD D %
HREPRFOALARBITEU,

We would like to deliver "The Heart of Japanese Hospitality" to the people all over the world.

SWRELAXFEERRTISHEY-EAEIRE,

sh BR1T D

| — S N -
Ya=rar BAZMOEEHMICFEL . HEEROREEEZBELET,
Inbound Travel We suggest the various services which realize a more pleasant stay in Japan to the customers traveling to Japan.
Solutions We will contribute to the revitalization of various parts of Japan and aim to promote mutual understanding.

| FIT- {$ﬁﬁﬁ$¥ FIT & Group travel business

Bﬁﬁ;% Travel business

BAXRNTI=T1ZH, BERDIHLRISASIRITT 7> DTRENFIRETT,
Fo -T2 Ib—b - ALBERNE - AMBERELE BAERDREREY 7 —D4EE - BREDToTVET,

We are able to propose a suitable travel plan for individuals and small groups. Also we are planning and selling the package
travel tours such as Golden Route Package-Travel around Hokkaido-Kyushu round trip and so on.

/'J'\—)l/t —)I/ $ % Wholesale business
FERTERGEL VA HAZEDORITEHANDEESSUFEEFETOVET,

We are developing the sales and arrangements of the travel agencies aroud the world who sell the Japan products.

| MICE$¥ MICE business

1t T4T VT — - BESH - BRSEH - AN EEHE B ROL HRAZEDEEANDEEET>TVET,

We handle a lot of incentive tours, international conferences, exhibitions and other events. We have a relationship with the companies around the world.

| EﬁE/\‘Z‘yT— Bus tour

FHOBERERRBINZY T —ORE - EELTOET,

WMFEIFEEE - PEZE - (KR TEE - ARIVTEE - ANRILEBDAITFIVNRY T —%
ERBLTVET,

We are carrying out a day trip bus tour for customers visiting Japan.

In recent years, We are carrying out original bus tour in English, Chinese, Indonesian, Italian and &1, /5va—71 1127

Spanish. At Mt. Fuji Panoramic Ropeway

WTourist Information Center (TIC)

HR-EE (Tokyo Harajuku)

BAEASLVHBA T aF L iEamDIREE « Wi-FiL> 2L - SIMBRSE - FH4)
FAPNEE ZIRICHWEEADEBHRADY —EREfT>TVET,
We are serving the various supports to the guest from abroad such as offering the

sightseeing information, selling the optional tours, Wi-Fi rental, sales of SIM card, luggage
storage and so on.
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ERRTTE X Domestic travel business

ZyR e ITKAD!

Let's go around Japan!

ROTEANCEARTZE B TRRA,
[HobL k| ZZRELET,

-G KER

il {EDEE

Creation of new experience value We offer convenient domestic travel for each region that offer excellent peace of mind.

We propose a travel over the expectation.

| ";* ﬁ‘% -(" 0) § F;ﬁ Promote business in Okinawa "';ﬁbb‘mo)%ﬁ'\' ~Proposing new travel opportunities~

FLORDIBEEL T ERBICRELOB [ F RO THEBRITIZRREALET,
B TOFIR. BAR NE-HR. E-FHRP O TH-VRFRELEER AT IV TR,
FEMBHALSTEICITIZRES (T IVHE) NDOROEEL TWET RFHESVRELTHEBRILW 2T RERELET,

As a proposal for a new trip, we will develop a “empty-handed Okinawa trip” that can be enjoyed more easily. We provide clothes, daily necessities, baby
goods, beach goods, latest appliances and more at hotel. We also offer convenient travel opportunities out of Naha to the remote Kerama Islands. Our goal is
to make the entire travel experience more convenient and enjoyable.

o
v

| jtlﬂﬁ?@ﬁ Ef Promote business in Hokkaido ~1t5§ﬁé!§b6{$5§7"ﬂ75A@%¥~ ~Enhanced experience program to feel Hokkaido~

[Hokkai Doing F+> /=2 |ELTERTRIKR T 77127  INHERER,
RRRZYP TILELTEERBELESTROBEV HEIRELET,

As "Hokkai Doing campaign”, we propose unique Hokkaido activities such as not-air ballon, rafting and harvesting
experience in summer, dog sled and glamping in winter. These are unique pastimes you won't find in the city.

| jlﬂ‘l T@E F’ﬁ Promote business in Kyushu ~A 774D S NP ~ ~Challenge from offline routes~

ERETEOLVBNEROICRBEENDF r—2—FELEL/NIZAT L AZEBUHELEANRITEZREL TV ET,

We propose charter flights to Nagasaki mainly in cities without regular flights, and Kyushu trip such as Huis Ten Bosch.

| Em/\x‘y7— Bus tours

FLE - #ETHHIBN EBF600T-ZDFUTF IR 7 —EETLTVET,
TEXPERBINADELY)Y T —bFFF T

Numerous television and magazine appearances! Operating 600 different bus tour plans annually (both day trip and overnight).
Charter tours with fireworks and various events are also popular.

Wﬁlmﬁﬁﬁﬁ‘«rfs‘ym\“-y#—?’@ﬁr#l Y

!-d.

Developing a dynamic lineup of domestic travel packages o

oty DTN OB B SIS R R R

- RTI - AT F NI T —HERMAEDR . F LTI FHEREIRTVE S T —
¥, o, |
We were one of the first to offer a dedicated site accommodating the shift to variable rates i

EWSAF30 18 —SH 1k

Website : Domestic dynamic package.

for package tours. We offer packages that combine airfare, hotel accommodations, and
optional tours, and provide online booking.
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B AIRITEZE Corporate travel business

EHROBEERICHEELET,

Identifying issues and finding solutions

Working in tandem with the growth of corporate clients

HR (A R4 #; B&

JYa—=3av

Human Resources Solutions

( ,%H ﬁ 0) ;ﬁ 1t Strengthen your organization j)
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HREFSICLEMICER ARE RIS,
[t ETAIDEREMESEET,

With global MICE programming and talent training, we help ramp up the growth of
your organization and people.

Evary#f

Vision sharing

HISH # DAL — 7 —GiE MR BrEY R —MEBIEE D U7 MICE (5 -
BIRIT - 2R - BRSEE) TILRAVTFI T4 HN) ABROEY 3> #F
L EFA=2 2 SBRNDT7 v TICRRUET

HIS is uniquely poised to offer useful information with alacrity. This lets us assist you with

planning original MICE content (meetings, incentives, conferencing, and exhibitions) and
better share your corporate vision to boost morale within your organization.

RO — k%

Unify your organization

AT S ELTE 72/ INTEEDP LI BIRITIZOE LA EER - F—LE
T TRITICE > T D — (B EBERLE T

Drawing on our expertise as a travel agency, we can craft corporate retreats and trips,
as well as programs like sporting events and team-building travel to boost morale and
create a sense of unity.

BIAREDORE

Robust welfare/benefits

EEEEH - AEEES| - KEHWFREV S TORRELP DT 1y
MIEEADRBEBEL)SVODNEERLSEET,

Offering company-exclusive benefits like employee perks, discounts for new hires,
and premiums for long years of service helps encourage a sense of belonging to
the firm.

individual ventures.

V=) X LTS/ IINTEEDL.

% - AAERRIEIFRKREZRELES,
BEHEDITO—NIVEEEREIL /120D, L&/\—rF—2BIELET,
We draw on our expertise from the tourism sector to provide solutions timed to the growth of corporate and

We aim to be the best partner to developing clients’ global business.

(/ 1@ * 0) Eﬁ E Individual growth )

HERIT (B2 HRIT)

Educational trips (school excursions)

BAREIEFESIKELZEE - BIE - EICMAShZBHTO
BRI EBFELT2EITRESSEBDO ANEDKREBIE,
BERTOEERZy TP RBENLRELPSEMRETh—2ILAYIC
d—71x—bLET,

Having formative experiences overseas, where the language, customs,
and culture can differ, not only expands one’s outlook, but can be a
vital resource to draw on in the future, both in one’s career and
personal life. We have a roster of personnel dedicated to planning
and implementing educational travel in a comprehensive fashion.

e

7a—/NIV AR DB K

Global talent training

HROREFREEPSEIEMEFLAMET O T L, FFEL
1 Cld e MBER P XL IR § BEEFIHE FMEE IR A /4L B
B aHEEN G TEET,

Offerings include training programs that give you exposure to the
latest technology from the world’s leading enterprises and linguistic
training that offers exposure to the language, worldview, and customs
of a region. After training, your staff will be poised to achieve

new heights.

( * %’ =E= ﬁk Social action work j)

CSRi&E -SDGsEXN X iR

Supporting CSR Activities and SDGs

Y27 F TN EHRERIBERSEEZRHANEE DEELTRERME - HARMBEL
ESMEEINHISIEEEISE « BBEHDZ—XIICA. [FREFILTOAT T [ #im ik

BETOVIIMN ERZEOEEN HIET,

ZOEPICHWIKIRBEFRLTEE - WK WIE - R IAERELCRTREME. 8

BHESDHBV 11—  TRMHLET,

Creating a sustainable society is a key goal for all people in today’s day and age. How should
corporations today cope with environmental and social issues? HIS has proven support's
experience in projects involving the creation of schools and reforestation of tropical areas.

In addition, we offer solutions to improve your corporate value and organizational strength
through many kinds of travels such as environmental preservation activities, restoration projects,

activities on wildlife conservation.
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B AIRITEZE Corporate travel business

B o= i B8 HISOZy 7= &), iR EtH RAIEX,
~ Ya=var sE7y7ICEEBLET,

Strategic sales solutions Use the HIS network to expand your sales channels to the globe and drive

more revenue.

(/ Jﬁb J: :/ I 7 ;r[\ * Increased share of sales )

= __,llli¢ -7 O0E-2a EJRAIAVE
:_-!__‘,)7 Sales promotions and Business events

HISOYO—/NILxyh T =& FEDPLTHRFDY =T Ib T LA INERFEE SNSX TR L—
E—8ED LI LTIV TAE—2a EFEBHITUVET,

[HFRERERE | [BREFESR] 37— &V ES R RIS HISTIRT U ANy T TR
LET, (C019FEER—F : = SR LORDBNERICHRIEMBIESE ST DR

Leveraging the global HIS network to disseminate information to the global marketplace. Through social
media and other outlets, we engage in full-scale digital promotional campaigns, including the creation of
brand videos and explainers. Furthermore, we offer an integrated approach to programming various events
like new product announcements, exhibition and sale sessions, and seminars. (ex. Concluded a strategic
partnership agreement with Mie Prefecture for overseas development of food in 2019.)

FANT—TFAVTHTIY A BVFATARUR

Test marketing and sampling Incentive Events
SFEABEANDEEHRATTO-F TEIDIERITEHETHBHIS BRBEBRFENDOREAPERISS - BHRSGEE0HE - X
LHTIEDIEH, EHIC. ERIHIER T BHISIEH TOH T BLET IRITEMABICER TEIL). HEETOELRRES.
ST B MR ICE L RA N T =T T T B (THZED ] ERXBLEEDOHIEHSBEFETh—2TOF2—-ALET,
BETH . (CO19EBEER (L RXLT 41 . YL—STIoB T (2019F = —f : 277> Z231,0008)

BEBMORBIERDHDOTIHREE)

HIS, given its expertise as a travel agency, is uniquely poised to target Planning and hosting incentive travel including such as a party or an awards
inbound travelers to Japan. Furthermore, sampling at HIS locations within ceremony for high achievers. From setting a field office before the trip to

and without Japan allows for homing in on specific marketing issues
germane to your locality of interest. ex. Market research to expand sales

taking care of participants till return day, we can handle your trip totally.
ex. handled 1,000 passengers to SanFrancisco in 2019

channels for specific products in Indonesia, Thailand and Malaysia

( g& Eg ;r[\ * Sales channel expansion )

B X 1R

Supporting overseas expansion

(B~ —r T T DEREEHTE
—HEEY RN EFTE—TRELTEHIE
T3 TR BIVERBORBILAY
OE—arETHR—b, (FE#IEP34 - 42
BEB)

= nnN

In addition to offering a totally integrated approach
that spans from local marketing through corporate
research, expansion, and support of overseas
dispatched workers, we can also help you with
promotions to maximize and expand your sales
channels. (See pg. 34, 42 for detail)
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REMRT

Observational tours

BN ORI MCTIZEN ML EDIRR X,
EESH - BA™ - ZREEANOSMEY
R—hLET, (2019FEEH—F : ZEEHMA
FREMRELIF—1508)

HIS supports you to inspecting the latest
overseas technologies and market trends, and
to participate in international conferences, trade
fairs, and academic meetings.

ex. handled 150 passengers to the corporate
inspection seminar for managers 2019

iR 1 HRZEBAIRIZEEHA . IR -FMIHVE

 YYa—-3v

Business trip management solutions

HIREIE/)1—23 %7 ANy T TIRELET,

In addition to helping you reduce your business trip expenses, we offer a one-stop

solution to specialized travel arrangements.

(/ H:l. gE % EE Business trip management )

HIREEOREL (EVRANIANNTRIAVH)

Business trip expensive optimization (BTM)

6,000%t LI E OB EHEICKY) . [IXM B L] [EBHERD
B EITANF X [EHER ] EX/UET, HIRICEAT2E
BEBETIN =792 5N. ERICRObELER
FHEETRELET,

With our business result of transaction for more than 6,000
companies, we can assist you with optimizing your business trip
expenses, improving the efficiency of business, governance, crisis
management. HIS offers the best operation method for you.

MiT- A1 ~Nb

~ Ja=3v

Travel and event solutions

| ZZI-\O—‘y E:)*Z Sports business

B - By 7 —BREX AR —YEGRFEEHIC, AFR—YF— L
PRF - @EEEHICALTOVEE) ARV AR EEXEER
BE - CSREEH L WMERELL TOWETFEENF BVRFR—
YEYRREEPIRL Y TH[IRXAR—Y | £7EAL. TRELET,

We design new value propositions such as operating sports tournaments and CSR activities, by
making contents with sports teams, athletes or organizations, not to mention offering sports
spectating/experiential tours and arranging tours for sports organizations. Our specialized staff

will propose a sports business which attracts a great deal of attention with “Journey x Sports”.

(/ ‘% ﬁ 0) “;ﬁ E E r|':|-] J: Increased member satisfaction )

| Iyg_j__fyxyl\ Entertainment tours

YNNI T =R TP 3I—T4 7% TAOT1—ALET . BHEB
BE - SEFIEECITV. 77 ARER B EANEDRITET,
(2019FEEHE—B : B7EIR/IVIVERIZ&I 21—y 7)

We produce concert tours and fan meetups. Not only planning and
hosting it, but we handle operations and help drive more fans and
engagement/satisfaction.

ex. Honolulu Ekiden & Music 2019

DIE AT 1T EM

Public business and media tours

FRET. ASERPSOFRERFEEDEIC. BT NNFE -

VIPFE - BEHOT DD FGFRINUS - BRRTOE-232 - 5
BROBELERLEV=—XTH EMDI 2y 7P R#ELIREE
S TVWELEET  HRDHSDZE N HE5DZEMERTREICLET,

Drawing on our expertise from handling trips of central ministries and agencies, our specialized
staff will arrange the trip in the best way meet your needs such as an arrangement of international
events, VIP treatment, and also, inbound or local events and operating a field office. No matter
where you want to go, no matter what kinds of trip, we can make it possible to travel.

DIV ERBERBIZEELELRP AN MR,
F—F—XAFTERBELET,

A variety of exciting and inspiring travel and events can be made to order.

(/ E E’\J q:# 1K g! o) ﬁﬁ Objective-oriented travel )

| IJ)7—-X 97_'{ *)) 77 — Eco-tours/Study tours

IaV7 - BRIEEPHIBHSICEBLED S, [KBERDE
BR - BOLR - MBH R E DRV P BRI R L ikE
BIELTWEY 28TV T7— TR RSO ZREEHR
T5HIC BT OV I LICSILASDEZERDET

In the eco-tour sector, HIS aims to produce sustainable tours including experience
nature, significant interact of people and learning local culture.

In the study tour sector, our goal of the trip is participating in the local program
and deepening your understanding to solve social problems all over the world.

| I\al\)b:y:/:[)l/:/_"_ Travel concierge

BRILYYNA—REBEINS NI YIS 1T RIEEE,
SESELREBMBOINS AN T IVEEETVET RITEDF
BEACIZ. REREEANEROIREP BEL 22 T
JAIBERETRENDEOTHELETRMLET,

We operate a travel concierge desk for members of various credit card plans. Various
types of membership organization can give us a contract for the work of the travel desk.
In addition to our expertise in the travel space, we offer package tours for members only,
and our veteran consultants handle important VIP clients with the best in hospitality.

HIS GROUP Corporate Report 2020 | 24



IVA—TAVXV/NER

Entertainment business

X ANLHED,
tHRPICKEIPILHL S,

Bringing people together from all over the world. Spreading smiles around the planet.

Gh ( INT) R TR R Huis TEN BoscH )

@ 152 mOEM I TF—2/N—J L THER K,
,, H =L SBEHI—FhHINTWVET,

Huis Ten Bosch is Japan's largest theme park, covering 1.52 million square meters. Flowers,

A\ o & i) [ §

illuminations, games, music is overflowing all seasons.

6N TEEH The six kingdoms
720)5@ Watermark Hotel
FLOWER
—FR Fa-DyTRNTHE
FEIDIE2 D HEICKREZEIET,

All year around, seasonal flowers
blossom in this kingdom.

KEDEE

LIGHT
365%. HEA— DR =N I IE
K. BEEEESLI-ZHRE N
DBEEPEERSLET,
Every night, the Japan's best

night view is shining in this
kingdom.

| E%EYa-0EE
MUSIC & SHOW
HRPBEICE(ERE
Sa—IlHAINET D
BB a—-DHRED qb
HAEC/ZE L,

This kingdom is
overflowing music
and shows.

fRImRH SNBSS —LT
FIUa  BEREL TSV,

Please experience the new
generation games full of presence.

BREEOIE

HEALTH & BEAUTY »
TSI BB TR »
BFro%S 5558 g
LDZEETY, ‘E“

This kingdom is a healing space where
you can receive a simple health check.

BIEIC—BEEBLEN BEC X AT EEIET T —v/IS— VB RFIFE . F—v/IN—JHELHEEL
DEBHAZVEREIEZIRELAVEVDBE [FoN—T72 | [F2)—=T2 | OO TV ERBLTENET,

Our theme park business aims to realize the most environmentally friendly tourist business city. We are offering “No.1” “Only 1" contents from the

desire to provide customers with a lot of joy and excitement, such as theme park business and hotel business.

New Open New Open

Q D77 ETTIT1

Fantasia City of Light

FETEET A TMILIT DDER T R DT V2V B BRI ELIFREORENESENLET,

The spacious grounds feature seven key attractions and revolve around light and flowers, inviting visitors into a page out of the everyday.

42N+ =TIV Four dierent hotels

O TLkTIV NYRFUER
Henn na Hotel Huis Ten Bosch
SHERALEBUR L 7= SoE T TLIRE T
BLWBHEEBORLET,

Excitement meets comfort. Introducing state-of-the-art
technologies, Henn na Hotel is the hotel staffed by robots.

O FTINTLRTFIVE L

Hotel Amsterdam
T=XIN=T )= AE—DRTIVT,
INGRT R RE BB TEET,

The Hotel Amsterdam is the only hotel
located in the theme park.

Close Up Close Up

O 1509 9FA5VF
JURASSIC ISLAND
EABTERENEHZTHEBYTIVEAR
Sa—TA T TRITIa EEE,

An AR shooting attraction on an uninhabited
island where the dinosaurs live.

OBFRLEKREDER

O FFia—-Ovix

Hotel Europe
PHEBE.FPRE. HSHTELDOTATIC
EEEERUATLITLEKRTIVET,

The Hotel Europe is premium hotel
pursuing high quality for all service.

O 74LANT 15

Forest Villa
73— J =T A 28R TaAT—
SHLTDHRFITT,

Forest Villa is a group of quaint cottage
villas. Great for families and groups.

@ HE| - LE1— N\IRTVER
KAGEKI-THE REVUE ~Huis Ten Bosch~
BEBNIL2—TA X2 bEa—
Ya—%BEBEILET,
An impressed entertainment review show
is held daily.

O B8RO R

[mf AN E A ES| Gold & Hydrogen Hot Spring Wishes Wonderland
. HRBAOELASH T, ERP/ T HOEEDHFAR vk I-Ay \DEH
LARZ2RI2 -V T LB ER . -
wacone ) B I % 6 Z;J-\““ 7“6" \a.ll\f\ ;ﬂ\ 'ﬁ'é _ (Dw bs%
AAOORYMEBTEIKTT, ERINTEDH YN B EEEVEL, BzlEb B—&NZEME BRZ,
This kingdom is the Japan's The world's largest golden bath is born. There is no doubt that it will A new spot in the Kingdom of Light.
first robot composite facility. be a new spot that can absorb fortune and power. Please enjoy the world of pure white.
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Entertainment business

fLRZ21—X

Latest News

E‘%EE Award History

REANIR—2aV IR TTEEREIM
Ranking #1 for seven years running in the nationwide illumination rankings

HRRKT,B00FEDMIIx—Ya> [N
OEEIF[HE7AAIVIZ—3>TT—F]
DB T 2—T 1> AL MEPITTEEHD
BILEZH, 2E554280FR/ETL
M EBRICIT > TAHTED DR FNINIR—
Y3 P EVWIRE TR E, —RIREEMA L
MERHTIXIWRRSNEL,

The Kingdom of Lights, featuring 13 million illuminated bulbs (the highest on record in
the world), has attained first place for the seventh year in a row at the Overall
Entertainment category of the 7th lllumination Awards. It was voted as the “most

memorable winter illumination show” by a poll of 5,542 nationwide night view appraisers
in Japan. The final ranking also included total votes from a general vote of the public.

HREEOER New business development

20194 2019

INPRTVRRAFTyNEm

Ticket revolution of Huis Ten Bosch

2019F10ALIE. BRDHEARTDO RELE X,

AROBBEHELE EBIRLEUIC/ SRR CH B TE3 M E I ALEL
BEREICERDPTOARIC—FHLEL

F12 TS a D BEBES D EVAICEHORUMIRLERLEL,

Since October 2019, we have started revamping the ticket types available through the
park. We are adding more facilities to the lineup that can be used with the Passport
and no added fees, such as our popular Ferris wheel, revamping the park to be more
convenient for guests. In addition, we offer a discounted rate for visitors who make
less frequent use of the attractions and rides.

INJRTVRARF 9 R=2

Voice campaign of Huis Ten Bosch

‘HBARBDIE]IDS HoE[RULNNTZT LRI,
ZB1ELT2019F10R1 AnbF v N—2%fRA,

“HoE TIITa B AWV EE BEHROENSEFNEDNET,
2020F3AFRECEANDEARANEEUD, AXHPALIIEER W 120 E T,

We use real customer feedback to make Huis Ten Bosch more fun and exciting, with a
new campaign underway since October 1, 2019. The park is evolving through real
feedback from customers about how they want to enjoy the attractions and rides. We
solicit feedback on our official web site and on the dedicated mailboxes installed
throughout the park. This feedback period is open through March 31, 2020.

7VE=R ¥R - $Z2—-FJ—Z2nd

One Piece “the Thousand Sunny Cruise” 2nd fA—
A5 7=*[ONE PIECE]ICE#5T 3
PIHR - Y= BT —IHH4E
RYICEF SIS KA T T8 —E—#
ICEEP ‘N3 T 48T — XX [ONE
PIECE] D REBE DL XZ 2[R
EayTbRETEEA,

ORER—BR Xt - TITLE - KRBT =4—23>
For the first time in four years, the Thousand Sunny Cruise from the popular One Piece
anime is back! We also have photo booths where you can take a snapshot with your
favorite characters, as well as a restaurant and limited time shop decked out in the
One Piece style -- don’t miss them.
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Certified as Guinness World Record as the world's largest golden bath

2019F4F22RICF—T L[ #E 4
EKFEDH NIZATRZBR]IC
154 2kg DR RADE S A BHFH
AN T RTFEEITERS L8
BAALEDOELONIZTIRER Y
INT— %R TEBIHAR VML BE
FEEWEL.

The world's largest golden bath was born in Gold and Hydrogen Hot Spring. The
weight of the bathtub is 154.2kg. The bathtub is handmade by the craftsmen with 18K
gold. This golden bath is definitely a new spot where you can absorb your fortune and
power.

20204 2020

KDOT77 20T T18E

The birth of Fantasia City of Light
2020F3R20BICFLOHMIIVT [HDT7 5T
ToT AP RE FETEEA T ML AT O DI
BT SESEL S BEHEFFHEDREANESEN
LET. ZLVRADKEPHADKR R, —EICIA
PBIE2FEERLTRBZEDTELEVWRBDORE
EEHRIDT VAN BEERMEREL CEHLET,

On March 20, 2020, the long-awaited Fantasia City of Light was at last opened. The
spacious grounds feature seven key attractions and revolve around light and flowers,
inviting visitors into a page out of the everyday. We use the latest digital audio/video
technology to create a realistic rendering of the galaxy and planets, the night skies of
the world, and fields of flowers and other spectacles like the deep sea.

HTBFE7Z7VEA

Introduction of HTB navi APP
LALEREDRLRD DDAV FIVT TV E
BRF, a—DIEEXHTTOI—MDOERI HY
BB AT TVE2020F EICEAFETY .

We are currently developing a proprietary app that would
allow visitors to efficiently tour the grounds. Starting summer
in 2020, we will be rolling out this app, which features

showtimes, restaurant wait times, and other information. A A=

BREBR)-F—21T7V) 7 « TW—A)-BRER
Self-powered solar sharing blueberry farm
BAERAREIRIY-—DEELSRERBEHR
K LERETIMMEH NTXTLERR
POIAEIHEMEDOHEEBIEL. 2019
FEPORERBBERELLTHRIERH
18, 2020 F M EICHD TDHEHRDIEH
BABREFELTVETRIE - BEIx
WF =TT BIRBIBEETVET,

We are pursuing initiatives to produce renewable energy and improve self-sufficient production
of food on-site. Aiming to promote local production for local consumption out of Huis Ten
Bosch, we started construction in spring 2019 of new facilities for next-generation agriculture.
For 2020, we plan to offer a picking event for customers for the first time in summer. This is
intended to foster awareness and understanding about the environment and renewable energy.

(54 —=FF /7R X LAGUNA TEN BoscH ;)

- LAGUNATEN BOéCH E

BASHILENELZ2EZLESY -
[ST9—=FF VKRR TIRI Z=FTA X8 %
TWXeavE,T . 25 )77E=ICBRREE

S5H-F5u4 SECEFLAZANTBESELAVELTET,

At the complex type resort "Laguna Ten Bosch" which enjoys nature rich Mikawa bay, you can enjoy

the sea in various styles such as entertainment, gourmet - shopping, hot springs with Thalassotherapy.

Z9F7F

LAGUNASIA

BV 0DEBEDTF— /=7

A dream filled sea theme park

BLEFRTIN F9—-FTVER

Henn na hotel Laguna Ten Bosch

Z7FOTICEELEOR Y MRTIV
Robot hotel directly connected to Lagunasia
DRSS EHEREMEZIB KL
IEBETRERKRTIVAT
TERHBOAELET,

We oer a comfortable hotel
stay in the bedroom pursuing
comfort and functionality.

and 39-7

THALGO LAGUNA

73 AEENDERET)TIE— %
Authentic thalassotherapy facility born in France
HAGRSENLZIVTS
E-7I RTadlng%
BLEEAME— DR T,
This is Japan'’s only facility

bearing the Thalgo brand
name—the world’'s number one

company in thalassotherapy.

BARZRARI—TT—I . TrI7o32 B
BIXIa—YHN e ANIZ—2a2 B
BRBILE—TA U ANERBNLET,
Lagunasia offers a variety of entertainment

including Japan's largest wave pool, attractions,
opera, musicals, fireworks and illumination.

TJIATFANIVT=4 Yk

FESTIVAL MARKET

JJ/-rRANHRTEZavELTE-INEL RIS
Shopping mall & restaurant where you can enjoy the resort feeling
BNEERIC. T I YRR
LRNZ L HEPHIDYavE
S ARINTT

Set in the seaside, it is a

shopping spot with outlets
and restaurants.

59—+ 0B

LAGUNA SPA

ELVLBEZNBNDOXKIRS

Natural hot spring with a charming view
HTF1,500m& N EZH B IR
KRICAL T BROBHZ |
DELBELAVLETET &

The hot spring water bubbles up
from 1,500 meters below the surface

and is used in its natural state, so you
can enjoy the true benefits of nature.
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Hotel business

ZTOH. TOEMTRLED
VeEEZEZ2ERBITTSHLDIC, |
{

Delivering the ultimate quality time anywhere, anytime.

ATV TBITEEIE ROAELELADVEDTT,
HISTIL— 7 TldhTIVEELIEBIICER,

ZOMEH LY —EREHE RN IV F I L EEE
CHELT ROBVWHEIVERHICIET,

IS

b Hann re Flotal

EHATIVRE ERET \

Henn na Hotel Tokyo Hamamatsucho

Time spent at a hotel is one of the great pleasures of travel.
The HIS Group is actively expanding and refining its

hotel business.

By providing service attentive to every detail and creating a
dramatic stage for you far from everyday life, we ensure
that staying at our hotels will brighten the color of your
travel memory.

C g&,‘]'\j_')l/ Henn na Hotel )
- X T TTIL
=

Eb R EENRTBATIV

SHEVET,

BaARTIVEER RENT
Henn na Hotel Maihama Tokyo Bay

BABEARRTFINGAVF YT

- X7 TTIL
Hotel lineup in Japan =

TOURYEZ EEORT AR

ELFTIVER RN (FE)

THAEEES BHATIVRR BBHE
Okinawa EHARTIVERE SREE
L BHARTIVERE EAAE]

BHATIVER ZEHE
EhARTIVRR AEHEA
e EHEATIVER KR

j Sendai ZuRTIVRER TIH

RE Al

Kyoto Ishikawa BT IVARR (DFHE

ERHRTIVRIR GAIE
ZukTIV BFEZE (KHR)
Bk TIVRE N\EORE

EE

RR
Fukuoka Tokyo

e ThATIVER EH5 (AN
Chiba BRATIV ST—F TR (BH)
ThATVER 85
2N BIATIL NIRT AR (EIE)
Rl — —— BERE — Al N WATERARR

Nagasaki Kagoshima ~ Osaka _
U —8—R—UFKTIVRIR
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[ZEaATIVISEERTTEEAL. 777
TEDHESEERL R OOKY R
FILTY HRREHOORYM TR
DEHEORELATIVATAEH Rk,
REBRDYTIA X T—BEDREAL

Equipped with cutting-edge technology and
run by robots, the Henn na Hotel chain oers
you both excitement and comfort. World's
most advanced robot supports comfortable
hotel stay of everyone. We are going to the
future ahead of unexperienced surprises.

EhWEIEIEEHNRTBFTIV

Henn na Hotel a commitment evolution

TR TIVRE ZERERET
J—F =1 —=Mb—L

Henn na Hotel Tokyo Asakusa Tawaramachi

Corner Suite Room

Henn na Hotel Maihama Tokyo Bay (Chiba)

Henn na Hotel Tokyo Nishikasai 20205 FRFE

Henn na Hotel Tokyo Ginza V=2 —IRTINRBAR
Henn na Hotel Tokyo Hamamatsucho (2020::58)1)

Henn na Hotel Tokyo Asakusabashi %ﬁ;&g;gﬂ

Henn na Hotel Tokyo Asakusa Tawaramachi AT /M

Henn na Hotel Tokyo Akasaka (2020%115)

Henn na Hotel Tokyo Haneda

Henn na Hotel Osaka Shinsaibashi 2021 LIRRBAR T &

Henn na Hotel Osaka Namba

BEE(BM). &
Henn na Hotel Kansai Airport (Osaka) BEIR B hEEE

Henn na Hotel Kyoto Hachijoguchi FOTAY =A% (B8
Henn na Hotel Kanazawa Korinbo (Ishikawa)
Henn na Hotel LAGUNA TEN BOSCH (Aichi)

Henn na Hotel Fukuoka Hakata B ey oi2020)

X i Watermark Hotel Kyoto Gojo (in Aug)
Henn na Hotel Huis Ten Bosch (Nagasaki) Henn na Hotel Nara (in Sep)

Henn na Hotel Ishikawa Komatsu (in Nov)
Schedule OPEN after 2021
Nagoya (Aichi), Sendai, Kagoshima,
Okinawa, Ise

Watermark Hotel Nagasaki

EhHRTIVER TIH

Henn na Hotel Tokyo Haneda

C 7#—9—7—77]'\7_')[/ Watermark Hotel )

N/"

Watermark

C 7 LNV —7 KT I GUAM REEF HOTEL )

([[pGuam Reef Hotel

On The Beach in The Heart of Guam

(/ 7‘|)—~/|7—)[/ IQ‘,'J'\j_-)D Green World Hotels )

GREEN WORLD
HOTELS

BHETFNSAFYT

Overseas hotel lineup

~r3a

ByINRF T (2020 E R T E)
INLyHL (2021 FREFE)
Turkey Cappadocia and Pamukkale

V)b (2021 ERIEFE)

Seoul

TV=2T—IWRFFINIIN—T
Green World Hotel group

~
Watermark
JA—Z——T7KTIV &
RININY TINT
Watermark Hotel & Spa Bali Jimbaran

1996 F(CA—AMZ 7 THRIZFELIKR, BRMRATIVEL
THEHRPOERICERSN REIRIBNVRAT O RIE
1RRIT - W BICRRF, 2020 F8RICIFRED
AFRICDHHRREEFETT,

Since its establishment in Australia in 1996, it has been
loved by everyone around the world as an international
hotel, and now it is developing to Nagasaki Huis Ten Bosch

and Bali island of Indonesia. We plan to open a new hotel in .,771__,3_7_7#_\7—_”/&;(/\9 Y S5

Kyoto in August 2020.

Watermark Hotel & Spa Bali Jimbaran

TT7 LOFOH, 2T MXICABEL, BMUICHSAR
L OBEESBRILNZETB)Y R RTILTT AL
BIRETIAZIVRT) = OEn DRI m
EIF#EHINDIREDV XTI HHIRLET,

Located in the heart of Guam, Tumon area, it is a resort
hotel where you can enjoy a healing and exquisite time. The
white sand beach and the sea of the emerald green
promptly spread right in front of you, promising a fulfilling
resort stay full of tropical emotions.

JTL)=THRTIV

Guam Reef Hotel

BILHARICI6EHDATINER TS, BERADATIV
FI—2TY. 2R TIVAREICELIICL. [AARDS
BRICTHMBEWELETR Y —EXTF T | EEYb—&
L. eshohaWREBRITE7OT 12— AW LET,

It is Taiwan's largest hotel chain with 16 hotels in
Taipei. Completely responding to all hotels in
Japanese, we will produce an unforgettable trip to
Taiwan, with the motto "service quality you can satisfy
our customers in Japan."

GREEN WORLD
HOTELS

J1—=>7—ILK BALER
JY—2T—IVRI SR B
J1)—>J—ILK B
J)—>7—IUR gk
_ J1—>7—IK
(2025§5g§¥'_é'7) 7:') RaOR
New York J1)—>J—)UR shEE
JU—2T—ILR R
JY=2T—IR ERER
J1—>J—)LR TEE
TEEARTIVAILEREE
J1)—>7—ILK ¥ATL
J1—=>T—IUR LK
JY—>T—IUR #Fx
JU=2T—IK FHER
=T —IVR NI TNy

SR q”]“pGuam Reef Hotel

On The Beach in The Heart of Guam

JT7L)=THRTIV

Guam Reef Hotel

J1)=>T—IVRHAL BE—)

Green World SongShan Guestroom

Green World Taipei Station
Green World Grand NanJing
Green World ZhongXiao
Green World JianPei

Green World NanGang
Green World SongShan
Green World ZhongHua
Green World Mai - ZhongShan
Green World Mai - NanJing
Green World Flora

Flora Hotel Main Station
Green World SongJiang
Green World Sansui

Green World Linsen

New World Hotel

Green World Triple Beds
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Regional revitalization business

TMICERS HFICILES,
EED-— X MBI EHALET, XY wcomvmsnsan-anmammnsn 2 oviman

Kumamoto

Kumamoto Sakuramachi Redevelopment Project

Acting deeply in Kyushu, wide in the world, meeting the needs and expectations of our customers.

B3t 7 Development Concept

CHESHER - 257
( j-L,}‘I‘I % 7 ‘ﬁ -J- _)b =%, 7‘1**—%A*i Kyushu Industrial Transportation \) |—b<bf“ 7_{ * %ﬁiﬁ}i:l\_lﬂﬂ?)ﬁ M . .
EEBTF >l 74 IS L ldings co. Lid. ) — ~ZIRBEBICHLNMIN IR A B M E KR T AT OB A RS~

Creating a new “Castle town” of Kumamoto that everyone can find something fun. A complex representing Kyushu, where everybody can meet
something new, a starting point for a new trip and a place to interact with people.

eEES BEAMOY—ERERBTIIEILY,

e

SRy HMECLLRRL HBORRECART S, REAA LY AL TOLF —RREIOE

Provide customer-oriented services, prosper with the region, contribute to 5EDEREMEGRE. FNOE—DDED LSS
social development. RITT BECEARH - HNO A <%
HTETREERIHLET,

ﬁ%t:/ay #_tzéﬁof*igtﬁgga):_z.'H‘Bﬁ‘:FE‘i‘ Maintain relationships with Kumamoto Castle
Corporate vision ﬁﬁﬂ"] Iz %ET%’L'H‘I@U_;—{ 771] ylf:_éa?abi-a-o including the symbol promenade and surrounding

communities, making them look like a single

[SAKURA MACHI Kumamoto] &

Respond to the needs and expectations of society and customers with services and CEIECI We'W|II e s agommod;ate RS N3 E LER AT war
people outside the region and within the region. A rooftop garden full of freedom SAKURA MACHI Kumamoto, hotels and apartments

aim to become a leading company in Kyushu progressing continuously.

TIRF =T BICIE ERDOREBZEN1004 D1 E4 54257
BOERICEEEATWRE TIRF =T »510BE TREE100
FBRERBLEL 1 A BEICBARRABD29N - (Rf5) 6B T3
NZZ=IF WD HY), SHBE—E_ DR EMHFEBEL TEVIET,

On the first day of the Grand Opening of SAKURA MACHI Kumamoto, approximately
250,000 visitors, to amount to one-hundredth of the annual visit target visited the

£ . facility, and exceeded 1 million in 10 days after the Grand Opening. On the first floor,
RERUPOET there is the bus terminal with 29 bus stop, one of the largest in Japan.

State of opening day We will continue to aim for a being one of the best complexes in the region.

AMERNZAH%RNEH

Kyushu Sanko Bus Co., Ltd.

[SAKURA MACHI Kumamoto |/ Z R4 =7 RIC. 2B &G 3 [HE
BRNZ - BEEROB IS T I F v N—CFE . YF v N—2T
BonfEy T F—2%iEA - AMLIEE I DEF IV —XEf22E
AFELTEVWET,

On the day of SAKURA MACHI Kumamoto's grand opening, the nation'’s first
one-day trial campaign opening busses and trains in in the prefecture to public
was conducted.

By utilizing and analyzing the Big Data obtained in this campaign, we will spread
the outcomes obtained as being a model case of revitalizing the region

7078 4F

Floor configuration

PEPLE S SVNGZE S =y VP

Fitness gym, Cinema complex

TIAPELERE—FELN.,

‘ ¢ . A 3F
AMERY-IVILHERNES TR BT Fyal - 3 = LANT ¥R T 7yial-H—EX
Kyushu Sanko Tourism Co.. Ltd XX:/EI‘V 7"\ :f:bb) @EF%E\ Restaurants, Merchandises, fashion, hospitality services

BICTAyhR R L Y=L T oF
B X MEER [mio camino AMAKUSA (34 -h3—-/XE) | Ly I ARLARNSLET. NST — Ty g MRS HT T
“mio camino AMAKUSA" a commercial facility for visitors 5‘{%75‘@7[‘7*%5‘2&[1?[17’" Fashion, Merchandises, Café

BRAEHOE . ERE FXEMIC. EXELSTIIOEN(L - BRR
BERBTEIRHRES —T L LEL S BAN—ANF 21— RIEYLT o—
HY 7 E BDRIE D ZR MGV EEEEE L IS R0 EE L E
BELTEVIET,

This facility, opened in Kami-Amakusa City, Kumamoto Prefecture, one of the
premier sightseeing spots in the region, allows you to experience the food culture

Locating the terraces and rooftop
garden integrally, shops composed of
many categories such as food marches,
fashion, cosmetics, specialty stores, and
even a fitness gym, cinema complex and
various restaurants are located
throughout the complex.

Tryia MR INRE—=3IFI

Fashion Merchandises, Bus terminal

7—Ka—h~-BHER

Food court, delicatessens

and natural environment unique to the area. We aim to revitalize the entire area
by complementing and providing original functions and new services such as
outdoor barbecue, bouldering, and sea kayaking.
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Energy business

IRIFXF—%2AHALIC
ZLTo)—=21(C

Clean energy for everyone

CHLS.IZNWF—R=ITFA T AR St isirewy 0 )

TXNE— RIS AR EELRELREDELALTRON LB TVET. SUSTAINABLE
P AT A L BRI (SDGS) IC 53 S<DBEIF T 3N F — k6> TR TEB AR DE\{‘I‘E,I':OPMENT
HYETHISTRILE—R—ILT 125 XIESDGsDERICE ML . BB L AEE R KA G e,msALS
DEVWTUVKEDICEEEHL AL TVEET,

Energy is central to most of the world's important challenges and opportunities. Many challenges in the Sustainable Development Goals (SDGs) can be solved
with energy. H.1.S. Energy Holdings Co., Ltd. will contribute to the achievement of the SDGs and expand its business to connect endless humanity to the future.

HTBI 7 —-#%X&4
HTB ENERGY Co., Ltd.

HTBIFS—. 1Y THRIATHAL T TN BALE. 5
DIATAZAINCEADEET T DTRHEY R—MESI T TS U B - |~ o Lo
DRLZDEFEZATENET, ADELBEFE MBRBREDRAE

BHEL. BIBICRSL VA I N—2 3 E R RET I TSR BT A T TR Y —EZA T BHHBLE)-RLTLEET,

HTB ENERGY Co., Ltd. as the concept of “ Anytime , Anywhere , Anybody” are supporting for daily life of people, providing a plan for every customer

all over Japan to suit lifestyle and carrying out reliable customer support. We are proposing to work for harmonize happy life and global environment.
Also, we lead new period of electricity as creating new innovation for eco-friendly, ideas and some service that can be excited for the future.

H.l.S. SUPEREh# X &4t

H.I.S.SUPER Power Co., Ltd.

HIS SUPEREBNIIBERIREL TR F —2FIALTRE - BARGETORBEEE T (L ARHPSBERRE IR X — Dk
BED LRBHEROMSEHIKEREORMBIC ODVWTRNETIEHREFICAN BERBEI XX —HEERFXICIAALET,

H.I.S.SUPER Power Co., Ltd. is a power generation company that uses renewable energy to generate and supply electricity. We will promote the transition from fossil fuels to
renewable energy, and work on the renewable energy power generation business with a view to tackling the problems of fossil fuel resource depletion and global warming.

W THISEE/NA A7 X/8—%7 ] [HIS KAKUDA BIOMASS PARK]

2020F ICHEGRBDO FTECEREABMICNIAYIREMERRZL TVET,
9,790kWDF 1 —EILFEEHEAEB TREL. BICZDHEHEFIAL T1,940kWDZE K2 —
EXTHREETORE/141,100kWD I INA R YA 7 ILFERRF T, 2hid 14,000,
AEMEAENHETIBRETY,

A biomass power plant is being constructed in Kakuda City, Miyagi Prefecture, with a trial operation scheduled to begin in 2020. It is a combined cycle

power plant with a total output of 41,100kW that generates electricity with four 9,790kW diesel generators and further uses the exhaust heat to generate
electricity with a 1,940kW steam turbine. This is the scale that can be supplied to Kakuda City as a whole, 14,000 households.
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Real estate business

ZTEWNBRRzERAL. EXRMIEOEXK{LERS

Ensuring stable revenue sources and maximizing corporate value

UHEF ABERELEELREER
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ﬁl’”’(ib \Ui_d—o Azabudai Office Building(Image) Kamiyacho Office Building Kayabacho Office Building

We consider the real estate sector instrumental to our portfolio, and use it to maximize our corporate value while at the same time remaining keenly
aware of our corporate social responsibility. The travel industry is one that is fundamentally peace-oriented. Externalities can in turn cause
fluctuations in revenue. By securing a stable revenue base through the real estate sector, which offers a low risk and middle return, and by
constructing residential spaces that are healthy and eco- and society-friendly, we are building out a real estate business that gives back to society.

BHEX

Trading business

HIS#vyh7 -7 & ZRALEHRMGHEAEERER

Harnessing HIS NETWORK to achieve continuous regional revitalization

HARADHIZERATIIHBEEM L. BADZHIRIC i Bl (T DENBIEIR The regional revitalization cycle
FELTVET, CNSDREM & B ERSE 371012,
WIHDEEE DS LZIZFI)HRNHISOBA EH RV Overcas
T—UIRE T HASE - EBEABBILETHIS

THY—r 7y EE S L USRI, RS Th— T
TUBE CTEAMMBaE) LV Eh - £EE MAE

WHBRESLY
- £EE MAEE
miBHRE HEEE
NERECES
BH=—-XERMLE

B ERZE

EORBRE HERE NERECEELLNSE W A S

BEAICH R TIBADREREZEIELET. 25752 Moot oot

LT BASROBIKEN - MIBOBEBEERE Voo oot sovonnors, BN e
salers and retailers. leveraging a strong

i&@ﬁ%ﬁgﬁ{t‘:jtw\ EI$0)$J§%1’§7J‘J:U;%<(D importers, distributors, whole %157]0)&5;&7]& Strengthen sales by
HDEESTWGENEEZSNBSOLBEREEA Y f:;,:ﬁ;"’jjﬁ‘,‘;;;’:;‘ﬁ:f;f""" FyhT—oE%E D L-EREER1E ;Z‘JJ;’[E;T;H“SZ;“
BEEEL TOELFEIELTEVET, (PA2EHR) FAGEEI T VERGE | Frovng now conent

There are strategic and viable assets throughout Japan that can help us open up the global market. We partner closely with local producers and
bring their products and content to the world through our unique network of overseas points of sale. As a general trading firm, HIS has created a
coherent team and organization that allows for marketing, sales, market development, and retail to operate in a vertically integrated approach. We
partner with producers and manufacturers, importers, distributors, wholesalers, and retailers to strategically export to global markets. This helps
promote the export of agriculture, forestry, and fishery products and processed and value-added products out of Japan, making production regions
more globally competitive and creating a positive feedback loop that enables producers to develop more and better merchandise. (See pg. 42 for
details)

HIS GROUP Corporate Report 2020 | 34



H ISﬁ)l,—7°0)CSR HIS Group CSR

FFBHISTIL T L [BRDEIRICD-EN NFEDEENREEEMAFEMICFST2E0D

TIW—TEEBZEBIF . RRELVENIZT /DL RN EE T IREDRRICE =B A IS F LT,
HEERICEEN R EEEITBZEEBIELTVET,

5ONEET—VESDGs

5 core themes and SDGs

SDGs* /RSN FMEOMSRBEHEEA REER AT —VFINL—DEFRDOIER - ZHRFERLL T,
ERMICBHECANET -V EEDIBIF TVET,
We are serious about the issues of global importance outlined in the

SDGs*. To that end, we have set a series of five issues of key interest
vis-a-vis our resources and the feedback and expectations of stakeholders.

SDGs D E#
Contribution to the SDGs

SDGs D ERk
Contribution to the SDGs

EEFT-YOQ
[D&IDHEE |

Key theme 2
Practice of Diversity and Inclusion

FEF—D
[RITVY—T v hDIEK]

Key theme 1
Expansion of the Travel Market

HIST V-7 E%RER

Corporate philosophy of the HIS Group

[BROEIBICDoEN,
ABDEEMERE
HREMFETS]

“To work in accordance with the principle of Nature
and contribute to the creative development of

EEFT—7O
[Hhig -t EADEER]

Key theme 5
Contribution to the Local Community and Society

BEET-VO®
[EEHRFHENER]
Key theme 3

Increasing Customer Satisfaction

humanity and world peace.”

SDGsNDE#

Contribution to the SDGs

SDGs~D &k

Contribution to the SDGs

BEEFT—YO
[#tEHENE L]

Key theme 4
Increasing Employee Satisfaction

SDGs (B rIRE LR FE1R)
2015 F ICEETHRIRSNARPT T E [ELE
FOHSRECRIEFBEEARRL. 2080F £ TICH

SDGs D E @t frrlRe st REXR T 270 DHFLBDOEZFEAT7D
Contribution to the SDGs BiEE169D 42—y M BT Z & Tl ER EDFE—
A BB AELTERYEIGWCE2BIEL TV E T,

g *SDGs (Sustainable Development Goals) explained
It is a shared global goal to achieve a sustainable

society by 2030 and eliminate problems of poverty,
inequality, and climate change adopted by the United

Nations in September 2015. We are engaging in these
E $ E’\J CSR Core CSR approach 17 goals and 169 targets within them in order to leave
no one behind.
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Appointment / dismissal

291IWwWod Juswabeuew puny / Budueuly

AR EIEMITIRE CSRIEY M FE

Masayuki Oda, Director/Managing Executive Officer

CSRDZEZ%H

EELABUTHAFEMCIEMTACELEBIETHISIIN—TIE- TR BEFH IO/ EMMEEED
CSRICHZZeZBBEL. A4 RELTWET, A TH. FHICAIAERELTEELTWVE200T -3,
[BRAT =T yhDILKRE[ZFAN=2 T 1A 7= a2 (D&I) DHEE | T,

[TRITV—yh DA I3 BB EETHIRTECHV RN —4—ELT BE - A - b=
B CEMZ AR IEEAEET 300 HRDOTHAOEERL. IRITv— T yMNEEE LI BB ED Far-
BICEREONIHEMEREITHEIEEZ TVET AFICEVHR DB RITRBREHET 328 T RIRTT
(CHBZEPHLD 51 H 2R EB TV K —EXZRIELE T EICE > T EREFDREICESLTEVIET ZLTURIT
EREREINZH 2NN - B THA S H SWFRBICHMN MR ERIH TENS  ZORHEDSMI-LTENF E TN 2 Eon &R
HIdzEEh) ZOBHEELTDIEN  KEBRIRIVF—ICBDEECTVET,

F72[D&IDHEE | ICHWT I FTHADDRIEHELEECRIEN BL 3 S H BN R CEIMIBEESET. SHRE B EHEIE
LR W22 —EXRERB TEBEEA TV ET, MEHEZEL HE—ANVEIDBESOERICPUPWERBL. BYEBREE
H>THABMEA HISTN—TDEELI BALEH TRETAIETHS - HIBICEHL. b THBICELEIZMHT 5, ZOEBRIED
7=HICH, DAIDHEEN FERICEBEM BRI TVET,

Zhp5b HISTIL—TEEFH LB BB RDBER. REDEHE. il - HEOBER A/-BICEHZLTOBEHOELD-HICEE
AEFFTENET,

CSR approach

The HIS Group defines as its raison d'etre contributing to world peace through our business. We therefore feel that our work creating social value is instrumental to CSR, and we are
hard at work every day to make this a reality. Two key areas of focus for the medium term are expansion of the travel market and the promotion of diversity and inclusion (D&I).
Expansion of the travel market: seeking to act as a leader in the travel sector and promote mutual understanding that goes beyond nationality, ethnicity, culture, or creed, we want to
foster more opportunities for people to engage with each other and in turn vitalize the travel market. We see this as one of our key social roles. By promoting overseas travel
experiences among the younger generation and continuing to create services that give people who have never traveled the opportunity to do so, we are contributing to the growth of
the industry as a whole. If we can create opportunities for people traveling to different regions to engage with the social issues faced by locals there, this understanding will spur new
activity, creating a positive feedback loop for change. We began by promoting D&l internally and creating a workplace in which personnel from all places can work together in harmony.
This allows us to better create services that our diverse customer base can appreciate. We accept diverse values and develop work that is personally fulfilling for personnel -- work they
can take pride in every day. By expanding our sphere of activity, we are giving back to society and local economies and making our customers happy and more prosperous. To that
end, we consider D&l absolutely instrumental in creating a solid foundation for mutual collaboration that will enable us to succeed.

Going forward, the HIS Group seeks to continue contributing to the happiness and success of all customers, personnel, clients, shareholders, and local communities with which we work.

| —7]'\0[/— I\ °7j‘l \j‘ 71%*“ Corporate governance structure

FRFEFLS General meeting of shareholders

SR BERANDRFE-TNBEDAFRE

Dicision of proposal on appointment / dismissal / reappointment of accounting auditor

p— BRE BEI—BAE
Appointment E&EA@%&

/ dismissal Dismissal and election of

BiFROER BEE

Audit and supervision of directors

— IR (B 1 14) P — fonof ]
L _ Board of Directors (11 directors) ERZEREL Auditd Sup ommittee temporary accounting auditor lgﬁﬁ
BIAQH I " - . e Appointment
23E3MeE ERERRTHOIFK(8R) EBERE THIMMHE(B®) Directors @) | _oo___ . / dismissal
i > *;: 2 EJERE S Directors other than the Audit & Supervisory Committee Members (8) T i |
= 31H 25 8 5 = -~ — B 155 1
Bz iRaR fRmE EENTOBE BE sy Colaborstion
% 3 £8S= g = Instruction and report ! Audit and supervision of business execution | Instruction and report RETEEE ; is
28 3 3 U ye— dnm 5 Accounting audit _
%3 3 B I e L L e B S S oHEEA
% g, %‘ © Representative of directors :-_--E---i:ﬁ%- ﬁ;;;r-t """" > Internal audit department SEH# Collaboration ccounting auditor
2 o : PEBEEE Interal audit | EhPHFIATA >
o nstruction and report I —— (H4REBED)
=}
aQ (oD R E el Outside hotline for employee
g ﬂﬁgifv% ZEEC}?’DBE L ‘ﬁﬁ%?&iﬁﬁ_ (whistle-blowing system)
3. General manager 45 Report (ZEREHBOX) (HAMEHRED)
5 - < Employee satisfaction improvement div.
® 7=

EBHATERM

Business execution department

(Opinion Consultation Box)
(Internal Consultation Service)

202051 290K =
As of January 29, 2020

HISTIL—TTld. R EBEREDTIC. ZOHSHEFEER T 120,
AT —=URINE—DEFEDSEFEINIDELBIEL. O—FRL—b-
HINF 2 ZEHI D ICCSRIEETFEBN EHAIAA TNET H5#5EHY
TRREPRPOECEMEOR LZBIELT.I—KL—~- 4
INF LDV —B Db ERI>TEWN)ET,

The HIS group pursues a range of CSR initiatives as part of its
corporate governance in order to act as a trusted ally of
stakeholders and fulfill our social responsibility in accordance with
our corporate philosophy. We continue to pursue better corporate
governance so as to achieve sustainable growth and enhance our
corporate value in the medium and long term.
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BEEBRDEBED -8 (Z vonocmomens heon

BER—AVENITHENAT DIV —EXRRPREDR LICEHTENET,

We continue to pursue improvements in our services and quality of our products in order to bring the utmost in satisfaction to each and every customer.

EE#R-EARFr—2—(EOEE-R5E

Planning and sale of domestic and international charter flights

R EASKERL T
Expansion of the
‘ travel market

HISTId. SN ZLDHICIRITEE VATV /K IDIC. 2B S DS D, ERFLR -
EMNIROF +—2—EDOLE - RFETVSEHRICTRELTVET,
EREREI ML COWBEEE ALV T BETEOEVIRITENDF v—
S—EOWMMAETIZELL), BHRIETEEERDZ—IADXIE. FIEED
L EHOBAREEIHICEDTWET E T ToT—7 - FEREFH -
BAGEDE-TI—Z B INZLDBERICTRITVALZTEEIIC ARDIR
TEANDFv—2—BEEPLTVET RFIC2019FE DT IV T2 74— 71310E
eV ZEBHHY PIEICENRITREN BE DB DF r—2—FEFH
GEI

WA RANOER
Contribution to the
Local Community
and Society

—AC.EHERAMBODHENEE
ICBVTIE EER - BRI D

Fr—a2—BOEE - RFEETIET,
[BICEIMRIT. BRRTEELAT
W PR EEPLTVET . &
ZEICBIBFv—2—EDEEIL.

ERFv—o2— (. EHMEDFHEERCD

ERFBRITY— Ty MERICEITZE

BLRHEAEEZITVET,

HREAEPOHRETEINN b I 7 —

VietJetAir departing from Niigata Airport

ALY
(27771 6ET)
Charter flights offered

Includes joint charter flights

343x%

343 flights

#133,000& 0" ZFIA

About 33,000 passengers (2018%11B~2019%108)
(Nov 2018-Oct 2019)

Seeking to bring travel to more and more people,
HIS develops and sells a range of domestic and
international charter flight programs departing from
nationwide airports in Japan.

At major airports with regular international route
service, we expand the travel possibilities by offering
charter flights to destinations with no other direct
routes, allowing us to meet diverse customer needs
and provide greater convenience while driving
demand for new destinations. We are also increasing
the charter flights available in order to allow more
passengers to enjoy uninterrupted travel during peak
periods like the year end and new year, Japan's
Golden Week holidays, and the O-bon holiday.
Golden Week in 2019 was unusual in that it was a
10-day holiday, which led to considerably more
demand than other years, so we prepared a number
of charter flights to meet this uptick.

For airports lacking enough regular flights to certain
destinations, we are planning and selling more
domestic and international charter flights to make
overseas and domestic travel more accessible to
people. Our proven performance in charter flights at
various airports has been critical in developing
regular flights to select destinations and expanding
the travel market so as to make these charter flights
more viable.

| _Voics 4

BN EL 72 BT TWSYELRATATE Ik D M ilidsodh L 72,

Three generations enjoy our charter flight service

the trip was relaxing and restful, and it became memorable one for my family.

Fr—2—EFRATIUNARITZHLOELL Vﬂf fﬁﬁ
FLETHISSADCME W T A AZE P AN A5 F Y A~ ORRATH IOV T EL
7o LT KD 7 F AR A DY E L2225 A B 22V S ATIE A K T VT T BT
EET B CHIIEL TSP AT USRS oD RIFOBAI 2SI TV EL
7o SN ICOMB ZZE P SEATH TS F Y ETITT LI LT, ZORIINOTY T
ANAFEE LI TEDLIBEDIMAUKIF 720720 CL A TIRAT L T 720132 T

Fr—2— (@& ZFI BV AE BRI R ik

The Sato family, who utilized one of our charter flights

| saw a commercial for HIS on TV and learned about a flight they offer from Sendai Airport to Da Nang in Vietnam. | had always been
interested in Da Nang, but there were no direct flights out of Sendai Airport, so you had to either do a layover somewhere in Asia or stay
overnight in Tokyo for a direct flight. | found myself choosing other destinations because of the inconvenience.

Now that we can depart from my local airport in Sendai and go directly to Da Nang, we took the opportunity to visit.

We went with my parents and our children, so being able to take a single flight all the way to the end made things much easier. As a result,
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Number of customers

Developing travel insurance that eliminates the anxiety associated with early bookings
#3075 A

o About 300,000 customers
RITT—ryh DR BEHKIBEDER
Expansion of the Increasing Customer
‘ travel market Satisfaction (20195 10AMKH)
(As of Oct 2019)

HISTIE. BARITOHHIAAEINZIEEZHEDO T TR T HREETD HIS has partnered with Mitsui Sumitomo Insurance Company,

_ . — N _ Limited, a part of the MS&AD Insurance Group, to develop HIS
[=al V4N S v o Z SR 75 — =
ALEDLTHRMIRDICMSEADA 2227722 T =T D= Cancel Support* (offered starting February 2019) as a means of

HFERBLENKERBBASHEER TIHISF v R—RCE) | % alleviating customers’ concerns prior to booking and departing
B9%L. 2019F 2B LV EREEEALEL -, on international trips.

In recent years, ticket bookings for overseas destinations are

REEOBNAMMEFDFHE. CFHPRINMERVEESBICHEY offered at more competitive prices the earlier the booking is
KON E—H . ARTERS vt IZEIEE CBUE RS AT made, but these often come with cancellation charges that apply
B BB ET AT BRI BT D 2 % oS BN immediately when the dates are changed or the booking is
° N = canceled.

FHBEHROEREL>TOVELZ 2T ERMELDIRITOF v This has meant that the burden of urgent cancellations for

— gl = = - - overseas travel has been borne by the customer. We decided to
JSHSRBRIRROMIRETOAERERRE - KL, S<OEEK develop and launch a travel prodict that is the first of its kind in
(CZZH N2 EE L,

that it covers cancellation fees, and many customers have now
HISIRZ Aot BIOLTTIRITE VAT BBEDCET T Slected fouselt

We plan to continue making travel more convenient and

WET, comfortable through the HIS Cancel Support package.
MBHIRITRER - IRTEEEAMHME GOASHILAR) 51 HEZPIEERAN *Rider on overseas travel insurance/travel plan change expense compensation
SHER (increased scope of applicable grounds for payment) and rider on exclusions on

suspended payment after departure

| SHERBEXKRBRUERN K

mzamExs axu-2s EA HER
ﬁﬁ 0)7 (=] tﬁﬂﬂr‘: b‘ 51 i *"f‘:‘ Manager,Aerospace & Transportation Department grl\)lsaz?v:tgésrusgz?ttisol;\g
H#{_Eo):_zv"zgu Lf:*ﬁ ﬁ nnn Tokyo Commercial Business Division 2nd

Mitsui Sumitomo Insurance Co., Ltd.
[BeA e BN L B THRAT D F ¥ 2 2T R BRI I BT TE 0 AP J WS T B2 W72 R i il JE %
MO FE L7 R H 7o TR [IRBZ B TR O L THRIT DI PRI TELIE | ZHMEL T HISHESE DL
T THRELEREDOF v VB lE T 800 - AT 228 TR0 = —XZAIL 2Rl A7 2 A
AL THIET . THUIERELEE W20 7H i I B C 2 D BE KD S HRITOFRITEEL TR
RO O%HST0L D BEDOFHEZHBL IO I HoTRDHEELTEYET,
G 1% b, 2 LIRS dh O B 58 % 3L [ THGHLA ZHRAT D = — AWHRIZ DR T 7272& 720w T . T LT
TRICD7DETET Y-V ALPMRAES N LI L2 HIFLTEIET,

Working with travel professionals to develop new products tailored to the times

The process of developing this product began when we were approached with the question of whether it would be possible to develop
insurance to cover travel cancellations caused by extenuating circumstances. The goal was to enable people to feel more at ease to book
flights, knowing that insurance has them covered. We spent three years with HIS to refine the concept and carefully analyze and break down
the various causes for cancellations. We are confident that this product meets today’s consumers’ needs. It is unusual for a new product to
hit the market to such acclaim -- many customers have told us that it has eliminated their concerns with making travel arrangements. We feel
is has helped resolve a larger issue in society. Going forward, we want to continue jointly developing new insurance products that can help
foster increased demand for travel. It is our hope that these and other products will promote tourism at large.
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EEBROXBOLHIC

Making customers happy

7O0-NVTRETRS-mEEE

Global safety & quality management

BEREE DER
Increasing Customer
Satisfaction

HISTIE. BBHFEICE DU TIREZELATWEEEDIC, MEEERUVLSLE HIS manages both quality management and safety

AETERICEDTVET ELBHAEL T HISHRED RS - mEEIRALE

vehicular operation to ensure that our customers can
embark on a journey with total peace of mind.

YTV EIER L. BHID T RANRL -2 -2 RICK S - METHEELEH Specifically, we have created a set of proprietary
A% =ML TOET, BAOEFLE AT aF LY 7 —E TSI T, safety and quality assurance standards, and we host

HISTBA EAEBL CEHEEDETEBEVLTVET,

symposia on compliance with these standards,
engaging the operators we work with to abide by

FHISENEAANDRE - RLEEMEICHHEANTHY. 2019F IFAK these rules.

In addition, we focus on quality and safety

ERNICREBL T BAREARIHE, ElERIE L E R P FHEERELFU 7, A management training for our overseas subsidiaries,

HIS/NUX [ETOAHARHEDIRF
Guide training in HIS Bali branch To

Normalization of travel insurance agreements

D&IDHEE BERBEDER
Practice of Increasing Customer
diversity and inclusion Satisfaction

IAF - IXBERBTE. (41N T7#EICBT 278 AT %
FIEL. ARV IIABBELUHEL TV ET2019FICHV T B
4t - BERRITREHFEREL. BB BEOEEIC[RM/N\—r—]%
EHIFRWAER. EHRETERDI=ZN—HILTH I ALEER
7eLEL Sh b4 L BBEHICR DL TSHAWELZFB LI,
/=R T7ME=a  NOBHEAEHEEL TEVET,
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ZC. BADCSIEYEHIHISESN inviting Japanese-speaking tour guides and safety
AEFRL EEERAEPREE
BRI DR BARFEH RN DIHME representatives visited HIS overseas subsidiaries to
FrhBEL(BEREEZTVEL
BHEIHEICEHNEANEEFEDHIST training and guidance to our personnel. HIS, which

T EEHEC rif: KEHISEFIBL - has 69 overseas subsidiaries worldwide, will continue
W[EBSTWEETRE 8RS - &
BEEAHEINDPOSHEZ TE)E services again and again.

management representatives from each countries for
training workshops. Moreover, our Japanese CS

perform vehicle inspections and check the safety

management systems in place, and organized further

to pursue thorough safety and quality management
to ensure that our customers will want to use our

MITIRBREICHFEZ/ —<251E—2av

H.S. Insurance has created a “code of conduct for the promotion
of diversity” and lists it on its official website. In 2019, we
revamped the terms and conditions of our domestic and
overseas travel insurance agreements and updated our products
to include same-sex partners as eligible for service as spouses,
as well as created a more universal design for customer-facing
documents. We plan to continue pursuing various normalization
initiatives to ensure that all guests can use our services with
peace of mind.

e <

* Wi/ % '\ 1

— - > \i :Z?_] i:", L )
AZN=HII=DILOWBH  om

Tour Grand Prix

Universal tourism initiatives

G EADT
2 Eiarey DI SERBEOER HEALSA ORI
Expansion of the Practice of Increasing Customer - Eontln(l::utwon tO_tthe
‘ travel market diversity and inclusion Satisfaction hOl= algéasog;?;ﬂunl y

HISTIE. [ZhdD WO TH BRHICIRERLDBIREFZBIEL. 22/ —HJL HIS is pursuing universal tourism initiatives in order to
- N . create contexts in which people of all types can freely
V=X LICBHBATWET, enjoy travel at any time.
BEF VR SRt HES@uES. FERTE. ANV F—1R We have a specialized task force with social welfare
T AL S - FINEE IRy, BERECELL TRV AE personnel and supervisors, and staff certified in sign
language and universal manners, allowing us to bring
BRBEBAL LT ERF YT FETCIERNTZ Y7Ll 2 G a wide body of skills and expertise to the table in
EFERNITOET, helping customers, be it traveling with a wheelchair or
_ e . _ receiving a guided tour in sign language.
2019FIClE FFIZ2y TP RTURBH IR /NUT 7= IEDFTIVERMEBL 112019, our “8-day tour of Ancient Greece and
1 [T EREE T ERE U 1 ERBDOATASEWBBAMIF Y7 —  Meteors, a heaven's place (wheelchair and cane
537 SRR BRI ARMER - L S e
DXL 7T7—R&EZEL. stayed in barrier-free hotels, won the Tour Grand Prix.

RALR LSO IHE Furthermore, our ”4'—day Rehab in Okinawa” package
won the Japan Tourism Awards and garnered
ZrEL7 considerable acclaim in the travel industry.

Zhhrob, FEPEHNI W We plan to continue providing a range of travel
_ . opportunities that allow people of all ages and ability
DEEICEADSTRFA
P

- FWQ ‘%ﬁfﬁj#% TP DN IR 2SR
INAEAHRE E
Aview of the "4-day Rehab in Okinawa"tour %%f#ngb \Ui-a-o

to enjoy tourism.

XS v DBRETT

In front of a Greek temple

REBLTEAORRHFEAIVELL R TR
Fr2B SRR 2o TABIE KT A LIZEEL WE Mo TOELZ2A RN O FRITHI R Z BT 4k
BOWIERIRETF YL VKDL | EBMETDOT LI,

AEZ DY T —IZB ML TN B0, RAELV A E AW Z T AG R LIV 5 B IO RSB X, 710
FR=PLTHH-T Lo T0FELZA HEERLFHICIAT ENBIHIED, 4 TIREIC EVMBD AL N =55 Lo T A2 5 3 CTlie
RN FL 72 AT OHISAS v 7 SAIFE THEH L C0E T RMOBBEREL T [HREVEIAIIHFVTOVATT L, THFAZ)
7oLV O THE P TRAVHERFHEL THEP5 JE B IVHEHE TR o TR oL KB RY L TSV E T o A HB W TR, bk
EDAEATLCRIEDITE A HIME N2 —2dHYF A HISEAD I RHFDHRV I A A THHA TN bL Mo TwET,
COYT—CTORBFHEE LR G TEIATRITHICD NS XD EL 72 F72 HISSA DA RUMNCHA T TR —JH L 7207120
FOROBLAZRPEL TH220TOE S . S bd A B JHIF Y LY YL T0EZNT T,

Expanding one’s worldview through travel

After becoming paraplegic, | thought travel was out of the question, but after attending a workshop for the “rehab travel” package, | realized a trip would be a chance to test my limits.

I'now take part in this tour every year because it lets me see how much more | have achieved with each passing year. | needed some help getting up the steps to Shurijo Castle the first
time, but | was gradually able to do it myself. Today, I'm even able to ascend the steps before others and be ready at the top to take a photograph. | am so grateful to the HIS staff who

accompanied us on this journey. They looked over us but gave us our own space, saying, “Feel free to walk where you like -- but if you struggle, just call out. We'll get a wheelchair
ready.” In many cases, assisted travel tends to emphasize avoiding risks, but this in tumn restricts what travelers get to do. | hope more companies will learn from HIS's lead and take a
more flexible approach.

Taking part in the tour has given me more confidence, and | can now even board a plane unassisted. | also met someone at an HIS event who has toured the world with a wheelchair.
You really get a sense that HIS brings the fun of travel to people everywhere. | plan to continue doing my best to take on new challenges.
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Promoting intercultural exchange through tourism and vitalizing local economies.

HADAZICBXRDOBNZ

Conveying the charms of Japan to people around the world

R EAGKERL T
Expansion of the
‘ travel market

HISENEAN TR RO A4 ICHADBENEEAS-DIC. BADBBRPEE
CEELT RFET7IO72ELHETIHRAZHT BREOLE - EEXEN
PROYR— aEZTT-oTVET,
~NhF LTI [FEEL JAPAN IN VIETNAM 2019 #4E L. 2019E8RICE
LT.38,0008%BAZ B EHICTRIGVFEE LT
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A procession with gorgeous kimono TFL \Ui—a_o

WA RANOER
Contribution to the
Local Community
and Society

Overseas HIS subsidiaries convey the charms of
Japan to people the world over by partnering with
Japanese municipalities and corporations to plan and
host exhibits and tourism marketing efforts around
the world, particularly in southeast Asia.

In Vietnam, we hosted the Feel Japan in Vietnam
2019 event (August 219), with a turnout of 38,000
guests.

This was the fifth year of the Feel Japan event,
designed around the idea of feeling Japan more
close at hand and becoming a bigger fan of the
country. It provided many opportunities for guests to
feel like they had traveled to Japan while still being in
the comfort of home. The stage entranced guests
with performances like a ninja show from Edo
Wonderland and a sleight of hand performance that
is designated as an intangible cultural property of
Japan. The venue hosted fifty booths devoted to
food, cosmetics, cars, and home appliances, as well
as forty booths from nationwide municipalities, travel
firms, airlines, and railway companies, with guests
able to purchase Japanese products and services and
and learn more about Japan's touristic destinations.
We will continue to create opportunities for people
around the world to engage with Japan, and
contribute to promoting inbound tourism and
vitalizing Japan'’s local regions.

‘|

ASEANGEE D& #kIC
SRROBNEERAZDIC

DERICE LD N ZRZ TOENEZEZTEYIE T,

Conveying the charms of Tottori Prefecture to the people of ASEAN
We exhibited at the JAPAN IN VIETNAM event three years in a row, with governor Hirai joining us this time around.

aeE HAX B—HK%

Deputy Director, Tottori Tourism Exchange Bureau

[FEEL JAPAN IN VIETNAM NZIZ34E#HECHIE L. S IEEHMFE DSBS TW22&F L7,

F72 HISKRE B IR S 4E D5 HIZ[ A4 V3o YR B IC 3 2 J 2R L E L7z BIURICE ST
ASEAN#E DS DFH BT EDTELT KD —2>THY LIEMH ISV h= HR—DH4:  HA—DFL H
KD B B E RS LOEM A BY D, 5DEDEDLENTOERATLI ZOHCHISKE  P=OKBITBAX—%
Ped BT BIUROPRA AT L B Z M2 ML THBYE T EICHOBER  Promoting as No.1 in the
B 727572010 BOEPRICI 2 W - AM 50 2B VCHHISHEE O 2 3 1L  ASEANGEE]  Japen

Furthermore, HIS and Tottori Prefecture partnered in May of this year for an Agreement on Promotion of Inbound Tourism. A major strategy for Tottori Prefecture in recent years has been attracting inbound
visitors from the ASEAN countries, and we have excellent local assets such as Case Closed (Detective Conan), crab, Japan's best wagyu and pears, and the finest sand dunes in the country. Yet until now, we
had struggled to truly make use of these assets. By partnering with HIS, we have achieved a huge boost to our PR efforts, with more people now visiting Tottori Prefecture. Furthermore, we have also shored up
our alliance with HIS beyond PR, but also in terms of logistics and personnel, allowing us to support more visitors. We want to continue pitching to the people of ASEAN all that Tottori Prefecture has to offer.

BRRBEARTER

Mr. Shunichi Suzuki

PRYZHKREIBE

number of catches of crabs in
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Bringing Japanese cuisine overseas

it RSN
Contribution to the
Local Community
and Society
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with Mie Prefecture governor Suzuki.

Vitalizing local communities through our global network

bkt DA D
O Ttk AR AORR
Expansion of the Aﬁ Contribution to the
‘ travel market nelm Local Community

and Society

HISTI3. BARDM A RIEEHEET 3720, k4 LIS O RBERE R ICFT - iEEN %

ToTVET,

HISH K REBBEHBHZ[HMARE - B TOE-2a>30 VT L | TIES

B ZESEEL BN FATTIEAVWHIEOREICREATHET,

%72, 201 8EEICIFARKATEIE (INTO)DFHALDERTIEN D DEAAE

KTOFE— 3 EFHIEL I 1RRDT - TaUELZHWTIIHISTE N E A

CEELT. EZACRALB{EPWEBZHW

1-7RE-YaraERL. RIEDELLBRN

WETEFE BEEEEICEDNEHRE. ZL

TZIICESTANAZDMNEVERETSHIET,
A Rt ZER EICEBUEL

T ——— ZhpoHHISOTO—/NILryhT—7%5EHN L. H

Aweb site promoting the Tohoku region ~ AND KA TRICT D HFIEVWVEL TEWET,

HIS is supporting the expansion of Japanese cuisine
to the world as a means of vitalizing Japan’s local
economies and agriculture, forestry, and fisheries
sectors.

In April 2019, we assisted with the limited time
opening of a branch of the popular Tsubaki Salon
cafe from Hokkaido Prefecture at the Regent Taipei.
The Hokkaido-style pancakes, rich in ingredients local
to Hokkaido Prefecture, were a big hit among Taipei
locals. This ultimately led to opening a new store in
Taipei. In October 2019, we partnered with Mie
Prefecture for the “Strategic Agreement on Overseas
Development of Cuisine.” By launching initiatives to
bring Japanese agriculture, forestry, and fisheries
products from Mie Prefecture and other parts of
Japan to the global market, we are contributing to
the autonomous and sustainable development of
those fields and of the food industries more
generally, as well as helping vitalize local economies.
Through these initiatives, we are bringing Japanese
cuisine to the world and using this as a vehicle for
letting people everywhere learn more about the
variety of regions in Japan.

JO=/\vxy 7= % @b LI E Bl 4 O HEE &

HIS engages in a range of initiatives to help foster local
creation throughout Japan and solve sundry dilemmas.

HIS leads the board of the Regional Tourism Promotion
Consortium, and we partner with members of the
consortium to tackle a range of local issues that go beyond
tourism.

We were also responsible for inbound tourism promotion
for a 2018 project by the Japan National Tourism
Organization (JNTO) to support the reconstruction of the
Tohoku region. In Indonesia and the Philippines, we
collaborated with local subsidiaries to produce
promotional footage and web content featuring celebrities
and depicting the beautiful scenery that Tohoku's natural
environs offer, as well as the traditional aesthetics passed
down through long years of history and culture, and the
way of life of local residents. This content has greatly
contributed to raising the profile of the Tohoku region.
We plan to continue leveraging our global network to
vitalize Japan's different regions and local economies.
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We are promoting diversity and inclusion in order to create a thriving workplace for all.

ZREBEH EDEIDHE

Diverse ways of working and promotion of D&I

DRI O)e) HEBZEOMBE
Practice of Increasing Employee
diversity and inclusion Satisfaction

HISTId. Z A AP ERETIRSENEIRICHE BE AW ELHE HIS is pursuing work-style reforms in order to create a workplace

that enables diverse talents to shine.

LTWET,

After launching our “side job"” system in May 2018,

2018F5R &N A2 —hURIZERIE L ENFIB0BN BIFEEREEL approximately sixty people to date have filed for use of this
SEBOEELET COET, EAEEHIENSA 7L BT 008523 system in order to engage in a wide range of activity. In

addition, our telecommuting pilot project had over 100

ZBNTATIVEMELSREEHBEL. FHIEEANERAI TERERISEAT participants and enabled us to identify key issues to launching it

WET, as a full system.
We created a D&l promotion office within our human resources

2019FE5RICIF ASEAREBAICDRIHEET#FHEL HE—AVENE
BEHEEZBEEEEHIIDLIIHAICHTZDRNCEFHEA TVHET,
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department in May 2019 and are using this to pursue a range of
D&l initiatives to make our workplace more inclusive for

By promoting ways of work and a workplace culture that enable

T2 BTHDIELZICTVR VN ZLOBEHICTHEWNELITS diverse talents to feel at ease and perform at their best, we can
e iR % %b—(‘_fiﬁb‘f"f:Hé%miL:bf“5$¥%ﬁUi% SR in turn meet the needs of a diverse clientele and create and

provide services they find memorable.
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Employee awareness surveys

o¥e)| HEBRORE
Increasing Employee
Satisfaction
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*Average score of all sections of the employee awareness survey
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Since 2013, HIS has conducted employee awareness
surveys of all personnel. The final question asks, “On
the whole, would you say that HIS is a fulfilling place
to work?” This number saw a 1.2 point YOY increase
to 50.5%.

However, this percentage has largely remained
unchanged over the last several installments.
Following popular request from personnel, we
implemented a process in 2019 to further share
feedback from the upper management throughout
the company in order to foster better communication.
We also continued revamping our benefit and human
resources systems.

Seeking to become a company where it is fulfilling to
work, we actively listen to the feedback of each
employee in order to improve our workplace culture
and share with all involved our new policies and
initiatives as a company.

[ Voice 4
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Bring your family to work day

DI ole)| HEBROBE
Practice of Increasing Employee
diversity and inclusion Satisfaction
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Group photo at the soccer stadium

[ZERIKRTIV] TF o1 AFER

Checking in at the Henn na Hotel

HIS hosts an annual “take your family to work day” at
which employees' families can visit our office and see
how we go about our work.

In the Kanto region, we offer tours of our head office,
talks with officers of the company, and hands-on
experiences at the travel counters and hotels we
operate, allowing children to have a clearer idea of
the work their fathers and mothers do. In the Chugoku
and Shikoku regions, we host tours to see the FC.
Imabari soccer team, a local club that HIS sponsors,
and children act as escorts at games, as well as try
their hand at being tour attendants. They also get to
see local companies and learn more about how HIS
works closely with each region.

We plan to continue offering public and private
opportunities for employees’ families to learn more
about our work.

REDEEIZADEBEIREVELS

ORI WREEL 720
BuvEd,

Allowing family to better understand the workplace
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Ms. Maiko Seto
HIS employee's family

NEBRA
Ms. Maiko Seto

HESAZESTORIEICESTHH BRLRAZER T T OT S HRIRESBORGHAZHUT THLWE  and her daughter

| visited my husband’s workplace along with our child. When we toured the offices, employees in each department explained their role
intuitively to the children, making it interesting for even those of elementary school age. It was so neat to see my kids taking the initiative for
the trial work events, such as carrying pamphlet racks and making the beds in the hotel. Our children are now more interested in the subject
of work, and they actively talked to my husband about his line of work after we went home.

This event was a great experience for employees and their families, so | hope there will be more opportunities like it.
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Our goal is to coexist in peace with the local community and contribute to the creation of a richer society.

O

SAKURAMACHI Kumamoto opens
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SEHBROER RN
Increasing Customer Aﬁ Contribution to the
Satisfaction m | | Local Co.mmunlty
and Society

AMEERBR-INT 1T XTIE BERMEIPSDEEDS LRIV BRHHDS
DAN2DTFHLSA, ZL THFIH T EEEADIBREEEMEBIEL. 2019F9
BICPEERE. N X —3I IV AR R TIV FEBLEN —FEh o186
%[ SAKURA MACHI Kumamoto|#&#—7> L& U7, F/= A —T AR IS M
EEDRR—NT T ZAEBTRABADNIPEELED AR TBME LR
AERETIH v =2 E LU BMHEL TOBEF OB H a2 Tl
HLHEORD VI B IR OB R EICHDENYELEZ, b, H
Bt S EELREAZ T TEVDET,

1.

SAKURA MACHI KumamotoD£ & F—=7MBDETF

A view of SAKURA MACHI Kumamoto A view on the first opening day
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Promotion of a public business
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Lanterns floating in the night Sky
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[SAKURA MACHI Kumamoto|#—7>

Kyushu Industrial Transportation Holdings opened
SAKURA MACHI Kumamoto, a multi-use complex
that acts as a commercial space, bus terminal, and
public facility on September 14, 2019. The space
seeks to act as a symbol of reconstruction from the
Kumamoto earthquake, serve as a crossroads for
people throughout Japan, and a site disseminating
information about Kumamoto to the world.

On the opening day, Kyushu Industrial
Transportation Holdings organized a program where
buses, trains, and other public transit facilities were
free to use all day, helping free up congestion and
traffic and bringing more foot traffic to different
locations.

We plan to continue partnering with local society to
develop a range of initiatives.

HIS is aiming to become a public business that is
deeply implicated in vitalizing regional economies
through tourism.

We assist with management of the Fukui Prefectural
Museum of Ceramics in the prefecture of the same
name. The festival of Weeping Cherry Blossom held
in April 2019 saw 600 cherries in full bloom, with a
range of over 150 booths -- the highest on record

-- exhibiting ceramics, woodworking, and other crafts.

The first project featured a sky lantern event and
illumination of weeping cherry trees, and saw the
highest number of attendees on record.

We will continue working to vitalize the local tourism
industries through this and other programming.

Contributing to the sustainable development of society through tourism
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An extracurricular lesson being held Children attending the elementary school
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TOURISM
AWARDS

HIS seeks to foster mutual understanding through
study tours, creating opportunities to interact with
people from around the globe and learn about our
world as we work together to achieve a sustainable
society.

In 2019, our “Extracurricular classes at Cambodian
elementary schools! Take a trip to learn with
children!” package won the Japan Tourism Award,
where it was recognized for being a viable and
sustainable approach to social initiatives.

This tour features a special extracurricular lesson and
opportunity to interact with local children at a school
built by HIS and non-profit organization HERO, with
whom we have collaborated since 2017.

This project not only gave the children a bright
outlook on their future, but also helped participants
learn more about the local society.

We will continue offering tourism solutions that
contribute to the sustainable development of society.
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P)ibf:o
Enabling people to perform at their best regardless of their circumstances

the idea of a new elementary school. Their enthusiasm for Cambodia and desire to give back was a great fit for us.

construction of the school, we now have Japanese visitors coming every year.

wx BA EEHk

Non-profit Organization HERO
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Mr.Hiroshi Hashimoto
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HERO is a non-profit organization that builds schools and libraries in Cambodia, as well as operates a medical business there. We first set out to build this school after HIS approached us with

Through this project, we have raised our profile as a non-profit, allowing the school to gain better access to support from other organizations. Thanks to HIS hosting tours throughout the

By the same token, this outpouring of support has in turn created new challenges, such as locals becoming accustomed to the support and at times dependent on it. Going forward, we want to
continue fostering exchange between our two countries while working with HIS to explore ways of ensuring that the local society can be self-sufficient and stand on its own two feet.
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We are actively engaging in a range of talent training and social initiatives in order to bring up the next generation and support the achievement of a sustainable society.

collaborated schools

Industry-academia partnership 119
®

% =1 119 schools
2 i ) WAL RAD
AN puot iyl
‘ travel market diversity and inclusion égfﬁa‘sgcoi:t;umty (20185 11A~2019%10F)

(Nov 2018-Oct 2019)

HISTIZ Rt KEEIFED/DIC ERN TORESRE - 12222y TRA HIS is supporting the next generation of students by
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= SgEmOmsE | Pofs YT DB e o g corp! p opp
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R o tour packages.
BEOBENS[IROFHZ 27—~ The Quest Education program fosters in children vital
I EBSRAFAZTII2019FE L) skills for life. Targeting middle, and high school
w - )= = students at 197 schools nationwide, it is a program
[BXAAEZVTAEROX T T we are actively engaged in as a corporate sponsor. In
FA | e T—< I HEEET->TW 2018, we partnered with Rikkyo University to launch a
4 course on the “power of travel” that focused on
° psychology, and in 2019, we worked with Komazawa
COLEF V) THENOERERAL T, Women'’s University to create a course entitled
S T HROE P HBEAOBLER “Career design in the tourism and hospitality

i . ) L industries.”
B R A A TOEEDET BTN Zo2 T DB IToTVE By contributing to career-based education, we are
Lec’ture i Kor;?;zawa :Nomen's University ¥, creating opportunities for budding students to learn

about the charms of travel and take a greater interest
in our world.
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Vitalizing Japan through a partnership with academia to create courses about the power of travel

After revealing my research plan of the psychological aspects of travel, HIS approached me with an interest in funding the research to
vitalize Japan through travel, and they went on to endow a unique course.

In 2018, the first year of our endowment courses, we had scholars and guests from the front lines of a range of global fields, such as noted
hotel chain owners, take the podium for lectures. This year, in the second year of these courses, we zoom in on topics from the vantage point
of insights offered by both researchers and practitioners. This trial allows students to obtain a multi-polar understanding of the subject of travel.
Learning about psychology while tying it into one’s own experiences aids understanding and fosters curiosity about the subject, enabling
people to achieve their full potential in the future.

Seeing the way HIS staff work together towards common goals and go beyond established frameworks to try something new is truly inspiring.
| am confident they will continue leveraging tourism psychology and the charms of travel to give back to society in a significant way.
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Developing charitable plans through sales of power

BERRBEDEK
Increasing Customer
Satisfaction

HTBIFJ—TI3. NEBRD[ 77 - £E |27 —~IC0) - BIXIF-TA%L
DEFEZZZHENEEBLTVET . 2019FE7H LY. EREBLTEIMETT
BRI [MUSUBIZOY VM DERFEZRRIALEL /=0
ATOVIIMEBEROK S BEMIEHIREASHERFEL DD SEHRICHTIA
W20 =MUSUBIR S (6 D4.5% 18 Y % 124593/ Y—h+— (BBENPOZE
APHDIELTOY I8 NPOEAHERO)ISE S LET ChERL T BEHIE
MiE e DR TEIREVELT 2 H 22 ENICICIETEHEATT . 2hhd
bAILBR
IS EBhhEEK
EEEIEL
IRILX—BR
FETOTE
WET,

bt REESNOIET N
Contribution to the
Local Community
and Society
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Towards zero food waste
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HTB Energy is pursuing a new approach to power by
supporting people’s lives with clean energy that
emphasizes coexistence with nature. In July 2019, we
launched the “Musubi Project”, an electricity contract
plan which enables subscribers to make charitable
donations.

Through this project, we offer an electricity plan at
the same cost as local power companies, while taking
4.5% in “"Musubi fees”* and giving it back to partners
(the non-profit organizations “Kamonohashi Project”
and "HERO").

This allows customers to act as charitable
contributors and continuously support people in
need around the world. We will continue offering
energy sales that are people- and Earth-friendly and
that contribute to a brighter tomorrow.

*Musubi fees are the collective amount of electricity costs and a

deposit per a price calculation that is unique to the Musubi
project.

BEROZDOHEIR FELBDHE

eliminating wasted food School lunches for children

#25% 41 A00as

We recovered approx
20,000 meals that would 1,400 meals worth of school

have gone to waste unches

(201952H~2019410R)
(Feb 2019-Oct 2019)

“Minatoku”, a new company under the HIS wing,
launched a new service in February 2019: the No Food
Loss coupon app, which aims to resolve a growing
social issue around wasted food*. Downloading the
application allows the user to receive notifications
from convenience stores and retailers we partner with
about potential food waste and to obtain products at
a discount.

Part of proceeds from this service are contributed to
the Non-profit organization “Table for Two”, which
donates funds for food supplies for children in Africa
and Asia.

By eliminating food waste through our business, we
intend to curb CO2 emissions and resolve social issues
like disparity in availability of food.

*Food that is comestible but is discarded due to packaging that is

no longer seasonally appropriate or food out of the intended sale
range
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E“ﬁ “;j% A_%: Consolidated results

XENHAM
*Unit: Million Yen

Sales

808,510

728,554

606,024
537,456 523,705

w TS XBA HAH

Operating income *Unit: Million Yen

19,970
18083 47,540

15,915
14,274

2015 2016 2017 2018 2019

BEMx MEA EHM

Ordinary income *Unit: Million Yen

22,685

19,647 19,499
17,089

8,648

2015 2016 2017 2018 2019

L HA I 2% & V=Pl

*Unit: Million Yen

Net income

13,259
12,249

10,890 11,067

267

2015 2016 2017 2018 2019

2015 2016 2017 2018 2019

+ 7)( > I\%IJ E%ﬁ % J:*ﬁﬁ‘ztt Consolidated sales composition ratio by segment

FrLEZE 1.6%

Hotel business 1.6%

INGRTF ARG IN—T 3.5%
Huis Ten Bosch Group 3.5%

AMERTIN—T 2.7 %
Kyushu Sanko Group 2.7%

IxX—E% 2.5%

Energy business 2.5%

z0fts 1.0%

ﬁﬁ?ﬁ%% 89.4% Other 1.0%

Travel business 89.4%

HKEMEI T A NERG BB ST 2 A MIE AL
TV BREREET,
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*Numbers are before eliminating intersegment transactions.
Corporate expenses not allocated to the segment are excluded.

REE-WEE -BCERLEwrovan—x 8L EHMH

Total assets, net assets, equity ratio (cash basis) *Unit: Million Yen

#EE Total assets M #EE Net assets
B2 EAE Capital adequacy ratio
= BREAREE (F+y>2/X—2X) Capital adequacy ratio(net cash basis)
X1 BCEALR =(MEE—DHMEIR/RD) - REE
X2 ABBECERLE =(MEE-DEMAIFD) - REE-FTFaH)
* 1 Capital adequacy ratio = (net assets - minority interests) + total assets
* 2 Adjusted capital ratio = (net assets - minority interests) + (total assets - interest-bearing debt)

577,399
516,468

44.2%

422,809
38.7%
34.1%

332,385

308,245
27.0%

|
1135990 95!,1!39 1 1I !,247 1 15’,6’41 1234909

2015 2016 2017 2018 2019

FvyvyrazO-— BT A

Cash flow *Unit: Million Yen

EHCF Sales CF M #%¥&CF Investment CF M 8475CF Finance CF
& 7!)—F 4y 270~ Free cash flow

48,304

32369 39,344

30,181 29,769

ANA44.841  A52H116
2015 2016 2017 2018 2019

HET -G B ORBIREICEDXET

*Figures are based on the fiscal year ended October.

ROA-ROE
~ ROA, ROE

- ROA = ROE
HROA (B ER BN &HR) =BEHE- PhFIREAR
ROE (BCEAFI&RR) =Y iiff| R - HhFHECER
*ROA (Total assets ordinary income ratio) = Ordinary income + Average total capital during the term
ROE (Return on Equity) = Net Income + Average Capital

16.0%

12.7% 13.2%
11.6%

7.7%
3.1%

2015 2016 2017 2018 2019

fid X4 MBS : [

Dividend *Unit: Yen

18k 7-VEE X £ Dividend per share
33
29 29

22 22

2015 2016 2017 2018 2019

+ 7)( > I\ %IJ Eﬁﬁg "é % *IJ é*ﬁ ﬁ‘ztt Consolidated operating income by segment composition ratio

AMEZ TV -7 0.9%
Kyushu Sanko Group 0.9%

NIRTLRRIN—T 28.9% —+
Huis Ten Bosch Group 28.9%

BB T X MR B RE R AT T A b
ICEALTOWEVWSH BREREET BEFE
DRAFRADETAMIRRLTOER Ao

IxIEX—E% 5.6%

Energy business 5.6%

T ot 3.4%
78.4<%

Travel business
78.4%

*Numbers are before eliminating intersegment
transactions. Corporate expenses not allocated to the
segment are excluded. Segments with negative
operating income are not shown.
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Company profile

%‘ *i m E Company profile

20195 10A31H®R*E
As of October 31, 2019

HRAESHIIF - 71 IX

= . N H.I.S. Co., Ltd.

% M (EE—8: 243-K9603) ame o 1t

2 #® B 5 BATREERRTES7245 Licensed No. No.724 by Commissioner of Japan Tourism Agency

& X £ 11,00085H Common stock 11,000 million Yen

4 i 1980%F12H19H Established December 19,1980

* it T163-6029 HRRHAFEXEHECT ESHE1= Address Shinjuku Oak Tower 29F, 6-8-1 Nishi-Shinjuku,
FRAEEHEA—T 2T —290 Shinjuku-ku, Tokyo 163-6029, Japan

% Lt & 8085&H Net sales 808 billion Yen

P = Number of

it % B #m 18393% employees 18,393

mn %8 H & EEMEEEBRSIATA) Affiliations International Air Transport Association, Japan
=HERBIT Sumitomo Mitsui Banking Corporation

Bank

B 5l R 1T Z=ZEUFJRIT ; MUFJ Bank,Ltd.

=5(FUSR1T 20 relerences Kiraboshi Bank,Ltd.
= MASHAVA YT — Tourism ORION TOUR Co., LTD

1T B X
H.LS. INTERNATIONAL TOURS(NY)INC. f4136%t  business H.I.S. INTERNATIONAL TOURS(NY)INC. (136)

/7\7};:7':'1‘; NGRT RS th12%t s:loizgen Bosch Huis Ten Bosch Co., Ltd (12)

IZNWNF—-FE HIS.IRIF—R—ILT TRt 31t Energy H.1.S. Energy Holdings Co., Ltd. (3)

FFIVEE HISKTIVE—ILT( AR E4E th174L Hotels H.I.S. Hotel Holdings Co., Ltd. (17)

;," ﬁ:l % 3 AMEZEBAR—INT 12T AKX S4E (th18%E .E};::g;ﬁ;?ii:;gjg Kyusyu Industrial Transportation Holdings Co., Ltd (18)

% D ftt IAF - IXEERBEHKXSHE 181t Other H.S. Insurance Co., Ltd (18)

2020F1 293 #E
As of January 29, 2020
REMGHEARFME HRMTHE(CEO) EM F it e o ) Hideo Sawada
BFEEERTEE R ED E:eecc:ﬁ;/esg}}?cre’\rﬂanagmg Tatsuya Nakamori
DR HHTHE W@ E= Yl Masayuki Oca
mﬁﬁ?&iﬁﬁﬂ_?ﬁé (CFO) ':F' § E glfl}iecc;ro(g's:%n)lor Executive Shigeru Nakatani
mﬁﬁiﬁ%ﬂ?ﬁ'?ﬁé IJ-I ﬁ i% /? Director/Senior Executive Officer Atsushi Yamanobe
§ 7 == Board of i i : ) )

B b & B EEBMITHRE(CIO) A Bk fE Dﬁ’irctoors gﬁccet%lsg?.or Executive Mutsumi Gomi
B XH FZF$ Director Motoshi Yada
g2 ZH FX Director Hidetaka Sawada
W% - BEEEZEE (MR B HE EMN ggsﬂc;qoi;::?\;lteii:;:ervisory Tsunekazu Umeda
Wi - BESES RIHNIGR) B i Director Aucit & SUPENVISOY Yasuo Katsura
M - BESEA (39) ME| ET D e ek paPeIMSY Sonoko Sekita
WITRE = T | Officer Kiyoshi Takano
HTEE B B Officer Ken Fukushima
HITEE =’ = Officer Yuji lwama
HITIRE WS EX Officer Hideo Hatano
W18 BEH &= Officer Kozo Arita
HITIRE A BiE Officer Yuka Kataoka
HITIRE cE "BF Officer Shohei Akao

#Oo1T & B WTEE /A EZ5  Officers Officer Konosuke Oda
HITIRE BEREE B KER Officer Shintaro Sudo
HTEE fRH F s Officer Keniji lida
HITIRE BIR = B Officer Katsumi Hine
HITRE it E IE Officer Osamu Hanazaki
HiTR8 &N & Officer Katsu Segawa
HITIRE BAX 2 2 Officer Tomohisa Kumamoto
HITIRE meE BT Officer Naoyuki Kado

() B REHHITHRE ROREZ 3202051 A29HRAENDEIEE ERMERSRBOREE > TEAB T ICLREVLEL L, . RIEKIE20195F5
R21BHICTNIRT LA ZFA I HARBAE R LR (RE) THIET,
LREWITEE FEXIE2019F12A208ICT/N\IXT AR XA SH IR OB ESh HEL THIET,

Director/Managing Executive Officer Katsuhiko Sakaguchi resigned from the company following the conclusion of his term effective the closing of the 39th general meeting of
shareholders on January 29, 2020. More, effective May 21, 2019, he is representative director and president of Huis Ten Bosch Co., Ltd.
Effective December 20, 2019, Hikaru Wada, Senior Officer, is serving as Director of Huis Ten Bosch Co., Ltd.

51 | HIS GROUP Corporate Report 2020

EMFSET405R

VH/I[S,

EHS. RO

REFHEH Editorial policy

This report contains a comprehensive range of information

ALR=MEI HISTIN—TORERVEEZHLFESEAT

covering management approaches and strategy, a survey of the

business, and other non-fiduciary considerations like CSR

370 EEDOHEMEXPEEE. FEMRICINA. CSREELED
I FBERER SR AN TREL TWET,
i# AL R—MEHOBERIF 2 TIX—ITT,

Note on projections

RBELICETIIER

activities, and serves to convey details on management of the
HIS Group and its activities across the board.
In addition, all pictures in this report are images.

Forecasts and outlooks included herein are based on information

ARLR—RDOFRD RBLUICDOWTIE, B IREAFFIAE

available at the time of writing and may include some risks and

uncertainties. Note that, for that reason, the forecasts and

BIEHRD S ALK —PDIERERICENTIT > FRIEDEICET
HLTWBHDT, —EDVRIPTEEMEERNBLTVET L outcomes.
e > T EBEOEBY AL R—MIG#HSIN - RBEL P FRIE
KECRLBFIREMED DR ETEIMBEZEN,

DITHAMIBT B IEERIRE
HISY I —7 A4 11
https://www.his.co.jp/

HIS Group Official Website

outlooks listed in this report may differ markedly from actual

Provision of information on the website

https://www.his.co.jp/

RE Edit

BASHIAF 71-IX H.IS. Co., Lid.

B8 W Ken Fukushima & Katsu Segawa xE BE Hironao Ohashi =il EMH Tatsuki Miura
BE KB Eri Kijima Wi %N Yusuke Yamazaki  #k jEZ Koji Hayashi ARt BF Tomoko Kawamura
ZH BE ShogoTakamura A BF  SumkoShibuya  FA = Megumi Noda BEE BEF  Momoko lto
KAR B Tomoe Okubo [%E AE Yumi Kogo 1xpE =EFY Mari Sato INE B Takayuki Obata

INGRZT R ZAREKESHE  Huis Ten Bosch Co., Ltd.

b8 AT Yuko Nakano

HAETT—FT 2RI Laguna Ten Bosch Co., Ltd.

AH EX Keita Kurata

H.L.S AT IVAR—IVT 12T 4K E4E H.1S.Hotel Holdings Co., Ltd.

WA BEE Mami Matsumoto  fJ#  [&%] Takashi Kano

NMNEZERDBR—NT 1T XA S Kyushu Industrial Transportation Holdings Co., Ltd.
$AR IEESEE  Richika Suzuki

H.I.S.SUPEREZE H#\&%L H.I.5.SUPER Power Co., Ltd.

2 HEE Yuto Kageyama
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