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SRXvtE-Y
Message from the chairman (CEO)

Aiming to become a creative, future-oriented company

BADOHIEICDoEY)
ABORIEMRRE
HRFMIFET S,

To work in accordance with the principle
of Nature and contribute to the creative
development of humanity and

world peace.

V=VAXLEE LT,

HRODAL2DRHAEFTH.

E#&. A8, XL,

RBLEEHA,

R FM - HEERD
2 EEICRET B,

To contribute to the advancement of
world peace and mutual understanding
by increasing the knowledge of people
around the world through tourism, and
thereby overcoming the differences of
nationality, race, culture and religion.

i] %
{

REMFWERERFLER (CEO)

Representative Director and Chairman and President (CEO)

i% E gm Hideo Sawada
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WM DEBE—AHLSATY . BARDBIIRIT
EEEELRITEETRREL TEVELED ATV
BE T IN—VEE IFNXF-FBELHEZDS
BREAZVEREBERMELAZVEVIBVDHE, BV
BEEFHISNBIERREL TEVWEL,

2010F &KW FICHLS. T I —TEBNELERIB/NY R
FURRTE T NN—VDBELFCEES T RER
MR TR —HMORBEENRIENEEPORIM
EBY—EREXMLELEE DRI B EERNERT BRT
WIBLATIV]OFRE. BN TOERBREHELEE
THIORYNEE HA—EEMEOSVEY TIHEDEK
STELCEAES X AR EL TOREEZITEIRA4
EELTVWET,

AT AONEMNTE2—H. BAOANORBD T 5%
EMDFOEAN SHETETIMRT B2 FEEh
BHHLSTI =TI KRELVIRBETENICT S0
(2. H50ZHDRDIERMICHEL . HROFFMICEM T
EIRKANELEEBIBLTVEET,

N s

NI iE X 2 H 38 L T

H.L.S. started with only two desks and one
telephone, with a core business focused on
overseas travel from Japan. Our ongoing success
has enabled us to expand into other businesses
including hotels, theme parks, and energy, with
the aim of providing customers with delight

and excitement.

In 2010, the Huis Ten Bosch Nagasaki theme park
became a part of the H.I.S. Group. We not only
revived this theme park, we also transformed it
into a tourist destination with the launch of the
Henn na Hotel. This property promises continuous
change, focusing on energy and services provided
by robots. We also achieved advances in the
robotics industry through the development of this
business, which we plan to implement in
agriculture to raise crops with the highest
productivity in the world.

Although the global population is rising, the
Japanese population is declining. These and other
global changes are expected to accelerate in the
future. To prepare ourselves and ensure a
prosperous future, the H.1.S. Group aims to
become a creative, future-oriented company that
pioneers new frontiers and contributes to

world peace.
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H.I.S.ﬁ‘)l/—7°0) ykﬁ H.I.S. Group's challenge

BAEHREBICEIIRAKAEERNER

To evolve as a future developing enterprise

H.I.S.7Iv—7 0 #k g

H.1.S. Group's challenge

3

Corporate
7”)l/—7°i!$( Philosophy of the B ?E'a'l\gﬁ Our vision BE Wg Business FREHITRSI Business execution structure ¥ % 1
H.1.S.Group Basic policy
® H.LS. JAPAN (it {7 &%) B ORITER
*Eﬁf!ﬁg@ﬁiﬁ_ ﬁﬁﬁ Treavel H.I.S.JAPAN (Travel business) T;avie WEIEES [ QUEIEEES
Promote mutual understanding - . BARTEEASD  WEBRASEAS BARTEERSD ¢ IRERRERRE
F—=/ \_7 Theme park Overseas travel sales division  WEB-Travel sales division Inbound travel sales division Property insurance business Ch & C
sap i 1T= o 1T= G TT= = 3=
HREOA %O EBOE E EARTESEAS  EARTEEAS  EAORTFRHEE 0 T—/S—JBREEN ahge reate
H ] Corporate travel sales division  Domestic travel sales division Domestic travel subsidiary business Theme park business Changs & G
Increase individual knowledge about the world
KDOEIEICDHEY) &5 EEOIE® - “
O e e AN CATVBRER MBI
*%EU)EIJEE"J%E t - S — Hh i3 Regional Hotel business Kyushu Sanko Group's Business
HAFEMFETS - AN
= ° BEARSHOERLLAKEN®T 77 AR B4R
_ . Realization of environmental future city yneroy Middle term business goals
To work in accordance with the and coexistence with society
principle of Nature and contribute to I?)l’#_ ey ( ] %ﬁﬁ#ﬁﬁ
the creative development of . T S, S oy 4 P Electric power business
humantty and world peate. RELLIFVF—ERBORREMEE
Securing and supplying stable energy
] — . = L= 1
RIS CHWEREM o OFYIEREM ek LT
ﬁﬁﬂi %7k$a)iﬁﬁa)¥iﬁ *ﬁﬁ Food business Robot business Total sales: 1 trillion yen
Establishing the world's highest level of New —
productivity by using robots ® ﬁﬂ;%ﬁﬁ ® $ﬁ$¥ﬁﬁ &E
Finance business Space business etc
v

i H E #% Our global network

H2EZEIC KUEHHH IS,

Love Peace TRAVEL

I(F74-IR
H.LS. Co.,Ltd.

S5LBVIVVERBERHBLET,

Greater variety. Greater attention to detail. Greater excitements.

7“)b— 70% *i ‘ FIV—T7E 2 ¥ Number of group companies

Bﬁﬁ%% Tourism business

= GROUP MIKI HOLDINGS LIMITED
GROUP MIKI HOLDINGS LIMITED
RI51FH, #R30MH L L THE
ERT370-/NVY 7 —F KL —&—
.
Group MIKl is a global B2B tour operator and

wholesaler with branch offices in over 30 cities
around the world.

nAYF YT~
Orion Tour Co.,Ltd.
ERRITEM AX— 41ESTEDR
R—URVT7— EHESRE - %
fE AR/ N R EBELT I,

We are confident, Domestic travel,Sports-
related tours such as skiing and diving,

AREOMBHEADEREEEL TV
9,

We will promote Okinawa's charm by
strengthening landing-type travel.We aim to
contribute to the local community of Okinawa.

H.I.S. GROUP Corporate Report 2019

® MERIT TRAVEL GROUP

MERIT TRAVEL GROUP
FACPERLSICU D F Z B A DIRST
SHOVEDTT,

Merit Travel Group established based in
Toronto in 1991 has grown to become one of
the largest independent travel companies

in Canada.

ERHIFZITLR

Ohshu Express Limited

BAZRA D32/ EOERDkiE/ 2D F
HIRTRE, TR ANL—S—EBHRRAFTT,
80 kinds of rail passes for 32 countries can be

booked our online-largest selection in Japan.
We also provides local tour services in Australia,

Ny =V TEmEREL TVET,

Tour Wave creats and runs original package
tours leaving from every major airports

in Japan.

21 91 *i Total 191 companies

D A Wk e 20

Japan Holiday Travel Co.,Ltd.
BAERLY 777 ZADRE A INYR
IR EE sHRIRITEMRIL Y A —hL
TVET,

One of Japan's Leading Travel Agents for

Inbound Travelers from China. We provides
extensive services to Chinese travelers to Japan.

mnyF)%

QUALITA Co.,Ltd.

EVRZ - Tp—ZANIFZAZFIHR S
EHRTHE. ToF27 EDEBHTEL
TLELREZRHLTVET,

Qualita provides quality travel with a superior class
of hospitality, including business-and first-class

FDAL NG R —EZEZRHELTY
S

LY-HIS Travel is a inbound travel company
that for china market. We provide servise for
all of the world's chinese costomers.

*Including Japan

2018%F10A31 BB
As of October 31, 2018

= Jonview Canada Inc.

Jonview Canada Inc.
W AERRT DY T —FNL—52—TH
V). B0F LI ERFERRAELTVET,

Jonview Canada is Canada's leading receptive
operator, which has been developing business
for more than 30 years.

u7WV—XT5%yb

Cruise Planet Co., Ltd.
EREAA—JOMIREY—XFTIVIC
RET 27— IEMDRITEHTY,

Cruise Planet provides for and plans anything
from casual to luxury around-the-
world cruises.

AR TERFELTWVET,

We sell travel products to Korean customers
on our website.

7 17@ 71 countries

MEAET

EA

Japan
MH.LS PR - HOREEET

* Including H.1.S. Okinawa / Special agencies

XA

America

83u=

277w 797

277 branches

83 branches

TF—IN—FEZE Theme park business

L ALF &% 94
HUIS TEN BOSCH
[TEEBR] [T 2—T 1Ak ] [f2EE
EE| HRA—DOBXES X XEHER
HEBLEY,

"Flowers and Nature" "Entertainment” "Health and
Beauty". We will endeavor to become the world
number one tourism and business city in the future.

n35—FFUKRR
LAGUNA TEN BOSCH
FHRERTICMET ARSI E=
FBELCEEE) Y —MERTT,
You may enjoy the nature-rich complex type

resort among the coast of Mikawa bay, full
with entertainment, gourmet, shopping,

(#914,000772) &ZHEBLTVET,

We have prepared an attractive activity (about
14,000 PRAN) throughout Japan.

1']17_'}[/;% Hotel Business (H..S. Hotel Holdings Co.,Ltd.)

TR TIV
Henn na Hotel
RERDBRAMEBAL. TV T 7LD
FEEBRUAORYMATILTT

It is a hotel pursuing excitement and comfort
by making full use of the latest technology.

WY —H—=T =Y RTNT =T
Watermark Hotel Group
ERRFRATIVEL THRDERICESH
TWBYY—PRTIVTY,

We are a renowned international hotel that is
loved by people all over the world.

Kyushu Industrial Transportation Holdings Co.,Ltd.
NI - B KRB - BAEERD
BELE MBICEELZRERERREL
TVET,

The company focuses on business enterprise closeiy

tied to the local community, such as public
transportation, tourism, food and drink establishments.

3—-0Ov/N

Europe

1224

122 branches

124

12 branches

42

42 branches

FER-77% 1 6;@5

Near and Middle East & Africa 16 branc,f::a‘s

2018F 1281 BIRTE As of December 15t 2018

TIRIVF—BFE [0
®H.LS. SUPERE)
H.I.S. SUPER Power Co.,Ltd.
BAARA TR ¥—EHIFL CRE -
BIBIETBNBEETT,

BGT7L =7 & AY=TF RN Y=}
GUAM REEF & OLIVE SPA RESORT
2EDOHRDHISHBEL BUICHS
18 DEEZ HBI LT B —b
KFILTCT,

We are a beachfront hotel located in the

center of Tumon. We provide you warm
hospitality and relaxation.

)= 7—VRETIV
Green World Hotels
BRIATATI6HERRATAERT IV
FI—> T EZRXICESICEFE
AT,

We are a chain of 16 hotels in Taipei City and
convenient location for sightseeing

It is an electric power company that generates
electricity and supplies electricity using
renewable energy.

mEHTBIF}o—
HTB ENERGY Co. Ltd.
HBEASMHEL CEELBRADHIR
ECRELET,

We propose to reduce the appropriate
electricity bill as a new power company.

Intercity bus, Bali Island, Guam, Thailand and South Korea. accommodations and music-appreciation tours. thalassotherapy, and hot springs. in business.

BRIAF-FA-IRHE mYF—-)1—7 mLY-HISkF NIV = INTERPARK TOUR JAPAN BT ITAET4Tv IS Regional Busi - | -Fi Busi
H.L.S. Okinawa Co.,Ltd. TOUR WAVE Co.,Ltd. LY-HIS TRAVEL Co.,Ltd. INTERPARK TOUR JAPAN Co.,Ltd. Activity Japan Co.,Ltd. iﬂﬁ$ % coens Uil.ness . 1%ﬁ $$$¥ fedrancertinance Business
ERERTORIETHBOBAZED, BASROTBREREFUSS N BF - #RCBIZHEBOSEHE  BEOSERNRTEMELT S BALEOBNSHSINBTIFET 1 B AMERZER—NT (VTR B IAF IRIBERKR ® H.I.S.Impact Finance

H.S. Insurance Co.,Ltd.

BIRATIRER - BRRITIREREHRDE
Ui - Y —EXZRHLTVZEE
RS T,

We are a non-life insurance company offering
products and services centered on overseas
travel insurance and domestic travel insurance.

H.I.S.Impact Finance Co.,Ltd.
{SFMREE (FEHMRAL) . RFE. 7774
VI TEBEEETIEMEERH T,
We are offering credit gurantee, Payment, and
Factoring, It is financial company.

H.I.S. GROUP Corporate Report 2019
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H.I.S_*‘y I\'7—7 H.I.S. Network

WDOTHEZTDH
§’L‘<\.:'l* E&E‘fj’j-éf'w(uo

Delivering safety and comfort, whenever, and wherever

H.I.S.I3IRTES528L = (SRR LD LT B R v b7 — I TR EHDIFEREAE—T (ICAFL.

EARTT

HRPOBFRICR D TIRELIRESE

POEEROIRITECEEEELT T 60I%, SEEROAL—XTT,

FLET,

H.I.S. currently has 552 branches worldwide. We rapidly obtain information through this steadily expanding network and use it to
develop a whole range of travel itineraries, from trips around Japan to overseas travel in countries around the globe. We smoothly take

care of all the necessary travel preparations and support a safe and comforting travel experience for customers everywhere.

i i E ¥

Our global network

77277k
Frankfurt
I5LR - INUEE *20 N A E
France / Paris branch Oslo Helsinki .
32 AL S5 71 countries
Munich Prague .
LT KERED
—vEq Zagreb *Including Japan
Zurich
— - Ay TRV L 4=
TLATIVE L == Stockholm Vienna
Amsterdam Nice T T TN
— . Py z
le;)l/hébjf i Warsaw Bukhara
usseldorf
S o ERUT I:'77 2 b ==
Eoi(’:i\o/n o . Moscow Tashkent gEﬁ{n
) o JS5FZIY7 M52 IN—RIL Ui
TVavtib T Ny e @ JH/RZN  Bratislava Ulaanbaatar *li 5T F Ay
Brussels Pais ® @ Budapest )|/7’//\/\ > Dalian Vladivostok
Jax—7 AR2T = KEDS Luang Prabang Vv
Geneva Istanbu.\ 7";7]5.Tbi|isi ° EILFv Seoul
JRYyyk ———@ @ @ Ankara ®/\NJ— 2L Vientiane S|
Madrid NvtnF ° ®71y/SK%7 Baku h; f/z Busan
. Barcelona T g amarkan I NS >
YK 7 T4 Cappadocia Guangzhou BAxe UEPAVS
Lisbon Athens L 0% SN 7JI\7/Z < h’ o -EJUJ Japan Saipan
G544 TRG7 Amman Doha 27 Kathmandu® e .Shﬁ hai |:|:|t ]
Granada = Budva 5 Dh;k; —0 . 9 Taipei Hong Kong
> . > N
. Milan y7yr+ “H10 h/\{ [ ] 7-')— hF [ TT L
HYITZh Ljubliana Cairo Dubai Chiang ¥4 Delhi :}1 e /\/{ Macau ~=7 Guam
Casablanca L. angong LHanow Manila
GIRFT ray S+ 7 & IA-L0UYSH)
Venice @ Da Nang - @— Cebu ®—F3> Koror
Fa1IX O—% TFT7AATN/IN® Fo Chi Min SaxFI5L
Tunis Rome Kota Kinabalu

Addis Ababa
[ ]

T{DE . Pattaya TIr
Nairobi aner :/*1,7,”,9. S INX—%2E)L - Phnom Penh
Jakay @IER Sihanoukeville FEgETy
i HFFUR Penang a2z T Komodo X—AT (749-)
NI 5 . i
EZRNUT Z4—bx ATaEnaio oy ) / Tangerang A FTLX @ (Za—HLKZT) Nodf
Victoria Falls Kuala Lumpur /B\/Z"}/ W e Cairns Noumea
L] S giae andung aviy N
//_7771—\_”’ rSIAnd Jog Jakarta 7U.Z/\/
Singapore Surabaya Brisbane®
Y . ® J—)LRa—Zk
e A Gold Coast
ANKRTIVYT Perth
. . < :_
Johannesburg LRI @ S/yt!ney ..
Melbourne F—HSLR
Auckland

ML - A X2 T—IVKIE
Turkey / Istanbul branch

H.I.S. GROUP Corporate Report 2019

3,

/NG

SILIT YT
Siem Reap

r—il

RV - LealeaZ T (b NTAT ELv)
Honolulu / Lealea lounge(Hilton Hawaiian Village)

PERERRED —

Chubu business division

32us=

Z2HE - RAE 32 branches
Nagoya / Sakae
R [E 2 55D
Chushikoku business
division

15m=

15 branches

Et@wmm‘ Our network in Japan

/!

' FRAL-dtEE
HREEDD
Niigata business
division

34y

34 branches

Tohoku-Hokkaido-

ha7AE

Sendai

@ [ ta”i¥:;5ﬁ Bai%%%& c oL
] LLIBR B = 5Pl Kyushu bus/mess " e pusiness ¥ﬁﬁ$*i§¥ﬁﬁ
Okayama \G" % division Shinjuku

BEEAAT ' .

Fukuokatenjin

2964

296 cities

division ¢
& H.I.S. Okinawa ‘)’;’

18um=

140u=

140 branches

18 branches of
ESEEEE S
P Kansai business division
1}
38
2 38 branches

S52u=

552 branches

KB - M EZATE

Osaka / Umeda

XARNET XAXET
*Including Japan *Including Japan
L ks B
—R0 . F—Fv—NKlailaiv7—727
CEES S P t b h EARUA—I Singapore /
A = grerporoud Montreal Orchard lailai tour desk
® Edmonton —a—~—/vb ST ey
N —JN— N N ket vr—=Jlvy
NeT=N © HIVH)— ew:nzill' © Sherbrooke
. Vancouver Calgary HRA— "
ETNT ° Sudburyl KRR
Victoria . . JOvE L Boston
YTk AR Brockvw\]e ® INJT 9T R
Seattle london ——o @ Halifax
H$r 752923 "J>r—v§—)l|«— L R
San Francisco @ aterloo % >
OY>EIL2 e .7Z’\7JZ .Iltl:l/l\ ;I\Dﬂ\ Kingston
KIIVIV Los Angeles @ _ LasVegas 9'51 Sl etroit —a—3—2
Honolulu P Dallas L= A=T2K Ne:\l/-v York .
i Kkt San Diego . Orlando
o, Mau HUs  @e———— NS LIRS T ERKE
() ar JT7F 77 @ Cancun® Havana Indonesia / Komodo branch
Kona Guanajuato , B NSF0
AxAYTA Varadero
Mexico City
(]
Ykt
San Jose
)< 723
_ Lima ® @ Cusco
o/ IN—T(2EF)
Papeete 2L—7
ITINT—IVKE
Malaysia /
° Kuala Lumpur branch
Y7473
Santiago $oton
>
Sao Paulo

TAYH « YL BT T —F Y7 (At 4V R)
U.S.A. / Downtown tour desk (Los Angeles)

@ EEHLS

Direct branches

©® JIL—THLE

Group branches

2018%F 1281 BIRTE As of December 1st 2018
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ﬁﬁﬁ; % Travel business H.L.S.HHY—E R H.S. Service

BREHRAEIT—vy—Z=—NDIEBEBK,

Pursuit of Excitement for Customer Journey.

RIEG.CKHMEDEEZWTT,
FLWHRABAETIEANDTITI B MIHTRICL. R T DI EDEE),

AP IRICHZIEBEHHZZICHET,

FABHLS IS TRODEEC RITV —EXRRLTEHAD—ATHELD A%
FKMEDZEEWADTITIBEEBEIERELTENIET,

A journey is an encounter with the unknown

The excitement of travelling to new destination is the amazement of seeing and experiencing new things for the first time. These are the

true purpose of travelling. We at H.1.S. believe, through our prominent travel service, we can let you feel the venture of travelling
around the world encounter with unknown which is “The power of travel”

H.I.S.7‘JD_7°0) I\al\)l/‘/ U_'L—:/ 3 >/ Travel Solution of H.I.S. Group

eI ]
Pre- — On- >
Travel Travel

H.I.S.7 8K ¢ B ik 1T i 2 BE D #R

H.IS. pursues improvement of the customer satisfaction curve through travel.

X7 EDRE - R -BEORBICLZIBRET v 7T DBER

We pursue customer satisfaction improvement by providing high security, safety and great excitement.

TO71yy 3t VETRE ZEDYDF)IFIVERR ROBEZEN 2 BT ROBVHDIER
Professional suggestion Original product Achieve the purpose of travel Sharing memories of travel
Web Zv—hT4 BIAGMIE BBl ERE REREETOHE 1KLL E DR ED & BEKDOEEE RN
Booking by Web site and Mobile Carefully selected quality Excited more than imagined Reflect customer's voice in product
Compliance with safety standards F4 LB EDHR—MAE]
HARDEE M _E DORHE Support of Local branch

Improvement in Service

1T i E BE D B #R

Ordinary customer satisfaction curve through travel.

BEIRKICBEA TN BT IRATERET 272010 BBHD
MEEERAIETEBR IRITOT I I DOIRITIE T &

o . e

T OEMERLT ST RoTac ks g g HISAZRIT BIRIT YL 2057
N . . - . ange of travel services offered by H.I.S.
BULEROFEM . BVWREEE REVREBIEDOY K-
MERIZE, £ TR BBEIRICENTHR VA& 20 [ VWD i wRFH

Pre- On- Post-
WEDEZFIZUEL T2 HILS A BITN BEREIE, 22I2HIET, ues e UaZ
In order to provide a travel plan and service meeting a LRI AE e BEHEEHE—b R A
customer's expectation, we implement various initiatives in P’?V‘de"ﬁf?i"ﬁ“D” A‘:‘kat SUEFI)O" by ';Cé‘ b;aﬂch Shea/ffg eXpe;e:\_ce
each stage of the customer journeys. We have been /;;ia;g #Z; LEO:E piiﬁﬁﬁiﬂi |n§j§|1\l§t%?§r_\;e\
improving a customer satisfaction by professional travel JETS %3 BIER
proposals, the most highly qualified travel contents, high urence Transfer Sightseeing
safety standards, fully traveler support system at local Rent Ef’o%/a{\nzciet’etc EEiJQ?AZZTJET{

branches. Those elements are the reason why H.1.S. are
chosen today.

H.I.S. GROUP Corporate Report 2019

M<K
Ask-Search /

H.L.S. A E K T B k1T i 2 FE DE#R

H.LS. pursues improvement of the customer satisfaction curve through travel.

ReL

Pre-Travel

RTIDII77Bad5ICBY EIFEREL - IEHRIFR

A wide range of shops and benefits make your pre-travel experiences more thrilling and filled.

WRITOMHEKIZPoEVEETH-LY E,
ROARD A AN b EBRICCRETIET. MOBRE7 v 72BRLET,

Take your time to discuss with our travel consultants in-store , and
they give the best travel suggestion evey customer expects for the travel plan.

NILEME S—-Ov/NEME TV ARG N—-X IT4 78RR 3y

HAWAII Specialty branches Europe Specialty branches 73 r7)b_L\ﬂ§Fﬁj_-Z7 7/‘?5’4&17‘/1
Cruise Specialty branches Wedding section Avanti & Oasis
HE=TB-#E-REER KWRRA-1EH SREE- KBRERAT ALybI—LBBEERD e BhE AR-ERtLE368R

Shinjuku,Yokohama,Nagoya,Osaka, Fukuoka Ginza,Osakaekimae Colette mare Minatomirai Shinjuku-Osaka-Other than 38 branches

! -

EUROPE P L
oo PR B R 8
LaUL—LENMTRS

’ juku G S B : : A B, bl X— ] a2
NTAMNEXBAKX[7ENTOS - El//\ﬁfﬂﬁamaﬁ;ﬁxa/ TV - JIN—ZDa)b—L%E  FEFNSHEOERBEISETNZA
LD EREREMBLIEREyT TR HMOXE - =47 - BGEFH  HELMIREMA—JUEPSIRITD  [DEXRN—T—HEDFIIF

PNTADXAE - BE - BREED afRMAECRERRTEME IHEREVLLETET, IVER T, B3I DEREEBVE

BHETRALET, ZEALET, (20195 3Rz 707 1—RALET,

Our staff are veteran travel experts Our dedicated staff have lived in There is a showroom of Princess Drawing on our expertise from

licensed in the Aloha Program Europe and are deeply versed in the Cruise.You can consult about travel hosting 10,000 events annually, we

organized by the Hawaii Tourism local culture, arts, and cuisine and while imagining a cruise. develop a range of unique content

Authority. provide added value to enhance your (Untill March2019) exclusively for the two of you.
journey.

AR L—2avEH REE EE AR R E flCHEFIELESTIIDEREENT

collaboration Omotesando,Shibuya,Fuchu,lkebukuro,Okayama moiﬁg§7.y7°éiggk l/i_d-o

We pursue customer satisfaction improvement by arranging various products at
specialized store.

AZN—HIVY—UXLTFRY Accessible Tourism Desk

IJYT7—TRY Eco Tour Desk

: : - BEEEEMTRY Music Appreciation Tours
ROMBEI 5 EDUNDIE, U557 L L Z RO RO 55— WRIRATHPIT 27 Nature World
. wypa » P PN ' BHRMEE - Overseas Deperture &
/ho —;H.I.S.Tli\ i g EIIZ}?(F ZLTR t:ﬂ(;:. éﬁt;%ﬁi’ﬂfﬁbffa )i"’_o R E R 2 Round The World Travel Desk
The best way to get started for a trip is to find yourself in a relaxing place o - S .
where you can daydream and fantasize about the voyage to come. H.L.S. is Zj—‘_‘ /{/\/I:‘Z7/3/ S[pernis Seaien
expanding its shops to offer a comprehensive leisure experience where you RETAIT =TT Study Tour Desk
can learn about travel, sip some coffee, and even read a book. EFMMET XY Studying Abroad Section

FEDNSTIT1T I TETCHEREY—EREZIREL . ROBEET7 v 72EBKRLET,

We pursue customer satisfaction improvement by offering valuable packages for all generations.

~H.ILS.DBOHER~ H.1.S.:00 L Loy o7 T amun

BIMRITe RO LT

BABIFH Y ZT [T RS

H.LSIEZE DA IRATIREHIIAVRENS T OHMBRELLEEFA TSI HEFD

100D & 4 EFEIRTTENELE T REESICHIET, [Ho@fE | £ B\ THEITLET,
If you are a student, H.I.S. is your travel partner. Learning about your destination before you go will We will support the

We support students interested in travel by make the trip that much more fun. This will make senior's journey.

offering programs like deferred debt repayment your journey considerably more fulfilling.

and 100 types of student discount.

H.I.S. GROUP Corporate Report 2019
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On-Travel

H..S B FHET S
2019F T L1793 #INo.1
Sy R —INA BT

Popularity rising tourist spot No.1
(Expected by H.I.S. Staff)

Pagan / Myanmer

AN

HISAEN FH8T3
20195 T L1728t HNo.2
F—=ZRZVT -7V

Popularity rising tourist spot No.2
(Expected by H.I.S. Staff)

Uluru / Australia

RFTHERESEBHILS.EDSZETHEKDF/N=22-F)-0DF)VFIvERPH—ERERMY F-b

We offer No.1 / Only.1 products to fulfill their activities on-travel at local branches.

BHHRHEBHOBRPELYIBRTROBRHEFEBET Y 72EKRLET,

We pursue customer satisfaction improvement with spe@ial benefits and customer lock-in service.

NTLEHHERELATL
HIS. G5 TIZDHFHED L oIELN

Lots of benefits in Hawaii

ELY3!

©Hiroaki Watanabe

MWHTDHEHVE—Z—HH.LS. TITLNTAIFELSE
B LZLT7IA—)—FIBBE/SZXRENDZT 7T (E
T HILSZHDELEINE—F L E BICHIFHEE
TY, (H%A - 3—XBRE)

Even though you are a repeat customer or not, H.I.S.
provides you the most precious moment ever in Hawaii.
Various benefits such as unlimited tickets for LealLea
Trolley, activities are offered lock-in service are prepared
for H.I.S. customers. (limited departure date and course)

Fr—4—771MbTH—OF%E LY B!
Rent out the aurora

Aurora 360 NZ-9151 EIgiiEk ZSUEPERIN DL
WIOHREBRIZO LS
F-OFEFEES VW ERS
INHF—OFICHEZBERY
SENET, (HRHRE)
The three-hour flight is a truly

wondrous experience, as you
circle the Arctic and see the

49-1“:'

aurora forming before you.
(limited departure date)

HDI—TIIWVETTEEE

Rent out the Louvre Museum

©Maurice Subervie Atout France

BEARAIIN-X%
HL3!

Rent out the Cruise

L AnoKUWEY
PACIFIC VENUS

SETNER BIHPMOZEVEDR CEHEE TEEY, HRAREEDNEFZS (LB) LHBOTEAEME
FARER DR DEMEEH.LS.DBEHDH TELTIE
T RO T BEEPEMDUFECREHDERE
CoKW TRV /20 E T, (BER - 3—X[RTE)

This is our 11th year offering this package! See
masterpieces up close with your own two eyes! H.L.S. is
proud to offer an exclusive option for our clientele:

now you can browse the Louvre at night after regular
hours. (limited depature date and course)

NOEE, Y a— X HRE. BROEBELTLETARAIC
Uo7 DRERITEL TEND VIV —XREFEIZEL
ATV FBEICZHEVLEL, (BA23HHE)
See the Ogasawara Islands, a World Heritage, and
fireworks over Atami shipside. As a family trip perfect
for summer vacations, such as shows, meals, sea turtle
ecology classes. Experience the cruise of your dreams
at a great rate.(Departure 23Aug2019)

JL—bNYTPI-7DEAEZE LY B!

Rent out an uninhabited island
HREETL—bNUT—T(C
FNIAEABETIABRK
100 AETo SLDBAXER
L.EMOE-FPEERTT,
(Hi3¢HBRE)

Only up to 100 people are
authorized to visit these islands
per day. Many sea turtles inhabit
| this area, which is famous for the
star-shaped sand clusters.
(limited departure date)

REDRL -ROTRDBEET v7&BRLET,

We pursue customer satisfaction improvement by providing high security and safety.

H.L.S.E/ 81

H.1.S. Mobile Co.,Ltd.
WI-FIL > 2L &) H518!

H.S.IRERER

H.S. Insurance Co.,Ltd.

B30 CEZAZEL

HZSIM svemLokoss

Henn na SIM IS 78D E EHIE TS
FIAEGET,

Henn na overseas SIM
that can be used just
by pasting

H.I.S. GROUP Corporate Report 2019

VIR

Topics \

W [E BER IS (2017.11~2018.10)
Customer accounts at local branches

#RET 1 485fF  TOTAL : 485 cases
UP3ES 1165 Injury : 116 cases
RIRIG - 3561F  Sickness : 356 cases
FHMIS 1 Accident : 1 case
RERKIS 2%  Disappearance : 2 cases
REEIFIS 0 114 Theft 11 cases

\_ | J

BH2TSH R X DY F—MEFITROBEEZEBRLET,

We pursue'clistomersatisfaction improvement by supporting travelers in 275 our global networks.*
%2018F12A 1| *As of December 1st 2018

BRHTOIHEER D - REY F=p!

Provision of locally relevant expert supports

b

HIII - LealeaT 5 (OHAINTA T2 5-)

Honolulu/Lealea lounge (Royal Hawaiian Center)

_—

J7T L - LealeaZ>
Guam/ Lealea lounge

NYE - MaiMaiZ 7> HF - Ja—INIVIT =T
Bali/ MaiMai lounge Da Nang/Global tour lounge
HREHDIV I TEREDY —EREHE CHEAREHDAL TWET,
BIZIE - B ELIZTITINR=Z Wi-FifERH—EX
VIS T ER Y —EX NE-H—EHL 2V
HHERTEENYT—EX 723 F VYT — BLEY DR
We welcome our customers at the lounges with special services and facilities around the

world. (Huge and comfortable space/Free Wi-Fi/Free drinks/Free rental strollers/Free phone
charging station/Offer of optional tours and souvenir shop)

HiDHoWBEHREZRMEL. ROBMEREFHEET v 7T 2EKLET,

We pursue customer satisfaction improvement by informative approaching.

MaiMai

NTA N BTIRLANT R ZXNEFUHELZR D ELWMEREHE T T SWEBH &
ERBMEE CIROBOHEIEWE/N YT T Y TLTWET,

In Hawaii and Bali, we provide you to get useful information in local via the websites and
free paper magazines so that we help your travels to be more special.

HHIFEETNo.1
Thanks to you. We are No.1
rEYIZ
/ Topics \

%% 55 L EHE (2017#45~201843R)
Customer conveyance and amount of sales : results(April 2017 - March 2018)

b3 5L
DELTA AIR LINES No. 1 in customer conveyance and amount of sales
(To North America)

EMIRATES AIRLINES No. 1 in customer conveyance

ETIHAD AIRWAYS No. 1 in customer conveyance and amount of sales
GARUDA INDONESIA No. 1 in customer conveyance and amount of sales
QATAR AIRWAYS No. 1 in customer conveyance and amount of sales
TURKISH AIRLINES No. :]I in customer conveyance and amount of sales

UNITED AIRLINES No.
\EZK%/&E;’E%#i%}%]’\“ From Japan / Investigation by Airlines

in customer conveyance and amount of sales
(To North America)

Connect /

Post-Travel

©kasto Fotolidizg
H..S & F18¥3

EOY3-XITa

(Expected by H.1.S. Staff)
Marrakech / Morocco

REBRADIBNEHZFIC

Design your desire for travel.

ROBOEHRLIRDIRNDIAFHED S
ROBEET v 7 &EBKLET,
We pursue customer satisfaction improvement by
sharing your desire and expactation with us.

2ET 3

Tabijo

= ¥ 3

REBLFDIHDInstagram7 H I 2EY 3], 1—H—
NHEL2EVEELTHN 12y VL FIREE - BE%Z13
o [#2EY 3| DNy 22T TOEEEZTE IR $9135 14
(201951 B4RBF#) A, [2EZ N BT THTEYT7—]
DEmERBIAHTVET,

We introduce photogenic girls travel photos and videos
recruited from users. The photo submission with the hashtag of
"#tabijo" exceeds about 1,350,000 (1/4 of 2019), and sales of
"Tabijo recommended tour" products have also begun.

AT—PRIAT— )
Smart Traveler

IREDEEEER, FRITEDAREE
MERB - FrlcHLTHEILET
(RZH - TIH - FAEZEEDH) .
Post-trip wash-and-fold laundry
delivery service

FHF !

Tamechao!
BEERITERELT7>TY,
A handy installment plan for

travel expenses.

REDOEETROBRET v 7EERLET,
We pursue customer satisfaction improvement by enhancing quality of service.
VLRERFE
Quality Control & Market Research Room
VWOWIRITEZETIRBATOA A
RIHEX A S a il AR E i
L. REDREEICEDTOET,
! Quality Control & Market Reseach
Room is conducting guide
training in Japan. They carry out
elaborate vehicle check and

pursure improvement by
& fpj enhancing quality of service.

Z

F¥10I3P33-P348HR See pg.33, 34 for details
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Popularity rising tourist spot No.3
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ﬁﬁ?ﬁ' $ % Travel business 5E9+®ﬁﬁﬁ$¥ Travel business overseas

HARPDEBRRICIREZELA TV ELEEL,
BAXERERPEERIC HIBIEDINR ) F4—%E 2 /-“IRERME #R ML TEVET,
ATES XA THIMRITHBEICEETS LW/ OATESXAEDHEIT, MM BRENRMEH /= —2BIELET,

72 = WA | V- R, Y N/ )|
¥ 15 % & ETHE,

A business in each country to win global market share.

Our desire to have more people enjoy the world. Our global network helps you to provide the only "travel experience" by each
destination. We aim to become a compamy creates thrills everywhere with co-creation in both segments our core business and
non-core business.

HWEICEDEALERABOBREER"EITIIET,
SEEELY)a1-2a v DIRREY—EREXRELTVET,

BHXEOER

Business overseas By doing "select and concentrate" a business domain which works best by every
country, we propose diverse solutions and services for travelers.

24 AA1EBROBEB M DI —FKEVRRIZBA ITT7 L EN%EES b LeaLea bOV—"NDZ EE{L

Thailand Break into coupon business in Thai domestic market Guam Multilingualisation of "Lealea trolley bus"
RITHBRICSVWTEBHSWEAYEMEO—-DILHIGICEG T 2 EROH 2 5k BEY—TyMEUHETIRRALNDHEE BN EZZT 7 LTIR. EBROZTEEICF]
TEMOFHT—RERFTLTWET ECHAMDSF T @R AN PIRITERE BEHEOSVLealea bOU—"H—EXRBELE - RETHIRHBLTOET SIS EAT
THREEEL -5, FRO SN EER T IBEFRRGAMRED FHNI—R AL & ¥O>7EE - PEERGHIHRAL. EEY—TyrDORF AhE K EEEBIEL TVWET,
AANDHESTESEREIEFNIERPDOSBIEADREHEBFICANTVET, In Guam, since the number of visitors from different nationalities other than Japanese has increased,

We offer the special deal coupons for various local products as domestic trip has been greater

Lealea trolley bus is available with narration in languages including Korean and English, and
notification of stops are written by Russian as well as Chinese.

ilL o than international trip in Thailand. Today, the sales channels are enlarged from e-commerce for

] & b= o Bm = B to C to online retailing and business customers for B to B. Those coupons are in high demand

- - - for not only Thai, therefore we consider to provide for all travelers who visit Thailand.
1VRZIT 125 LEERITUMrah .Y 7 —D IR 5% N4 MIBEDRRET WV FFVTORINEEDERR
Indonesia Umrah package tour for Muslims Vietnam Developing of Spa business in Da Nang

201 4FEDAAR—LF BETERMICK)BARARITEDS RIEL A2 EIIFIL T, X/NE
BHEE I EEICE S AIDBRANDEEEIRDEL 1, R EEDORIMERATFY
TA—DH—EXZR)ANDIZET. S TIHHAFOSERRICIRI TORENFERE ZHREL
TVWEY,

By bringing more Japanese visitors after direct flights between Japan and Da Nang have started
since 2014, we opened the first Japanese style spa in Da Nang. All of staffs have a global skill and
welcome every customer with Japanese hospitality.

ACEMPBEE LA XTLBICEVWTARZELEEY R RAF v o XEF D LAY LHTIHZEADT
TO—FELT EBHAYANDIKELY 7 —“Umrah 75 X" DERFEEIT > TOET, k%
BLTHSDDB BRI KD IMAECIFRER-L. ZDRICHIZEDBBERRADE
mbBELET,

As one of our unique products, we offer Islamic pilgrimage package tour to Mecca called
"Umrah Plus" for approaching to the massively Muslim market where become the world's
fastest-growing population. We support every customer with the utmost attention and care, and
we contribute the economic growth of Muslim countries even more.

SRR IEDIE{L L HERE R Promotions to expand inbound Japan market i ERSEBF A D BB Contribution to regional tourism development

NS IA F‘"ﬂ HORIT

Vietnam nar S Cambodia
SFHDOVE— R RPELZDEBHFBICRIAZH TimelooperttEA R TE N B EH R T, HF
BZO0—AIHEICETFv—2—EE R, BETA—IVTYNDRESEEZA LRy TRER FUEE NN BB E EIHIR DB Z 52 B EED
Developing of charter flights towards the local market where HEBVR7TVERELTOE—a, (EE

the repeat purchase rate to Japan has been increasing and We collaborate with Timelooper and the Ministry of Tourism of Cambodia to We participated in the JICA Community-based Regional Tourism
the travel trend will be expected to be higher in the future. create an App for VR which you can step into history of Angkor Wat. Development in Petra Region in 2018.

F—=ZAFUT
Australia
ZX—BHHOFAZEN ELVO—DIY—Ty
o NCAYER SRR,

Developing a wide range of ski products to meet the
demands of the ever increasing local ski market.

2 gy
1 Jordan

JICANRK IR E S FREFE 7DD I MIS I,

11 H.I.S. GROUP Corporate Report 2019 H.I.S. GROUP Corporate Report 2019
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ﬁﬁ?ﬁ' $ % Travel business EﬁEjﬁﬁ%% Inbound travel business

FLTHELDD %
HREPFOALARBITEUL,

We would like to deliver "The Heart of Japanese Hospitality" to the people all over the world.

SNRELCAAFEEXRRTISELET-EAEZIRE,

sh B iR1T D

A l — N < - I

JJa=>av BAZHOEELICESL MEEROREZBIELET,
Inbound Travel We suggest the various services which realize a more pleasant stay in Japan to the customers traveling to Japan.
Solutions We will contribute to the revitalization of various parts of Japan and aim to promote mutual understanding.

FIT' ﬁﬁﬁﬁ;% FIT & Group travel business
BARNITN=TI2H. BBEHRDIHFLEITBRITTIVDIRENTIRETT
¥l d=Fov—b - ALBERE - AMAELGE. BXEROREY7—-O¢®HE - RFTHIT>TVET,

We are able to propose a suitable travel plan for individuals and small groups. Also we are planning and selling the package
travel tours such as Golden Route Package-Travel around Hokkaido-Kyushu round trip and so on.

j’\—}bt—}l/;% Wholesale business
HARTERFELTVWAHREEDRITEMADEERVFEEREITOTVET,

We are developing the sales and arrangements of the travel agencies aroud the world who sell the Japan products.

MICE;% MICE business
12t 7177 — AR W BREEM 1P SERECRUBRLL, E REENLEAOEEET>TVET.

We handle a lot of incentive tours, international conferences, exhibitions and other events. We have a relationship with the companies around the world.

Tourist Information Center (e 5B /N X" 77— Bus tour

BNXEARVHELT T a3 IVERORSE - WIFIL> 2L - SIMBRSE © SHAHEERFEIFRIBINAXY 7 —DO4E - EEELTVWET,
FRMENVE, ZIRICE G HBEEANDY—EXEToTVET, EERRELNDEZEDA)SF IV T —5ERBLTVET,

We are serving the various supports to the guest from abroad such as We are carrying out a day trip bus tour for customers visiting Japan.
offering the sightseeing information, selling the optional tours, WIFI
rental, sales of SIM card, luggage storage and so on. than English.

Pick Up

BHTOBREENOEBED

PR activity for visiting to Japan from overseas

B KZETRIRTTIRESICTRBIICSIL. BBDF 4P BARNRITSWIES
REFEHDEL TOET, ThICKN) BRICH TP ADBEICORE B E]
ERLTVET,

In our overseas branches, we actively participate in a travel expo providing an opportunity
for local people to travel to Japan. Furthermore, those promoting activities play a big role
as cultural understanding and exchange.

In recent years, We are carrying out original bus tour of languages other

H.I.S. GROUP Corporate Report 2019

m ﬁ $ % Travel business E W ﬁﬁﬁ $ # Domestic travel business

BARZWDKRAERZ
ABETBIRICTE D,

Embark on a new journey throughout Japan.

ROTENENYT—D Y T7— %R TERR.
[Ho5L W k| ZZRELET,

kB EE 0 BLE

Creation of new experience value We offer convenient tour plans for each region that offer excellent peace of mind.

We propose a travel over the expectation.

“;I:Fﬁ'(o)ﬁﬁﬁ Promote business in Okinawa ~773—[BAND T 7 O—F ~ ~Approach to Family~

BLAME BBOP. EEHETOIILLEDA Y FNAV TV HRTY
Chozenryoku Okinawa : Original barbecue events and starry sky viewing programs.Through original content like our
“Churasora” event, we offer nationwide promotional campaigns around Okinawa.

jtiﬁiﬁfa)ﬁ F;ﬁ Promote business in Hokkaido — ~#i/-5{kBR 70045 L% T E ~ ~Expansion of new experience program~
Hokkai Doing : RIZRHPITF/EL T KRR FVEERXBELSTIRNBVHEIRELET,

Hokkai Doing : In summer, try hot air ballon ride and granping ; in winter , dogsledding and curling . These are
unique pastimes you won't find in the city.

jl,'}‘l‘l TO)E Eﬁ Promote business in Kyushu ~A754 B S5 NDPEMk ~ ~Challenge from offline routes~
FDAF+—4— EHETENLEVWESBHZHOICRIEBEEANDFv— 74— (E2EBLTVET, |

FDA charter flights : We are planning a charter flight to Nagasaki airpor that centering on cities without
regular flights.

E Aimpresso Domesticimpresso gp. E A1/ \ XY 77— Bus tours

ErE o i |
AREMYT —THoEZ U REIC D E'mpresso TLE - M TESERBM
AR OB BD MELIBPTOTI RS CERVLET, F/E#6003—ZD
FVTFIVNZY T —EBITLTVET,
Numerous television and magazine appearances!
Operating 600 different bus tour plans annually (both day trip and overnight)

Make your trips more fun and convenient with a tour guide!
Efficiently convey guests to popular destinations and areas lacking
good transportation.

Pick Up

REOEARITAF1H91H

A fulfilling domestic travel online site

MR F TP RTIVERTFHT I EEDF T
FHORE D ERY XAMEESREEY—EX - AX(ILTZ
AFENBLMESRD. GEEBF I TEET,

Full complement of airline comparison / booking sites, hotel comparison / booking sites,

AFNHBTH L

gift of money, if the fight is canceled and delayed. This site can also compare its tickets. Airline comparison / booking site Hotel comparison / booking site

and online reservations! First time in travel industry! Smile-Plus is a service that you can get SZRE BT

H.I.5S. GROUP Corporate Report 2019 14



ﬁﬁ?ﬁ' $ % Travel business ,f *ﬁﬁ E# Corporate travel business

AR ERA O . BMRREKRT
ECEDOHRRICHEELEFT,

Identifying issues and finding solutions
Working in tandem with the growth of corporate clients

REEEICLAMICER AREB RIS,
[ ETAIDOBRREMESEET,

HR (A B4 8 B& )
JVJa—-3av

Human Resources Solutions With global MICE programming and talent training, we help ramp up the growth of

your organization and people.

/ %ﬂ ﬁ 0) ;ﬁ 1k / Strengthen your organization

Evavis

Vision sharing

HIS»EDRE—Fr—HiEHRIRH eV R—MEHZE» L1 MICE (&5 -
HBIRIT - FE - BRERE) T3 AVTH) T4 HY) BB OED 3%
HBEL EFAN—2aEBBEADOT7 VT ICEBULET,

H.L.S. is uniquely poised to offer useful information with alacrity. This lets us assist you with
planning original MICE content (meetings, incentives, conferencing, and exhibitions) and
better share your corporate vision to boost morale within your organization.

HED— KR

Unify your organization

— X LTS/ NG EENL
2 - BEAERRICIBRRETRELET,
BEHEDITO-NIVEEEREILE/-0D, RE/N—M—%BIELET,
We draw on our expertise from the tourism sector to provide solutions timed to the growth of corporate and

individual ventures.
We aim to be the best partner to developing clients’ global business.

/ @ * 0) ﬁk E / Individual growth
HBERIT (BFRIT)

Educational trips (school excursions)

JO-N\IVAMDOEK

Global talent training

AALII2{REHEE - B8 - LICMNhOSN 3B TORER HROREFREEPSEIEMEZIMETOT T L FFEL
B RBFELRT B2 TRECSERDNEDKELHEIC BB VTl A< MEER P AL RIS BREAIME B E I8 A 141t B
RITOEFEXZY 7D BN EPSEREETh—2ILRYICT—T 1 1. S5L BRIV EAF CEET,

~_I‘[/35—‘5_o

Having formative experiences overseas, where the language, customs,
and culture can differ, not only expands one’s outlook, but can be a
vital resource to draw on in the future, both in one’s career and
personal life. We have a roster of personnel dedicated to planning

Offerings include training programs that give you exposure to the
latest technology from the world’s leading enterprises and linguistic
training that offers exposure to the language, worldview, and customs
of a region. After training, your staff will be poised to achieve

RIS EL TS/ INDEEDPLIER BIRTTISOEAA EES - F—LE
W TRITICE > TR D — (R E B L E T,

Drawing on our expertise as a travel agency, we can craft corporate retreats and trips,
as well as programs like sporting events and team-building travel to boost morale and
create a sense of unity.

BHEREEDORER

Robust welfare/benefits

EEEEH - REEES| - KEHMBFREV S TZDORRLP DNRT 1y
MIEEANDREBERELIBVDDANEE(LSEET,

Offering company-exclusive benefits like employee perks, discounts for new hires,
and premiums for long years of service helps encourage a sense of belonging to
the firm.

15 H.I.S. GROUP Corporate Report 2019

and implementing educational travel in a comprehensive fashion. new heights.

/ * =§= ﬁk / Social action work
CSRiEH-SDGsELNZIE

Supporting CSR Activities and SDGs

YRFFTINERRERIBI LIS EEEDH2DER, RELLTRIERNE - tRMEL
EDAEARINHLS. B [EREFRIALTOAD TN R [HHMBETO 1IN ERDEED
HNET,

ZOMICH, MEKIRIER SRS - KT IE - NG RERELSR TR EME. B
hEEHZI)1—2a a5 TRELET,

Creating a sustainable society is a key goal for all people in today’s day and age. How should
corporations today cope with environmental and social issues? H.1.S. has proven experience in
projects involving the creation of schools and reforestation of tropical areas.

In addition, we offer solutions to improve your corporate value and organizational strength
through many kinds of travels such as environmental preservation activities, restoration projects,
activities on wildlife conservation.

H.I.S. GROUP Corporate Report 2019
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m?i'g ¥ Travel business I ;’f*mﬁ$¥ Corporate travel business

il 7t B &

VA 2=

sEE7VTIC

Strategic sales solutions
more revenue.

/ ?l—li_, J: :/ I 7 ;r' * / Increased share of sales

EVRRAANVB

Sales promotions and Business events

A e=nz7oE-vary
B ' .._.__..__.-

HIS. O3y h7—7I1C&Y, lREBEHR/ANILK,
RBALET,

Use the H.I.S. network to expand your sales channels to the globe and drive

HUET,

1l .
GO

-.u""‘----‘

TANR=r T4 G B TIT

Test marketing and sampling

HIS.DJO—/NILxyhNT— V& EDPLTHFBFDI - 9T LA INERREE SNSRT IR
L—E—8UED LTI TOE—Sa FBHHITVET,
[FERKRES ]| [BTREES | [E3IF— &V oET X ZRAANUIS HIS. TIRTL ANy T TR

Leveraging the global H.I.S. network to disseminate information to the global marketplace. Through social
media and other outlets, we engage in full-scale digital promotional campaigns, including the creation of
brand videos and explainers. Furthermore, we offer an integrated approach to programming various events
like new product announcements, exhibition and sale sessions, and seminars.

1 T1TANVb

Incentive Events

FEHABRANDBEHEATTO-F TEENRKRITELTHS
H.L.S.Z5TIRDi@ A, ESICERSHIERTBH.LSEHTOY
PTVTE B I IRICE S RA T~ T T EATOIE
HETBETT

H.I.S., given its expertise as a travel agency, is uniquely poised to
target inbound travelers to Japan. Furthermore, sampling at H.I.S.

locations within and without Japan allows for homing in on specific
marketing issues germane to your locality of interest.

REBEFENORERACERT A - BESHEELEH - £
HBLET IRITEMABICERTERID. HRBETOEHREE.
EHXBLEEOMICPSREETh—2LTOF1—-ZLET,
(2018FEHE—1HI : K/JLIL4,0004)

Planning and hosting incentive travel including such as a party or an awards
ceremony for high achievers. From setting a field office before the trip to
taking care of participants till return day, we can handle your trip totally.

ex. handled 4,000 passengers to Honolulu in 2018

/ EE Eﬁ T[\ * / Sales channel expansion
B IR AT

Supporting overseas expansion Observational tours

[Rv—r 7> 7> hEREEHZIE
~EHEEY R ETE-TBELTXE ER=E - RAH
T3 TREL BIMERBORBIEAT
AE—2ar & THR—b BBIBICHEBL
1HIS.DBAREZY TN T T LET,

ZEEF&#4008)

BHADOBRFRMPTIZEE G EDHRE R,

R—MLET, (2018FE X —1F] : TANH

cBREENDSMEY

In addition to offering a totally integrated approach
that spans from local marketing through corporate
research, expansion, and support of overseas
dispatched workers, we can also help you with
promotions to maximize and expand your sales
channels. H.I.S. overseas staff deeply versed in the
local region are there to assist you.
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H.1.S. supports you to inspecting the latest
overseas technologies and market trends, and
to participate in international conferences, trade
fairs, and academic meetings.

ex. handled 400 passengers to the international
conference in Las Vegas 2018

HRE IR
J)a1—=3v

Business trip management solutions

HiRIZFERIBIIOESA. IR -FFINE
HIREIE /) 1—23v &7 /ANy T TIRIBLET,

In addition to helping you reduce your business trip expenses, we offer a one-stop

solution to specialized travel arrangements.

/ |I:H EE "!'Eg IE / Business trip management

HERBIBNRHAL (EVRARNIANNTRZIXVR)

Business trip expensive optimization (BTM)

DFE AT 1T EM

Public business and media tours

6,0004t L EDAH IV T T EEICLY) [ARMRE L] [3
BREOBEI[ANF LR [EERER]ETHRUET, HIRIC
M 2EBERET UM/~ I THZEICL) BHICHEHEL
FEERAEECRELET,

With our business result of consulting for more than 6,000 companies,
we can assist you with optimizing your business trip expenses,

improving the efficiency of business, governance, crisis management.
H.L.S. offers the best operation method for you.

AT A Xk

J)a1—=3v

Travel and event solutions

- “/ﬁﬁﬁ Sports travel

hRET S FEISDZEREEHEIC, BRI ANFE -
VIPFE - FHAT O, FHHANUS - BABTOE—V3 - T
BOEELEREVWZ—XTH EFIDRSy 7N HELIREES
BTWEEEET MRDHSOZEN H50 5 EMEFTREICLET,

Drawing on our expertise from handling trips of central ministries and agencies, our specialized
staff will arrange the trip in the best way meet your needs such as an arrangement of intemational
events, VIP treatment, and also, inbound or local events and operating a field office. No matter
where you want to go, no matter what kinds of trip, we can make it possible to travel.

D777 R ERmITERL LR AN M,
F—HF—XAFTEHRLET,

A variety of exciting and inspiring travel and events can be made to order.

/ E E"J :I:§ 1k ’_-Flg 0) Bﬁ / Objective-oriented travel

I3 —- 197'-4“/7'— Eco-tours/Study tours

B - REBRY T —BREEX AR—YERFEEEIC, AR—YF— L
REF - QIEERICTTUVEEN ARV AREEXEHER
BE - CSREEHLWEEREZL TVWET EEEF EHVIR—
YES X ZAEBEFIRZy TP [HRXAFR—V ] &EFAL. TRELET,

We design new value propositions such as operating sports tournaments and CSR activities, by
making contents with sports teams, athletes or organizations, not to mention offering sports

spectating/experiential tours and arranging tours for sports organizations. Our specialized staff
will propose a sports business which attracts a great deal of attention with “Journey x Sports".

% E 0) ";ﬁ E’ E rﬁl J: / Increased member satisfaction

179—7_'4 “/)(‘/ls Entertainment tours

IOVT7 -3 BRIRECHISHSICEELLY S, [KBRADE
B - EHETM - IS EXEDOFV D B2 HHE A Rk vk
BIELTWET ZZT 1V 7 — Tl R Z RO SRBEEE R
TEEHIC B TOT LIS IILESDEAERDET,

In the eco-tour sector, H.I.S. aims to produce sustainable tours including
experience nature, significant interact of people and learning local culture.

In the study tour sector, our goal of the trip is participating in the local program
and deepening your understanding to solve social problems all over the world.

I‘a’\)l’: 7:/1}11:/1 Travel concierge

YNNI T =R TP 3I—T4 T TAOT1—ALET . BHEB
BE - CEEEETITV. 77 AXERmENEDEITET,
(2018 FEEHE—1I : 56EK/IVIVERIE)

We produce concert tours and fan meetups. Not only planning and
hosting it, but we handle operations and help drive more fans and
engagement/satisfaction.

ex. Honolulu Ekiden & Music 2018

BREILYYNH—REBEIFFSANNLIAL Y TS 1T RAIEEE,
BALREBHEBON NIVTFRIBEEETVET IRITEDOFER
A S ERESFEROTRMEP. BELLIL VI
JAIIBERETRENDEOTHELETRMLET,

We operate a travel concierge desk for members of various credit card plans. Various
types of membership organization can give us a contract for the work of the travel desk.
In addition to our expertise in the travel space, we offer package tours for members only,
and our veteran consultants handle important VIP clients with the best in hospitality.
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7_-—7[ \°—7$ % Theme park business

HRAFH»S

HFAPICKEIPIEN S,

Bringing people together from all

IVIOASF M

4DDKRTIV

Four dierent hotels
v

ELETIV INIZATFVERZR

Henn na Hotel Huis Ten Bosch

AZHEI,

over the world. Spreading smiles around the planet.

RIERREATOERR S EAREDHFEE

Our theme business aims to realize the environment future ¢
Only.1"-"Get first place” contents. We have grown to such a
business and theme park business.

By T—~IN—UFE,

RTIWEBE - T—IN—JEEEH S ESLDBBREANEVERBZRELAVEVDHE,
A= FUN=J DAL TV ERE

LTEWET,

ity and to coexist with society and nature. We are offering “No.1/
n extent than we can handle a wide range of businesses such as hotel

/1\717_-“/71'\1/ HUIS TEN BOSCH

1527 mDE IS
T2 /N—=7¢LTHERK,

K- T—L-BEIP—FDRHAINTVET,

Huis Ten Bosch is Japan's largest theme park, covering 1.52 million square meters.

Flowers, illuminations, games, music is overflowing all seasons.

FFIV3A—DO /N Hotel Europe

[EFRTHOTORYHRERBELTH Hotel Europe is a symboric hotel with a pier in the bay.
WA T I ELTH R REBTE, 20185
12B21BY IR T — LA =T UEL T,

We were certified by Guinness World
Records as “The first robot-staffed hotel”.
South Arm opened on December 21, 2018.

Pick Up

FHITEICEFTEELINY

NBICMBIEEE DT TV I VT RTFIVET,

,']'\j_')DT’AZj_'}[/gL\ Hotel Amsterdam

F=xIN=7J = AME—DRTIVET,

Hotel Amsterdam is the only hotel in the theme park zone.

77]' l/Zl\'?'fa Forest Villa

77— - JN=TEAT =T EATDFRTIVTT,
Forest Villa is cottage type hotel for family and group.

b % SEHE! Various events are held every season!

Fa-—UvT - NT-HLEN - TIREBAELETIS VI3 HRNLET T ANEDE@RE NIRTORIADAIIR—23>
D ERICEDETKEEVET, S uEFHEAADBELDET, BELHLEE,

Tulips, roses, hydrangea bloom and lily  Children and adults such as pool and
together according to the season. uninhabited landing attractions can be enjoyed. ~ world artists. brightest season.

H.I.S. GROUP Corporate Report 2019

® 7 3
<3
Autumn Winter

Please enjoy the work of

»—EHREFHTY

Huis Ten Bosch's illumination is the

62N EH

The six kingdoms

v
D E [F rFower F—=L0OFE[FE cAvE
ELWEE A IEFT 2D [(F—L32—T L]kE,
TEPBRERENET, BRRERDELSHEENZCEATT,

Flowers of various seasons are
blooming in beautiful cityscape.

SED EEFH vchHT

There are plenty of entertaining fun
like "Game Museum".

{# R &30 T [F HEALTH & BEAUTY

1FERLTI7ERT40T kR
FOMRDPELOHET,

You can enjoy fantastic light world
throughout the year.

[P ELL] EBES
BEHEOBREIWEYR—IET,

Supporting the health promotion of
customers who wish "Be beautiful

more healthily".

04y b EE rosor

SN DIRZ GIGET CHBEL
Ta—WimBETEEY,

You can enjoy live music and shows at
various places in the venue.

Pick Up

RO - 1— X% EHIT! Deliver topical news!

REROOKRYADHFE
BLEBZEP TEEY,

You can enjoy the world of state-of-
the-art robots.

FRAMHRECRER

Guinness world record achievement

ZABE XXM REBR"EERLEL

October 8, 2017, we achieved the Guinness World Recor

Projection mapping World competition Prologue holding

| FEOT7 T ANDIEREZ BV EEE L,

2017%10RA8H(R). 74— —DIREZLE A D&K

7OvzviarveyeE JitRAE 7O00-JHk

Many customers enjoyed watching works of artists from each countries. A3

EENIX—23VF0F T
6EEHRIMUEZE

National lllumination ranking
Won first prize for six consecutive years

: BAS kKM IVIZ—av
BE
N Certification of three major illuminations

—vay in Japan

d.
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F—/N— B3 Theme park business

EEDEE

Golden Hall

21

Pick Up

#ﬁﬁE ¥ (1)) 1"[_ '5 E H’ Launch new business

S INDRF VKRR S Huis TEN BoscH

a7y ITAIUR
JURASSIC ISLAND

=%
& LAGUNA TEN BOSCH ,fj

S57-FF UK

BAMIEASTAR  1—T 1T ELOHET,

Japan's first! You can enjoy AR shooting on uninhabited islands.
BABETELEHRIM I+~ ZAN—BARHIRERE) V2 —FT 12T 7
73D BHBLEL e BDANUIR @ BHEH5Z B NIEEF
FELET,

The latest walk-through type AR (augmented reality) shooting attraction that enjoys on deserted islands has appeared.
Special events will be held for evening events and gold coins.

TRl H-LEa— NIRTFUEREZR

KAGEKI-THE REVUE ~Huis Ten Bosch~

BEOIZ2—TA A MeBEITLET,

We will deliver exciting entertainment.

T N=TTHEIP RONBDIINIZXT L RIBESTlE 5F — Lih’
BEITTRIERH LY a—EBEELHE,

Pk e S

Water Magic

BRICADEADEKIEHTSENND3—TT,

A powerful show where the fountain of light shakes according to music. Henn na hotel Laguna Ten Bosch

ZLEFRTIV ZT9—FT /KRR

/59 —FF KX/ racunartenBoscH ——
BARAEIPE=NBEZLECHREH) /-

[5T—F TV RAITRIVE—TAAMP
TINA2avEYT 85 )TFE=-ICRBRELE
BABAZANTBEERLAVELLETET,

At the complex type resort "Laguna Ten Bosch" which enjoys nature rich Mikawa bay, you can
enjoy the sea in various styles such as entertainment, gourmet - shopping, hot springs
with Thalassotherapy.

ZF T LAGUNASIA

Bl O7—2/N-7TT,

A dream filled theme park
BAZRAEZIT—TT—I . TrF72a B
BIX®Ia—YAN B ANIZ—Va2 ke
SREIA—TAANMERENLET,
Lagunasia offers a variety of entertainment

including Japan's largest wave pool, attractions,
opera, musicals, fireworks and illumination.

TIAT1INIVe—=yh
FESTIVAL MARKET

10A27BPSBERALAKESEBFTRDEK 3— BARRELSD
2R85M. ZE20MDF 1 F Iy 75 a—kBELHLTEE,

It is a water, light and music fountain show that began on October 27th. Please enjoy a dynamic show with a total length of
85 m and a height of 20 m using fountain equipment exceeding the total number of 140.

D LI EREREMEEBKL
EEETHRELRARTIVAT
1ERMHVELES,

We oer a comfortable hotel
stay in the bedroom pursuing
comfort and functionality.

KEFRTIV

Hotels in Seaport

AAMORGEA LS HERIXERBHBRX BAOLELHLVAE HBUERCBELEE SEHROASTEBASL HRESENETUTS
FLELTRIEFETT. HrvlalA0MEHAE KBREERHITT,  224ELAENTE HOBEEIORILET b K4 | Dt
HRASZESNTOET, EREILTLOET, ETLTWAETET,

It is scheduled to be
opened as Japan's first

spherical-type waterfront

hotel.

Av—h--aE=

Smart convenience store

®|Aav7

Unattended shop

74VLAERHRABEY WIS

Film type solar cell

Plant factory

I

23 59—

THALGO LAGUNA

S9F 7 ICEZLEORYMETVTT,

Robot hotel directly connected to Lagunasia

J)=PRADERTESavEVTE-NRLANIVTT,
Shopping mall & restaurant where you can enjoy the resort feeling
BINEERIC. 7T vAR
LANT B EPHIDDavE
LG ZRINTT

Set in the seaside, it is a

shopping spot with outlets
and restaurants.

77— 0%

LAGUNA SPA

BLI-EAME— DT o

This is Japan'’s only facility
bearing the Thalgo brand
name—the world’s number one
company in thalassotherapy.

You can complete payment
from face registration to
payment when you enter
the store at yourself.

Face authentication x
image recognition x cache
less mechanism is drawing
attention from the world.

Overseas companies and
new solar cells are under
development.

We will construct a plant
factory that fully controls
the optimum environment
for growing plants.

H.I.S. GROUP Corporate Report 2019

73V AEENDOERERE T/ EFE-RERTT,

Authentic thalassotherapy facility born in France

ELVBEEABNDOXRABRTY
Natural hot spring with a charming view

HTF1,500m& N EZH B IR
RICHKET . BRDEAZ
DFECHBELAVEITET,

The hot spring water bubbles up

from 1,500 meters below the surface
and is used in its natural state, so you
can enjoy the true benefits of nature.

H.I.S. GROUP Corporate Report 2019
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/_‘I-\ 7_')l/ $ % Hotels business

% 0) E N % 0) % m T ﬁ-i J: 0) [ i

Ve ebBIITTHD

Delivering the ultimate quality time anywhere, anytime.

ATV TBITEEREI ROXZLELADVEDTT,

.l:? ’4: xﬁil- ,} }'

S

|
'1

Time spent at a hotel is one of the great pleasures of travel.

The H.I.S. Group is actively expanding and refining its

H.I.S.Z I —7CliRT I BELIEEHICER,

hotel business.

By providing service attentive to every detail and creating a

O LY —EXREAR RN INTYF VI LERE

dramatic stage for you far from everyday life, we ensure

that staying at our hotels will brighten the color of your

ZHEL T ROBOHELWERHICKINET,

travel memory.

/g&l-]-\j__)l// Henn na Hotel

- X T TTII

EbHEI B EENRTBATI

Henn na hotel a commitment evolution

[EHRTIV I ERMEEAL. 7777801
SEEEKRLAHBRAOORYMRTILTE, HF
REROORY M ZEADESEOREL KT IV
ZTAEYR—be REBDYTIA X T—RED
REANVEHEVET,

Equipped with cutting-edge technology and run by
robots, the Henn na Hotel chain oers

you both excitement and comfort. World's most
advanced robot supports comfortable hotel stay of
everyone. We are going to the future ahead of
unexperienced surprises.

BAREAFRTNIAVF T

Hotel lineup in Japan

- X F T

TOURYSZ EEORT AR

BHRRTIVER REANA (TE)
THATIVER BEH
BHATIVER $REE
TR TIVERR EAAE]
BHATIVER REE
BHATIVER FIR
ThHATIVER FIH
ThHATIVER 185
EiARTIVARIR /L 3HE (2019852A1HOPENF )
TR TIVARR Ba/0 715 (201943A14H0PENFE)
ZAATIVEER \SEOBRAT (2019481 HOPENF &)
‘ == ERATIVRR ZEHER (20195 EOPENFE)
% gl 2757 JVBAFEZ2 4 (201 9 HOPEN F7£)
Hakata oo Lk T VA 2R (2019FHOPENT )
T THRATIV NGZF R
Chiba BHKRTIV FT—FTKRR

BHRTIV NIZXT R (KIR)
BH

@s Alchi WATERMARK

\— Ei5 *E P

Nagasaki Osaka

RE &R

Kyoto Kanazawa

TITAT 2S5 (1F8) (20205 0PENFE)
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EhWEIEIEEHNRTBFTIV

BhATIVERE XEREG
= N Bty e
‘ [ m P 1 e M |

Henn na hotel

Tokyo Haneda
Communication Robot

.E’ W Tuniso)

ST R—=I— L
Henn na hotel

Tokyo Haneda
Theater Room

Henn na hotel Maihama Tokyo Bay (Chiba)

Henn na Hotel Tokyo Nishikasai

Henn na hotel Tokyo Ginza

Henn na Hotel Tokyo Hamamatsucho

Henn na hotel Tokyo Asakusabashi

Henn na hotel Tokyo Akasaka

Henn na hotel Tokyo Haneda

Henn na hotel Fukuoka Hakata

Henn na hotel Osaka Shinsaibashi (Schedule OPEN for 2019)
Henn na hotel Osaka Nishishinsaibashi (Schedule OPEN for 2019)
Henn na hotel Kyoto Hachijoguchi (Schedule OPEN for 2019)
Henn na hotel Tokyo Asakusa Tawaramachi (Schedule OPEN for 2019)
Henn na hotel Kansai Airport (Schedule OPEN for 2019)

Henn na hotel Ishikawa Kanazawa (Schedule OPEN for 2019)
Henn na hotel Huis Ten Bosch

Henn na hotel Huis LAGUNA TEN BOSCH

Henn na hotel Huis Ten Bosch (Nagasaki)

Watermark Hotel Nagasaki

AQUAIGNIS (Schedule OPEN for 2020)

/771-_9_7_77,'-\7_')[/&1/\0/ Watermark Hotel & Spa

A

Watermark

Hotel & Spa

/TP L)=T &F)—=T RIN V) J—=b / GlVE soaresorr

'll Il' GUAM REEF
& OLIVE SPA RESORT

/ 7“ I) = 7 I7 _)l/ I\“/-‘I-\ 7_')11 / Green World Hotels

GREEN WORLD
HOTELS

BAHRTNSAVFYT

Overseas hotel lineup

L3 (/¥ LyHL ) (20205E0PENFE)
Turkey (Pamukkale)

J)=>T—IRARTIVTI—T

Green world hotel group

~
Watermark
JA—Z——T7KTIV &
RININY TINT
Watermark Hotel & Spa Bali Jimbaran

1996 FICF =R 7 THRIELIE. EEMRATILEL
THAPOBEHICEIN  BEEIRIENIRTUARE
TR T - NUBICRRP, SEBERAELD D
ZYRNT = ERBELTEONET,

Since its establishment in Australia in 1996, it has been
loved by everyone around the world as an international
hotel, and now it is developing to Nagasaki Huis Ten Bosch
and Bali island of Indonesia. We will continue to build a

network that will spread to the world.

T LOFROH, ZECWXICAEL, BUICHESE T e
T oEEEBBILWELETBIJ - RTILTT, AW o
BIRETATIURTU—> OEH T CEDHCLEAY), &
EE#HINBEEDY) —F AT EBHRLET,

Located in the heart of Guam, Tumon area, it is a resort
hotel where you can enjoy a healing and exquisite time. The
white sand beach and the sea of the emerald green
promptly spread right in front of you, promising a fulfilling
resort stay full of tropical emotions.

BILHAICI6EHDATIER TS, BERKDRTIV
FI—2TY. 2R TIVERZEICELIICL. [AEXDS
BRICTHMBEWELEWZ Y —EXIF) T2 EYb—&
L. eshohaWREBRITE7AT 12— AW LET,

It is Taiwan's largest hotel chain with 16 hotels in
Taipei. Completely responding to all hotels in
Japanese, we will produce an unforgettable trip to
Taiwan, with the motto "service quality you can satisfy

our customers in Japan."

GREEN WORLD
HOTELS

J1)—>7—IVK B4LER Green World Taipei Station
J1)—=27—IWRTFK B Green World Grand NanlJing
J)—=27—IVK BF Green World ZhongXiao
J1)—>7—JUK it Green World JianPei
J)—2T7—IK Green World NanGang
= = J1)—=27—IUR AL Green World SongShan
(2019FHOPENTFE)

New York J1)—>J—)UR shEE Green World ZhongHua
J1)—>7—ILR gkl Green World Mai - ZhongShan
J)=27—IK EXRmEE Green World Mai - NanJing
J1)—>—)UR TEEREE Green World Flora
J1)—>—ILR TEESEE Green World Flora Annex
J)=>T—IUR #AT
J1)—=27—IUR LKA
J1)—>T7—IUR HhFk
JU=2T—IUR FHiER
)T IR yY

‘l“l"l' & OLIVE 5P RESORT

JT7LYV=T & A)—T ZIXUJ—h
Guam Reef & Olive Spa Resort

Green World SongJiang
Green World Sansui

Green World Linsen

Green World New World Hotel
TripleBeds Hotel
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i‘mtﬁ $ % Regional business

MRS HRICIEL
EBRO-_—XELHFICHEWALET,

Deeply in Kyushu, wide in the world. We will respond to everyone's needs and expectations.

S AMEERBR-VT19 2%t EH"

Kyushu Industrial Transportation Holdings Co.,Ltd.

BEXRUOY-—ERERHTEIIEICL,
Corporate philosophy b h e Rt Y -3 -1 PR *i%@%ﬁ(:ﬁﬁk?éo

Provide customer-oriented services, prosper with the region, contribute to
social development.

Y—EREH O THREBEOZ—X-BFICI LR,
Corporate vision BFREOICRRIBIAMDI-FT1ThN=—%BHELET,

Respond to the needs and expectations of society and customers with services and
aim to become a leading company in Kyushu that develops continuously.

Pick Up

AT ERATMRE—EHEHMEREER

Kumamoto Sakuramachi Redevelopment Project 7O7 MK

Floor configuration

p "I Devel
R &7 Development concept TIAPEEERE—MHICEY), T—
Wb(b(ﬂ (= '%5 I'ﬁEZK : %ﬁﬁTiEJ D~ KB EFITHL R2ILS DT 7ygl OXAY gy
WRIDICHEZ S AMENRT SEBEETADEE IR~ 7 ZEDNDEPE &SI FTAL T Ly I AR
Development concept Formation of "Kumamoto / New Castle Town" to ANZCETC NTIT(EHHTAOTHERELET,

encounter "Waku Waku" - Complex base for excursions and exchanges that Together with the terrace and the roof garden, fashion

represent Kyushu constantly meeting new things when coming here - from food marche - Cosme shop, specialty store of
attention, even cinema complex and restaurant, we will
INZZ—3F )L make a variety of floor composition.
32

BEAIZ ZCoHY AL TOL e NA5-35
F—RPEIOELEDREFRE m 4 &:—I ig PRCLE S OTNEZ S = b VP
vl = y § $ Fitness/Cinema
A

ERE. ZNSE—DDED LD
ICRITT HEPIHEAEIS
A - BADA2EHTET
ZRZAIHELET,

Maintain relationships with

LRI T7yyai-H—EX

Restaurant, Fashion & Goods, Service

— S TR h T
s .Itﬂ'ﬁ Fashion & Goods, Cafe

. ) AHHERR
Kumamoto Castle including the Public facility

I *}b#‘— E % Energy Business

IxNF—THIED RSB
s & RL L,

| want to solve the problem of the earth with energy.

S HIS.IZNFE—F—=IF1v T2

H.L.S. Energy Holdings Co.,Ltd.

ZThZNORBREZAEE IR —EDEETT,
ANCENDEEISIATY) R SHEEEE NIREL-EEEGIISPEH LY SBLIEDERICASTVET,
CNETRIINF (LI TELDALDEFEEDICLEHLERWTEELD,
SEEIXNT—ZDHDDELP BETHY) . RICFHNIEGIEIRNX—EG THIEEAET,
HLS.IRIFX—R—IT 1T REZ DB DEALIZHFIEU.
BRNAEWVATBEREABOTOEDICEEEZL AL TVEET,

The history of the industry that supported each era is the history of energy. Beginning with the history of human power and
horsepower, the industrial revolution powered by a steam engine is now in the era of self-sustaining from automation. Until
now, energy has enriched the lives of many people and connected the times, but from now on we need to change the
energy itself, | think the next revolution is the energy revolution. H.I.S. Energy Holdings will respond to changes in this age
and expand its business to connect unlimited humanity to the future.

H.I.S.SUPERZE H#k3X &t H.1.S. SUPER Power Co., Ltd.

Pick Up

[H.I.S.& El\‘]’?j’?ll\"—7‘j [H.1.S. Kakuda Biomass Park]

EREAETICER 2019FMOR ELRIBE TFEL TVET,9,790kWD T — 1
IWRBHABTREL. BICZOHHEF AL T1,940kWDFESR L —EL TREETOR
Hi7741,100kWD/NA 4 Y AE R FEE K T o 314,000t 7. B H T2 A
R CEBRETT,

Construction in Kakuda-shi, Miyagi prefecture, scheduled to commence trial operation in fall of 2019. It is a biomass power generation
facility with a total output of 41,100 kW that generates electricity with four diesel generators of 9,790 kW, and uses 1,940 kW steam turbine
to utilize the exhaust heat. This scale is capable of supplying 14,000 households, the entire city of Kakuda.

HTBIF < —#kxX £ %t HTB ENERGY CO.LTD.

HTBIFY— i HBASHEL T IRIF—-OX  HTBenergy Co, Ltd as Power Producer and FEOLWTAE AHZLHRAR

Supplier (PPS) is proposing reducing energy

symbol promenade and surrounding
communities, making them look like a

- BLrER

single garden, We will create a space Rersiierp gEIEEm
to accommodate people outside the =

. b o Wil rEF
region and within the region. 3 &8s W'Eli Nursery school

H.I.S. GROUP Corporate Report 2019

1F
- h Trvia-HER
4 Fashion & Goods

1F W— —

— R P ROk E ﬁﬁ%ﬁ&
Food court Food Store

MEIBEIREL. A2 DED L EFEMIKIRIED
RAFEEELET ARNLEDIKE. EADE
DEZDPSOIETEFICS) B Hi6E
BIRHICHEA A XBEORYRVDERIAL. T
X - ELTEEEBRLTVET,

costs, working for harmonize happy life and
global environment. With a lot of support from
individuals and corporate nationwide, we are
expanding number of handling and quantity of
suppling electric power, and we start
development gas business.

¥ [=DLWTAZ] [ELHEAZ]IE HTBIFS—D
BBRERET T OEITT,

*[Tanoshii denki] [Majimena Gas] is the name of HTB

Energy's great price plan.
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H _I_S_ﬁ‘)[,—7°0)CSR H.1.S. Group CSR

FFBHIS. T —T I [BRDIBIEIZD-EN),

AEDRIGHMEREMAFMICEFSTB| VDT N—TEREZOERRICEITT,
REKELINEDICTBDIC ANV EE T SRBEDORERICENT ZBHEAICF L DU,

eI AR RERITHIEEBIELTVET,

Seeking to achieve the H.I.S. group of corporate philosophy of working in accordance with the principle of Nature and contributing to the creative
development of humanity and world peace, we boldly take on new initiatives to solve pressing issues faced by today’s society and make the world a

better place. We are working with society to achieve sustainability.

[BEDOBIBICO- &Y,
AEFEOEEMREBEHRFEMICTEFETS]

“To work in accordance with the principle of Nature o 31 o
and contribute to the creative development of NHEIR

humanity and world peace.” Realization of
corporate philosophy

WRIT¥—7 v b DIEXR

Expansion of the travel market

D&ID #E it

BlERICSR

Creative CSR

#EHHEDNER

Realization of social value

Practice of diversity and inclusion

EAHICSR

Core CSR approach HERBEDIEXR

Increasing customer satisfaction
#EHEOREE Holg - RANDOTFRK

Increasing employee satisfaction Contribution to the local
community and society

FEMENER

Realization of economic value

HIS. W=7 D=T)7 )54
H.I.S.7IL—7 13, SDGS T/REN -t R REDH S FRBEE 5
FAREGERE XTI FRINVS—DE#DIER - ZHIEHE
LT EANICIVEORNEREBEEELEL-, 5.
PDCAYA I ERILED S TI—T —AELES>TRWHEAT
FLET,

=t

Kyo100s 0} eouepOdW|
REMEHH S N e TisibiRe

CR=:y=¢ Emphasis

BILE COEERBENDFBEEE)

To promote visits to Japan from overseas branches

RERIRIEF—/IN—TNIXTRZX o °

Next generation energy park Huis Ten Bosch

A journey of learning and interaction

H.L.S. group materiality

The H.L.S. group of companies is serious about the issues of global
importance outlined in the SDGs. To that end, we have set a series of
issues of key interest vis-a-vis our resources and the feedback and
expectations of stakeholders. We will continue using the PDCA cycle to
pursue greater cohesion and collegial teamwork throughout

the organization.

HAFICETZHEE ©
Activities contributing to world peace
© iR C AR
Regional development
PY and contribution

RELEIES AMB B

Human resource development
for the next generation

FHREDOLE

Improvement of working environment @

( J [ ]
2AZN—HILY—XL @ D&IDHERE BERFEDEK
Universal tourism Practice of diversity and inclusion Pursuit of customer satisfaction
o [}
FUEZHOIR o HEBBEOEK

Pursuit of employee satisfaction

ROFLVRE @

New proposal for travel

[ ]
H.I.S. 7 IV —TD AMB

Human resource development of H.1.S. group

&®

\
P =
Low =E (ﬁ*i) ([CESTDEERE Importance for business (company) High
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Appointment / dismissal
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CSRNDEZH

DEBZOERICHEI T HLS.FIL—T Tld CSRE
[BIE&EBICSR] ETEABICSRIM2DICH I T EAT
WET,

[BIERICSR] &l SR FRBE DR LS HIEED
BlETHY),. SBELBELTHATMICEM T 52L%2E
BTHIS I —T - TR R TETh VI EE
EEZOLON M MEEECCSREEI LGB E
2L B2 REELTVET,
FCHFRHICEFAEERELTIRITY—T v hDIE K] &
[FAN—2T 1AL TIL—T 3> (D&I) DIEE | D2D%
HELEL,

— A BENHRICHFEIEARNESE[EARNCSR]
EEBELTC. [HERBREDEXR|[HEHBEOFE L]
[ - HSANDER ] DRSSO ADEEICHE
HTVET,

CSRiENEE IRA %=
Katsuhiko Sakaguchi,
Chief Human Resources Officer

CSR approach

We treat CSR as two core approaches: creative CSR and core CSR. We pursue
both simultaneously in order to achieve our corporate philosophy.

Creative CSR involves solving issues of social importance and creating new value
for society, and in turn contributing to world peace through our business. We
believe that our day-to-day activities should themselves constitute CSR of
social significance.

One key mid-term goal is the expansion of the travel market and the practice of
diversity and inclusion (D&I).

By contrast, our core CSR approach revolves around our responsibility to
increase customer and employee satisfaction and contribute to the local region
and society, so we are steadily pursuing initiatives across those three vectors.

O—RL—=kH/NF 2 ZX{KH§l Corporate governance structure

HE‘E*J@% General meeting of shareholders

BAFE SEETAOERE-TBEDEERE

Dicision of proposal on appointment / dismissal / reappointment of accounting auditor

I DER BB - e T
Audit and supervision of directors lgﬁq:’f} ﬁfﬁ:— HT{K“-I-
Appointment  BEZ5 A (ORAE

/ dismissal

EE15 5 (W% 102) Dismissal and election ofd R
& TN O 548 Board of Directors (10 directors) temporary accounting auditor L& i -
% 2 ppointmen
c o < IxX =g P = P ismi
£ 3 = _g WoE EEERES THVERFR(78) BERERE ThHDEEFIR (3%) Directors (3 members) [ ________, / dismissal
[ > f: 2 E El E Directors other than the Audit Committee Members (7) T
= 31H 22 25 — = — _ 155 1
EigiAz8 s EBUTOEE LH N g OO
E 5 £S= S = Instruction and report | Audit and supenvision of business execution | Instruction and report Sy ETESZET v 3
o 2 o o — . A i di
A s 2o 3. N . 1 $57R-$RE Instruction and report - < counting audht RETEER
Z:%3 % R — » EETWBEEE) . S oeEEA
E g 3 o Representative of directors ::-:“%-E-%- éé;c-)r-t -------- >  Internal audit department S@HE Collaboration ccounting auditor
= ;, ® b =N | NEREEZ Internal audit | IhXnRyhT(
S Instruction and report - (AHEBED)
a oS AR E Al Qutside hotline for employee
: e oo, LSS (st bowing sy
3 general manager R e Report (ZEREHBOX) (HAMEHRED)
I < Employee satisfaction improvement div.
o

EBHATERM

Business execution department

HISJIW =TTl EBZDTIC. ZOMSHETERAT/
B XAF—7RINE—DEEDSEREINSEEELBIEL. 3— KL —
b HNFZEFIDOFICCSRHEEEEB ZHAAATVET 35
AR REPRANGCEMEDOR L2B4EL T .O— KL —
N HNFLRUIDWTIE—BORILER > TEVET,

(Opinion Consultation Box)
(Internal Consultation Service)

The H.I.S. group pursues a range of CSR initiatives as part of its
corporate governance in order to act as a trusted ally of
stakeholders and fulfill our social responsibility in accordance with
our corporate philosophy. We continue to pursue better corporate
governance so as to achieve sustainable growth and enhance our
corporate value in the medium and long term.

H.I.S. GROUP Corporate Report 2019
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5 core themes and SDGs

[BADOEEICO-EN, N EORIEMREBEHRAEMICTFESETS1E0D devetomment OLsALS SDGs (i El iR B R:

. o _ . EREXASEHOITORE Sustainable Development Goals) &1
HIS.INW—T R EBEXRICAMITIT.52NEETFT—2H/ITTVLET, B s
FAEChOOMYBAZEDBIZET.2015FIANEETHIREh /-

[SDGs (¥l e LA ERE) “JDEKRICLRMLTENIZET,

We define five core values for corporate philosophy of the H.I.S. group “To work in accordance with the principle of Nature and contribute to the
creative development of humanity and world peace.” Pursuing these initiatives also lets us contribute to the sustainable development goals (SDGs)
adopted by the United Nations in September 2015.

pa *SDGs (Sustainable Development Goals) explained

BEPTATE AREHEOU R RECRARIEERAL, 2030 F 5 TIH

7 IR It is a shared global goal to achieve a sustainable society by 2030 and eliminate

Gy

13

|| S

1 =56 Q122555 HRRERH RERR T 20D RLBNOBIE A 7TOBBE169NDZ—4 b
el Smums T e T O— AL TRWRS AT EEIELTOET
17

ALS

problems of poverty, inequality, and climate change. We are engaging in these 17
goals and 169 targets within them in order to leave no one behind.

§$ H’\JCSR Core CSR approach

EEF-70

Key themes 3

Elj i%_ E’\J CSR Creative CSR

[RITv—o v hDiEA] EREETHBRTEICHOTHR
2N —F—ELT B - A - L - RREEEBAL
HERBERET 500, HROTHAADEREPL, IRIT
T NEEMAL R B BT ED FhIB IR SN F i S
HRECADEEZTVET, BEEF—7D
[D&INHEE | BLBENEboTH HISTL—TDh% o enes
MEDE L ERBE o). B BNA 2 DIEAD . Z FEKRFEENIEBKR Q EE5—<0)
DEEERIEL TVBZECED B E Ao it B— AV EY WRITv—vyhDIEKX OO ...comer sauliation ra—"
FESOHEICHELBL. BIEBEEESE. b ERICEEE -

Expansion of the Travel Market

FEEDEHEILIT VB EERLAERBLEN SHEN TEIRE
EEZBEZFDOKRAIRELT, ZHEMERESBRTE3S
HICHB7DICDRNCEHEATWET,

ERRIND
3%

#HEHENRE L

Increasing Employee Satisfaction

Expansion of the travel market: Seeking to act as

a global market leader in travel industry and

H.I.S.9NW—-7C %1%

Corporate philosophy of the H..S. Group

increase mutual understanding that goes
beyond nationality, race, culture, or religion, we

want to foster more opportunities for people to

engage with each other and in turn vitalize the r E % 0)?5 EE (: 0)’_)(‘_: b) .

travel market. We deem this as one of our key

;cr)adciilcr:f;'diversity and inclusion: Even as the * ;‘Ea)ﬁ“iﬁ E"J %E t
HRATMFS5T3]

business climate changes in major ways, the
i ; - _7@ “To work in accordance with the principle of Nature E ; - _7®
7 o) - DEOHRHIIEANEBEL C[HERBRD

company core value comes down to customer
satisfaction. That is why the day-to-day activities
Key themes 2 and contribute to the creative development of Key themes 5

of each our staff remain unchanged in the way
they create new and meaningful value.We

humanity and world peace.” SE . = > . . =
consider it essential to create a workplace better v ’ BXR]-THEHRZOME] - [ H#EANOR
in which each and every team member finds a . 2B ZThFhORETCORBAEBEEICEDT
valve and work with prde and sef respect, Hhig - HEANOTRM VET HLS. I —T BB 18 IO R,
creating a positive feedback loop between them >
and customers. To that end, we actively D&IG)?EJ'E Contribution to the Local Community and Society MEDER I - H OB LABICEADEET

DERDELDLDICHIFETVEEZTNET,

promote various D&l initiatives in order to be a Practice of Diversity and Inclusion
company that is accepting of a wide range of

values and diverse attitudes.
Our core CSR approach revolves around our duty to

increase customer and employee satisfaction and
contribute to the local community and society, so we are
steadily pursuing initiatives across those three vectors. The
H.1.S. group seeks to continue contributing for the
happiness and success of all customers, personnel, clients,
shareholders, and local communities with which

12 2508
Sh3RE

we work.
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HREO2LESTEDIC

Linking the world

771 bF ¥
(I7751b6ET)
Charter flights offered
Includes joint charter flights

485x%

Domestic and international charter flights 485 flights

RITY—7 yhDIEKR @ HEBEDBK i RANOER (20174118~20184108)
Expansion of the Increasing Customer [-1r] Contribution to the Local (Nov 2017-Oct 2018)
travel market Satisfaction Community and Society

Gl FF#R - E AR F v — 2 —{E OB A PaB AT

About 30,000 passengers

H.L.S. ClE. LW EZL DA ICRITEE LA TN I BRI - BREFv— Seeking to bring travel to a wider audience, H.I.S.
A EOREAE L ESHOEETRELTVET offers a range of domestic and international charter
- il = =4 ) o

flight programs at nationwide airports.

EFfRTEHEI ML TOBIEEEBICEV UL BEfTEOLEVIRITEANDF+— At major airports served by regular international
A—(EEPET B EYFIERER LL TV B =T — X 8 RILDF 4 flights, we improve their offerings by planning charter

flights to destinations lacking direct routes. In

ZZRITWERE BB I AR DIRITEANDF v —2—FEE L TVET, addition, we also offer expanded charter flights to
T EEERMBO DL WEZEICEW T ERRS. BRENEDFv—2—@ popular travel destinations to ease congestion during

peak travel periods.

DEHEAEITIZETREICBINRIT. ERIRITERLA TV DR EIE® For airports lacking enough regular flights to certain
LTWET, BREEICHBIBZFr—2—ENEREIT. THFv—2—1F. THEDFE destinations, we add more domestic and international
BC o BRI — Ay MK IC BB EE LB AL E A TOET charter flights to make overseas and domestic travel

more accessible to a wider audience. Our proven
performance in charter flights at various airports has
been critical in developing regular flights to select
destinations and expanding the travel market so as to
make these charter flights viable.

ERIRFv—2—fE [REZ2HED SN T NIRRT

Domestic charter flights First route from Hiroshima Airport to Bangkok

771 EH
(I7751b6ET)
Charter flights offered
Includes joint charter flights

168%

168 flights

[ 5T 22 35 b 5B S A | HE SO0 RN CHIR 75
Wi RELEBARITESEILET 07 A z0re10%) @
From local airports to the world: offering global travel packages tailored to AT \rn
regional customers JAPAN

TOURISM
MASHYT— - I1—T T EBERRABML TOAL RIS EEN AWARDS
DHERXRDOFIEMER EDADIC RAL - AMM S ERDELZEBFIREF +—

2—EOEHEAEHEEL TOE T COBMEA A IS N, 5B4E [T/ -
Y=UXL - TR EZELEL
WMITDRENSEEBANTHIZET. BEHROEABEDEEPYXY
DI RSB ICIT I BEREFFE VAV TWET T2 SEBB B HLE Hﬁj‘t@%ﬁif_ﬂ'é'éf'kﬂaz‘é%

Do Fr—2—E&F HUZHIRAN DI ERITEHEUHIHEA TOET, A welcome destination for inbound tourists at Akita Airport

Tour Wave Co., Ltd., seeking to offer greater convenience to customers living in regions lacking regular international flights, is actively
developing international charter flight programs for the Tohoku and Kyushu regions, among other areas. These efforts drew acclaim, and we

were selected for the Japan Tourism Awards.

Offering direct access from local airports to points overseas makes it easier for customers to travel within Japan and reduces risks. The
convenience of these programs has drawn a major response from travelers. We also partner with local municipalities to promote inbound
visits to select Japanese localities through the use of inbound charter flights.

H.I.S. GROUP Corporate Report 2019

k& BUIE B mDIEE. i DFEMLICERBATHET,

Promoting intercultural exchange through tourism and vitalizing local economies.

EEERTRE
The number of
collaborated prefectures

32mime

32 prefectures

HRADALZICBEDBENZIEAZIMEH

Conveying the charms of Japan to people around the world

RITY—vb DX BEHBEDBK picke A = SNOET Y (2017511A~2018510A)
Expansion of the Increasing Customer Contribution to the Local (Nov 2017-Oct 2018)
travel market Satisfaction Community and Society

H.IS.7 BN EATIE HEDALICBARDBMEDEIEAD=DIC. BAOEA KD Overseas H.I.S. subsidiaries convey the charms of
HUBHLT RETUTERUDET A HABHT. BRAOLE - EEPEy 0 [0 People over the world by partnering with

Japanese municipalities and corporations to plan and

PROZHBELEETO>TVET, host exhibits and to support Japanese tourism
1>R%L 7Tt [Cool Japan Travel Fair in Jakarta] £2018&E9RICE . promotion, around the world including

south-eastern Asia.

ZDANXUITIE 2BBHF18EEEZZEL THADE LM DPR. RITE RN In September of 2018, H.1.S. Indonesia held the Cool
A MO E R ZENDERE#1TV. 3R TI9A AN EIRLEL -, Japan Travel Fair in Jakarta. This event saw us inviting

2 municipalities and 18 firms to promote Japanese

Chod HRDAZICERICHATOLZEREEIEL. SHEEEDORE. A tourism, showcase travel packages and products, and
ADOHIHOFMEALICEBL TEVWIET,

sell local specialty goods. Over the span of 3 days,
the event saw 190,000 visitors.

We will continue to create opportunities for people
around the world to engage with Japan, and
contribute to promoting inbound tourism and
vitalizing Japan's local regions.

Cool Japan Travel Fair in Jakarta®D#k¥

Cool Japan Travel Fair in Jakarta

BRREANMFLORITHEIC

Acting as a bridge between Tottori and Vietnam

BERRFEHHEL
EaERI5UI>

1 Ms. Uyen appointed by Tottori
. prefectural governor Mr. Hirai

N FLDOBRWIETHEIN - T4« LI - IIH B
WEEFPRAME[TOTTORI - fRA> VY1 | ICE AR
A&7, VI 1320185F10AN537 A BEUE T IS
EEBEE. NI L AR EBERITEEEFH T, B
RO— R HITVWERE DN LET AR Ty IX
HLS AR FLDT A RT v T 77 49700 AZREG T
BREDBEAERELEL

Ton Thi Le Uyen of H.I.S. Vietnam was appointed as the

Tottori Travel Concierge, acting as a tourism PR ambassador

for Tottori Prefecture. Uyen held a position at the Tottori

prefectural office for three months, starting in October 2018,

where she developed travel plans for Vietnamese tourists

inbound to Tottorti, conducted reporting, and shot drone . _

footage. On the H.I.S. Vietnam Facebook page, she conveyed r\hj-é%é’(*,%ﬂil,?t@ﬁﬁ%‘fﬁﬁ
ntroducing the charms of Tottori

the charms of Tottori to 700,000 fans. in Vietnamese
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Making customers happy

TUr—hEm

NPS7 Tr—rD2EERR

Nationwide NPS surveys

WA A
Total questionnaire
respondents

46,3114

46,311 customers

Satisfaction
HIS. ClE. B RIBICTHBEWELZ. BEShdE51d%#B1EL T
NPS% 7 —hEERLTVET,
2EFIL)HEBREAL. 201 7F4BLNEAARTERL THENE
Lihs AR EA2EBD2018FEE 1. EESEEELEICIL A
L BERY—EZRRITERICOVWT. ENELDEEEHLIOIDT
ER - FHMEN R TEAIOICHEEL =,
ER2EBDEREBATIIEEFE@ SR L) REHE
ETHRABOTCVWET . SELSRHBOELEHEZCE M
TEISEIPLC. BBEBEDR LICDEFTENET,

¥NPS (ub - 7OE—%— - X37) - EDESR - Y—EXIHLTED
SWEBEREBEE STV AL ERIEL T 51812

(2017#118~2018%10A)
(Nov 2017-Oct 2018)

H.1.S. conducts NPS* surveys to better assess client satisfaction and
become a trusted company for customers.

We piloted this approach two years ago and have been extensively
rolling it out in the Kanto area as of April 2017. In 2018, the second year
of the full-scale pilot, we expanded the NPS survey to all of our sales
offices. This has allowed us to obtain valuable feedback from more of our
customer base about the quality of our hospitality and travel products.
The Kanto area, which has implemented this pilot for two years saw a five
point increase, a testament to the fact that the improvements are being
borne out both qualitatively and quantitatively. We will continue
incorporating customer feedback into improving our store experience
and products.

*NPS: Net Promoter Score -- a metric measuring the degree of attachment for and trust in a
company'’s products and services

RITAVH V2PN ERBEDEA

Employment travel consultant licensing system

@ BERBEDEBR &%’3 HEHEDE L
Satacnon e btenit-Alie

H.LS. Tl IRITEIRFE T 21 BE M RIC2017F11 ALV IR
T YIENEIRHE | EREZ—NEL T 12 —FyhDE
REENEALZET BIRIERPRFGRE. SEHEN=-—X
HEEELTWET, BEAEICIZLIATICHEL Lo ELED
REXANT TP DBEEEZL RERFHELEALLE
EBRLTVWET,20185F 11 BB, 2> HILE6018. &
ST ALY EANE0BIFELEL 72, 201 9FITIZTEIC £
BRTHBIITEIT1TA YA REFETT, IRiT%
BRET3LTOHRENIRITIHILT(TDTOELT. BE
BRICHAFL EDTIT7 VBB E BRI THIET HotboL
REFEICE STV EEEWEEZTVET,
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Effective November 2011, H.I.S. has launched a travel consultant
licensing system for our branch personnel. The world has changed
greatly thanks to the Internet and other advances. The types of products
we are expected to carry, the market, and consumer needs, for that
matter, have changed in major ways. Now more than ever, it is of utmost
importance that we provide visitors to our shops with the best in
consulting and services.The travel consultant licensing system is designed
to train personnel to be fully equipped to meet the growing needs of
customers.

As of November 2018, we have 601 licensed consultants and 50 senior
consultants. We expect to have our first executive consultant in 2019. By
having all of our branch personnel act as dedicated travel consultants
and providing clients with journeys that exceed their expectations, we
want to help more people become lifelong fans of travel.

BEHR—AVENCTHRBWELETRE. Y —EXXRREDE IO TENET,

We continue to pursue improvements to our services and quality of our products in order to bring the utmost in satisfaction to each and
every customer.

HHEDREANDORIEHA

Improved vehicle safety

@ BERBEDER
Increasing Customer

Satisfaction

H.I.S. manages safety vehicular operation to ensure that our

HLS. Tt BERICKR DL TREZE VATV DI REGER
BITERICEOTVET, Specifically, we have created a set of proprietary safety and
EERVMEAEL T RBD RS - MEEEEEY 17V EERKL. quality assurance standards, and we host symposia on
DT RANL—F— 5 W R ICRSD - DESTERAESHRSEERL compliance with these standards, engaging the operators we
_(:\35_3_ it §&+£A%iéb_( ﬁt::m@;ﬁt\;iﬁoj—:“ S work with to abide by these rules. In addition, we use our

o fol o P R 2 ); N = v3a
VT BT EHANBHEEDETFESROLTVET, S5 TEE
ROV AREMEHRH LD 2O DERENED E HHAICIER - BLE
BTV R P EDEIBHDOBEFRE ICHIFFFEV 2V TENES,
H.L.S. /B EA TR, LREICIA. TN EhDEICE 212 F Ty 71X
D27 LEBALT JNERLEETEEEIT>TVET AN AT,
HlICGPSEZ4—%2REBEL R LWRETIZEICMA. ERMStEE
HRICEI R CEMm AP R 2T DB LT > TVET  F %8
ANOBHAPBRTVWIEMEHADRELTV ROTEEEICA
BRUGIN—IF—ELTREMEIEABBEBITH>TVET,

customers can embark on an enjoyable journey.

overseas subsidiaries to engage local transit operators and
optional tour hosts to comply with our standards. We also
periodically release a comic about safety and videos discussing
preventing vehicular accidents. These have drawn acclaim from
stakeholders across the world.

Our overseas subsidiaries employ check systems relevant to the
country in question and pursue safe travel management. H.1.S.
Vietnam has installed GPS monitors in vehicles for greater safety
assurance, and they periodically visit vehicular transport
operators to inspect vehicles and advise on safe transit. We also
issue accolades to vehicle companies that have excellent safety
initiatives and are trusted partners in creating safe travel
experiences for our customers.

NN 2HRCBAPRCEREMERESLEL:

e i e
J/ AesiROI AN EEER LRSS | S-dF-TEOUTANILEY. |
-Ll""\-\. F-omizEn AT PR,

' Tob DB O EE | DEnE . RENEEONTT
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e
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NhF LTHOEBSRIR

Vehicle inspections in Vietnam

TRRLBROTAH

Comic book promoting safe driving
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Making employees happy

FAN=2TA8ALT7IN—2 3 EHEEL T — AV D REES BT BIRIEZBIEL TWET,

We are promoting diversity and inclusion in order to create a thriving workplace for all.

SAEFEG R
(BFEARIT R R EBA)
Proportion of foreign personnel
(Inbound travel sales division)

040

About 40%

BEARE[4ODOSHREBEH | X5—F

Workstyle improvements: launching four diverse ways of working

ZEIFELRDIGIE

International personnel

29
D&IDEE 8@3 HEBROM L
Practice of Increasing Employee
diversity and inclusion Satisfaction

H.LS. 7 =TT BEFRTVEBHZOERICES BEAREEHLED TN
£

HIS. Tl HE—AVENDEL IR RE AESFEEEMEN TEB[E LW
Bis O I DERD=8H. 2018F5R. [4 DD SR LB H 1 EL T BIERE
T BEAREBA . TLyI 221 LFIEDREH ENDILK LT
EORBREBAEZRZ2— N EL,

Seeking to make the workplace better and more inviting,
the H.I.S. group is pursuing a range of improvements.

We have espoused a plan to make the workplace more
fun and rewarding for personnel, designed to help them
grow and learn. In May of 2018, we executed the
following as the "four diverse ways of working": lifting the
ban on having second jobs, implementing a rehiring
system for those who had previously resigned, offering
flexi-time even for personnel with shorter working hours,

@ oty

diversity and inclusion
H.I.S. TIE. FEDTO—/NIUE - SHEERX Y~ yhDILAANBE T #4205
ETHaEOHENERBLTVET,
BICHLSBRRITEEARD T L2 LEISDSEHEICK EEE TL 7K
T=OICHEFEH BN FI40%. 137 ETHEREN, 77X Tld, %58 - HARE%:
NARREICIRABREEBIRUI-
TWET ZNZFhOEICZ LR

(2018511 AR%E)
(As of Nov 2018)

At H.I.S., personnel from various countries in various
departments are actively working to globalize the
business and expand the inbound tourism market.

In particular, the H.L.S. inbound travel sales division
must accommodate guests from countries around the
world, so foreign nationals working there account for
40% of the team. They hail from 13 countries, and with
English and Japanese serving as a lingua franca,
numerous other languages are being spoken at the

SHHLS Y TO-/NILAUINZ—ZH5 TV EDICIE, ZHEHE A, ZHE
MESREZ AN HE—ANOEY BEEFELABEDP CEIREV VD EEE
ATWET,

FEBERTVWRIGIRE L TEB KR TID TR AL HEN FENERYD WE
Ho T TVBLHREBICLEY S, [BEX TS E[BEFVINEILLAE
EXEHRLTEOWET,

BFOBRWYHEH, Y- bk
ICHERLAH B WVWEIET,
Y—TIUPDEEDEHEREHE
BROBFEHP<BRVTE2EE
FIBEICL TSN ZOLtE—
AV ENDERY SHEIRITE %
EXATVET,

and organizing teleworking experiments.

Our continued growth as a global company requires that
we embrace a multitude of diverse viewpoints and people
and create a workplace in which all feel comfortable.
However, it is not enough to merely make the workplace
better. We want personnel to feel proud of the work they
do and feel not just comfortable, but fulfilled and
engaged with what they do.

office on a daily basis. Given the particularities and
preferences of each country and culture, having
personnel deeply conversant in these aspects lets us
better understand the market and tailor our services
closer to consumers’ needs. The everyday efforts of our
diverse workforce contribute to a robust range of
inbound travel services.

KA ERBPRUIZIA TR

A truly multilingual office

HEEREAE

Employee awareness surveys

BRZEBELTIEBEOHXEAMZERLL

Fostering tourism talent in Hokkaido through second jobs

HLSALRV-bOTERMR iR 8L X

20
Emi Hatakeyema, Manager, H.1.S. Sapporo Le Trois Branch %’J HEFBREOR L
Increasing Employee
Satisfaction

FlE TR EBDES. EFIERATIVRIOHEEEL T, [tieEEN | E[ERRITER
BUREIRE BN H | A MA TOET HLS AHBNCHEMEL TOWEZEPF H-DTTH,
SEORIEBREEEICBRLEU /. BEEBEL T ERICODPICKREZERL TH5ID%E
EZTURABZEIR NEDBEREP ALY TEDELAICHELISNTOBERLTVET,
FAE REOHAL LI LN ORIEE TS LTI BBEIZESRIZHDEEZ $R{bE
BICEHELTIXLEN SE4BHEATHET,

In addition to working as a manager, | teach at a hotel administration college where | focus on the
subjects of tourism in Hokkaido and training for domestic travel manager exams. Prior to joining
H.I.S., | had also worked as a teacher, so now that we are permitted to have second jobs, | went
back to doing that. | feel that the experience | gain through lecturing, such as thinking about how
to best convey the essence of tourism and hospitality to students, is also helpful for my primary
job when I interact with customers and staff.

In terms of maintaining a work-life balance while holding a second job, | recognize that freeing up
time is down to the individual, so we have to be creative with how we make use of our

time efficiently.

HIS. Tl FIC1 A, 2 B e RV BERABTEEBLTVET,
BRI THEMAMICAT HLS.BBEN VW OSBRHLEESABEVIBANDE  BERD 0 CBENISL o AR
FEERICOVWTIR. SEABESLD SHIE2.8KAE I D49.3%EuNEL, 70

ZOFERIZK), Ty I ZAZA LHIEDBAFIZUHEL AL - EFELFIDBMEHARE o

PEG—F T ERICBVTRELESEDSRMP BB LEBRBRT 5L/ SHD —
BB ARHEHEL)DPIR T B TEBHIAEDBIEN BBEEZITVE

T SHREMEATEDICHETEZIMGREBELBIEL TEVWET, 2014 2015 2016 2017 2018 (&R)
it BERBETLEROFIER eer

*Average score of all sections of the employee awareness survey

B E 5 AZE Employee awareness survey

H.I.S. conducts employee awareness surveys of all personnel once a year.

EE3)) =2 The final question asks, “On the whole, would you say that H.1.S. is a fulfilling place to work?” Unfortunately, those responding affirmatively to this
A view of the lecture question were down by 2.8 points over last year, bringing the number to a 49.3% minority.

Although flexi-time has been implemented in headquarters and back-office departments, it is yet to be offered to branches which have difficulty in
applying flexi-time working hours. The survey result suggests that there is still great room for improvements in branches. We also believe that we
must create a system to better share our new initiatives and policies in an intuitive way that resonates with all. We will continue making every effort
possible to create a workplace that offers peace of mind both in employees’ professional and private lives.
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Supporting local society

BHRREVMRT IV T7A—LEBRICLSHIEEL

Vitalizing the local region through redevelopment and use of a logistics platform

IRFTY— stk ﬁﬁ A RO
Expansion of the Et Contribution to the Local
travel market Community and Society

AMERTI—T13.2019F9RME FENEANEDKETHRREETEEE .,
BARAMAEL TALD R DL TEVATWEETBHRICT 57-512.2018
FREARMIEH DR - REP. KERERO—FHBBIG - REREE
EETICRBRLEL 72,

F JIV—T 2 DKASSE JAPANTI BEREBEREIRFE T HECH 1R
FHERFE IS —ETIG] e NS EmE. EX/NADRIGMAEERALT
17ICEDTRE - BETIRERBEO/NOVMYRBEBEL EEEICD
BAFICHAFEEOSVY —ERZRHELTVET, Chhob Mg & EHEL 4t
REENCEHRA TENET,
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BT R RERRGTR FE

Finished plan for redevelopment of Sakura-machi

KFEHERFIS—EMIZORHEA

Initiatives at the Kumamoto Minami Food Market

Pick Up

BABEZEALAMEEELTOSI I

The Kyushu Sanko Group is responsible for the
redevelopment plan for Sakuramachi in Kumamoto,
slated to go live in September of 2019. The goal is to
make the area a hub for tourism and allow people to
enjoy the area with peace of mind. To that end, in
2018, the functionality and layout of tourism facilities,
as well as temporary evacuation sites and storage
sheds, were incorporated in the 2019 design.

In addition, KASSE JAPAN, part of our group of
companies, launched the Kumamoto Minami Food
Market, an e-commerce website which sells local
Kumamoto products. Utilizing Kyushu Sanko's
transportation network, we constructed a small-lot
logistic system in which consumer goods are
collected and packed at a central location and
shipped out in a mixed cargo. The end result offers
benefits to both manufacturers and consumers. We
plan to continue developing a range of social
programming in close cooperation with the

local community.

Local revitalization project with Japanese sake

ARBEORES FEINMERICH)ETHY ERHEEBRDLTHY,
BRDERMERBL LR TOWETHLS. TE BANDEEREAD
BRERIL R D= DAL HILT 127 BRI ELLHIZ DB HEIRAS
SR TOE—>a & EHBLTWET,2018F /XU THIL N T
WBARBEA NN HEY - 72 - B [ICHEL. Z<OERHEICH
RECHIBOBNZEA. BREREDYYF L IHER, Zhhdd
HIREEAEL TREATENET,

Exports of Japanese sake are on the increase, but domestic consumption

is declining, and breweries are struggling to find successors for the business.
H.I.S. engages in consulting services to help develop overseas sales
channels for Japanese sake and inbound tourism promotions to encourage
visits to local breweries. We exhibited at the 2018 Salon du Saké event held
in Paris and conveyed the charms of Japanese sake and Japan's local
destinations to a wide audience, and also assisted in B2B matching for sake
exporters. We will continue developing that with local community.

H.I.S. GROUP Corporate Report 2019
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Attendees inspecting sake

BAB DB

Introducing Japanese sake

gt mEHEL SNELPEHFERICAI>TVELVEEZTVET,

Our goal is to coexist in peace with the local community and contribute to the creation of a richer society.

2= XL IRE

Sports and culture promotion

Amﬁ -t ZADEBR
H Contribution to the Local
Community and Society

HIS.JIN—T T SWEDIBHIBHEEDA-HICAREZSH TIR—
Vo AEIREET o TWET,

ZR=VIZBEWTIF 2018FIFHIS.ENYRTURIER TV -
77— RIBEIE R— LD AR T LA N MBERT I 118
By 7 —DEEEC T TN T 7> DHELEDT RERDELI,
o RRXEZEAOZBESEEC T LRBICHDEML TV ET,

V- 77— RIGHR—LEA NS

Home game for the V-Varen Nagasaki

Pick Up

HYRITMEBRRREZRT O

RSB

Tokyo Symphony Orchestra

The H.L.S. group engages in a range of initiatives to promote sports
and culture around Japan in order to enrich local society.

In the realm of sports, H.1.S. and Huis Ten Bosch have mutually
supported the V-Varen Nagasaki in 2018. Through sponsored stadium
events at their home ground and tour packages for away games, we
have furthered interaction with the local fan community.

We are also promoting the arts and culture, such as through our
support of the Tokyo Symphony Orchestra.

Cambodian elementary school & exchange project

H.L.S.(3 RFEILIDICERLGHE DS E FELEICRE T B0,

201 7ERICH RO T ISR NFRERFH L E LT

ZUTERED. AT Y7 — &8 CifRRYICEARIL AL CLET,

H.I.S. seeks to

i provide children with valuable
opportunities for learning,so that they may be stewards of
the future. To that end, in spring of 2017, we constructed

VP - TRIBMOBBEE I, MEBEOER LD \—FEORfHP, 2 public school in Camboda.

Even after construction, we continue to visit and interact

BHEPHFEREOFIMEEELTOCVET SERBBERDEREY i them through study tours.

ETHIFMOKRH TOHB [TEXIZBL T FMFEBETVEL 2D
LB A FHESh. Y7 —T 5>

71)2018%=ELEL7,

%7,

B EWTERICERFEDLD

Children amazed at the fireworks display

Together with tour participants, we are shoring up
infrastructure like libraries and playground equipment, as
well as the intangibles like extracurricular events, such as
athletic meets and science experiments. This year, we

ChPDbFELE. BRI H(CTE conducted peace workshops through fireworks, a
ML RFEHEABE ERETTEN)

traditional Japanese art form and a symbol of peace.
These initiatives were recognized with the 2018 Tourism
Grand Prix award.

We will continue rolling out various initiatives to allow
children and our customers to enjoy a rich and

peaceful world.

H.I.S. GROUP Corporate Report 2019
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For the future

EFEHOREA

Industry-academia partnership

BA-EHEZRN
The number of
collaborated schools

141%

141 schools

RITY—TyhOHX Amﬁ i RAOER
Expansion of the [O-1T] Contribution to the Local
travel market Community and Society

HIS.JIW—7 Tt RIREBIFEHLZEDDIC. BAHN TORESRM - 12—y
TR ANERSD., VT —DHRLE. BEANDOBRMRE, FHBEZET-TVWET,

2EN40RP ST Z2HREED[EEZ N EBCTOIILIVIANI T 25 —3 ]I
BBEEELLTSELTVET  FA N BAETRLDEZOB SIS [IROFHT ] %E
TRICEMBEETVEL,
IOULIFTITHENODEREEBL T FELEICHRDBE NP HFRANDREDLERD T
72KEoD I IKN)BITH>TVET,

MHAFTOH.LS. M EEE

H.1.S. sponsored course at Rikkyo University

JIARITa—Yar
Quest education

Pick Up

[MLEEBAE|DOEEM

(2017#118~2018%10A)
(Nov 2017-Oct 2018)

The H.L.S. group supports young generation
by offering workplace visits and internship
opportunities inside and outside Japan,
jointly planning various tours and
dispatching lecturers to school, as well as
making charitable contributions to the
creation of special courses.

The Quest Education program fosters vital
skills of students. Targeting middle and high
school students at 140 schools nationwide, it
is a program we are actively engaged in as a
corporate sponsor. We also made a
charitable contribution to the creation of a
course at Rikkyo University detailing the
benefits travel offers from the standpoint of
psychology.

By contributing to career-based education,
we are creating opportunities for young
people to learn about the charms of travel
and take a greater interest in our world.

Fukushima reconstruction ambassadors visit Taiwan

H.IS.3 BBERMA [AKULFERXE] 7OV /MNIERL EEK
EOEBHBICHAILEL

BEAEEEDZIPEEIRIE. 2018F2RICAMEN BEX/ZEED
TEEmEARBL. EROBERERE. BHOFE/EERTRUEL R
CHKE el THRICERARPIBVWEEA REICLBE,IFHEEL
TEEZHA /= EEOEU,

H.LS. is a supporter of Fukushima Minpo’s “Fukushima Reconstruction
Ambassador” project, and we assisted in a visit made by these ambassadors
to Taiwan.

Three middle and high school students, acting as tourism “ambassadors,”
visited Hualien in Taiwan, which was struck by a large earthquake in February
2018. There, they observed the state of reconstruction and engaged with local
students. As victims of an earthquake themselves, the students shared their

commitment to the issue and forged bonds with locals in the spirit of mutually
overcoming adversity.

H.I.S. GROUP Corporate Report 2019
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Fukushima Reconstruction Ambassadors visiting Taiwan

Ffer] R R EBIEL CORERERS N B CHSADH LB AEFRBANED TVET,

We are actively engaging in a range of talent training and social initiatives in order to bring up the next generation and support the achievement of a

sustainable society.

BIBICDWTERBRT—T/IN=7 ~N\YPAXAF /KRR~

Environmentally-friendly next-generation theme park ~Huis Ten Bosch~

s G AADS
mﬁ -t ZADEBR

Contribution to the Local
Community and Society

NG ZF R [RERIRIVT—/IN—T ] ELTEDPSD
AEEZ T HIRKRIBEE AU FROIRIILF—DTEY A
EEZ MR IENGBHEAZED TVET,
IXNF-FBEIHVWTR EIME REENSVHIE
TENERREERMEBEAL. EHEULPLOEHHEHEEH]
L= LY. COBEE B %201 7E E HT3.4%HIm I
BILEL =,

BERZECBVWTE NYZAT RN RIS % 5%
FORE - BE - —BIERFLZOREFEBHMELLS S,
MEICRRLATHBEDERAVV -SRI AEEAL:
HEMTHE2018F 11 BICHRBL U7, S, [E1RERIC
FEOLVWRE|[RRRSRE] [HEME (MTEERNSS
ETHERAICE>TRETHCODHIK) | #HEL TEVIET,
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Gas tank facilities Plant facility

=
N\ AR R A S B R

Huis Ten Bosch has been nationally certified as a next-generation
renewable energy park and is exploring ways of using energy in an
environmentally-responsible manner. We are actively pursuing a range of
cutting-edge initiatives.

In our energy business segment, we have employed in-house gas tanks and
other power generation systems that offer low energy consumption and are
more eco-friendly. By reducing our dependence on power from utilities
operators, we curbed our 2017 CO2 emissions by 3.4%.

In our agricultural business segment, we have installed cultivation facility
within Huis Ten Bosch, and we automatically regulate parameters like
temperature, humidity, and carbon dioxide. We have also developed LED
bulbs to achieve high-speed cultivation. This technology is used in our
plant facility, which started to operate in November 2018. We intend to
continue promoting a form of agriculture that is more data-driven, objective
and less about intuition and experience, ensuring guarantees of food
supply safety and local production for local consumption (reducing CO2
emissions from food transport by committing to the use of local foodstuffs).

H.I.S. GROUP Corporate Report 2019
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For the future

RIBZEEBLTEDYETZRTIV

A hotel evolving to be earth-friendly

RITY—TyhOHX Amﬁ i RAOER
Expansion of the [O-10] Contribution to the Local
travel market Community and Society

FRTIVERICEVWTE BERMEEALTHREMSEICINATREICD
BRELIEEI<MIEIT>TVET,

BLEARTIVNIZAT AR TIE. 2018F12RICESIIRELB[HIX
T—=LInA =T LEL7z, SEOIPR T BEEDFREEICR LR
DETUPLBERIA AT LEEALF L AREEER, RO
TV LEUR ARG B it BERBEADBIRICHKRAL TWE T, 5
b RREDHE P B IOCERKEATINOEREBIEL TUIRE
MERELSERBL AN SRIBICORBLAMMAZI T TENET,

The South Arm Japanese style room

UNWTO*t REREMIEBEEANDEH
Commitment to the UNWTO Global Code of Ethics for Tourism

H.L.S.Z V=715, 201459, AFEEANDERICHL TEBL. 1A
NDEFEEICEBHTVET,

FEE . B ICHITDAB EFICFED) DEROER. BARE
DIRE. BRFICHT BHELIBRIR AL, FEE OERNOEF ORE,
XALBEDMER EAOER. AR S ISR BEEDE
Bhl BEHZIFGAELENEERRT 20 EBT. B ER.
WA RITESEDENELENOREICHOIEFREN BRAICH
HEOBEBEPTEHSNTVET,
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The power signage using the latest photovoltaic film cells

We employ leading technology to make the hotel experience
more comfortable and eco-friendly.

In December 2018, Henn na Hotel Huis Ten Bosch opened the
South Arm, its third annex. Now facial recognition on tablets is
used to authenticate guest room locks for keyless entry. The latest
photovoltaic film cells are used to power signage. We will continue
evolving as a future-thinking hotel that coexists with nature.

UNWTO © tHFREREHERT

(The World Tourism Organization)

=

H.I.S. has been a signatory member of this code and promotes its
awareness within and without the organization since September of 2014.
The code is intended to promote a responsible, sustainable tourism industry
by eliminating exploitation (particularly of children) in the travel industry,
protecting nature and the environment, providing accurate information to
travelers, protecting the basic rights of workers, improving the value of
cultural assets, and doing work that is of benefit to the destination country
and society.

Governments, the travel industry, local societies, travelers, and others
engaged in the tourism industry voluntarily undertake this code of ethics.

*i 9* b‘ 5 0) I ié: E‘¥ m Major external accolades
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Traveling by wheelchair and cane in Honolulu Marathon

Japan' Best Domestic Brands 40th Place

2018 Taiwan Tourism Contribution Award
(Tourism Bureau, Republic of China (Taiwan))
Kyushu Business Division

The 4th Japan Tourism Awards
UNWTO Special Ethics Award
Universal Tourism Desk
Traveling by wheelchair and cane: Let's give it our best!
Barrier-free Honolulu Marathon & 10K Run/Walk for 6 days

Award in the field of Outbound Travel,
business category

Global Business Strategy Division

Japanese Muslim pilgrimage tours out of Japan

Tour Grand Prix 2018
Grand prize, overseas travel segment, SIT category
Study Tour Desk
Study Tours in Cambodia: fireworks event at local elementary
school! 5-day event bringing joy and warmth to the children

Tour Conductor Of The Year 2018
Honorable mention
Impresso Tour Conductor Keiji NAKATA

/ l \ I'7 Z 7_- ~//1-\“Z ﬁ iﬁ % *i Huis Ten Bosch Co.,Ltd.

WEARESIER BEAERKERTE Jﬁ“—"*\.j
=

BEESEIEE

BAR D v /N )= )X LT I—F
Em-SHEEE ESXRMA AR

The Driving Company for the Reginal Future: authorized
by the Minister of Economy, Trade and Industry

The 4th Japan Tourism Awards
Award in the field of domestic/inbound travel,
business category

/ j'l' m E % § iE; ,']( — )b j_-: ;r y 7“ Z ** it % *i Kyushu Industrial Transportation Holdings Co.,Ltd.

EBREXTEBERE
EXNX EREER
FAFJTIVAREE 2017
AMIVT E2fi
AMEZVT—IV BEN = BESALVIRIE HH4HERH]

Kumamoto Labor Bureau Director’'s Award
Sanko Bus, Tamana Office

Nishi Ichi Gourmet Championship 2017
Kyushu area, 2nd place
Kyushu Sanko Retail, Restaurant Minami at Miyahara Service
Area: Akagyu Luxury Beef Bowl

/ ﬁﬁ ‘%’*i ‘y 7 — 0 I'7 I — 7“ Tour Wave Co.,Ltd.
2018 BEBRAERE (BEHRKR)

BAR D v IN )= )X LT I—F
BOEE ESRREF AR

2018 Taiwan Tourism Contribution Award
(Tourism Bureau, Republic of China (Taiwan))

The 4th Japan Tourism Awards
Award in the field of Outbound Travel, business category

/ H.I.S.Ij-\;_)l/;,'-\_)llj_':éf yﬁ‘z**it%*i H.L.S. Hotel Holdings Co., Ltd.

2017 BAREEARAE-Y-EXH
RIEFE BARENEE

TR TIL

2017 Nikkei Superior Products and Services Awards
Nikkei Awards for Excellence
Henn na Hotel
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As of October 31, 2018

HREHI(F - 714 IR

BE

History

% L] (B35 : 244 7—19603) Name H.1.5.Co.,Ltd.

2 2 B 5 BATREESHRRTES7245 Licensed No. No.724 by Commissioner of Japan Tourism Agency

& X & 11,000B/HH Common stock 11,000 million Yen

B i ABFNI55812H19H Established December 19,1980

* it T163-6029 %ﬁ%&%ﬁﬁBﬁ%ﬁfﬁBTESg1 = Address Shinjuku Oak Tower 29F, 6-8-1 Nishi-Shinjuku,
ERAHEFHBEA—T727—290 Shinjuku-ku, Tokyo 163-6029, Japan

5% Lt @& 7.285EH Net sales 728 billion Yen

¥ B ¥ 17054% eNr:gz;;gi 17,054

moE O EEREERGS(ATA) Affiliations International Air Transport Association, Japan

| SHERRT Bank Sumitomo Mitsui Banking Corporation

B 5] & 1T =FRZRUFJERTT The Bank of Tokyo-Mitsubishi UFJ,Ltd.
RRHBRIRT Z0OM references The Tokyo Tomin Bank,Ltd.,

WA OE % S A4 YT — Tourism ORION TOUR Co.,LTD
H.L.S. INTERNATIONAL TOURS(NY)INC. ft123%t business H.I.S. INTERNATIONAL TOURS(NY)INC. (123)

FFIEE  HILS. RFIR—ILT T AR E4E 144 Hotels H.1.S. Hotel Holdings (14)

;\7);:7_-11-; NYRF LRI S fth1 54 gr‘gzge” Bosch 11 is Ten Bosch Co.,Ltd (15)

;‘f fE % 575 AMBEEZ BRI T T GRS 165 Tﬁi::gﬁﬁ;’;‘j:;tgj; Kyusyu Industrial Transportation Holdings Co.,Ltd (16)

2 0 H.L.S. I?»)I/f—/t—)b?:r‘/'?‘x#skiﬁ/iﬁi Other H.1.S. Energy Holdings Co.Ltd.
I/F - IRBERBEH S 164 H.S. Insurance Co., Ltd (16)
REMGHERRFE HENTHE(CEO) BM Hit B o gy Hideo Sawada
W ERATRE iR it Director/serior Managing Tatsuya Nakamor
W EEEATRE #m E= DrrectorManaging Masayuki Oda
% L BT B (CFO) R 7% e pyor recutive Shigeru Nakatani

n g TEREETEACHO BAEE ool oo recutive Katsuhiko Sakaguchi
W% EESTRE L8388 55 Directors Director/Senior Executive Officer Atsushi Yamanobe
BFE EEsfTRE Ak B Director/Senior Executive Officer Mutsumi Gomi
W - BESEE RITHARGR)  TH RE Director Audlt & supensoly  Masahiko Hirata
WM - EESRE RUMADGER) B8 B Director Audit & supendsery  fqunekazu Umeda
Mt - BESEE (HH) BIE EF Director Aucit & sUpervisoly Sonoko Sekita
LTEMTRE A X Senior Officer Hikaru Wada
HITIRE p=o: Officer Kiyoshi Takano
WITRE BE M Officer Ken Fukushima
HiTRE8 EZIEESS Officer Hideo Hatano
HITRE Pyl Officer Yuji lwama

BT & E Officers
BITHE BHE= Officer Kozo Arita
BiT%8 R B Officer Yuka Kataoka
BiTR8 RE BF Officer Shohei Akao
HITIRE A ZZN Officer Konosuke Oda
BITRE BEBE BAER Officer Shintaro Sudo
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1980$ ° ﬁ$ﬁ1 L0003 HT, é’l*i@ﬁfl%_(ﬁé 1980 ® International Tours Co.,Ltd H.I.S.'predecessor, is establishedwith
BREMA L 5—F S 2 VYT —XER T 10 million Yen capital.
19814 o BHAEEGRTEAEELEI0342HE 1981 ° _IFircaergspe;ftsatrieot:.H agency(No.3034) is obtained from Ministry of
1984E o Ea@iﬂlz@mﬁtb—(\ j(l‘}i%ﬁ#ﬁﬁ#_je\/ 1984 e Osaka office opens.
19855 o FDBAXIEELTC. FEEXEA—T> 1985 e Hong Kong office opens.
° Eﬁﬁkﬁgﬁi—ﬂgﬁfﬁ-ﬁﬁ724%m?§r ® License as g_enera\ travel agency(No.724) is obtained from Ministry of
1986%F o HEBEOMELL T, BEEEERA—T> 1986, [Enspotaten
o AMMXDOMEEL T BEEERA—T> ® Fukuoka office opens.
19894 o FHTHEMEEMESA[Ciao(Fv7) |E#FFE 1989 ® launched”Ciao”, H.I.S." first tour package.
o BHYTT (LT[ TINT1&ATIX | $IEEERNICRER ® “Avanti and Oasis"division is established in shinbashi office.
199032 L4 *i%’& I—Hiit%*il’fg' s TAq . IZJ ICEE 1990 ® Company name is officially changed to H.1.S. Co.,Ltd.
o X EMAMOIIEIRA T |FIER ® “Business”division is established.
19914 ° B Z2EE = (IATA) DARRIEEICFFRIE NS 1991 ©® H.1.S. is appointed official IATA agency.
o [MAIRITHIO[IIN—Tt03> |FEK ® “Group Tour"division is established.
1993$ ° |‘5’\)|/'7‘/g_5/F¥ﬁﬁ$*i§¥ﬁﬁ#_7’> 1993 e Travel Wonderlands, a department store for international services, opens.
o IR RHFE. AMDEEARIHIHEIIR. FHBRBDA T XELD ® Chubu, Kansai, and Kyushu headquartes consolidate and expand, and
= A A= ek = Travel Wonderlands open in each region to become the largest retail
19945 t*?’\ll«'?/ﬁ _,1‘7_._/|~7." 7 1994 offices in those areas. .
o EANETIAEEAL ® Corporate section is established.
1995E o HMXEEBEARTS 1995 e H.I.S. Company stock is offered over the counter.
s N ® The homepage opens.
° 7-':_/’\/\5_77]—_7’/ ® The Watermark Hotel Gold Coast opened (Currently, This Hotel is not
19965 e The Watermark Hotel,Gold Coast&#—7"> (BT 7 IV —T4}) 1996 our Group company)
— TSAVERTT 7, — (] ymark Airlines Launches.(Currently, Skymark Airlines is not our Grou
o ANIY—UIT I XHARR(BHERIN—TH) ey 8 Counenes {Cunsniy, SqmercA Group
19985 o EANEHFN1005EFHRH 1998 e The number of domestic sales bases exceeded 100.
2000 o HMASHEFMISINILG—EX @R ESHA)A Y T7—)5FESE 2000 e Founded subsidiary, Howa Travel Service, now Orion Tours.
200232 L Hit/ﬁ\*i7)[/—x7°5*/|‘§¥§*i'ft 2002 ® Founded subsidiary, Cruise planet Co.,Ltd.,
o WI[ T IRikR LIS ® Listed on second section of the Tokyo Stock Exchange.
o RII—EH LG ® Listed on first section of the Tokyo Stock Exchange.
20045 2004
o ERNEEPT200/5 522 ® The number of domestic sales office exceeded 200.
2006% o AMEEZEMASH FANEZIL-T)F IN—TRHO—BKC 2005 * [ushy industiel Transporaton Co. L. (ow Kyushu Sanko Group)
2008F o MMBBRETV. [OWIRIIRE | 2##5% 2008 e Reorganizing and setting up”“the Quality Control & Market Research Room”
20094 o HASHRMIVITLREFE1tME 2009 ® Ohshu Express Ltd. became a subsidiary of H.I.S.
o E4M1 00L& 22 ® The number of overseas sales bases exceeded 100.
201 OE L4 /\'727_"/*1*%Et§*i§¥%*iﬂs 2010 ® Huis ten Bosch joined H.I.S. Group,as a subsidiary.
o [HHTHULIZERLAEFHTSRIQUALITAl#E%T ® Anew brand”QUALITA"was established, that seeks”hospitality”.
201145 o HASHI VNN RUTF—IINIVEFRIHE 2011 ® Founded subsidiary, Japan Holiday Travel co.,Itd.
o Yr—R—v—URTIVRIFELF T ® Watermark Hotel Nagasaki opened.
20125 e GUAM REEF & OLIVE SPA RESORT# ¥ &4tk 2012 e Founded subsidiary , GUAM REEF & OLIVE SPA RESORT.
20134 o BHEIV—ZHARhisgo) DERH39HEALEA 2013 ® g;pandetd_ the operation of international E-commerce site “hisgo” with in
countries.
2014%F o HRXSHTT—FFURRERT 57— BEOIEEEELEIE 2014 B O e o o1 storted operation of
o Up—B—T—TRTIVERIN N SUINGLEF—T o Watormork Howel&Son Ball i, |
=g — (R o= = atermark Hote a Bali Jimbaran opened.
° /\'7?¥T/_7J<ZWL_ [2&71—\7_)” F-T7> ® "Henn na Hotel” opZned in Huis Ten Bposch.
2015% o ERNEFETS00/E SR 2015 © The number of domestic sales oice exceeded 300.
o BHLEE200/E 7 ® The number of overseas sales bases exceeded 200.
— - N =n ® Established LY-HIS TRAVEL Co., Ltd.
° LY'H|S|‘7/\”’HK§&§E&M L @ Established INTERPARK TOUR JAPAN Co., Ltd.
o #%X&#INTERPARK TOUR JAPAN%E%IL
o HISHKFINK—IVT 12T AMA R &L ® Established H.I.S. Hotel Holdings Co., Ltd.
2016%F o IMF -  IXEERBEHASHEFSIE 2016 e Founded subsidiary, H.S. Insurance Co., Ltd.
A L] ounded subsidiary, .
* MERIT TRAVEL GROUP%EF&it1t Founded subsidiary, MERIT TRAVEL GROUP
® H.L.S.SUPER Eh#kX S+t &84
SRt = N e pmpeat — — g — . e e ® Established H.I.S. SUPER Power Co., Ltd.
° Eﬁi?—)bﬁé RN 75—73.7}'\7‘_1|/J_77—j‘7‘/7]<;(ﬁﬁ¥ ® Henn na Hotel Maihama Tokyo Bay, Henn na Hotel Laguna Ten Bosch opened.
20175 ° HXEHIAF - 74 - TRHPBESRL 2017 @ Established H.LS. Inc. Okinawa Co., Ltd.
e Group MIKI Holdings Limited% F&1t1t ® Founded subsidiary, Group MIKI Holdings Limited.
¢ Gren Word Hotl Co, L& 21 3 Comndd o Gree oot Co. L
¢ Jonview Canada Inc. =
e H.I.S. Mobile#fX &1t &5%3L Established H.L.S. Mobile Co.. Ltd
o TEATVER BHEET—T> 8 Established H.15. Moblle Co, Ltd
= X N ® Henn na Hotel Tokyo Nishikasai opened.
o BHKRTIVRR REEA—T> ® Henn na hotel Tokyo Ginza openeF::i.
20185 o EHFTIVER EMETEA—T> 2018 @ Henn na Hotel Tokyo Hamamatsucho opened.
° H|SI*}[I;“;_;j-\_)bj—_,r‘/7Z**it%*i;&gg_\—'z : Established H.1.S. Energy Ho\d'\ngg Co.,Ltd.
— PN o Henn na hotel Tokyo Asakusabashi opened.
° ;E;:fj:T“’;'?\ §$f§1_7/ ® Henn na hotel Tokio Akas:ka ope;veg
o EEARTIVER IR -7
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Financial data

ﬂj‘ ?%7_'— 9 Financial data

E,\E‘: “;j% % Consolidated results

B HAM

*Unit: Million Yen

728,554

606,024
523,246 937456 523705

Operating income

= L =Ps]

*Unit: Million Yen

19,970
18,024

15,906 15,915
14,274

2014 2015 2016 2017 2018

BEEx MBA R

*Unit: Million Yen

Ordinary income

22,685

19,016 19,647 19,440

8,648

2014 2015 2016 2017 2018

XEf:HAMA

*Unit: Million Yen

L HAREF £

Net income

13,259

10,890 10,971

9,050

267

2014 2015 2016 2017 2018

2014 2015 2016 2017 2018

+ 7)( > I\%IJ E%ﬁ % J:*ﬁﬁ‘ztt Consolidated sales composition ratio by segment

FrEE1.7% i

Hotel business 1.7%

NYZFLRRGIN—T 6.0%
Huis Ten Bosch Group 6.0%

AMEZ TV —T 3.0%
Kyushu Sanko Group 3.0%

Z0fh 0.6%
Other 0.6%

riT=Z 89.4%

Travel business 89.4%

BB T A NERE 1850 R, T AMIR AL
TWEWSH BREREET,

*Numbers are before eliminating intersegment transactions.
Corporate expenses not allocated to the segment are excluded.
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KMET—2E B ORBREICEDEEY

*Figures are based on the fiscal year ended October.

BEE - HEE BCEARE s 5l BHH BEE - HEE BCEALE s 5l EHH

Total assets, net assets, equity ratio (cash basis) *Unit: Million Yen Total assets, net assets, equity ratio (cash basis) *Unit: Million Yen

- ROA = ROE
HROA (MREERBFIZER) =REN KPP FIHRER
ROE (BC &AM &E) =L E#f K- AhFHECESR
*ROA (Total assets ordinary income ratio) = Ordinary income + Average total capital during the term
ROE (Return on Equity) = Net Income + Average Capital

#AEE Total assets M FEE Net assets
B2 EAE Capital adequacy ratio
= BEEARLER (¥+v22X—2X) Capital adequacy ratio(net cash basis)
1 BCEARLER =(MEE—DHMERHRD) - REE
%2 ACEALE (RybFvrydaN—2R)={EE-DEHKEES) +
(REE—FFIFEMR 16.0%
* 1 Capital adequacy ratio = (net assets - minority interests) + total assets <o
* 2 Capital adequacy ratio (net cash basis) = (net assets - minority interests) +
(total assets - interest-bearing debt)

515,792
44.8%

422,809

41.7% 35,79, 42280
308,245 34.1% 5

281,332 3321385 30.6%

1020295 | 113990 | 95ki39 11!!,2!47 115',559 0.3%

2014 2015 2016 2017 2018 2014 2015 2016 2017 2018

Bl EHM A X B

*Unit: Million Yen Bividend *Unit: Yen

Frvaz0O-
Cash flow

E%CF Sales CF M #%¥%&CF Investment CF M 8175CF Finance CF
& 7)—F 4y 2170~ Free cash flow

1#k% /- EE X £ Dividend per share

29 29
48,304
37,033 32 369
30,181 29,769 22 22
23,701
18
N12,703
26,209
YAN ﬂ-43
AN44,841
2014 2015 2016 2017 2018 2014 2015 2016 2017 2018

+ 7)( >k %IJ Eﬁﬁg "él" % *IJ E*ﬁ}& J:[: Consolidated operating income by segment composition ratio

HMNERIIN-T 2.2%
Kyushu Sanko Group 2.2%

FTIE%E 4.5 i

Hotel business 4.5%

NGZFRRGIN—T 40.4% —+ ey
Huis Ten Bosch Group 40.4% ﬁﬂ'f‘]’%%
67.4%

Travel business
67.4%

*Numbers are before eliminating intersegment
transactions. Corporate expenses not allocated to the
segment are excluded. Other business with negative
operating profit is not shown.

KEEIG T ARG 1B IE KT BT A b
ICEALTOW BV BREREET BEFRE
PIAFZADZDDREFRRLTWEL Ao
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